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WAITING  FOR  AN  ORGAN  TRANSPLANT  CAN  BE 
HEARTBREAKING.  AS  HOUSTON  CHRONICLE  READERS 
EOUND  OUT,  SO  CAN  LEARNING  ABOUT  IT. 

In  presenting  her  moving  and  highly  informative  series  on  the 
country’s  organ  transplant  system,  Houston  Chronicle  reporter 
Patty  Reinert  drew  much  from  her  own  experience  as  an  organ 
donor.  Through  eleven  riveting  articles,  she  gave  readers  rare 
insight  into  the  frustrations  of  the  process.  The  four-day  series, 

"Final  Decisions.”  illustrated  how  the  current  system  works 
and.  all  too  often,  doesn't  work.  Readers  discovered  how 
transplant  recipients  are  chosen,  how  wealth  (or  lack  thereoO 
affects  patients,  why  there  is  a  shortage  of  donors,  and  what 
the  outlook  is  for  the  future  of  transplanting.  Just  as  important, 
the  series  showed  people  how  they  could  help.  Just  one  more 
way  Hearst  Newspapers  enrich  their  readers'  lives  every  day. 
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Making  news  happen: 


This  announcement  appears  as  a  matter  of  record  only. 


March  19,  1998 


McClatchy  Newspapers 

Since  1857 


The  McClatchy  Company 

$1,265,000,000 

Senior  Loan  Facilities 
9  V2  Years 


The  undersigned  structured,  arranged,  underwrote  and 
syndicated  the  Senior  Loan  Facilities. 

SalomonSmithBarney 


Headline  results. 


This  announcement  appears  as  a  matter  of  record  only. 

March  19,  1998 

McClatchy  Newspapers 

Since  1857 

The  McClatchy  Company 

has  acquired 

Cowles  Media  Company 

$1,362,000,000 

The  undersigned  acted  as  financial  advisor  to 
The  McClatchy  Company  and  assisted  in  the  negotiations. 

Salomon  Smith  Barney 


This  announcement  appears  as  a  matter  of  record  only. 

March  19,  1998 

McClatchy  Newspapers 

Since  1857 

The  McClatchy  Company 

and 

Cowles  Media  Company 

have  sold 

Cowles  Enthusiast  Media,  Inc. 

and 

Cowles  Business  Media,  Inc. 

to 

PRIMEDIA  Inc. 

The  undersigned  acted  as  financial  advisor  to 
The  McClatchy  Company  and  assisted  in  the  negotiations. 

Salomon  Smith  Barney 


This  announcement  appears  as  a  matter  of  record  only. 

March  19,  1998 

— McClatchy  Newspapers 

Since  185^ 

The  McClatchy  Company 

and 

Cowles  Media  Company 

have  sold 

Cowles  Creative  Publishing,  Inc. 

to 

CCP  Acquisition  Corporation 

The  undersign^  acted  as  finamial  adiisor  to 
The  McClatchy  Company  and  assisted  in  the  negotiations. 

Salomon  Smith  Barney 


Salomon  Smith  Barney's  ability  to  advise  on  and  finance  large  complex  transactions  helped 
McClatchy  Newspapers  solidify  its  standing  in  the  first  rank  of  newspaper  publishers.  In  the 
process,  we  structured,  arranged,  underwrote  and  syndicated  one  of  the  most  important  debt 
financings  ever  in  the  industry.  See  how  our  full-service  capabilities  in  media  investment  banking 
can  deliver  headline  results  for  your  strategic  objectives. 


SalomonSmith  Barney 

A  Member  of  TravelersGrou^ 


©1998  Salomon  Smitti  Barney  Holdings  Inc.  Salomon  Smith  Barney  is  a  service  mark  ol  Smith  Barney  Inc.  Smith  Barney  Inc.  and  Salomon  Brothers  Inc  are  affiliated  but  separately  registered  broker/dealers 
under  common  control  ol  Salomon  Smith  Barney  Holdings  Inc  Salomon  Brothers  Inc  and  Salomon  Smith  Barney  Holdings  Inc.  have  been  licensed  to  use  the  Salomon  Smith  Barn^  service  mark. 
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The  late  Nelson  Poynter,  former  owner  of  the 
St.  Petersburg  Times,  believed  in  the  link 
between  strong  community  coverage  and  a 
newspaper’s  independence. 

“Our  mission  is  to  set  and  maintain  the  highest 
standards  of  excellence  in  the  field  of  journalism, 
through  independence,  enterprise  and 
commitment  to  the  public  interest,”  Mr.  Poynter 
wrote  in  1947.  He  believed  that  in  order  to  be 
responsive  to  its  community  a  newspaper  must 
remain  independent  of  conglomerate  ownership. 

Mr.  Poynter’s  values  remain  the  foundation  on 
which  the  Times  operates.  Our  executives  and 
staff  live  in  the  neighborhoods  we  serve.  We 
drive  the  same  roads,  send  our  kids  to  the  same 
schools,  pay  the  same  taxes. 

There  are  no  long-distance  decisions  on  how  to 
cover  news,  no  stockholder  pressures,  no  feeling 
of  competing  against  a  national  profit  margin. 

“It’s  a  different  point  of  reference,”  Times 
managing  editor  Neil  Brown  said.  “We  answer 
to  readers,  not  out-of-town  investors.” 

Independence.  It  works  for  us.  We’re  glad  to  be 
Tampa  Bay’s  hometown  newspaper. 

it.fletersburg  Slimes 

Florida’s  Best  Newspaper 
www.sptimes.com 


APRIL 

14-18 


Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando 
GMA  Users  Group  National  Conference,  Doubletree 
Hotel,  Austin.Texas 

Newspaper  Association  of  America  Annual  Publishers 
Convention,  Wt  ndhani  Anatole  Hotel,  Dallas 
Associated  Press  Annual  Meeting,  Wyndham  Anatole 
Hotel,  Dallas 

Canadian  Association  of  Newspapers,  Convergence 
’98,Westin  Harbour  Castle  Hotel, Toronto,  Canada 
National  Cartooni.sts  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pasadena,  Calif. 

Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  C.alif. 


Organization  of  News  Ombudsmen  (Conference,  The 
West  (iate,  San  Diego 

Newspaper  Purchasing  Management  Association 
Conference,  Harrah’s,  I.as  Vegas 
NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

NAA  Classified  (Conference/Research  Conference, 
Westin  Copley  Place,  Boston 
World  Association  of  Newspapers  (FIEJ)  Info 
Services  Expo,  Okura  Hotel,  Kobe,  Japan 


INMA  Annual  International  Conference,  Amsterdam, 
Netherlands 

Investigative  Reporters  and  Editors  Annual 
Conference,  New  (Orleans 

5  Association  of  Alternative  Newsweeklies  Annual 
Convention,  Capital  Hilton,  Wa.shington,  D.C. 

7  International  Newspaper  Financial  Executives 
Conference,  The  Fairmont,  San  Francisco 
9  Association  of  Free  Community  Papers  Annual 
Meeting,  Hotel  Nikko,  San  Francisco 
0  Native  American  Journalists  Association  Annual 
Conference,  Tempe  Mission  Palms  Hotel,  Phoenix, 
Ariz. 

1  NAA  Connections  ’98/Cooperative  Marketing/Sales 
Conference,  Marriott  World  Center,  Orlando 

3  Nexpo  ’98,  Orange  County  Convention  Center, 
Orlando 

4  NAA  Marketing  Conference,  Marriott  World  Center, 
Orlando 

7  National  Association  of  Hispanic  Journalists 
Conference,  Hyatt  Regency,  Miami 

April  May  Tune 
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April  18, 1998 


While  newspapers  aren’t  the  only  ones  who’ve  discovered  the  enormous  revenue  potential  of  ltx:al  online  advertising,  they 


are  the  ones  with  the  most  to  lose.  You  can  surrender  your  city  without  a  fight.  Or  you  can  join  the  150  other  news 


organizations  who’ve  enlisted  Zip2  to  help  defend  their  turf.  With  ZipZ’s  CityGuide  Suite^*^’  of  products,  you’ll  have  all  the 
tools  you  need  to  build  traffic  and  revenue  and  block  the  Internet  giants  -  everything  from  arts  «Si  entertainment  guides,  to 
automotive  and  real  estate  guides,  to  a  Business  Directory,  community  self-publishing  services,  editorial  tools  and  more.  Zip2 
even  offers  comprehensive  sales  and  marketing  support  to  help  you  attract  readers  and  advertisers  alike.  So  if  you’re  worried 
about  the  competition  putting  up  a  site  in  your  town,  call  Bruce  Murray,  our  Vice  President  ^  Zip2' 

of  Channel  Alliances,  at  (212)  973-9501.  He’ll  show  you  how  to  curb  unwanted  development.  P®**'*'’ Z*™** 


Zip2  CityGuide  Suite 
Arts  &  Entertainment  Guide 
Real  Estate  Guide 
Ruto  Guide 
Business  Directory 


Community  Self-publishing 


Editorial  Tools 


Microsoft  has  10,  Yahoo!  has  12, 
and  AOL  has  32.  Sooner  or  later, 
they’ll  have  one  in  your  market,  too 
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ABOVE  THE  FOLD 


The  Fool  Monty 
In  Florida  — 

And  Around  The  World 


ONE  DAY  A  few  weeks  ago,  the  Key  West  (Fla.)  Citizen 
devoted  its  entire  front  page  to  a  startling  story:  Gov. 
Lawton  Chiles’  plan  to  force  motorists  on  an  18-mile  stretch 
in  the  heavily  touristed  Keys  to  drive  British-style,  on  the  left 
side  of  the  road. 

“Expect  waves  of  law  enforcement  and  state  officials  in 
the  area  during  the  summer,”  the  paper  told  readers. 

The  Citizen  covered  the  issue  aggressively,  with  a  sidebar 
on  the  possible  boom  in  tourism,  an  article  on  reaction  in 
London,  and  a  photo-essay  on  local  car  mechanics  moving 
steering  wheels  and  pedals  to  the  right. The  paper  even  quot¬ 
ed  an  outfit  called  the  Florida  (Christian  Motorists  Association, 
which  trashed  the  lurch  to  the  left  as  a  political  hit  and  run. 
It  was  a  pedal-tothe-metal  package,  and  it  was  all  untrue. 
For  the  second  year,  the  Citizen  devoted  its  entire  April  1 
front  page  to  a  hoax  on  its  readers  —  a  parody  of  the  news. 
At  the  bottom  of  the  page,  in  the  index,  editors  included  a 
warning  for  the  gullible;  “This  page  is  a  joke,  folks.  April 
Fool! ’’The  normal  front  page,  and  the  rest  of  the  paper, 
began  behind  the  April  Fool’s  wrap  in  the  Page  3  position. 

A  year  earlier,  the  Citizen  led  its  April  Fool’s  issue  with  a 
yam  about  a  scheme  to  rotate  the  isle  of  Key  West  90  degrees 
to  better  orient  it  for  appreciating  the  resort’s  famous  sunsets. 

“We  re  just  looking  for  wat  s  to  cover  this  island  the  way 
this  island  actually  is,”  said  editor  Bernard  Hunt. “It’s  a  light, 
raffish  kind  of  place.” 

Hunt  said  the  parody  edition  is  wildly  popular,  noting  that 
last  year  s  version  sold  1,100  extra  copies  —  not  a  bad 
boost  for  a  13,000-circulation  paper.  He  said  he  got  calls 
from  only  a  handful  of  miffed  readers. 

Other  media  outlets  face  April  1  differently.  The  usually 
sober  Public  Broadcasting  System  announced  an  agreement 
to  purchase  Time  Warner.  The  Baltimore  Sun,  Los  Angeles 
Daily  News  and  New  York 


am  Koop:  oum^  to  »  Dnr  TW**"  ■»' 


fold:  keep  left 

- .  dririiiaiarUchiilan 


1  Tlie  boys  in  order  rum^jyyffly 


^-5 


Post  all  picked  up  the  story 
—  but  handled  it  with  requi¬ 
site  whimsy.  South  Africa’s 
Star  newspaper  reported 
that  President  Nelsttn  Man¬ 
dela  stunned  the  United 
Nations  with  the  revelation 
that  he  had  bought  neigh¬ 
boring  Mozambique  for  $10 
billion.  And  Guinness  PLC, 
the  British  brewing  giant, 
made  the  pink  pages  of  the 
Financial  Times  with  a 
fizz>'  tale  that,  as  millennial 
sponsor  of  the  Greenwich 
Observatory’,  it  had  bought 
the  right  to  re-christen 
Greenwich  Mean  Time  as 
Guinness  Mean  Time. 

—  Robert  Neuwirth 
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How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street. 

New  York,  NY  10011-4234 
•  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 

Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Managing  Editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Taik  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor, 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor"  or  “Shop  Talk  at  Thirty," 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  504. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  not  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 

at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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It’s  Sunday. 

A  day  of 
peace.  Quiet 


©1998  Parade  Publications 


AND  A  PARADE 

IN  THEIR  It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how 
LIVING  ROOM.  more  than  37  million  people  who  buy  your  Sunday 

newspapers  feel.  Parade  entertains  them.  Engages  them. 
Inspires  them.  Encourages  them.  With  issues  that 
people  care  about.  With  real-life  information  that  makes 
a  positive  difference.  That’s  why  Parade  is  America’s 
favorite  newspaper  magazine.  And  why  it’s  such  a  big  part 
of  what  makes  Sunday... Sunday. 
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From  Universal  New 


Put  the  proven  audience-pleasing  power  of  com1< 
Web  pages.  It's  easy  through  Universal's  UCUck  o|ri 
serve  up  the  goods.  You  simply  Integrate  our  gre» 
You  have  complete  design  flexibility.  Detailed  tS 


features  1ntp| 
H^^poflSjare 


The  ad  space  on  each  of  your  UCUck  pages  ghflS^ou  a  great 
environment  for  your  advertisers.  You'll  enjoy  hlfher  cUck-throug 
rates.  And  more  traffic  that  stays 
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CIRCULATION  SENSE  b  y  j  a y  s  c  h;  l  l  e  r 


Prep  List  For 
Circulation  Audit 


There  ARE  im)  types  of  flags 
to  watch  out  for  in  a  circula¬ 
tion  audit.  A  red  flag  alerts 
auditors  to  potential  deduc¬ 
tions.  A  white  flag  is  what  newspaper 
managers  will  be  waving  while  they 
surrender  paid  copies  because  they 
didn’t  attend  to  the  red  flags. 

While  the  Audit  Bureau 
of  Circulations  has  been 
known  to  let  first-time 
offenders  off  with  a  warn¬ 
ing,  wise  newspaper 
execs  will  take  corrective 
action  in  advance  in  order 
to  avoid  Circulation  Court 
completely. 

Almost  anything  an 
auditor  can  find,  good 
newspaper  managers  can 
find  as  well  if  they  know  where  to 
look.  Occasional  reviews  of  records 
and  controls  will  help  identih’  sys¬ 
temic  flaws  and  circulation  misstate¬ 
ments.  Periodic  self  audits  will  help 
ensure  clean  numbers. 

A  good  place  to  start  is  by  looking 
up  and  down  the  list  of  categories  on 
your  newspaper's  circulation  records 
for  signs  of  unusual  trends  or  aberra¬ 
tions.  A  competent  auditor  will  require 
reasonable  explanations  to  account  for 
variances. That’s  why  it’s  a  good  idea 
to  keep  some  type  of  log  that  backs 
up  these  occurrences. 

As  time  goes  by,  it  becomes  increas¬ 
ingly  difficult  to  remember  events  that 
influenced  circulation  numbers.  A  k)g 
can  link  increased  single-copy  sales  to 
exciting  headlines,  or  decreased  sales 
to  inclement  weather  or  late  press 
runs.  It  can  also  refer  to  special  sales 
promotions  or  other  programs  driving 
home-delivery’  totals. 

Numbers  change  for  a  reason.  A 
short-term  increase  in  home  delivery 
followed  by  a  reversion  to  previous 
levels  waves  a  red  flag  to  auditors,  sig- 


Schiller,  a  former  newspaper 
circulation  executive,  is  a  contract 
auditor  and  consultant  based  in 
Plantation,  Fla.,  (954-584-8904; fax, 
602-924-1902). 


nailing  “samples”  may  have  been 
counted  as  paid  copies. The  next  step 
would  be  for  the  auditor  to  interview 
carriers  or  to  review  their  bills  for  any 
credits  they  might  be  receiving  to 
compensate  for  extra  copies,  known 
as  circulation  reducing  credits. 

Circulation  reducing  credits  are 
another  red  flag.  They 
alert  auditors  to  the  pos¬ 
sibility’  a  newspaper  is 
buying  circulation. 

Credits  would  be  issued 
for  unrecorded  returns, 
samples  or  carrier  extras. 

Most  newspapers 
extend  return  credits  to 
distributors  for  unsold 
copies.  These  return  totals 
are  reflected  on  a  billing 
statement  and  should  tie  to  circulation 
records. To  avoid  accounting  for  all 
returns,  a  paper  might  issue  nttnde- 
script  credits  on  bills  for  unsold 
copies  without  the  accompanying 
return  totals. 

Other  single-copy  red  flags  include 
low  wholesale  rates,  excessively  large 
route  allowances  or  rate  adjustments, 
and  rebates  or  reduced  wholesale 
rates  designed  to  raise  sales  to  prede¬ 
termined  levels.  A  paper  that  makes  it 
financially  attractive  for  distributors  to 
dump  returns  does  so  for  obvious  rea¬ 
sons.  1  know  one  paper  that  operated 
a  route  where  the  sales  bonus  per 
copy  exceeded  the  wholesale  rate  and 
the  “rebate”  exceeded  the  “purchase 
price  .“The  distributor  could  make  a 
profit  by  throwing  papers  away  —  a 
practice  that  helps  create  ostensibly 
“successful”  hawker  programs. 

Nondescript  credits  on  home  deliv¬ 
ery  carrier  bills  can  mask  extras,  sam¬ 
ples  or  reimbursements  for  the  lack  of 
good  orders.  An  auditor  coming  across 
unexplained  credits  will  normally  ask 
for  supporting  documents.  If  docu¬ 
ments  include  statements  such  as  “10 
extra  copies  for  10  days”  or  “for  no 
good  telemarketing  starts,”  the  next 
stop  would  be  finding  out  how'  many 
copies  were  involved  and  making  the 
appropriate  deduction. 


If  a  newspaper’s  home  delivery  is 
100%  office  collect,  its  testing  involves 
counting  route  lists  and  subscription 
orders.  However,  a  higher  office  col¬ 
lection  percentage  (but  not  100%) 
does  not  necessarily  imply  reduced 
risk.  In  a  situation  where  the  percent¬ 
age  is  low,  carriers  have  to  collect  to 
pay  their  bills  and  to  earn  a  profit.  A 
paper  with  a  98%  office  collect  rate  is 
likely  to  have  carriers  who  fail  to  col¬ 
lect  the  other  2%  —  because  they 
don’t  want  to  be  bothered  or  because 
they  are  unaware. 

Subscription  order  tests  verify 
whether  or  not  newspapers  comply 
with  the  4%  nonpay  allowance. They 
also  alert  auditors  to  “comps”  being 
counted  as  paid  copies  by  virtue  of 
expiration  dates  such  as  “9/99/99  ” 
Nonqualify  ing  subscription  offers  are 
often  detected  as  well. 

To  identify  bulk  sales  that  are 
reported  as  single-copy  sales,  auditors 
often  refer  to  an  “in/out”  list  that  totals 
locations,  draws  and  returns.  A  promi¬ 
nent  red  flag  is  the  type  of  outlet. 
Hospitals  and  hotels  are  notoriously 
used  to  misrepresent  bulk  sales  as  sin¬ 
gle  copy.  Ditto  for  airlines  and  fast- 
food  restaurants.  While  some  hospitals 
may  have  candy  stripers  selling  papers 
room  to  room,  chances  are  the  papers 
are  free  to  patients  and  employees. 

This  leads  to  a  another  red  flag:  con¬ 
stant  draws  combined  with  zero 
returns.  A  hospital  or  hotel  getting  a 
fixed  draw  and  showing  no  returns  is 
usually  a  bulk  account.  Why?  Because 
circulation  execs  seek  to  reduce  sell¬ 
outs,  which  are  anathema  because 
they  represent  potential  lost  sales. 

Newspapers  claiming  hotel  guests 
as  single-copy  buyers,  with  the  cost  of 
the  paper  built  into  room  rates,  should 
adjust  draws  daily  to  reflect  occupan¬ 
cy.  They  should  also  maintain  files  of 
guest  registration  cards,  which  should 
refer  to  the  newspaper  and  offer 
guests  the  option  of  a  refund  if  they 
decline  delivery.  Going  a  step  further, 
circulation  people  should  visit  hotels 
periodically  to  ensure  registration 

(See  Circulation  Sense  on  page  90) 
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'Enron  can  help  you  make  sure  you  get  the  hand  you  want.  Enron  has  v. 

pioneered  a  way  to  manage  price  risk  using  financial  hedging  instruments. 

These  tools  let  you  "lock  in"  a  price  in  the  pulp,  paper  or  packaging  market  for 

up  to  ten  years.  Yet  there's  no  disruption  to  yOur  current  supplier  or  customer  ^ 

relationships.  The  result?  You  predict  future  cash  flow  more  accurately  and  can  Enron  Capital  &  Trade 

Resources  Corp 

allocate  your  resources  more  effectively.  To  improve  your  odds  of  winning  in 
the  marketplace,  call  1-888-ENRON-41  or  713-853-1519  for  more  information. 


01998.  This  copyrighted  work,  the  logo  and  other  marks  are  property  of  Enron  Corp. 


Riding  The  Bull 
(Market)  To  Dallas 

IT’S  AN  UPBEAT  crowd  of  newspaper  publishers  assembling  in 
Dallas  this  week  for  the  Newspaper  Association  of  America’s  annual 
convention.  There  are  plenty  of  reasons  to  smile:  Newspaper  stock 
prices  are  riding  the  bull  market  and  newspaper  property  values  con¬ 
tinue  to  soar.  Despite  some  softness  in  the  initial  weeks  of  1998,  first- 
quarter  earning  reports  generally  look  good  across  the  industry. 

Just  as  important,  the  specters  that  have  haunted  publishers  from 
the  beginning  of  this  remarkable  boom  are  looking  increasingly  less 
fearsome.  Sidewalk’s  stumbling  start,  for  instance,  underscores  the  diffi¬ 
culty'  non-newspaper  Web  developers  are  having  in  their  quest  to  steal 
the  classified  advertising  franchise  newspapers  have  built  over 
decades.  If  Microsoft  CEO  Bill  Gates,  who  inspired  fear  and  loathing 
with  his  disingenuous  speeeh  at  last  year's  NAA  convention,  were  at 
this  week’s  meeting,  he  undoubtedly  would  incite  the  same  loathing 
—  but  less  fear. 

This  remarkable  economic  run  has  given  a  mature  industry  exactly 
the  breathing  room  it  needed  to  gear  up  for  the  challenge  of  new 
media,  and  newspapers  have  made  good  use  of  the  time.  Newspaper 
Web  sites  rival  anything  the  new  kids  are  putting  up,  and  around  the 
country,  the  printed  product  has  never  looked  better.  Phase  II  of  NAA’s 
national  readership  ad  campaign  symbolizes  the  industry'’s  re-ener- 
gized  outreach  to  young  readers. 

Publishers  are  upbeat,  to  be  sure.  But  they  are  also  eneouragingly 
realistic  about  the  continued  hard  work  necessary  to  turn  reverse  circu¬ 
lation  declines,  increase  household  penetration,  regain  national  ad  share 
and  protect  the  elassified  franchise.  So  while  publishers  have  every' 
reason  to  party'  in  Dallas,  it’s  a  good  bet  that  Tuesday  ’s  morning  sessions 
on  boosting  classified  ads,  circulation  and  readership  will  be  packed. 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  Ttje  Journalist,  established  March 
22.  VXA-\\Sewspaperd(>tn.  March  1892:  Tfje  Fourth  Estate,  .March  1, 
1894;  Editor  &  Publisher,  June  29, 1901 ;  .Adtvrtising.  June  22, 192S. 


James  W'riglit  Brown,  t:hairman  of  the  Board.  1912  -  1959 
President, 

Editor  Emeritus  Robert  U.  Brown  i™  iisi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  ion  ii'i 
Publisher, 

Circulation/Production  Christopher  Phillips  ion  1161 

Editor,  Senior  Vice  President 

for  News  James  T.  Robison  |on22S| 
Executive  Editor  Hoag  Levins  ion  soti 
.Managing  Editor  George  Gameau  ion  22.t| 

Editor,  Eree  Paper  Publisher  Wendy  Giman  ion  <991 
Associate  Editors  David  Astor  ion  226I 

Robert  Neuwirth  ion  22’i 
Joe  Nicholson  |on  228I 
David  Noack  icxt  2291 
Jim  Rosenberg  Ion  2241 
Assistant  Editor  Elizabeth  Hilts  ion  si 21 
Webmaster  Kim  McGalliard  ion  S(mi 
Midwest  Editor  .Mark  Fitzgerald  (.si2>(>iu«Mi 
Washington  Editor  Kelvin  Childs  (202)«S2'2.vt 
West  Coast  Editor  M.L.  Stein  (ssu)  kz-i-h 

Copy  Editor  Jennifer  S.  Waber  ion  2soi 
Editorial  Assistants  Colleen  Adams  ion  is<,i 
Nancy  .Marini  lonz.sii 

Art  Director  Hector  W.  Marrero  ion  2211 
Editorial 

Production  Manager  Robert  Rivera  ion  2201 
Art/Graphic  Assistant  Lery  Chan 
Production  Assistants  Fermin  Fernandez 

Tatiana  Sindalovskaia 

Vice  President 

Sales/ Advertising  Dennis  O’Neill  ion  issi 
Associate 

Advertising  Director  Betsy  Maloney  ion  1S9| 

Regional 
Advertising  Managers 

Eastern/Canada  Howard  E.  Flood  icxi  1601 
Western/Canada  .Michael  Rogers  <si(1)888.9(m() 
Northeastern  Joanne  Stahl  ion  iski 

Southern  Ramona  D.  Cox  012)  w  14104 1 
.Mid- Western  .Michael  A.  Madden  {.412) <>414kmi 
Production  Manager  Carol  Blum  ion  imi| 

Christina  .Mason.  Assistant  ion  16S| 

Classified 

Advertising  Manager  .M.  Eileen  Long  ion  29S| 

Hazel  Preuss.  Assistant  ion  29S| 
.Matt  W'ilcox,  Sales  Rep.  lext  29S| 

Circulation 

Marketing  Director  David  Williams  ion  2S(i| 
Fulfillment  Manager  .Marlene  Hazzard  ion  2hoi 
Information  Services  Shqipe  Malushi  lon  .tsii 
Promotion  Manager  lawrence  J.  Burnagiel  ion  isoi 

Denniston  Brown,  As.sistant  ion  isii 


Audit  Bureau 
of  Circulations 

Member 

N 

OFFICES 

I  General:  1 1  W.  19th  St.,  New  York.  NY  10011;  voice:  (212)  675- 
j  4.580;  fax:  (212)  691-7287  Editorial;  (212)  929-1259  .Advertising; 
i  (212)691-69.59  Circulation.  Corporate  e-mail:  edpub@mcdiainfo. 

:  com;  Web  Site;  http://www.mediainfo.com. 

:  Chicago:  8  S.  .Michigan  Avc.,  Suite  KiOl,  Chicago,  11,  60603;  (312) 
:  641-0041;  fax  (312)  641-004.5.  .Mark  Fitzgerald,  Editor;  Ramona  D. 
:  Cox,  .Michael  A.  Madden,  Sales  Representatives, 
j  Washington:  .National  Press  Building.  Suite  1 128,  Washington.  DC 
j  20045;  (202)  ()62-72.54;  fax  (202)  662-7223.  Kelvin  Childs.  Editor. 

I  Palo  Alto;  101  Alma  Street,  #405,  Palo  Alto,  CA  94.501 ;  (650)  322- 
i  7178;  fax  (650)  322-71‘'8.  M  L.  Stein.  Editor. 

•  San  Francisco:  20993  Foothill  Blvd..  Suite  719,  Hayward,  CA 
;  94541;  (510)  888-9640;  fax  (510)  886-4095;  e-mail  miker@mediain- 
:  fo.com.  Michael  Rogers,  Western  Regional  Advertising  Manager. 


ABP 


Charter  Member, 
Audit  Bureau 
Circulations 
Member, 

National  Newspaper 
AsstKiation 
Newspaper  Ass^Kiation 
of  America 
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Regrets:  Sellers 
have  had  a  few, 
quite  a  few 

I  WAS  MOVED  by  Duane  A. 

Rasmussen’s  recent  letter  (“Regrets 
Sale,”  March  7,  p.  7)  in  which  he 
expressed  disappointment  about  the 
subsequent  management  of  the  news¬ 
papers  he  had  sold. 

1  have  sat  on  every’  side  of  the  table 
in  mergers  and  acquisitions:  as  a  buyer, 
a  seller,  and,  in  the  last  1 2  years,  as  a 
financial  adviser  to  buyers  and  sellers. 
Sadly,  the  regrets  expressed  by  Mr. 
Rasmussen  are  fairly  common  because 
it  is  difficult  to  bind  a  buyer  to  a  sell¬ 
er’s  wishes  over  a  lengthy  period  after 
an  acquisition  has  occurred,  despite 
the  best  intentions  of  both  parties  at 
the  time  of  sale. 

Economic  and  competitive  condi¬ 
tions  shift  over  time,  and  new  owners 
respond  to  those  changes  as  they  see  fit. 

Newspaperdom* 


50  YEARS  AGO. .  .  Bccausc  of 
strikes,  and  threats  of  strikes,  by  the 
International  Typographical  Union, 
the  use  of  cold  type  will  be  the 
hottest  subject  for  discussion  at  the 
forthcoming  annual  convention  of 
the  American  Newspaper  Publishers 
Association  in  New  York  City. 

Special  exhibits  and  talks  on  new 
printing  methods  will  be  presented 
by  manufacturers  at  the  Waldorf- 
Astoria  convention  headquarters. 

Displays  will  include  the  Grapho- 
type,  Multigraph,Teletypsetter,  IBM 
proportional  spacing  typewriter, 
Varityper,  magnesium  plates, 
Fototype,  Edison  Margin  Justifies 
Fairchild  Electric  Engraver,  Type-o- 
writer  and  Arttype. 

From  Editor  &  Pubusher 
April  17,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


As  advisers,  we  frequently  recom¬ 
mend  that  a  section  of  the  purchase 
agreement  signed  by  buyer  and  seller 
be  devoted  to  treatment  of  employees. 
This  can  provide  some  protection  for  a 
time. There  are  few  ways,  however,  that 
a  contract  can  bind  a  buyer  for  the 
long  term. 

The  best  defense  we  have  found  is  a 
thorough  and  thoughtful  analysis  of  a 
potential  buyer’s  previous  acquisition 
record.  This  includes  in-depth  conver¬ 
sations  with  earlier  sellers  to  get  their 
sense  of  how  they  and  their  former 
properties  were  treated  post-deal  by 
the  prospective  buyer.  This  will  pro¬ 
vide  clues  to  how  a  seller’s  business 
and  employees  will  fare  at  the  hands 
of  a  new  owner,  and  a  bad  report  card 
should  provide  fair  warning. 

Ultimately,  the  position  of  a  seller  in 
a  transaction  is  not  unlike  that  of  a  par¬ 
ent  at  his  or  her  child’s  wedding.  You 
wish  for  a  successful  marriage,  but  you 
have  little  real  influence  after  the  cere¬ 
mony. 


Robert  Garrett 

president, 
AdMedia  Partners  Inc., 
New  York,  NY. 

AP  agrees  its 
anthrax  story 
went  too  far 

Last  week  s  “shop  Talk” 

(“Spreading  Lethal  Info  Under 
Cover  Of  News,”  April  4,  p.  48)  by  Ralf 
Walters,  assistant  editor  at  the  Daily 
Southerner, liLiAiOTO,  N.C.,  took  the 
Associated  Press  to  task  for  a  story  that 
was  a  “thinly  disguised  how-to  recipe” 
for  making  a  biological  weapon  of 
mass  destruction.  While  it  didn’t  go 
that  far,  he’s  right;  it  went  too  far.  And 
we’re  reminding  our  staff  of  our  guide¬ 
lines  on  this  sort  of  thing. 

William  Ahearn 

vice  president/executive  editor. 
Associated  Press, 
New  York,  NY 


Correction 

An  ARTICLE  ABOUT  single<opy 
circulation  promotional  strategies 
(Feb.  14,  1998,  p.  32,“Buy  3  And 


Sunday’s  Free”)  mistakenly  reversed 
the  distribution  cycles  of  the  Seattle 
newspapers. 

The  Times  is  the  afterntwn  paper; 
the  Post-Intelligencer  comes  out  in  the 
morning. 


Clarifications 

A  MARCH  2 1  article  (“Welcome  To 
The  Packaging  Center.Applicants,” 
pp.  22-23,41)  incorrectly  implied  that 
strategies  Tucson  Newspapers  uses  to 
recruit  sales  and  graphic  arts  employ¬ 
ees  are  also  used  by  the  packaging  cen¬ 
ter.  Vice  president  for  operations 
Wayne  Bean  said  while  the  joint 
agency  is  considering  such  devices  as 
open  houses  and  peer-review  of  appli¬ 
cants,  they  are  not  used  now. 

An  article  on  newly  approved 
Audit  Bureau  of  Circulations  rules 
(March  28,  p.  16)  mischaracterized 
how  the  sales  must  be  reported  to 
ABC.  Though  newspapers  can  now  be 
distributed  specifically  to  people 
attending  special  events,  they  are  not 
considered  bulk  sales  but  must  be 
reported  as  single-copy  sales.  As  the 
article  stated,  event  attendees  must 
have  the  option  of  refusing  the  paper 
and  thus  nullift  ing  the  sale. 


KAMEN&CO. 

GROUP  SERVICES 


The  Premier  I\’ewspaper 
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►  Circulation  Development 
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►  Home  Delivery /Bulk  Audits 
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EVERY 

BY  MARK  FITZGERALD 

What  Publishers  Really 
Want  To  Talk  About  In  Dallas 

The  future  of  classifieds,  flat  circulation  and  the  price  of  newsprint  are  just  some  of  the 
hot  topics  that  will  be  taken  up  in  the  gatherings  many  unofficial  meetings 


k  S  ANY  CONVENTION  veteran  knows, 
there  are  at  least  two  meetings  going 
when  the  Newspaper  Association  of 
jL  JL  America  gets  together  for  its  annual  pub¬ 
lishers  meeting. 

One  is  the  official  meeting,  being  held  this  year 
from  April  19-22  at  the  Wyndham  Anatole  Hotel  in 
Dallas.  Troy  Aikman  will  be  at  that  one,  and  there 
will  be  discussions  about  diversity,  small  market 
newspapering  and  what’s  up  with  the  Associated 
Press.  Check  your  program  for  times  and  locations. 

The  other  meeting  is  more  free  form.  It  will  be 
convening  whenever  and  wherever  two  or  three 
publishers  are  gathered  together:  in  the  halls,  at 
Sunday’s  party,  in  the  hotel  lobby  and  at  Deep 
Ellum  bars. 

WEB  WATCHING 

There’s  no  printed  program  for  this  meeting, 
but  make  no  mistake  —  there  is  an  agenda.  And, 
like  the  official  NAA  program,  that  agenda  changes 
from  >'ear  to  year. 

“Last  year  in  Chicago,  people  were  really  inter¬ 
ested  in  the  Web,  and  everybody  was  asking  every  ¬ 
one  else  about  what  they  were  doing  on  the 
Internet.  There  won’t  be  much  discussion  about 
that  this  year,  because  now  we’ve  all  got  Web 


sites,”  said  William  C.  iMarcil,  president  of  Forum 
Communications  group  and  publisher  of  the 
Forum  in  Fargo,  N.D.  (Incidentally,  the  Forum's 
own  Web  site  at  www.in-forum.com  is  logging 
more  than  a  million  hits  a  month,  Marcil  says.) 

This  year,  the  hot  topics  will  be  flat  circulation, 
rising  property  values,  uncertain  newsprint  pric¬ 
ing  and  —  especially  —  the  future  of  classified 
advertising,  an  informal  survey  of  newspaper  exec¬ 
utives  indicates. 

NET  IMPACT  ON  MARKET  SHARE? 

“You  are  hearing  so  much  about  what  the 
Internet  and  Bill  Gates  can  do  to  our  classified 
franchise  not  only  from  the  trade  press,  but  Forbes 
and  other  business  magazines.  What  will  it  do  to 
our  market  share,  and  how’  fast  is  it  happening? 
That’s  the  sort  of  thing  I  expect  to  be  hearing 
about  in  Dallas,”  said  Daniel  E.  Baumann,  president 
and  chief  operating  officer  of  the  Daily  Herald  in 
Arlington  Heights,  Ill. 

Wooster,  Ohio,  Daily  Record  publisher 
Raymond  Victor  Dix,  who  will  be  attending  his 
18th  NAA  convention  this  year,  similarly  wants  to 
talk  with  colleagues  about  Internet  classifieds. 

“I  feel  there  will  always  be  a  need  for  the  print¬ 
ed  word,”  Dix  said,  “and  that  TV,  radio  and  the 
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WEEKEND 


spirited 


Americifs  sooo0r  superstar 

answers  reader  questions  on 
motivation  and  tnamwork. 

“Every  day,  make  a  decision 
to  vmrii  hard.” 


The  young  and  spirited  score  each  time  you  deliver  USA  WEEKEND 
in  your  newspaper.  42  million  readers  strong,  the  nation’s  fastest-growing 
magazine  captures  their  attention  with  articles  that  reflect  today’s  lifestyles. 
And  fresh  authorities  like  25  year-old  Mia  Hamm, 
soccer’s  Olympic  Gold  Medalist  and  a  new  contributor. 

Get  fit  for  the  future— call  Dave  Barber, 

VP/Newspaper  Relations,  at  212-715-2131. 


NAA  Dallas  Convention  Schedule 

Hosted  by  the  Dallas  Morning  News,  the  Newspaper  Association  of  America’s  annual  convention  at  the  Wyndham 
Anatole  Hotel  in  Dallas,  April  19-22,  is  designed  to  explore  ways  to  make  newspapers  successful.  Here  are  highlights  of 
the  scheduled  events: 


Sunday,  april  19 


Monday,  april  20  Tuesday,  april  21  Wednesday,  april  22 


7 

8 

9 

10 
11 

NOON 

1 


10:00  “Small  Market  Solutions” 
deals  with  revenue  raising,  cost 
cutting  and  product  enhancement. 


8:00  Opening  session  with 
outgoing  NAA  chairman  David  Cox 
reporting  on  the  state  of  the  industry 
and  NAA  president  John  Sturm 
discussing  the  association’s 
accomplishments  and  plans. 

10:00  Associated  Press  annual 
meeting.  President/CEO  Louis  D. 
Boccardi  leads  panel  for  “A  Reporter’s 
Tour  of  the  Day's  Headlines”  in  the 
Stemmons  Auditorium  in  the 
Wyndham  Anatole  Motel. 

1:00  Sen.  Daniel  Patrick  Moynihan  of 
New  York  addresses  the  AP  luncheon. 


7:00  Three  concurrent  workshops  — 
circulation,  classified,  readership  — 
repeating  45  minutes  later  to  allow 
everyone  to  attend  two  sessions. 

9:00  Times  Mirror  CEO  Mark  Willes 
updates  his  controversial  changes  at 
the  Los  Angeles  Times. 

10:15  Three  concurrent  workshops 
—  revenue  strategies,  alliances  and 
content. 


12:45  Texas  Gov.  George  W.  Bush 
speaks  to  NAA  luncheon. 


7:00  “60  Ideas  in  60  Minutes” 
(repeated  at  8  a.m.). 


9:00  Panel  on  news  councils. 


10:15  NAA  brunch  with  speaker 
Steve  Case,  America  Online 
chairman/CEO. 


2 

3 


2:30  General  session:  30  years  after 
the  Kerner  Report. 

3:00  “Dilbert"  cartoonist  Scott 
Adams. 


4 


4:30  NAA  annual  meeting. 


c  5:10  King  Features  reception. 

"  5:30  Welcoming  reception  at 

Texas  Stadium,  home  of  the 
6  Dallas  Cowboys. 


7:15  A.H.  Belo  Corp.  and  Dallas 
Morning  News  sponsor  Texas-style 
dinner  for  AP’s  150th  anniversary. 


Internet,  although  important,  are  not  meaningful 
substitutes  for  the  printed  word. . . .  But  like  other 
papers,  we  are  wrestling  with  the  issue  of 
whether  to  put  our  classified  ads  on  our  Web  site. 
How  do  you  come  up  with  the  right  mix  between 
print  and  the  Internet?’’ 

READERSHIPS  VS.  CIRCULATION 

Publishers  are  also  clearly  worried  about  circu¬ 
lation,  and  seem  more  inclined  than  ever  to 
emphasize  readership,  which  is  generally  encour¬ 
aging,  over  raw  numbers,  which  have  not  been  as 
good. 

Lee  Enterprises  president  and  chief  executive 
officer  Richard  D.  Gottlieb,  who  will  be  among  the 
busiest  publishers  in  Dallas  as  he  prepares  to 
become  the  new  NAA  chairman,  nevertheless  says 
he  expects  to  talk  up  readership  in  informal  dis¬ 
cussions  with  colleagues. 

GOOD  STORY  TO  TELL' 

“We’ve  got  to,  as  an  industr)',  talk  more  about 
readership  because  we’ve  got  a  good  story  to  tell,” 
Gottlieb  said. 

“In  some  markets  where  newspapers  have  lost 
circulation,  we  see  that  readership  is  holding  its 
own  or  actually  up,”  he  continued. 

Ciary  G.  Gerlach,  publisher  of  the  l(),()()0-circu- 
lation  Ames,  Iowa,  Daily  Tribune,  says  he,  too. 


expects  to  talk  about  circulation  —  but  from  a  dif¬ 
ferent  perspective. 

“If  you  look  at  some  of  the  healthiest  trends  in 
this  industry  —  in  terms  of  paid  circulation 
growth,  growing  readership  —  they  are  coming 
from  the  smaller-sized  papers.  So  may  be  there’s 
something  (big)  newspapers  can  learn  from  us,” 
he  said. 

NEW  EMPHASIS  ON  SMALL  PAPERS 

Even  the  presence  of  small-paper  publishers 
like  Gerlach  at  the  Dallas  meeting  symbolizes 
something  of  a  transition  at  the  NAA. 

“It  seems  the  NAA  has  become  a  lot  more  sen¬ 
sitive  to  the  small  daih’  and  community  newspa¬ 
per  publisher,”  Gerlach  said.  “1  didn’t  go  to  the 
NAA  much  because  it  was  becoming  a  super-large 
newspaper  association,  period.  But  now  with 
changes  in  the  dues  structures  .  .  .  and  with  the 
Sunday  morning  (small  market)  ideas  sessions,  it 
seems  they  realize  this  is  an  important  con¬ 
stituency  to  focus  on.” 

Whether  they  are  running  newspapers  big  or 
small,  however,  publishers  observe  one  ritual  in 
the  informal  NAA  gatherings  that  never  changes 
y  ear  to  year.  “Typically,  the  first  thing  you  say  to 
each  other  is,  ‘How’s  business?’"  said  Jeremy  L. 
Halbreich,  president  and  general  manager  of  the 
Dallas  Morning  News. 
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That  question  is  likely  to  produce  as  many 
smiles  as  it  did  last  year,  but  the  discussion  may  be 
more  nuanced  this  week. 

“Business  is  still  ver>’  good,”  Halbreich  said,  “but 
a  lot  of  newspapers  have  gotten  off  to  a  somewhat 
slower  start  than  they  had  expected.” 

NATIONAL  AD  VIEW 

Among  the  topics  Halbreich  says  he  will  be  dis¬ 
cussing  in  the  halls  and  lob¬ 
bies  are  the  state  of  national 
advertising  —  which  indus¬ 
trywide  is  down  a  bit  after 
the  strong  surge  last  year  — 
and  the  the  encouraging 
prospects  for  NAA’s  Partners 
2000  advertising  initiative. 

Newsprint  prices  are  an 
evergreen  topic  in  the  infor¬ 
mal  meetings.  But  this  year 
there  seems  to  be  far  less  buzz  about  newsprint, 
despite  the  attempt,  on  April  Fool’s  Day,  to  make 
another  price  increase  stick. 

That’s  not  surprising  given  this  year’s  business 
climate,  Halbreich  says. “I  think  it’s  human  nature. 
Budgets  are  done  and  most  everyone  had  made 
provisions  for  a  reasonable  newsprint  increase.” 

MORE  NEWSPAPER  SALES 

Expect  much  more  buzz  about  newspaper 
sales,  publishers  say. 


“I  think  consolidation  and  the  clustering  of 
newspapers  is  going  to  be  a  big  topic,”  Forum's 
Marcil  said. 

“From  a  publisher’s  standpoint,  these  high  mul¬ 
tiples  you’re  getting  for  newspapers  these  days  is 
very  interesting,”  he  continued. 

“You  certainly  always  talk  about  the  prices  of 
newspapers,  especially  now  that  they  are  sky-high, 
and  you  always  talk  about  what  the  next  big  sale 
will  be,”  commented  Frank 
Shepherd,  president  and 
chief  executive  officer  of 
21st  Century'  Network  Inc., 
which  is  publisher  of  the 
Oakland  Press  and  tw'o 
other  daily  and  22  nondaily 
papers  in  southeast 
.Michigan. 

However,  Shepherd  is  one 
publisher  who  will  not  be  a 
permanent  fixture  in  the  informal  NAA  meeting. 

“There  really  are  two  meetings  going  on  at  the 
NAA,  but  1  tell  you  what,  1  attend  all  the  sessions,” 
Shepherd  said  of  the  formal  meeting. 

“1  get  something  out  of  every  session  and  it 
seems  to  me  if  you  are  a  CEO  you  have  to  go  back 
to  your  department  heads  and  know  what  they  are 
talking  about. 

“1  think  those  people  who  spend  all  their 
time  outside  the  meeting  are  really  missing  some¬ 
thing.” 


“From  a  publisher's 
standpoint,  these  high 
multiples  you  're  getting 
for  newspapers  these 
days  is  very  interesting” 
Marcil  said 


Court  Limits  Right  To  Sue  Papers 

Housing  group,  which  suffered  no  damages  but  its  own  legal  costs, 
can  sue  over  statements  by  the  newspaper 


A  FEDERAL  APPEALS  court  in  Philadelphia  has 
ruled  that  a  newspaper  cannot  be  sued  over 
alleged  discriminatory  housing  ads  when  the 
only  injury  claimed  is  the  cost  of  paying  lawy  ers  to 
bring  the  case. 

Lawy  ers  who  argued  successfully  on  behalf  of 
Philadelphia’s  weekly  Main  Line  Times  called  the 
decision  “an  important  victory  for  the  newspaper 
industry.” 

The  case  and  second,  similar  case  were  brought 
by  the  Pair  Housing  Council  of  Suburban 
Philadelphia,  which  sought  to  sue  the  newspaper 
on  grounds  it  discriminated  against  families  with 
children  by  publishing  housing  ads  using  phrases 
such  as  “no  children”  or  “ideal  for  couple  or  pro¬ 
fessional  single.”  The  group  claimed  it  had  standing 
to  sue  even  though  its  only  “injury”  was  the  cost  of 
litigating  the  case. 

The  U.S.  Court  of  Appeals  for  the  3rd  Circuit 
rejected  that  contention,  but  said  it  would  allow 
the  fair  housing  group  to  pursue  litigation  on  a 
narrow,  related  issue  based  on  its  contention  it  suf¬ 
fered  actual  harm  when  the  newspaper  criticized 
it  in  statements  to  the  press. The  court  said  the  fair 
housing  group  could  sue  because  it  was  forced  to 


respond  to  the  newspaper’s  statements  to  the 
press  and  because  it  could  claim  noneconomic  but 
“concrete”  and  “particularized”  injury. 

One  suit  against  .Montgomery  Publishing,  the 
weekly’s  publisher,  was  dismissed,  but  a  single 
count  of  a  second  suit,  over  the  new  spaper’s  pub¬ 
lic  statement,  was  allowed  to  go  forward. 

The  court  ruling  said  appellate  courts  have 
adopted  “different  views”  as  to  w  hether  suits  based 
only  on  the  injury  of  litigation  costs  can  go  for¬ 
ward. 

“We  hold  that  the  pursuit  of  litigation  alone  can¬ 
not  constitute  an  injury  sufficient  to  establish 
standing”  to  sue,  the  ruling  declared. 

Circuit  Judge  Carol  Los  .Mansmann,  who  wrote 
the  opinions,  said  they  were  not  meant  as  criticism 
of  the  fair  housing  group’s  “laudable  goal,”  adding 
that  “eliminating  discrimination  in  housing  is  vital¬ 
ly  important.” 

In  a  dissent  from  both  opinions.  Circuit  Judge 
Richard  Nygaard  said  the  fair  housing  group 
should  have  been  allowed  to  sue  in  both  cases 
based  on  its  plans  for  spending  on  a  large-scale 
educational  campaign  about  the  alleged  housing 
discrimination.  ■ 
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BY  MARK  FITZGERALD 

Lee’s  Gottlieb  Brings  A 
Life  In  Newspapers  To  NA  A 

Teenage  memories  of  mailroom  work  and  baling  waste  temper 
mature  CEO  who  wants  to  shout  to  the  world  about  newspapers 


SOME  YOUNG  PEOPLE  are  drawn  to  news¬ 
papers  by  romantic  dreams  of  becoming 
dashing  foreign  correspondents.  Others 
imagine  themselves  as  powerful  Citizen 
Kanes  shaping  destiny  to  the  roar  of  the  printing 
press. 

Lee  Enterprises  president  and  CEO  Richard  D. 
Gottlieb  was  introduced  to  newspapering  in  a  far 
more  prosaic  way  —  but  was  nevertheless  hooked 
as  deeply  as  anyone  can  be. 

“Eve  never  lost  the  feeling  1  had  when  I  first 
started  in  new'spapers,  as  a  14-year-old  baling  old 
newsprint,  paid  in  cash  because  I’m  not  sure  I  was 
a  legal  worker,”  Gottlieb  says. 

Before  he  was  out  of  high  school,  the 
Davenport,  Iowa,  native  was  spending  his  Saturday 
nights  working  in  the  mailroom  of  the  Quad  Cities 
Times,  and  as  soon  as  he  had  his  bachelor  of 
science  degree  from  the  University  of  Arizona  he 
was  working  in  the  paper’s  advertising  depart¬ 
ment. 

Gottlieb  has  been  with  Lee  Enterprises  ever 
since:  Beginning  in  1965  as  a  management  trainee 
at  Madison  Newspapers  in  Wisconsin,  he  was 
named  production  coordinator  in  1968,  and  gen¬ 
eral  manager  in  1973.  He  was  named  publisher  of 
the  Journal  Times  in  Racine,  Wis.,  in  1980,  and 
promoted  to  vice  president-newspapers  for  all  of 


At  A  Glance 

Incoming  NAA  chairman 

Richard  D.  Gottlieb 

CURRENT  POSITION 

President  and  CEO, 

Lee  Enterprises 

AGE  55 

NEWSPAPERS  REAO  OAILY 

Quad  City  Times,  Wall  Street 
Journal,  New  York  Times,  USA 
Today,  one  or  two  other 
Lee  papers 

FAVORITE  WEB  BOOKMARK 

www.lee.net 

MARITAL  STATUS 

Married,  wife,  Harriet,  two  sons 
and  two  daughters 


Lee  Enterprises  five  years  later. 

In  1986,  he  was  elected  president  and  chief 
operating  officer  of  the  chain.  He  became 
president  and  CEO  in  May  of  1991  and  from 
Lee  Enterprises’  Davenport,  Iowa,  headquarters 
oversees  a  media  company  that  owns  21 
daily  newspapers,  63  weekly  and  specialty 
publications,  nine  full-service  network-affiliated 
television  stations,  and  seven  satellite  television 
stations. 

At  a  time  when  counselors  urge  people  to  “rein¬ 
vent”  themselves  with  four,  five  or  more  career 
changes  and  when  newspapers  recruit  their  CEOs 
from  cereal  companies,  Gottlieb  says  he  would 
recommend  his  career  path  to  anyone. 

“There  are  very  few  businesses  where  you  make 
a  new  product  from  scratch  ever)'  single  day,”  he 
says.  “I  think  it  is  one  of  the  most  exciting  busi¬ 
nesses  you  can  find.” 

His  enthusiasm  for  the  business  fuels  a  commit¬ 
ment  to  diversity:  “We  have  to  be  very  diligent 
about  getting  people  into  the  industr)'  by  telling 
them  it  is  an  exciting  industry.” 

It  is  also  a  business,  Gottlieb  says,  that  keeps  you 
sharp:  “It  would  be  very  difficult  to  be  in  this 
industry  and  not  stay  tuned  into  the  world.” 

For  this  next  year  as  chairman  of  the  News¬ 
paper  Association  of  America,  however,  Gottlieb 
sees  his  job  as  tuning  the  world  into  newspapers. 

“I  don’t  think  we  shout  about  our  industr)’ 
enough,”  he  says. 

“We  need  to  shout  about  how  good  our  indus¬ 
try  is,  how  effective  and  efficient  we  are  in  reach¬ 
ing  the  market.” 

Gottlieb  says  when  he  becomes  chairman  at  the 
end  of  the  NAA’s  annual  meeting  in  Dallas,  April 
19-22,  he  will  continue  the  twin  themes  stressed 
by  his  two  predecessors,  Cowles  Media  president 
and  CEO  David  Cox  and  Gannett  Co.  chairman, 
president  and  CEO  John  Curley. 

“Marketing  newspapers  and  effecting  public- 
policy  are  the  two  areas  we  concentrate  on,  and 
I’m  incredibly  comfortable  and  feel  as  though 
John  and  David  have  left  me  terrific  examples  of 
how  to  be  an  NAA  chairman,”  Gottlieb  says. 

Gottlieb  is  a  strong  supporter  of  the  NAA’s  cur¬ 
rent  advertising  campaign  promoting  newspaper 
readership,  and  of  Partners  2000,  the  association’s 
initiative  to  increase  the  efficiency  of  newspaper 
ad  departments. 

“We  have  to  ask  ourselves  constantly.  How  do 
we  take  care  of  our  advenisers?’”  Gottlieb  says. 
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These  days,  he  adds,  the  answers  are  much  bet¬ 
ter:  “We  took  our  customers  for  granted  for  too 
long,  but  I  don’t  think  we  do  that  anymore.” 

At  Lee  Enterprises,  for  instance,  marketing  is  an 
important  priority,  he  says. 

“We  very  much  . . .  use  that  approach,  with  a  lot 
of  research  and  a  lot  of  marketing,”  he  says. “And  by 
marketing  1  mean  more  than  just  sales  and  promo¬ 
tion.  It’s  the  full  range  of  marketing  and  promotion 
techniques  and  listening  to  the  customer.” 


For  someone  as  steeped  in  newspapers  as 
Gottlieb,  however,  the  paper  can  never  be  just 
business. 

“One  other  thing  I  will  be  doing,  that  we  have 
to  keep  in  mind,  goes  back  to  the  old  ANPA  days: 
We  can  never  forget  that  what  we  are  doing  is 
working  to  advance  the  cause  of  the  free  press,”  he 
says,  recalling  a  slogan  the  association  used  when 
it  was  known  as  the  American  Newspaper 
Publishers  Association. 


NA  A  Launches  Part  Two  Of 
National  Readership  Campaign 


Her  smile  invites  you.  Coyly  glancing 
from  behind  a  newspaper  she’s  reading, 
supermodel  Christy  Turlington  says  she 
wants  you  and  your  children  to  read  a  paper,  too. 

“I’ve  always  felt  that  intellect  is  the  most 
attractive  thing  about  a  person,”  she  says  in  text 
in  an  ad  set  to  begin  running  in  newspapers  this 
month  as  part  of  the  newspaper  industry  ’s 
literacy-by-reading-newspapers  offensive.  “That’s 
why  I’m  grateful  to  my  parents  for  helping  my 
sisters  and  me  develop  our  minds  by  reading  to 
us  and  encouraging  us  to  read.  I  urge  you  to  read 
to  your  children  and  encourage  them  to  read 
everything  they  can  get  their  hands  on.” 

The  gorgeous  model  has  enlisted  in  the  sec¬ 
ond  part  of  a  literacy  and  marketing  drive  by  the 
Newspaper  Association  of  America,  which  is 
spending  $14  million  for  the  first  two  years  of  a 
planned  three-year  campaign  that  began  last  fall. 

“Promoting  literacy  and  readership  is  a  mes¬ 
sage  that  has  resonated  deeply  with  the  American 
public,”  declared  NAA  president  and  CEO  John 
Sturm. “It  is  a  message  that  is  good  for  newspa¬ 
pers,  good  for  the  country,  and  most  important  of 
all,  good  for  parents  and  their  children.” 

Turlington’s  come-hither  smile  is  expected  to 
rotate  in  newspapers  around  the  country’.  Other 
ads  feature  celebrities  and  ex-presidents:  basket¬ 
ball  superstar  Grant  Hill,  Denver  Broncos  quar¬ 
terback  John  Elway,  rap  musician  LL  Cool  J  and 
former  first  lady  Barbara  Bush.  The  first  flight  of 
the  campaign  included  ads  with  ex-Presidents 
George  Bush  and  Jimmy  Carter;  Gen.  H.  Norman 
Schwarzkopf;  and  TV  DJTabitha  Soren. 

Some  800  NAA  members  have  vowed  to  place 
two  ads  per  week  for  a  month  beginning  April  13- 
The  Neu'  York  Times  did  even  better,  publishing  a 
separate  section  on  the  April  1 3  kick-off  day  filled 
only  with  the  ads  and  comments  by  Gov.  Pataki 
and  New  York  City  Mayor  Rudolph  Giuliani.  “One 
of  the  greatest  joys  in  life  is  reading  to  your  chil¬ 
dren,”  said  Pataki; “Newspapers  offer  a  door  to 
new  knowledge  every’  day,”  said  Giuliani.  An  NAA 
survey  found  readers  remembered  Barbara  more 
than  George  Bush  from  the  ads,  said  Sturm,  who 


added  it  was  “probably  because  she’s  had  a  long 
identification  with  the  subjects  of  literacy  and 
reading.”  Sturm,  who  was  present  when  the 
Bushes  were  photographed  last  year,  said  “unfor¬ 
tunately”  he  missed  Turlington’s  photo  shoot. 

Not  surprisingly,  the  campaign  centers  on 
print  but  also  uses  spot  TV,  movie  theaters,  cable 
TV,  online  serv’ices  and  advertising  trade  publica¬ 
tions.  Nine  cities  are  getting  spot  TV  and  in-cine- 
ma  ads:  Atlanta,  Chicago,  Detroit,  Houston,  Los 
Angeles,  Minneapolis,  New  York,  San  Francisco 
and  Washington,  D.C.  On  cable,  ads  are  going  on 
E!,  ESPN,  ESPN  2,  MTV’,  Sci-Fi, VHl, Turner  Sports, 
USA.TBS.TNT,  A&E,  CNN,  History’  and  Discovery’. 
And  online  ads  are  going  on  USA  Today  Online, 
C/Net,  AOL,  Yahoo!,  Excite,  Pathfinder  and  ESPN 
SportsZone.To  reach  Madison  Avenue,  ads  are 
going  in  Advertising  Age,  AdWeek,  BrandWeek. 
MediaWeek,  and  the  Advertiser  The  ad  cam¬ 
paign  was  designed  by  New  York’s  Della 
Femina/Jeary  &  Partners.  — Joe  Nicholson 


"EDoourage  your  children  to  read  a  newspaper 
every  day.  Yoa'U  be  opening 
the  door  to  true  beauty  in  life” 
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BY  ROBERT  NEUWIRTH 


Death  Toll  Mounts  As  Weak 
JOA  Papers  Die  Anyway 

Despite  big  brother  and  exemption  to  U.S.  antitrust  law, 
weak  JOA  partners  are  increasingly  closing,  sometimes  quite  profitably 


Another  one  will  bite  the  dust  this 
year.  On  Dec.  31,  1998,  the  50-year-old 
joint  operating  agreement  in  Evansville, 
Ind.,  fades  into  history'. 

The  decision  to  unhinge  the  mo  newspapers 
—  the  morning  Courier  and  evening  Press  — 
was  announced  five  years  ago.  But  the  severing  of 
the  JOA  comes  on  the  heels  of  the  fall  of  the 
Nashville  Banner,  the  afternoon  paper  in  the 
JOA  in  Tennessee’s  fourth  largest  city,  and  after 
last  year’s  implosion  of  the  agency  agreement  in 
El  Paso, Texas. 

Bill  D.  Jackson,  president  and  editor  of  the 
Press,  says  any  pronouncements  about  the  future 
would  be  premature.  But  circulation  figures  bode 
poorly.  Between  March  and  September  1997, 
average  daily  circulation  fell  by  31%  to  21,401. 
The  dominant  Courier,  run  by  E.W.  Scripps, 
increased  circulation  almost  2%  —  to  61,780  — 
during  the  same  period. 

The  Courier  therefore  is  operating  as  if  the 
Press'  days  are  numbered. 

“I  would  doubt  if  they  could  make  it  on  their 
own,”  said  Vince  Vawter,  editor  and  president  of 
the  Courier.  “We  are  certainly  doing  our  planning 
on  the  assumption  that  they  won’t.” 

Once  again,  it  appears  that  the  Newspaper 
Preservation  Act  —  the  industry’s  exemption 
from  antitrust  legislation,  which  was  signed  into 
law  in  1970  with  the  intent  to  provide  faltering 
papers  a  chance  at  life  support  —  may  fail  to  pro¬ 
tect  another  two-newspaper  town. Through  the 
1990s,  JOAs  have  failed  to  protect  dueling  papers 
in  Shreveport,  La.,  Knoxville,Tenn., Tulsa,  Okla., 
and  Pittsburgh,  Pa. 

“The  law  was  a  failure  from  the  start,”  said 
Robert  Picard,  a  professor  of  journalism  at 
California  State  University  at  Fullerton  who  has 
written  widely  on  newspaper  JOAs.  "There’s  got 
to  be  some  incentive  to  increase  competition.  In 
JOAs,  you  don’t  compete  on  price,  quality'  or  any¬ 
thing.” 

Picard  admits  that  JOAs  keep  secondary  news¬ 
papers  afloat  temporarily,  but  he  argues  that  they 
artificially  inflate  prices  —  with  advertising  rates 
rising  to  monopolistic  heights  —  and  don’t  pro¬ 
vide  any  lasting  benefits. 

Jack  A.  Blum,  who  negotiated  over  the 
Newspaper  Preservation  Act  as  a  staffer  on 
Capitol  Hill  30  years  ago  and  is  now  a  partner  in 
Lobel,  Novins,  &  Lamont,  a  Washington,  D.C.,  law 
firm,  says  that  he’s  not  surprised  that  JOAs  are 


splitting  and  newspapers  are  closing. 

“They’ve  never  saved  a  newspaper  yet,”  he 
said.  “All  they  did  was  guarantee  monopoly  prices 
for  two  publishers.” 

What’s  more,  Blum  added,  as  soon  as  one 
paper  has  financial  trouble,  the  JOA  unravels. 

He  points  to  St.  Louis  as  a  glaring  example  of 
the  failure  of  JOAs.  Though  the  Globe  Democrat 
shut  down  in  the  early  1980s,  Pulitzer  Publishing, 
which  owns  the  Post-Dispatch,  will  continue  to 
pay  out  big  bucks  —  $19.45  million  last  year 
alone,  or  about  half  the  paper’s  total  profits  —  to 
its  JOA  partner  until  2034.  In  Florida,  Cox 
Enterprises,  which  closed  the  Miami  News  in 
1988  —  JOA  notwithstanding  —  will  continue  to 
(See  JOAs  on  page  90) 

JOA  Status  Report 

TWO  JOA  PAPERS  DIED  IN  1997 

Nashville  Banner,  El  Paso  (Texas)  Herald-Post 

SCHEDULED  TD  DISSOLVE  DEC.  31, 1998 

50-year  partnership  between  Indiana’s 
Evansville  Courier  and  Evansville  Press 

IN  NEXT  10  YEARS 

In  York,  Pa.,  William  Dean  Singleton,  owner  of 
p.m.  York  Dispatch  (circulation  40,326)  has  option 
to  buy  a.m.  York  Daily  Record  (circulation  43,000) 
in  2004 

In  San  Francisco,  Calif.,  JOA  expires  in  2005 
between  a.m.  San  Francisco  Chronicle  (circulation 
484,218)  and  p.m.  Examiner  (circulation  120,856) 

In  Cincinnati,  Ohio,  JOA  expires  in  2007 
linking  a.m.  Cincinnati  Enquirer  (194,328)  and 
p.m.  Cincinnati  Post  (72,616  ) 

REMAINING  JOAs  AND  EXPIRATION  DATES 

Salt  Lake  City,  Utah,  2012 
Chattanooga,  Tenn.,  2015 
Tucson,  Ariz.,  2015 
Birmingham,  Ala.,  2016 
Fort  Wayne,  Ind.,  2020 
Albuquerque,  N.M.,  2022 
Honolulu,  Hawaii,  2022 
Seattle,  Wash.,  2032 
Charleston,  W.Va.,  2036 
Las  Vegas,  Nev.,  2049 
Detroit,  Mich.,  2086 

Sources:  News  services.  ABC 
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BY  DAVID  NOACK 


Chasing  Political  Fat  Cats: 
29  Papers  Create  Database 

Tired  of  waiting  for  the  state  to  do  it,  newspapers  across  New  York  have  banded 
together  to  fund  the  creation  of  a  massive  campaign-funds-tracking  database 


After  YIiARS  of  frustration  at  New  York 
state’s  failure  to  computerize  campaign 
finance  records,  29  state  newspapers  have 
joined  together  to  create  their  own  mas¬ 
sive  database  for  tracking  and  analyzing  campaign 
contributions. 

Members  of  the  ambitious  collaboration  — 
from  the  New  York  Times  to  the  small  Daily  Mail 
in  Catskill  —  have  kicked  in  an  initial  $100,000  to 
fund  the  undertaking  designed  to  computerize  the 
campaign  funding  records  of  top  state  officials, 
lawmakers  and  political  parT  committees.  The  29 
newspapers  have  a  combined  statewide  daily  cir¬ 
culation  of  roughly  2.6  million. 

The  project,  the  New  York  State  Campaign 
Finance  Consortium,  got  underway  last  year  when 
the  newspapers  collectively  agreed  to  hire  an  out¬ 
side  consultant  to  set  up  a  system  for  gathering 
documents  and  entering  information  into  a  data¬ 
base.  So  far,  more  than  67,000  documents  have 
been  compiled.  The  records  go  back  to  1995  for 
the  statewide  candidates  and  to  1997  for  state  law¬ 
makers. 


things,  how  hundreds  of  companies  that  have 
lucrative  non-bid  government  contracts  are  heavy 
political  contributors. 

♦  Newsday  used  the  data  to  prepare  the  story, 
“Donor’s  Deep  Pockets  Secured  Jobs.”  It  detailed 
how  big  contributors  to  state  races  were  system¬ 
atically  rewarded  with  appointments  to  influential 
state  boards,  councils  and  other  government  posi¬ 
tions. 

♦  The  Democrat  and  Chronicle  of  Rochester 
used  the  data  for  the  story,  “N.Y.  Political  Cash 
Comes  From  Afar.”  It  documented  how  20%  of  the 
campaign  funds  received  by  local  politicians 
comes  from  donors  outside  of  New  York  state  —  a 
situation  that  suggests  that  big-money  donors 
from  California  or  Texas  could  exert  as  much  or 
more  influence  over  regional  government  affairs 
as  groups  of  local  citizens. 

In  addition,  the  Albany  Times  Union  has  made 
the  database  accessible  for  free  in  fully  searchable 
format  on  its  Web  site  at  www.timesunion.com/ 
capitol/contributions/. 


LOCALIZED  POLITICAL  STORIES 

The  first  round  of  stories  based  on  the  new  data 
began  appearing  across  the 
state  in  mid-February'.  News¬ 
rooms  participating  in  the 
ongoing  project  receive  data¬ 
base  files  of  raw  campaign 
finance  information  detail¬ 
ing  how  much  each  candi¬ 
date  received  in  campaign 
contributions  and  from 
whom. 

Data  can  be  analyzed  in  a 
variety  of  ways  that  allow 
reporters  to  study  the  fund¬ 
ing  patterns,  trends  and  con¬ 
nections  relevant  to  their 
own  region’s  politicians.  The 
ultimate  result  is  localized  sto¬ 
ries  that  bring  a  new  depth 
and  factual  insight  to  the  indi 
vidual  newspaper’s 
coverage. 

For  instance: 

♦  The  Buffalo  News  used  the 
database  to  write  “Incumbents 
Cash  In  On  Campaign  Trail,”  a 
story  that  reported,  among  other 


OPENS  NEW  ERA  FOR  REPORTERS 

“1  think  it’s  newspapers  doing  the  right  thing 
for  the  right  reasons  and  it’s  been  very  gratifying,” 
said  Ford  Fessenden,  database  team  leader  for  the 
project  at  Newsday  and 
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News  organizations  participating 
in  the  New  York  State  Campaign 
Finance  Consortium: 


The  newspapers  participating 
in  the  Virginia  Pubiic  Access 
project: 


Daily  Press,  Newport  News 
Daily  Progress,  Charlottesville 
Danville  Register  &  Bee 
News  &  Advance,  Lynchburg 
Potomac  News 
Richmond  Times-Dispatch 
Roanoke  Times 
Virginian-Pilot,  Nortolk 
Washington  Post 


Associated  Press,  Albany 
Times  Union,  Albany 
Buffalo  News 
Press  &  Sun-Bulletin, 
Binghamton 
Newsday,  Melville 
Times  Herald-Record, 
Middletown 
Daily  News,  New  York 
New  York  Times 
Democrat  and  Chronicle, 
Rochester 

Daily  Gazette,  Schenectady 
Post-Standard,  Syracuse 
Syracuse  Herald-Journal 
Observer-Dispatch,  Utica 
Johnson  Newspapers, 
Watertown 
Daily  News,  Batavia 


Journal,  Ogdensburg 
Malone  Telegram 
Massena  Courier- 
Observer 

Daily  Mail,  Catskill 
Register-Star,  Hudson 
Watertown  Daily  Times 
Daily  Times,  Mamaroneck 
Mount  Vernon  Argus 
New  Rochelle  Standard 
Star 

Ossining  Citizens  Register 
Peekskill  Star 
Port  Chester  Daily  Item 
Rockland  Journal  News 
Tarrytown  Daily  News 
White  Plains  Reporter- 
Dispatch 

Yonkers  Herald-Statesman 


one  of  the  organizers  of  the  project.  “In  the  first 
round  of  data  there  have  been  stories  and  stories 
and  stories.  It’s  kind  of  created  its  own  momen¬ 
tum.  Every  body  is  writing  tons  of  stuff  off  it.” 

“The  historic  element  of  this  is  that  this  is  the 
first  time  anyone  has  been  able  to  look  at  (New 
York)  campaign  contributions  in  a  comprehen¬ 
sive,  statewide  way,”  said  Rose  Ciotta,  computer- 
assisted  reporting  editor  at  the  Buffalo  News. 
“We’re  hoping  that  the  collective  impact  of  this 
project  is  going  to  be  pretty  significant.” 

“It  would  have  been  really  hard  to  do  it  without 
the  database,”  concurred  Rochester  Democrat  and 
Chronicle  political  reporter  Gary'  Craig.  “A  lot  of 
papers  would  not  be  doing  these  kinds  of  stories 
if  not  for  the  consortium.” 

He  pointed  out  how  useful  it  was  for  reporters 
to  be  able  to  quickly  isolate  patterns  of  contribu¬ 
tions  from  groups  such  as  labor  unions  and  politi¬ 
cal  action  committees. 

Michael  Caputo,  who  covers  county  government 
for  the  paper,  said  that  farming  out  the  finance  data 
work  has  made  it  easier  to  zero  in  on  how  local 
companies  are  contributing  to  election  campaigns. 

“We  can  not  only  track  what  Rochester  compa¬ 
nies  are  doing  for  the  governor  and  all  state  legis¬ 
lators,  but  we  can  do  the  reverse  and  find  out  how- 
many  corporations  locally  are  going  over  our  con¬ 
tribution  limit  of  $5,000,”  said  Craig. 

In  addition,  he  said  the  new  spaper  has  also  com¬ 
piled  campaign  finance  reports  for  county  and 
local  races  and  included  that  information  in  its 
database. 

Consortium  participants  also  pointed  out  that 
this  is  just  the  beginning  because  all  four  statewide 
offices  and  the  entire  21 1-member  state  legislature 
will  face  the  voters  this  November  —  a  process 
that  will  generate  thousands  of  more  finance 
records  to  be  collected  and  compiled  by  the  news¬ 
paper  consortium. 

ORGANIZING  THE  PROGRAM 

The  New  York  State  Campaign  Finance 
Consortium  borrowed  its  founding  concept  from 
the  Virginia  Public  Access  Project  —  a  group  of 


nine  newspapers  that 
chipped  in  to  cover  the 
cost  of  creating  a  similar 
database  of  state  informa¬ 
tion.  David  M.  Poole,  a  for¬ 
mer  reporter  for  the 
Virginian-Pilot  in  Nor¬ 
folk,  was  hired  by  the 
Virginia  newspaper  con¬ 
sortium  to  oversee  the 
financial  records  projects. 

The  New  York  state 
newspaper  group  also 
hired  Poole  to  organize  its 
statewide  financial  rec¬ 
ords  efforts. 

Lew  Wheaton,  bureau 
chief  for  the  Associated 
Press  in  Albany,  who  also 
handled  many  of  the  orga¬ 
nizing  and  administrative 
tasks,  said  that  after  plot¬ 
ting  out  the  logistics  and  goals  of  the  project,  it 
was  important  to  get  other  newspapers  involved 
to  help  share  the  cost. 

Some  hard  decisions  also  had  to  be  made.  For 
instance,  one  way  to  hold  down  costs  was  to  limit 
the  amount  of  campaign  finance  data  that  would 
go  into  the  database,  so  contributions  of  less  than 
$100  were  not  included. 

“We  did  not  know  for  sure  that  this  was  going  to 
fly  until  we  got  everybody  on  board  in  enough  of 
the  major  markets,”  Wheaton  said.  “We  divided  up 
the  cost  of  the  project  based  on  the  newspapers’ 
size,  so  naturally  your  bigger  papers  are  paying  a 
bigger  percentage  of  the  total.  We  had  to  have  sev¬ 
eral  large  members;  otherwise  it  just  became 
undoable.” 

The  idea  —  to  do  something  to  make  the  vast 
amounts  of  statewide  campaign  finance  data 
accessible  in  a  way  that  is  meaningful  to  reporters 
—  had  been  kicking  around  for  years  in  New  York 
newsrooms. 

Harvy'  Lipman,  the  computer-assisted  editor  at 
the  Times  Union  in  Albany,  said  the  Board  of 
Elections  in  New  York  state  still  runs  a  largely 
paper-based  operation  even  though  it  does  com¬ 
puterize  corporate  contribution  data  in  order  to 
determine  if  corporations  exceed  their  donation 
limits. 

Lipman  explained  that  over  the  last  few  years 
there  have  been  informal  talks  among  reporters 
about  the  need  to  get  campaign  finance  reports 
computerized.  Recently,  a  private  firm  in  New  York 
City'  was  attempting  to  computerize  campaign 
records  as  a  profit-making  venture,  but  news 
reporters  say  the  results  were  as  limited  in  scope 
as  they  were  spotty’  in  quality.  The  company  has 
since  closed  its  New  York  offices. 

Regional  good  government  advocacy  groups 
have  also  been  turning  up  the  volume  on  their 
demands  for  access  to  computerized  campaign 
money  records  and  state  lawmakers  have  been 
grappling  with  the  issue.  Last  year.  Gov.  George 
Pataki  put  money  in  the  state  budget  to  begin  the 
computerization  of  the  Board  of  Elections’ 
records.  But  that  won’t  start  until  1999. 
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Whose  name  do  you  want 
on  your  ? 


■j '  '  ’ 

AdMedia  Partners 


I 


Gremac,  Inc. 

a  wholly-owned  subsidiary  of 

Macromedia  Incorporated 

has  purchased  certain  assets  of 

Orechio  Publications,  Inc. 

publisher  of 
The  Nutley  Sun 
The  Belleville  Times 
The  Bloomfield  Life 
The  Glen  Ridge  Voice 

AdMedia  Partners,  Inc.  is  pleased 
to  have  represented  the 
Orechio  Family  in  this  transaction. 

March  1998 


Advisors  and  investment  bankers  to  media,  advertising  and  marketing  services  companies. 

444  Madison  Avenue,  New  York,  NY.  212-759-1870 


STOCKQUOTES 


EdfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

1 

4/15/98 

4/7/98 

4/1S/97  11 

A.H.  Belo  Corp.  (NY) 

54.688 

52.250 

36.250 

American  Media  Inc.  (NY) 

7.563 

7.688 

5.500 

Central  Newspapers  Inc.  (NY) 

72.500 

71.375 

49.500 

Dow  Jones  &  Co.  Inc.  (NY) 

53.063 

53.313 

39.625 

E.W.  Scripps  Co.  (NY)* 

57.250 

55.438* 

37.875* 

Gannett  Co.  Inc.  (NY)# 

73.938 

74.688 

41.875 

Gray  Comm.  Sys.  (NY) 

30.063 

29.750 

17.625 

Harte-Hanks  Comm.  (NY) 

22.500+ 

23.375+ 

29.125 

Hollinger  International  (NY) 

15.688 

16.250 

9.500 

Journal  Register  Co.  (NY)## 

23.375 

21.875 

N/A 

Kniglit  Ridder  (NY) 

58.125 

55.500 

37.500 

Lee  Enterprises  Inc.  (NY) 

31.250 

33.000 

23.125 

McClatchy  Newspapers  Inc.  (NY) 

29.250 

29.563 

23.750 

Media  General  Inc.  (AM) 

51.375 

49,000 

29.125 

New  York  Times  Co.  (NY) 

72.063 

70.563 

42.625 

News  Corp.  Ltd. 

28.375 

27.875 

18.250 

Pearson  Ltd. 

15.875 

16.500a 

7.290a 

Pulitzer  Publishing  Co.  (NY)** 

83.938 

79.250 

44.375 

Quebecor  Inc.  Class  A 

20.375 

20.625b 

24.500b 

Sun  Media  Corp.  (TSE)### 

15.400 

15.400  b 

N/A 

Thomson  Corp.  (TSE) 

43.250 

42.400b 

27.900b 

Times  Mirror  Co.  (NY) 

62.000 

61.750 

54.750 

Tribune  Co.  (NY)*** 

69.500 

69,438 

40.625 

Washington  Post  Co.  (NY) 

525.000 

525.938 

337.500 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

##  Company  went  public  on  5/8/97 

###  Initial  public  offering  completed  on  12/15/97 

+  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 

(a)  British  pounds  |b)  Canadian  dollars 

BUSINESS  BRIEFLY 


Wash  Post  ups  credit 

WASHINGTON  POST  CO.  has  expanded  its  line  of  cred¬ 
it  to  $500  million,  from  $300  million,  but  says  no 
major  deals  are  on  the  horizon. 

“Don’t  be  reading  anything  into  this,”  said  John  B.  Morse, 
vice  president  for  finance. The  deal  with  a  consortium  of 
banks,  led  by  Citibank  and  Wachovia  Bank,  ensures  financing 
to  meet  “routine  needs,”  Morse  said. 

Thomson  spins 
off  travel  unit 

IN  A  MOVE  that  will  jettison  its  last  nonpublishing  busi- 
nesses,Thomson  Corp.  said  it  plans  to  spin  off  its  British- 
based  travel  group.  The  Canadian  company,  which  owns  70 
U.S.  and  Canadian  newspapers,  led  by  the  Toronto  Globe 
and  Mail,  said  the  deal  could  bring  in  as  much  as  $2.5  bil¬ 
lion  and  would  allow  it  to  focus  exclusively  on  its  electronic 
and  print  publishing  concerns.  The  travel  division  had  a 
1997  pretax  profit  margin  of  6.2%  —  well  below  Thomson’s 
publishing  margin  of  23%.  Thomson  executives  said  the  firm 
would  use  most  of  the  proceeds  of  the  spinoff  to  pay  down 
debt. 

Independent  record 

The  DUBLIN, IRELAND,  publishing  firm  Independent 
Newspapers  PLC  earned  a  record  $144  million  pretax 
profit  for  1997,  a  jump  of  36%  over  1996.  The  company, 
which  publishes  1 20  titles  in  Ireland,  Britain,  France,  South 
Africa,  Australia  and  New  Zealand,  reported  revenues  of 
$862.2  million.  Profit  after  taxes  was  $81.9  million  —  up 
almost  52%  from  1996.  Earnings  per  share  rose  39%,  and  the 
board  approved  a  dividend  hike  of  1 3%- 

Tribune  acquires 
education  publisher 

CONTINUING  ITS  EXPANSION  in  education  publishing. 
Tribune  Co.  has  acquired  RGA  Publishing  Group/Lowell 
House,  a  publisher  of  children’s  workbooks  and  adult  refer¬ 
ence  titles. Tribune  Co.  described  the  acquisition  as  “an  ideal 
fit”  with  its  educational  publishing  operations  because  of 
Lowell  House’s  backlist  of  1,500  educational  and  health  ref¬ 
erence  titles.  Through  its  Lowell  House  Juvenile,  Lowell 
House  Adult  and  Roxbury  Park  imprints,  the  company  intro¬ 
duces  about  100  titles  a  year.  Terms  of  the  acquisition  were 
not  disclosed. 

Newsprint  stats 

U.S.  DAILY  NEWSPAPERS  consumed  763,000  metric  tons 
of  newsprint  in  January,  4%  more  than  a  year  earlier, 
according  to  the  Newspaper  Association  of  America. 
Publishers’  end-of-month  inventories  totaled  almost  1 .02 
million  tons,  a  40-day  supply,  up  5.5%  from  January  1997. 
Larger  inventories  may  help  delay  announced  spring  price 
increases  of  about  $40  per  ton  until  summer  or  fall. 
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BY  MARK  FITZGERALD 


Chicago  Publishers  Howl 
As  City  Imposes  Rack  Law 

A  convention  of  travel  agents  is  coming  to  town  in  May  and 
Mayor  Daley  is  In  a  hurry  to  tidy  up  his  streets 


At  the  beginning  of  the  C^hicago  City 
Council’s  April  I  meeting,  aldermen  laud¬ 
ed  the  5()th  anniversary  of  the  Chicago 
Sun-Times  with  a  resolution  and  a  stand¬ 
ing  ovation. 

About  an  hour  later,  the  same  council  pushed 
through  a  City  Hall  plan  that  would  force  the  Sun- 
Times  and  dozens  of  other  newspapers  into  multi¬ 
ple-title  news  racks  for  all  downtown  distribution 
—  whet  Iter  the  papers  like  it  or  not. 

“That  irony  was  not  lost  on  us,”  said  Mark 
Hornung,  the  Sun-Times'  vice  president  of  circula¬ 
tion. 

And  the  papers,  it  is  clear,  do  not  like  the  city’s 
plan:  A  one-year  “pilot  program”  that  will  replace 
560  news  boxes  along  the  main  streets  of 
Chicago’s  Loop  and  North  Michigan  Avenue  down¬ 
town  district  with  60  multiple-title  boxes  to  be 
supplied  by  JC  Decaux,  the  French  “street  furni¬ 
ture”  supplier  that  was  a  minor  player  in  San 
Francisco’s  recent  news  rack  experiment. 

“The  city  has  done  minimum  to  nothing  to 
involve  the  publishers  in  coming  up  with  a  plan 
that  can  be  a  win/win. The  city'  has  just  dictated  a 
plan  and  they  think  that  is  the  end  of  it,”  said 
Hermene  Hartman,  publisher  of  the  free-distribu- 
tion  black-interest  paper  N’Digo. 

NEWS  BOX  CLUTTER’  CITED 

Newspapers  say  Chicago  officials  first 
approached  the  Sun-Times,  Chicago  Tribune  and 
a  few  national  dailies  at  the  beginning  of  the  year 
about  supposed  news  rack  “clutter”  in  the  Loop. 

“We  had  been  working  towards  a  voluntary  pro¬ 
gram,”  said  Vincent  Casanova,  vice  president  of 
manufacturing  and  distribution  for  the  Chicago 
Tribune. 

At  the  end  of  March,  however,  the  city  suddenly 
called  a  meeting  of  big  and  small  newspaper  pub¬ 
lishers  —  again,  ironicalty  on  the  day  Chicago 
Mayor  Richard  M.  Daley  was  presiding  over  the 
groundbreaking  ceremony  for  the  new  Sun-Times 
production  plant  —  and  announced  City  Hall  was 
going  to  install  the  Decaux  boxes  by  Memorial 
Da). 

“This  meeting  was  the  most  appalling  meeting 
I’ve  ever  been  to  in  my  life.  They  changed  the 
agenda,  they  didn’t  have  a  copy  of  the  ordinance 
that  was  goiug  to  be  passed  —  they  couldn’t  even 
get  a  room.  And  they  were  going  to  put  in  60  of 
these  boxes  by  the  end  of  May,”  said  Douglas 
Wertheimer,  editor  of  the  Chicago  Jewish  Star. 


Over  the  years,  the  twice- 
monthly  tabloid  has  butted 
heads  several  times  with  the 
Daley  administration  over 
news  racks  —  including  one 
celebrated  incident  in  which 
city  employees  apparently 
targeted  the  tabloid’s  racks 
for  illegal  removal. 

TRAVEL  AGENTS  ARE  COMING 

What  was  the  sudden 
hurry?  Newspaper  officials 
said  they  were  told  the  rea¬ 
son  was  that  on  May  28  sev¬ 
eral  hundred  travel  agents, 
tour  operators  and  travel 
writers  would  be  in  Chicago 
for  the  annual  meeting  of  the 
Travel  Industry’  Association 
of  America. 

N’Digo's  Hartman,  however,  has  a  more  general 
explanation;  “Really,  this  is  just  Mayor  Daley’s  per¬ 
sonal  whim.” 

Indeed,  the  mayor  is  a  renowned  neatnik  who 
often  seems  to  take  offense  at  the  sight  of  news 
racks  —  especially  before  a  big  event.  Just  before 
Chicago  hosted  the  opening  ceremony  of  the 
1994  World  Cup,  for  instance,  Daley  ordered  all 
news  racks  permanently  removed  from  Michigan 
Avenue,  the  city’s  premiere  boulevard. 

The  idea  for  the  multiple-title  news  boxes 
apparently  came  from  a  visit  Daley  made  to  San 
Francisco  last  year. 

Earlier  in  his  mayoralty,  Daley  cracked  down  on 
honor  boxes  when  an  outdoor  advertising  compa¬ 
ny  began  installing  free-standing  advertising  bill¬ 
boards  that  it  attempted  to  pass  off  as  “news  racks” 
for  an  all-but-fictitious  monthly  newspaper. 

NO-BID  CONTRACT  AND  ADS.  TOO 

In  yet  another  ironic  twist,  however,  the  no-bid 
contract  for  Decaux’s  pilot  program  calls  for  the 
French  company  to  install  and  maintain  the  multi¬ 
ple-title  boxes  —  and  permits  the  company  to 
keep  all  the  revenue  for  advertisements  that  will 
be  posted  on  the  street-facing  side  of  the  imposing 
units. 

“The  point  has  certainly  been  made  in  private 
to  the  city  that  what  they  perceive  to  be  a  prob¬ 
lem  with  news  box  clutter  —  which  we  do  not 
see  as  a  problem  —  will  be  replaced  with  another 


Mayor  Richard  Daley  doesn't 
like  news  box  clutter. 
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problem  that  everybody  doesn’t  want,  and  that  is 
advertising  clutter  in  the  Loop,”  the  Sun-Times' 
Hornung  said. 

Chicago  officials  say  any  paper  now  circulating 
in  the  Loop  will  be  included  in  the  boxes  — 
although  free  papers  such  as  Hartman’s  N’Digo  or 
the  two  alternative  papers,  the  Chicago  Reader 
and  New  City,  note  that  their  papers  don’t  even  fit 
in  Decaux’s  prototype  box. 

In  a  session  scheduled  for  mid-April,  the  city'  has 


invited  newspapers  to  propose  “performance  stan¬ 
dards”  for  the  multiple-title  news  racks. 
Newspapers  say  they  are  keeping  their  options 
open,  however,  and  that  whatever  action  they  take 
will  be  as  a  united  front. 

“We  have  three  options,”  Hornung  said.  “Total 
non-cooperation,  litigation  or  complete  coopera¬ 
tion.  My  guess  is  we’re  going  to  do  something  in 
the  middle. There’s  a  general  agreement  that  there 
are  some  First  Amendment  issues  at  work  here.” 


BY  MARK  FITZGERALD 

IRS  Audit  Fuels 
Newspapers’  Feud 

Feds  say  there  wasn't  enough  'student  involvement'  to  justify  nonprofit  status 


An  internal  revenue  Sei-Vice  claim  that 
the  Iowa  State  Daily  owes  $20,000  in  back 
taxes  and  penalties  is  focusing  renewed 
attention  on  the  issue  of  professionalism  at  the  stu¬ 
dent  paper. 

The  10,000-circulation  town  paper  in  Ames, 
Iowa,  the  Daily  Tribune,  for  several  years  has 
argued  in  and  out  of  court  that  the  14,000-circula¬ 
tion  Iowa  State  Daily  is  an  unfair  competitor  that 
takes  advantages  of  all  the  subsidies  afforded  a  stu¬ 
dent  newspaper  —  ranging  from  rent-free  offices 
to  supplies  exempted  from  the  state  sales  tax  — 
while  being  managed  by  a  cadre  of  full-time  pro¬ 
fessionals. 

It  is  the  extent  of  professional  involvement  in 
classified  ad  sales  that  is  at  issue  in  the  IRS  claim. 

After  a  recent  IRS  audit  of  Iowa  State  University' 
and  its  affiliates,  the  agency  concluded  that  there 
was  not  enough  student  involvement  in  classified 
ad  sales  during  the  years  1993  to  1995  to  meet  the 
standards  of  a  nonprofit  corporation  established 
for  educational  purposes,  said  John  Hobson,  presi¬ 
dent  of  the  Iowa  State  Daily  Publication  Board. 

m  SIMPLY  WRONG? 

Hobson,  however,  says  the  IRS  conclusion  is 
simply  wrong,  and  that  when  he  meets  with  IRS 
agents  in  Washington,  D,C,,  April  27,  he  will  argue 
the  campus  paper  owes  no  money  at  all. 

“The  Daily's  position  is  that  there  was  adequate 
student  involvement,  even  though  it  looked  pro¬ 
fessional,”  Hobson  said.  "The  professional  in  ques¬ 
tion  basically  just  took  calls  that  came  in.  .  .  The 
front-end  was  basically  a  secretary.” 

Under  the  system  in  place  then,  Hobson  said, 
students  supervised  all  ad  sales,  and  students  were 
responsible  for  all  solicitation  of  classified  ads. 

While  defending  the  past  practices,  Hobson  also 
noted  that  the  Daily  has  recently  taken  steps  to 
formalize  student  involvement  in  the  business  end 
of  the  paper.  The  number  of  student  ad  managers 


has  been  doubled  to  four,  and  the  paper  has 
dropped  one  professional  staff  person. 

In  addition,  students  have  taken  over  some  of 
the  functions  once  performed  by  former  general 
manager  Janette  Larkin,  who  left  the  paper  in 
February  to  take  a  position  in  the  hotel  industry', 
Hobson  said.  Larkin  was  a  former  ad  director  and 
vice  president  of  the  Daily  Tribune  who  was 
often  the  public  face  of  the  student  paper  in  the 
legal  and  public  relations  battle  with  the  commu¬ 
nity'  paper. 

Daily  Tribune  publisher  Gary  G.  Gerlach 
declined  to  comment  on  the  IRS  audit  of  the  Iowa 
State  Daily. 


Advance  Publications 
Invests  In  Real  Media 

Advance  publications,  the  Newhouse 

newspaper  and  magazine  company  that  oper¬ 
ates  some  of  the  Internet’s  most  muscular  news- 
paper-related  Web  sites,  has  made  an  equity  invest¬ 
ment  in  Real  Media  Inc.,  the  Internet  advertising 
management  firm.  The  terms  of  the  transaction 
were  not  disclosed. 

Advance  publishes  22  newspapers  and  the  mag¬ 
azines  Parade,  react.  Vogue,  Glamour  and  the 
New  Yorker.  Its  Advance  Publications  Internet  divi¬ 
sion  operates  Web  sites  that  include  New  Jersey 
Online,  Cleveland  Live,  Michigan  Live,  Alabama 
Live,  Oregon  Live  and  others. 

Advance  made  its  investment  in  Real  Media 
through  its  Internet  division  and,  as  such,  became 
the  second  minority'  investor  in  the  online  adver¬ 
tising  company  that  is  already  partially  owned  by 
the  Swiss  media  conglomerate  PubliGroupe. 

The  New  York  City'-based  Real  Media  will  also 
operate  as  a  national  advertising  sales  representa¬ 
tive  for  Advance’s  various  Web  sites. 
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We  saw 


Our  Year  2000  compliant  software  is  already 
live  and  field-proven  on  dozens  of  client 


systems  right  now.  And  SII 


is  on  deck,  ready  for 
rapid  delivery  of  Year 


2000  solutions  for 
those  who  need  them. 


We're  celebrating  our  25th  year  in  business 
by  looking  forward.  Y2K  compliant  software 
today  is  one  more  way  System  Integrators 
continues  to  provide  the  most  reliable 
solutions  for  our  customers,  year  after  year. 

For  complete  information  about  Y2K  solu¬ 
tions,  visit  our  web  site  at  www.sii.com/2000 
or  call  1-800-445-4744.  And  check  out  all 
the  products  and  services  SII  has  to  offer  at 
NEXPO  '98  in  Orlando,  June  20-23.  We'll  be 


in  Booth  711. 


System  Integrators,  Inc.® 


NEWSPEOPLE  IN  THE  NEWS 


CAROLINA  GARCIA 


TIM  HOGAN, 

controller  at  the 
Treutonian, 

Trenton,  N.J.,  has 
been  promoted  to 
publisher  at  the 
Taunton  (Mass.) 
Daily  Gazette. 

Both  papers  are 
owned  by  Journal 
Register  Co., Trenton 


CAROLINA  Gy41{Ci:/4,a.ssistant  manag¬ 
ing  editor  at  the  Milwaukee  Journal 
Sentinel,  has  been  named  managing  edi¬ 
tor  at  the  San  Antonio  Express-News. 

VIRTIE  HAHNEL,  former  inside 
and  outside  sales  account  executive, 
was  promoted  to  recruitment  manager 
in  the  classified  advertising  depart¬ 
ment. 

JOEL  RIVERA,  compensation  and 
benefits  manager  at  Santa  Rosa 
Hospital,  was  appointed  human 
resources  ser\'ices  manager  at  the 
Express-News. 


STEVE  SNIDER 


JOEL  RIVERA 


W.  EDWARD  WENDOVER,  49,  pub¬ 
lisher  at  the  Plymouth-Canton 
Community  Crier,  has  been  elected 
president  of  the  Michigan  Press 
Association. 

STEVE  SNIDER,  director  of  news¬ 
room  technology  at  the  Rochester 
(N.Y.)  Democrat  and  Chronicle,  has 
been  appointed  presentation  editor  at 
the  Hampton  Roads, Va.,  Daily  Press. 

Times  Mirror,  Los  Angeles,  has  appoint¬ 
ed  five  executive  vice  presidents,  two 
senior  vice  presidents  and  two  vice 
presidents. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  trusted  advisor  to 
media  companies  worldwide. 

Veronis,  Suhler  assists  owners  of  newspapers  and 
other  media  companies  to  maximize  the  value  of  their 
holdings  by  providing  a  broad  range  of  financial 
advisory  services,  including: 


Mergers  &  Acquisitions 
Debt  &  Equity  Financing 
Valuations 


Recapitalizations 
Fairness  Opinions 
Research 


ROBERT  J.  BROADWATER 

Managing  Director 
broadwater@vsacomm.com 


Since  its  founding  in  1981,  Veronis,  Suhler  has 
completed  more  than  390  communications  industry 
transactions  with  an  aggregate  value  in  excess  of  $20 
billion  —  including  more  than  $870  million  in 
newspaper  transactions. 

Please  call  to  learn  more  about  VS&A’s  financial 
advisory  services  and  discuss  possible  initiatives  in 
complete  confidence. 


KEVIN  M.  LAVALLA 

Managing  Director 
lavallak@vsacomm.com 


Investment  hankers  to  the  communications, 
media,  publishing  broadcasting,  interactive 
digital  media,  and  information  industries. 

350  PARK  AVENUE  •  NEW  YORK,  NY  1  0022  •  (2 1  2)  935-4990  WEB  SITE:  WWW.VSACOMM.COM 


Veronis,  Suhler  «&  Associates  Inc. 


Executive  vice 
presidents  are 
HORST  A. 
BERGMANN, 

59,  who  had  been 
senior  vice  presi¬ 
dent,  and  serves 
rm  HOGAN  as  president  and 

CEO  of  sub¬ 
sidiaries  Jeppesen 
Sanderson  and  AchieveGlobal; 
KATHRYN  M.  DOWNING,  44,  who 
had  been  senior  vice  president  and 
president  and  CEO  of  Mosby  Matthew 
Bender;  MARY  E.JVNCK,  50,  who 
had  been  senior  vice  president  and 
serves  as  president  of  the  Eastern 
newspapers,  and  oversees  Times  Mirror 
Magazine  and  Apartment  Search;  TOM 
VNTERMAN,  53,  who  had  been 
senior  vice  president  and  serves  as 
chief  financial  officer,  and  also  over¬ 
sees  Times  Mirror  Resources 
Management  Co.;  and  DONALD  F. 
WRIGHT,  63,  who  had  been  president 
and  continues  as  Los  Angeles  Times 
president  and  CEO  until  taking  over  as 
chairman  of  the  Times. 

Following  the  expected  disposition 
of  Mosby  Matthew  Bender,  Downing 
becomes  president  and  CEO  of  Times. 

Junck  also  will  have  oversight 
responsibility  for  StayWell,Times 
Mirror’s  consumer  health  provider, 
effective  immediately. 

The  new  senior  vice  presidents  are 
RAYMOND  A.  JANSEN,  58,  vice  pres¬ 
ident  of  Times  Mirror  and  publisher, 
president  and  CEO  of  Newsday;  and 
EFREM  ZIMBALIST  HI,  50,  vice 
president  of  Times  Mirror  and  presi¬ 
dent  and  CEO  of  Times  Mirror 
Magazines. 

ROBERT  N.  BRISCO,  35,  senior 
vice  president  of  advertising  and  mar¬ 
keting  and  JEFFREY  S.  KLEIN,  44, 

senior  vice  president  and  general  man¬ 
ager  of  news,  both  at  the  Times,  have 
been  promoted  to  corporate  vice  presi¬ 
dents  in  addition  to  their  current 
responsibilities. 

In  other  news,  STEVE  BROD- 
HEAD,  42,  a  senior  account  manager 
at  the  DDB  Needham  advertising 
agency,  has  been  named  to  the  new 
position  of  director  of  outside  sales 
and  agency  relations  at  the  Times. 

CHAD  SEBRING,  a  reporter  at  the 
Abington  (Pa.)  Journal,  has  been  pro- 
I  moted  to  editor. 
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JOHN  SCHWING,  founding  editor  of 
the  Fairfield  (Conn.)  Minuteman,  a 
weekly  newspaper  that  was  recently 
sold  to  Journal  Register  Co.  of  Trenton, 
N.J.,  has  been  named  editor  of  the  New 
Haven  and  Valley  editions  of  the 
Connecticut  R>st,  a  Thomson  newspa¬ 
per  based  in  Bridgeport,  Conn. 

JIM  WILLIAMS,  advertising  director 
at  the  Salem  (Ohio)  News,  has  been 
appointed  retail  advertising  manager  at 
the  C>anton,  Ohio,  Repository. 

DAVID  W.  ZINN,  vice  president  and 
treasurer  at  Charleston  Newspapers  in 
West  Virginia,  has  been  promoted  to 
president  and  general  manager. 

ROGER  pm,  assistant  metro  editor 
at  the  Appleton,  Wis.,Posf-C’rescenf,  has 
been  named  Waupaca  bureau  chief. 

DAVID  HORST,  a  business 
reporter,  was  appointed  city  editor. 

THOMAS  CLEMENTS,  circulation 
director  at  the  Thomasville  (Ga.) 
Times-Enterprise,  has  been  named  cir¬ 
culation  director  at  the  Moultrie,  Ga., 
Observer. 

LEISA  RICHARDSON,  assistant  metro 
editor  at  the  Cincinnati  Enquirer,  has 
been  appointed  editor  and  publisher  at 
the  Anderson,  Ind.,  Herald  Bulletin. 

LINDA  S.  MILLER,  office  manager 
for  Thomson’s  Central  Ohio  strategic 
marketing  group,  has  been  promoted 
to  human  resources  director. 

ROGER  GONZALEZ,  national  accounts 
manager  at  Latin  Communications 
Group,  has  been  named  advertising 
sales  manager  at  Time  Out  New  York. 

BENJY  HAMM,  33,  city’  editor  at  the 
Spartanburg,  S.C.,  Herald-Journal,  has 
been  appointed  managing  editor. 

TONY  QVESADA,  32,  a  reporter  at  the 
Fernandina  Beach,  Fid.,  News-Leader, 
has  been  promoted  to  executive  editor. 

He  succeeds  MARY  HURST,  45, 
who  was  named  city’  editor  at  the  Lake 
City  (Fla.)  Reporter. 

GIL  AEGERTER,  4 1 ,  day  assistant  city 
editor  at  the  Wilmington,  N.C., 
Morning  Star,  has  been  promoted  to 
city  editor. 


HOWARD  L.  GRIFFIN,  corporate 
advertising  director  at  Journal  Register 
Co., Trenton,  N.J.,  has  been  promoted 
to  vice  president  of  advertising. 

CHARLES  S.  PVKANECZ,  corpo¬ 
rate  editorial  director,  was  promoted  to 
vice  president  of  news  at  Journal 
Register. 

CHARLES  E.  SHELTON,  52,  vice 
president  of  distribution  at  the  New 
York  Times  Co.,  has  been  promoted  to 
vice  president  of  work  force  develop¬ 
ment  in  the  human  resources  depart¬ 
ment. 

RICHARD  H.  GILMAN,  senior 
vice  president  of  operations,  assumes 
the  responsibility’  of  heading  the  New 
York  Times'  circulation  department 
and  overseeing  its  nationwide  circula¬ 
tion  effort. 

JOHN  R.  O’REILLY,  president  of 
City  &  Distribution  Delivery’  Systems 
for  the  New  York  Times  Co.,  was  pro¬ 
moted  to  vice  president  of  circulation 
at  the  Times. 


TOM  BELL,  43,  editor  and  publisher 
at  the  Garden  City  (Kan.)  Telegram, 
has  been  named  publisher  at  the 
Salina  (Kan.)  Journal. 

STEVE  DELANEY,  37,  who  was  at 
the  Hutchinson  (Kan.)  News,  was 
appointed  editor  and  publisher  in 
Garden  City. 

JAMES  WEBB,  34,  an  Associated 
Press  newsman  in  Chicago,  was  named 
a  correspondent  in  the  newly  opened 
Elgin,  Ill.,  bureau. 

SCOTT  SONNER,  37,  Pacific 
Northwest  regional  reporter  at  AP’s 
Washington,  D.C.,  bureau,  was  appoint¬ 
ed  correspondent  in  charge  of  the 
Reno  bureau. 

TJ.  GULES,  agriculture  editor  at  the 
Great  Falls  (Mont.)  Tribune,  was 
named  managing  editor  at  the  Havre 
(Mont.)  Tribune. 

He  succeeds  STEVE  MILLER,  who 
was  appointed  managing  editor  at  the 
Sheridan  (Wyo.)  Press. 
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newspaper  sales  force  automation. 

Get  it  from  the  leaders 

at  Media  Marketing’s  2nd  Annual 
Newspaper  Sales  Force  Automation 
Symposium  in  Denver,  May  6-8 

Sales  leaders,  project  and  I.S.  leaders, 
and  reps  talk  about  the  road  to  sales 
force  automation  -  goals,  people, 
responsibilities,  systems,  processes, 
implementation,  plus  breakout  sessions 
on  the  interactive  sales  organization, 
infrastructure,  and  technology  for 
tomorrow’s  newspaper,  and  interactive 
selling  processes. 

•  Registration  is  FREE, 
but  limited.  Call  now. 

•  Get  viewpoints  that  put 
NEXPO  in  perspective 

•  For  program,  agenda 
and  other  details,  call 
1-800-874-8798  x48 
or  check 

www.imMEDIAteSFA.com 


Kail  Kirkham 

Adv.  Marketing  Mgr. 
Fort  Worth  Star-Telegram 


Ed  Bourn 

Asst  Sales  Training  Mgr. 
The  Plain  Dealer 


Clifford  Fewel 

Adv.  Performance  Mgr. 
San  Jose  Mercury  News 


immediate’ 


INTEGRATED  SALES  AlfTOMATION 


April  18, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSHER  29 


82nd  Pulitzer 
Prizes 


The  New  York  Times  grabs  three;  Grand  Forks  Herald  survives  flood,  fire, 
to  win  gold  medal  and  tiny  New  York  weekly  honored  for  editorials 


paper  said  “his  insight  into  New  York 
City  Police  Department  matters  is 
virtually  unmatched.” 


ASTING  ITS  SFIADOW  over  Hl^9| 
journalism  the  way  a  swag- 
gering  Babe  Ruth  used  to 
dominate  baseball,  the  New 
York  Times  has  won  three  1998 
Pulitzer  Prizes,  raising  its  record  to 
77,  more  than  double  the  awards  of  any  other 
newspaper. 

The  Times'  triumph  did  not  diminish  the 
accomplishments  of  all  14  journalism  winners: 
journalists  of  extraordinary  talent,  courage  and  ide¬ 
alism. 

The  names  of  winners  were  made  public  at  a 
news  conference  April  14  in  New  York  City  at  the 
Graduate  School  of  Journalism  of  Columbia 
University'.  Outside  on  the  campus’  broad  quadran¬ 
gle,  a  few  students  were  tossing  white  and  red  fris- 
bees  on  a  cool,  sunny  afternoon;  while  others 
lounged  on  the  library’s  gigantic  steps. 

In  the  winners’ entries  and  in  their  comments  in 
victory,  they  displayed  pride  and  humility. 

Columnist  Mike  Me  Alary  of  the  New  York  Daily 
News  won  the  award  for  commentary  for  a  series 
of  scoops  on  a  notorious  police  brutality  case. The 


PUBLIC  SERVICE  — 

GRAND  FORKS  HERALD 

Hit  as  hard  as  any  newspaper  could  be  — 
flooded,  burned  out  of  its  building,  its  employees 
left  homeless,  and  separated  from  its  customers  — 
the  Grand  Forks  Herald  did  more  than  just  keep 
on  publishing;  It  threw  everything  at  its  biggest 
story  ever.  And  its  sustained  and  thorough  report¬ 
ing  of  news  and  information  that  helped  hold  the 
community  together  during  the  disastrous  Red 
River  flood  earned  the  North  Dakota  daily  the  gold 
medal  for  its  “meritorious  public  service.” 

Aw'arded  almost  exactly  one  year  after  the 
paper  was  forced  from  its  quarters,  the  Pulitzer 
Prize,  said  publisher  Mike  Maidenberg,  came  as  “an 
affirmation  of  the  direction  we  took  from  the 
minute  of  the  disaster,  which  is  a  determination  to 
publish.”  Like  breathing,  he  said,”  You’ve  got  to  do 
it.”  He  said  the  honor  reflects  on  the  whole  com¬ 
munity,  which  he  called  a  “resilient  place”  that  is 


Pittsburgh  Post-Gazette  photographer  Martha  Rial,  (left  photo,  far  left)  gets  a  champagne  bath  from  colleague  Annie  O'Neill 
after  winning  Pulitzer  Prize  for  spot  news  photography  for  images  of  survivors  of  African  strife.  Los  Angeles  Times 
photographer  Clarence  Williams  (right  photo)  cheers  his  prize  for  feature  photography  for  a  series  on  children  of  addicts. 
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Baltimore  Sun  reporter  Will  Englund  hugs  his 
wife.  Sun  reporter  Kathy  Lally,  after  he  and 
colleague  Gary  Cohn  (far  right)  won  the  1998 
Pulitzer  for  investigative  reporting  for  a 
series  on  the  hazards  of  dismantling  ships. 

ed  the  Herald  for  some  time.  Jensen 
packed  her  son  off  to  Texas  for  the  five 
weeks  spent  in  St.  Paul. 

Jensen  said  that  while  she  wished  “we’d 
been  a  little  gentler  with  each  other  ...  1 
S  guess  we  should  be  proud  of  the  fact  that 
I  all  we  really  cared  about  was  that  we  got 
§  the  paper  out  every'  day  and  that  it  was 
o  right.” 

5  Prize  coverage  was  heavily  discussed  at 
the  budget  meeting  for  the  April  1 5  paper, 
ready  to  “get  on  with  life.”  “We  decided  to  devote  most  of  the  top  half  of  the 

While  staffers  tried  to  repair  their  lives,  parent  front  page  to  the  prize,”  she  said.  It  is,  after  all,  the 
company  Knight  Ridder  sent  in  personnel  from  its  Herald's  first  Pulitzer  —  the  third  for  a  North 
other  papers,  219  in  all.  Working  out  of  makeshift  Dakota  newspaper. 

offices  and  sleeping  on  church  floors,  he  said,  the  Jensen  added:  “It’s  just  been  a  media  circus 
news  staffers  were  “living  the  life  we  were  living.”  here,”  with  much  network  television  coverage  — 

Maidenberg  recognized  others  throughout  the  “kind  of  like  last  year,  but  different.” 

newspaper  s  operations.  Also  nominated  as  finalists  for  public  service: 

When  news  of  the  prize  came  over  the  wire,  the /.os  A  Tw/ca',  for  reporter  Sonia  Nazario’s 

“we  popped  a  lot  of  corks,”  said  Maidenberg.  and  photographer  Clarence  Williams’  chronicle  of 
Editors  at  the  paper’s  temporary  quarters  in  a  for-  the  plight  of  children  of  addicts  and  alcoholics;  the 
mer  downtown  department  store  were  thrilled.  Seattle  Times,  for  Duff  Wilson’s  disclosure  of  how 

“We’re  in  a  large  room  —  all  200  of  us,”  which  toxic  waste  from  heavy'  industries  was  being  recy- 

“made  the  prize  more  meaningful,”  said  features  cled  as  fertilizer, 
editor  Sally  I’hompson.  Employees  who  left  in  the 

past  year  called  to  offer  congratulations.  NATIONAL  REPORTING  —  JEFF  NESMITH, 

“We  sort  of  thought  we  had  a  good  chance”  for  RUSSELL  CAROLLO 
a  prize,  said  reporter  Sue  Ellyn  Scaletta.  “We  didn’t  Jeff  Nesmith  and  Russell  Carollo  of  the  Dayton 

want  to  jinx  it,  so  we  hardly  talked  about  it.”  Daily  News  won  the  national  reporting  award  for 

Scaletta.  who’s  been  at  work  for  weeks  on  a  spe-  stories  about  scores  of  unnecessary  deaths  and 
cial  section  for  the  April  19  anniversary  of  the  fire,  hundreds  of  injuries  due  to  medical  malpractice 
agreed  the  prize  is  a  moral  boost  in  covering  what  by  a  small  number  of  the  15,000  physicians  in  the 
is  a  continuing  story'.  “Everything  seems  to  relate  nation’s  armed  forces. 

to  it  still,”  she  said.  From  rebuilding  dikes  to  restor-  “I’ve  been  a  reporter  for  32  years,  and  it  is  some- 
ing  mental  health,“it  just  seems  you  can’t  get  away  thing  I’ve  always  —  I  just  never  imagined  1  would,” 
from  it.”  Nesmith  said  of  winning.  He  was  calling  his  bureau 

Among  the  invisible  contributors  was  Kris  chief  when  an  office  receptionist  began  “squealing 
Jensen,  who  lost  half  her  house  and  possessions  and  congratulating  me.  I  was  in  a  phone  booth,  and 
and  was  one  of  a  handful  of  copy  editors  flown  to  I’m  not  sure  I  even  believed  it,”  he  said. 


St.  Paul,  where  Knight  Ridder’sP/otteer/’rcA'A' print-  Nesmith,  whose  reporting  prompted  Congress 


Winners 

Winning  faces  and  categories  from  the  1998 
Pulitzer  Prizes 

Spot  News  Reporting  —  Staff  of  ttfe 
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irks  (N.D.)  Herald 


Investigative  Reporting 
The  Sun  (Baltimore) 


—  Gary  Cohn,  Will  Englund 


Commentary  —  Mike  McAlary 


Beat  Reporting  —  Linda  Greenhouse 
New  York  Times  - 
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Pulitzers  On  The  Web 

WITHIN  HOURS  OF  the  Pulitzer  Board’s 

announcement  in  New  York  City  last  week, 
newspapers  used  their  Web  sites  to  republish  their 
award-winning  work  and  trumpet  their  success  to  a 
virtual  worldwide  audience, 
i  The  moves  marked  another  sign  of  the  develop- 
;  ment  of  the  online  news  medium  as  readers  were 
afforded  an  almost  instant  opportunity  to  see  winning 
photos  and  stories. 

For  instance,  the  Web  site  of  the  Los  Angeles  Times, 
which  won  tw'o  prizes,  including  one  for  breaking 
I  news  about  a  botched  bank  holdup,  offered  links  to 
j  stories  like  “Officers  Face  Barrage  of  Bullets  to  Take 
i  Comrades  Out  of  Line  of  Fire.” 

I  The  Asbury  Park  Press,  which  captured  the  award 
i  for  editorial  cartooning,  offered  a  sampling  of  18  of 
the  cartoons  that  earned  Stephen  P.  Breen  the  award, 
j  Breen  has  been  the  full-time  editorial  cartoonist  at  the 
!  Gannett-owned  newspaper  for  just  over  a  year.  It  was 
I  the  Press'  first  Pulitzer  and  the  first  awarded  to  a  New 
;  Jersey  journalist  in  24  years. 

‘  E&P'syi/ch  site  (www.mediainfo.com)  has  live 
'  links  to  all  the  winning  newspapers’  online  Pulitzer 
I  material. 


and  the  Pentagon  to  take  steps  designed  to  protect 
the  lives  of  millions  of  armed  service  members  and 
their  families,  said  he  read  the  stories  of  the  other 
national  reporting  finalists  and  was  convinced 
their  abilities  exceeded  his. 

Nesmith,  57,  who  began  his  career  as  an  obitu¬ 
ary'  writer  and  police  reporter,  said  he  had  never 
been  interv'iewed  by  a  reporter  and  added,  “You 
wouldn’t  be  interv'iewing  me  if  this  wasn’t  a 
Pulitzer  Prize."  He  complimented  the  other  final¬ 
ists  in  his  category'  for  excellent  entries. 

EDITORIAL  CARTOONS  —  STEPHEN  P.  BREEN 

There  were  1,581  journalism  nominees,  but  not 
all  were  jaded  veterans.  One  nominee  grabbed  the 
gold  ring  in  his  first  year  doing  the  job  full-time. 
Stephen  R  Breen,  27,  a  former  high  school  teacher 
who  drew  cartoons  on  the  side,  won  the  award  for 
editorial  cartooning. 

Four  years  ago,  the  Asbury’  Park  Press  of 
Neptune,  N.J.,  agreed  to  hire  him  as  a  one-day-a- 
week  editorial  cartoonist  —  provided  he  spend 
the  other  four  days  as  a  paginator,  using  a  comput¬ 
er  to  design  copy,  photos  and  headlines  into  pages. 

“I'm  very'  computer  illiterate.  I  was  terrible  at  it. 

I  got  the  night  editor  mad  at  me.  I  did  my  best  to 
work  my  way  out  of  the  job,”  said  Breen,  whose 
first  full  year  as  a  cartoonist  was  1997  and  who  is 
syndicated  by  Copley  News  Service. 

Pulitzer  Prize  entries  proceed  through  juries, 
which  select  three  finalists  in  each  category  to  pre¬ 
sent  to  the  1 9-member  Pulitzer  Board,  which  picks 
winners.  Breen  had  been  told  he  did  not  make  it  as 
a  finalist,  but  the  three  who  did  were  “idols”  whose 
cartoons  he  had  admired,  he  recalled.  Breen 
assumed  his  chances  were  dead. 

In  an  unusual  move,  however,  the  board  exer¬ 
cised  its  prerogative  to  reject  all  three  finalists. 
Board  administrator  Seymour  Topping  called  the 
head  of  the  editorial  cartoon  jury  to  ask  about 
other  well-regarded  candidates  and  ultimately  the 
board  selected  Breen  for  the  prize. 

Breen  was  quietly  drawing  in  his  newsroom 
cubicle  when  rows  of  reporters  saw  the  news 
appear  on  their  computers. 

“The  whole  newsroom  pointed  to  me  and  stood 
up  and  cheered.  I  thought  it  was  a  joke.  Your  mind 


is  spinning.  You  don’t  know  what  to  think,”  said 
Breen,  who  finally  believed  he  had  won  when 
“people  around  the  newsroom  asked  me  if  I  had 
called  my  mother.” 

It  was  the  first  Pulitzer  Prize  for  a  Press  staffer, 
and  came  less  than  a  year  after  family  owners  sold 
the  paper  to  Gannett  Co. 

COMMENTARY  —  MIKE  MCALARY 

Mike  McAlary',  who  started  in  journalism  20 
years  ago  as  a  sportswriter  and  made  a  name  as  a 
crime  reporter,  then  columnist,  for  New  York’s 
scrappy  tabloids,  won  the  Pulitzer  Prize  for  com¬ 
mentary'  for  columns  in  the  New  York  Daily  Neu’s 
last  year  exposing  allegations  that  cops  had  tor¬ 
tured  a  Haitian-American  man  inside  a  police  sta¬ 
tion. 

The  Daily  News  nominated  the  40-year-old 


xplanatory  Journalism  —  Paul  Salopek 
Chicago  Tribune 


Los  Angeles  Times 

International  Reporting  —  Staff  of  the 
New  York  Times 

Editorial  Writing  —  Bernard  L.  Stein 
Riverdale  (N.Y.)  Press 

Editorial  Cartooning  —  Stephen  P.  Breen 
Asbury  Park  (N  J.)  Press 

Spot  News  Photography  —  Martha  Rial 
V  Pittsburgh  Post-Gazette 

I  ^Feature  Photography  —  Clarence  Williams 
Los  Angeles  Times 
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Winners 

Winning  faces  and  categories  from  the  1998 
Pulitzer  Prizes 

Spot  News  Reporting  —  Staft  of  the 


Commentary  —  Mike  McAlary 
Daily  News,  New  York,  N.Y. 


Investigative  Reporting  —  Gary  Cohn,  Will  Englund 
The  Sun  (Baltimore) 


Beat  Reporting 


Linda  Greenhouse 
New  York  Times 


Public  Service  — 

Grand  Forks  (N.D.)  Herald 
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Baltimore  Sun  reporter  Will  Englund  hugs  his 
wife,  Sun  reporter  Kathy  Lally,  after  he  and 
colleague  Gary  Cohn  (far  right)  won  the  1998 
Pulitzer  for  investigative  reporting  for  a 
series  on  the  hazards  of  dismantling  ships. 


Icd  the  Herald  for  some  time,  jensen 
packed  her  son  off  to  Texas  for  the  five 
weeks  spent  in  St.  Paul. 

Jensen  said  that  while  she  wished  "we'd 
been  a  little  gentler  witli  each  other  ...  1 
S  guess  we  should  be  proud  of  the  fact  that 
all  we  realh  eared  about  was  that  we  got 
i  the  paper  out  every  da\  and  that  it  was 
right." 

5  Prize  coverage  was  heavib  discussed  at 
the  budget  meeting  for  the  April  15  paper. 
"We  decided  to  devote  most  of  the  top  half  of  the 
front  page  to  the  prize,"  she  said.  It  is.  after  all.  the 
Herald's  first  Pulitzer  —  the  third  for  a  North 
Dakota  newspaper. 

Jensen  added:  "It  s  just  been  a  media  circus 
here,"  with  much  network  television  coverage  — 
"kind  of  like  last  \  ear.  but  different." 

Also  nominated  as  finalists  for  public  service; 
the  Las  Angeles  r//;/e.s'.  for  reporter  Sonia  Nazario's 
and  photographer  (Jarence  W  illiams  chronicle  of 
the  plight  of  children  of  addicts  and  alcoholics:  the 
Seattle  Times,  for  Duff  W  ilson  s  disclosure  of  how 
toxic  waste  from  heav\  industries  was  being  recy¬ 
cled  as  fertilizer. 


read>  to  "get  on  with  life." 

W  hile  staffers  tried  to  repair  their  lives,  parent 
compan\  Knight  Ridder  sent  in  personnel  from  its 
other  papers.  219  in  all.  Working  out  of  makeshift 
offices  and  sleeping  on  church  floors,  he  .said,  the 
news  staffers  \\  ere  "living  the  life  we  were  living." 
Maidenberg  recognized  others  throughout  the 
newspaper  s  operations. 

W  hen  news  of  the  prize  came  over  the  wire, 
"we  popped  a  lot  of  corks."  said  .Maidenberg. 
Editors  at  the  paper  s  temporar\  quarters  in  a  for¬ 
mer  downtown  department  store  were  thrilled. 

"We  re  in  a  large  room  —  all  200  of  us."  which 
"made  the  prize  more  meaningful."  said  features 
editor  ,Sall\  Thompson.  Employees  who  left  in  the 
past  \ear  called  to  offer  congratulations. 

"We  sort  of  thought  we  had  a  good  chance"  for 
a  prize,  said  reporter  Sue  Ellyn  Scaletta.  'We  didn  t 
want  to  jinx  it.  so  we  hardly  talked  about  it." 

Scaletta.  who  s  been  at  work  for  weeks  on  a  spe¬ 
cial  section  for  the.\pril  19  anniversarx  of  the  fire, 
agreed  the  prize  is  a  moral  boost  in  covering  v\  hat 
is  a  continuing  stor\.  "E\er\thing  seems  to  relate 
to  it  still."  she  said,  from  rebuilding  dikes  to  restor¬ 
ing  mental  health. "it  just  seems  you  can  t  get  awa\ 
from  it." 

Among  the  invisible  contributors  was  Kris 
Jensen,  who  lost  half  her  house  and  possessions 
and  was  one  of  a  handful  of  copy  editors  flown  to 
St.  Paul,  where  Knight  Ridder  s  Pioneer  Press  print- 


NATIONAL  REPORTING  —  JEFF  NESMITH, 

RUSSELL  CAROLLO 

Jeff  Nesmith  and  Russell  (iarollo  of  the  Dayton 
Daily  Xeirs  won  the  national  reporting  award  for 
stories  about  scores  of  unnecessarx  deaths  and 
hundreds  of  injuries  due  to  medical  malpractice 
by  a  small  number  of  the  Is.OOO  phx  sicians  in  the 
nation  s  armed  forces. 

"1  x  e  been  a  reporter  for  .52  years,  and  it  is  some¬ 
thing  Txe  alxvax  s  —  1  just  nexer  imagined  1  xvould." 
Nesmith  said  of  xvinning.  He  xvas  calling  his  bureau 
chief  xvhen  an  office  receptionist  began  "squealing 
and  congratulating  me.  1  xvas  in  a  phone  booth,  and 
Tm  not  sure  1  exen  beliexed  it."  he  said. 

Nesmith,  xvhose  reporting  prompted  C'.ongress 
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and  the  Pentagon  to  take  steps  designed  to  protect 
the  lives  of  millions  of  armed  service  members  and 
their  families,  said  he  read  the  stories  of  the  other 
national  reporting  finalists  and  was  convinced 
their  abilities  exceeded  his. 

Nesmith,  5~,  who  began  his  career  as  an  ohitu- 
ar\  writer  and  police  reporter,  said  he  had  never 
been  intervie\\  ed  b\  a  reporter  and  added,  "You 
wouldn  t  be  interviewing  me  if  this  wasn't  a 
Pulitzer  Prize."  Me  complimented  the  other  final¬ 
ists  in  his  category  for  excellent  entries. 

EDITORIAL  CARTOONS  —  STEPHEN  P.  BREEN 

There  were  1.S81  journalism  nominees,  but  not 
all  were  jaded  \  eterans.  One  nominee  grabbed  the 
gold  ring  in  his  first  year  doing  the  job  full-time. 
Stephen  P  Breen,  2".  a  former  high  school  teacher 
who  drew  cartoons  on  the  side,  won  the  award  for 
editorial  cartt)oning. 

Four  >ears  ago,  the  Ashiiry  Park  Press  of 
Neptune.  N.J.,  agreed  to  hire  him  as  a  one-day-a- 
week  editorial  cartoonist  —  provided  he  spend 
the  other  four  days  as  a  paginator.  using  a  comput¬ 
er  to  design  copy,  photos  and  headlines  into  pages. 

"Tm  very  computer  illiterate.  1  was  terrible  at  it. 

1  got  the  night  editor  mad  at  me.  1  did  m\  best  to 
work  my  way  out  of  the  job,"  said  Breen,  whose 
first  full  \  ear  as  a  cartoonist  was  199~  and  who  is 
s>  ndicated  b\  (a)pley  News  Serxice. 

Pulitzer  Prize  entries  proceed  through  juries, 
which  select  three  finalists  in  each  category  to  pre¬ 
sent  to  the  19-member  Pulitzer  Board,  which  picks 
winners.  Breen  had  been  told  he  did  not  make  it  as 
a  finalist,  but  the  three  who  did  were  "idols"  whose 
cartoons  he  had  admired,  he  recalled.  Breen 
assumed  his  chances  were  dead. 

In  an  unusual  move,  however,  the  board  exer¬ 
cised  its  prerogative  to  reject  all  three  finalists. 
Board  administrator  Se\  mour  Topping  called  the 
head  of  the  editorial  cartoon  jur\  to  ask  about 
other  well-regarded  candidates  and  ultimateh  the 
board  selected  Breen  for  the  prize. 

Breen  was  quieth  drawing  in  his  newsroom 
cubicle  when  rows  of  reporters  saw  the  news 
appear  on  their  computers. 

"The  whole  newsroom  pointed  to  me  and  stood 
up  and  cheered.  1  thought  it  was  a  joke.  Your  mind 


Pulitzers  On  The  Web 

ITHIN  HOURS  OF  the  Pulitzer  Board  s 
announcement  in  New  York  City  last  week, 
newspapers  used  their  Web  sites  to  republish  their 
award-winning  work  and  trumpet  their  success  to  a 
virtual  worldwide  audience. 

The  moves  marked  another  sign  of  the  develop¬ 
ment  of  the  online  news  medium  as  readers  were 
afforded  an  almost  instant  opportunity  to  see  winning 
photos  and  stories. 

For  instance,  the  Web  site  of  the  Los  An}{eles  Times, 
which  won  two  prizes,  including  one  for  breaking 
news  about  a  botched  bank  holdup,  offered  links  to 
stories  like  "Officers  Face  Barrage  of  Bullets  to  Take 
(atmrades  Out  of  Line  of  Fire." 

The  Asbury  Park  Press,  which  captured  the  award 
for  editorial  cartooning,  offered  a  sampling  of  IS  of 
the  cartoons  that  earned  Stephen  R  Breen  the  award. 
Breen  has  been  the  full-time  editorial  cartooni.st  at  the 
(lannett-owned  newspaper  for  just  over  a  xear.  It  was 
the  Press  first  Pulitzer  and  the  first  awarded  to  a  New 
Jersey  journalist  in  24  years. 

T&P's'^’eh  site  (www.mediainfo.com)  has  live 
links  to  all  the  winning  newspapers  online  Pulitzer 
material. 


is  spinning.  4'ou  don  t  know  what  to  think,"  said 
Breen,  who  finalh  believed  he  had  won  when 
"people  around  the  newsroom  asked  me  if  I  had 
called  my  mother." 

It  was  the  first  Pulitzer  Prize  for  a  Press  staffer, 
and  came  less  than  a  year  after  family  owners  sold 
the  paper  to  (lannett  Co. 

COMMENTARY  —  MIKE  MCALARY 

.Mike  .McAlary,  who  started  in  journalism  20 
\ears  ago  as  a  sportswriter  and  made  a  name  as  a 
crime  reporter,  then  columnist,  for  New  York's 
scrappx  tabloids,  won  the  Pulitzer  Prize  for  com¬ 
mentary  for  columns  in  the  New  York  Daily  Sews 
last  year  exposing  allegations  that  cops  had  tor¬ 
tured  a  Flaitian-American  man  inside  a  police  sta¬ 
tion. 

The  Daily  Sews  nominated  the  40-year-old 


Criticism  —  Michiko  Kakutani 
New  York  Times 


Biography  —  Katharine  Graham 

Washington  Post  Co.  _ 


xplanatory  Journalism  —  Paul  Salopek  . . . 

Chicago  Tribune  _ 

Feature  Writing  —  Thomas  French 
^  St.  Petersburg  Times 


National  Reporting  —  Russell  Carollo,  Jett  Nesmith 
Dayton  Daily  News 


Los  Angeles  Times 

international  Reporting  —  Statt  of  the 
New  York  Times 

Editorial  Writing  —  Bernard  L.  Stein 
Riverdale  (N.Y.)  Press 

Editorial  Cartooning  —  Stephen  P.  Breen 
Asbury  Park  (N.J.)  Press 

Spot  News  Photography  —  Martha  Rial 
Pittsburgh  Post-Gazette 

(  Feature  Photography  —  Clarence  Williams 
Los  Angeles  Times 
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Pittsburgh  Post-Gazette 
photographer  Martha  Rial 
(above)  and  (left)  her  1997 
image  of  an  adoptive  family  at 
a  refugee  camp  in  Tanzania. 
The  photo  helped  win  her  a 
Pulitzer  for  news  photography. 


McAlan’  for  an  award  in  breaking  news  and  beat 
reporting. 

“The  case  was  a  crime  not  just  against  the  city' 
but  against  the  country”  McAlary’  said.  He  credited 
a  cop  who  decided  to  break  the  “blue  wall  of 
silence”  and  speak  out  about  the  assault  on  Abner 
Louima,  who  said  he  was  held  down  while  officers 
shoved  a  toilet  plunger  up  his  rectum  in  a  police 
bathroom. 

“I  got  a  tip  from  a  cop  who  was  so  outraged  he 
called  me,”  the  columnist  said.  “I  was  getting 
chemotherapy  and  I  left  the  hospital  to  go  to  see 
Louima  in  the  hospital.  His  problems  seemed 
much  more  important  than  mine.” 

McAlary  became  a  columnist  10  years  ago,  suc¬ 
ceeding  Jimmy  Breslin,  another  Pulitzer  Prize  win¬ 
ner,  who  left  the  News  to  write  for  New  York 
Newsday.  McAlary  said  Breslin  was  a  tough  act  to 
follow. 

“When  I  was  a  kid,  I  didn’t  want  to  be  Mickey 
Mantle.  I  wanted  to  be  Breslin  or  Pete  Hamill  or 
Red  Smith,”  McAlary'  said.  He  didn’t  believe  it  when 
he  heard  he  had  won.  “I  thought  it  was  a  scheme 


to  make  me  look  bad,”  he  said. 

McAlary  said  he  thought  his  writings  on  the 
Louima  case  helped  galvanize  the  city  against 
police  violence. 


BEAT  REPORTING  —  LINDA  GREENHOUSE 

After  20  years  on  the  Supreme  Court  beat,  the 
New  York  Titties’  Linda  Greenhouse  won  a  Pulitzer 
Prize  for  beat  reporting. 

“I’ve  been  there  longer  than  all  but  two  of  the 
sitting  justices,”  Greenhouse  said  with  a  laugh, 
before  turning  serious. 

“Obviously,  it’s  very  exciting,”  she  said.  “And  not 
just  for  me  personally  but  for  the  beat.  The  court 
beat  is  not  always  thought  of  as  something  that’s 
integral  to  Washington  journalism.  I  hope  this 
award  tells  editors  that  it  is  essential  to  staff  the 
court  beat.” 

Greenhouse  was  the  Times'  court  scribe  from 
1978  to  1985.  After  having  a  baby,  she  returned  to 
the  beat  in  1988  and  has  been  there  ever  since.  She 
generated  controversy  in  1989  by  marching  in 
favor  of  abortion  rights.  That  episode  caused  the 


Los  Angeles  Times 
photographer  Clarence 
Williams  (below)  and  (right) 
one  of  the  pictures  from  his 
Pulitzer  Prize-winning  series 
on  children  of  addicts. 
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Times  to  write  guidelines  restricting  reporters 
from  political  activity"  —  and  barring  Greenhouse 
from  taking  part  in  demonstrations. 

Now  5 1 ,  Greenhouse  started  as  a  reporter  in  col¬ 
lege  as  a  stringer  covering  Radcliffe  for  the  Boston 
Herald.  But,  she  noted,  it  was  tough  for  a  woman 
to  get  onto  a  paper  back  in  1968,  and  when  she 
applied  for  a  job,  the  Herald  didn’t  even  invite  her 
for  an  interv  iew. 

She  joined  the  New  York  Times  in  1968  as  an 


Boston  Cops  Mum  On 
Globe  Pulitzer  Snub 

OFFICIALLY,  BOSTON’S  POLICE  Department  is 
not  gloating  over  the  Boston  Globe's  failure 
to  win  a  Pulitzer  Prize  this  v'ear. 

A  police  spokesman  said  there  would  be  no  com¬ 
ment  on  the  prizes. 

A  day  earlier,  another  official  said  the  department 
was  prepared  for  either  outcome;  “We  re  under 
orders  that  if  they  win,  we  ll  be  gracious,  and  if  they 
lose,  we ’ll  have  no  comment.” 

The  police  department  threw  itself  into  the 
Pulitzer  Prize  selection  process  in  February  when 
someone  —  apparently  from  inside  the  Globe's 
newsroom  —  anonymously  sent  a  copy  of  the  news¬ 
paper's  entry’  to  Detective  Sergeant  Margot  Hill,  the 
department’s  chief  flack.The  newspaper  nominated 
itself  for  a  series  documenting  what  it  said  was 
extensive  police  misconduct  ranging  from  stolen 
guns  and  drug  money  to  perjury’  and  extortion. 

Hill  wrote  an  eight-page  letter  to  tell  the  Pulitzer 
jury'  that  the  Globe  had  violated  the  conte.st’s  rules 
by  not  including  criticism  from  two  police  officials 
and  had  taken  credit  for  reforms  already  underway 
when  the  series  began  in  February  1997. 

—  Mark  Fitzgerald 


intern  with  columnist  James  Reston,  and  moved  on 
to  the  metro  staff,  state  capital  bureau  and  night 
rewrite  desk.  She  credited  Times  columnist 
Anthony  Lewis  as  a  mentor  and  the  originator  of 
the  current  High  Court  beat  wbo  "was  the  first  to 
really  view  the  court  as  a  living  institution  of  gov¬ 
ernment.” 

She  also  paid  homage  to  former  CBS  broadcast¬ 
er  Fred  Friendly  for  a  program  allowing  reporters 
to  spend  a  year  at  Yale  University  ’s  Law  School, 
where  she  studied  before  taking  the  court  beat. 
Greenhouse  has  no  plans  to  relax.  She  faces  a  busy 
upcoming  court  session. 

INTERNATIONAL  REPORTING  —  NEW  YORK  TIMES 

Neiv  York  Times  reporters  Julia  Preston,  Sam 
Dillon,  Craig  Py’es  and  Tim  Golden  shared  the 
Pulitzer  Prize  for  foreign  reporting  for  a  series  of 
dispatches  detailing  political  corruption  and  con¬ 
troversy  in  the  war  against  drugs  in  Mexico. 

One  of  the  first  pieces  in  the  package,  which  ran 
in  February  1997,  disclosed  the  close  ties  between 
two  Mexican  governors  and  the  drug  underworld. 
The  two  politicians  took  offense  and  sued  the 
reporters  for  libel  —  a  criminal  offense  in  Mexico. 

“We  knew  the  story-  w-as  right,”  Preston  said.  “We 
had  the  documents.  But  in  Mexico,  truth  is  not  a 
defense”  against  libel. The  case  made  the  reporters 
front-page  news  in  Mexico. 

“There  were  times  last  year  when  we  were  real¬ 
ly  under  pressure,”  she  said.  “Many  Mexicans  and 
journalists  in  Mexico  regarded  us  as  gringo  impe¬ 
rialists.  For  the  Pulitzer  committee  to  reward  this 
particular  package  is  very  important  in  recogniz¬ 
ing  the  role  of  the  New  York  Times  in  expanding 
freedom  of  expression  around  the  world.” 

Preston  said  that  she  and  her  husband  Sam 
Dillon,  who  are  the  Times'  reporters  in  Mexico, 
working  together  with  Golden  and  Py-es,  who  are 
based  in  the  U.S.,  were  breaking  new  ground 
(See  Pulitzer  on  page  90) 
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MARKETING 


BY  KEN  LIEBESKIND 


Florida  Papers  Duel 
Over  New  Baseball  Team 


St.  Pete  Times,  Tampa  Trib  vie  for  marketing  leverage 
by  association  with  new  Tampa  Bay  Devil  Bays  franchise 


The  TAMPA  BAY  Devil  Rays  are  going  up 
against  the  New  York  Yankees  and  the  rest 
of  the  American  League  East  in  their  debut 
season.  Meanwhile,  the  St.  Petersburg 
Times  is  going  up  against  the  Tampa  Tribune  in 
an  effort  to  use  the  team  to  boost  business. 

It’s  an  all-out  war  that  could  be  more  exciting 
than  the  baseball  games. 

Already,  there  have  been  competing  promotions 
at  Tropicana  Field,  the  Rays  ballpark,  located  only 
1 2  blocks  from  the  Times  offices.  Although  the 
Times  has  signed  a  major  sponsorship  deal  with 
the  Rays,  the  Tribune  can  conduct  its  own  stadium 
promotions  on  a  limited  basis. 

Less  than  a  week  after  the  season  began,  the 
Tribune  gave  out  team  posters  with  the  newspa¬ 
per’s  logo  to  everyone  who  entered  Tropicana 
Field,  or  “The  Dome,”  as  it’s  called,  according  to  Jeff 
Green,  Tribune  vice  president  of  sales  and  mar¬ 
keting. 

Meanwhile  the  Dome  is  blanketed  with  Times 
promotions,  from  a  large  rolled  up  newspaper  bill¬ 
board  on  the  left  field  wall,  to  logos  on  ticket 
booths.  According  to  the  Times'  contract  with  the 

Liebeskind  is  a  freelance  writer  based  in 
Brooklyn.  N.Y. 
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team,  it  is  the  only  newspaper  that  can  be  sold  at 
the  stadium,  where  it  is  hawked  by  newsboys  and 
displayed  on  racks.  Even  the  Dome’s  restrooms  are 
adorned  with  pictures  of  the  Times'  sports  section. 

While  the 

Tribune  has  sug  DevU  Rct'^tS  CirrivCll 

gested  the  Times  is  ,  .  ' 

paying  $  1  million  a  highlights  Cl  ClciSSiC 

year  over  10  years,  incirketiflg  Warfare 

Mike  Foley,  the  '' 

Times'  vice  presi-  between  two  pcipers  that 

dent  of  corporate  hcive  been  Competing 
affairs,  said  the  fig-  ,  ” 

ure  is  exaggerated  Strongly  JOt  yea  IS 

but  declined  to 

give  the  correct  cost  of  the'  near  exclusive” contract. 

Tlie  Times  has  admitted  spending  $2  million  over 
the  past  three  years  on  staff  for  special  sections, 
extra  newsprint  and  erecting  the  stadium  sign. 

Green  alluded  to  a  bidding  war  for  the  stadium 
sponsorship  but  said  that  the  Tribune  shied  away 
when  the  price  neared  $1  million  a  year.  “1  don’t 
think  it’s  worth  a  million  bucks;  I’m  happy  they 
got  it,”  he  said.  “I  can  get  more  of  a  bang  for  the 
buck  doing  other  things.” 

Green  says  the  Tribune  has  strong  relationships 
with  other  professional  franchises  in  the  area, 
j  including  the  Buccaneers  football  team.  “We 
j  want  to  spread  our  marketing  dollars  across  all 
__  I  the  franchises,”  he  said. 

^  But  he  admitted  the  Tribune  fought  hard  for 
^  the  sponsorship  and  called  the  situation  “classic 
‘  ,  marketing  warfare  between  two  papers  that 
’  have  been  competing  strongly  for  years.” 

’  In  the  end,  the  Tribune  signed  its  own  deal 
with  the  team  at  a  much  lower  figure,  which 
Green  declined  to  disclose.  The  deal  calls  for  a 
smaller  presence  at  the  stadium  —  only  mo  give¬ 
aways  per  year.  In  addition,  the  Tribune  will 
advertise  on  television  game  broadcasts  on  ABC;, 

Sports  Channel  and  WWWB,  the  local  cable  affili¬ 
ate.  The  Times  plans  no  TV  advertising,  according 
to  Foley.The  Tribune  also  plans  to  sponsor  a  series 
of  lunches  with  Devil  Rays  players  to  speak  to  area 

The  Tampa  Tribune  and  St.  Petersburg  Times  went  gaga 
over  the  arrival  of  the  Tampa  Bay  Devil  Rays  profession¬ 
al  baseball  team.  Examples,  left,  show  Page  One  news 
coverage.  But  the  fierce  competitors  also  produced  spe¬ 
cial  sections,  extra  editions,  souvenir  editions  and  more. 
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MARKETING 


The  Times'  deal  with  the  Devil  Rays  gives  the  paper  a  giant 
on-field  presence  (right)  at  the  new  Tropicana  Field  in  downtown 

St.  Petersburg. 


businesspeople. 

The  Times'  deal  is  the  result  of  a 
three-year  effort  that  involved  many 
areas  of  the  paper.  Managing  editor  Joe 
Childs  spearheaded  a  Goals  Team  that 
brought  editorial,  marketing  and  other 
executives  together  to  plan  expanded 
coverage,  analyze  costs  and  create  mar¬ 
keting  programs.  A  phone  survey  of 
1,300  households  was  conducted  to 
determine  what  readers  wanted.  That 
led  to  the  creation  of  five  special  sec¬ 
tions  previewing  the  team. 

An  expanded  sports  staff  created  the 
sections  and  Richard  Reeves,  advertis¬ 
ing  director,  sold  them,  mainly  to  cur¬ 
rent  advertisers  with  a  Grand  Slam  pro¬ 
motion  that  offered  game  tickets  and 
other  premiums  for  the  purchase  of 
four  ads  at  a  minimum  size.  Now  that 
the  season  has  started  he  is  offering 
package  deals  for  streamer  ads  that  run 
across  all  six  columns  at  the  bottom  of 
special  team  pages. 

While  Reeves  sells  additional  adver¬ 
tising,  Sheila  Negley,  circulation  sales 
and  marketing  manager,  sells  more 
papers.  Most  of  the  circulation  promo¬ 
tions  involve  single-copy  sales,  from 
ballpark  hawkers  to  special  racks  with 
Devil  Rays  logos  in  and  around  the 
Dome.  The  paper  says  it  sold  20,000 


additional  copies 
of  a  special  issue 
that  was  prepared 
right  after  the  first 
pitch  on  opening 
day. 

While  most  of 
the  promotion  is 
being  done  in  and 
around  the  Dome, 
another  important 
promotional  tool 
is  the  season  tick¬ 
et  holder  list.  The 
Tribune  used  the 
list  of  6,000  _ 

names  in  a  direct  - 

assault  on  the  _ _ 

Times.  It  sent  a  mailing  to  Pinellas 
Count>',  where  the  Times  is  located, 
offering  the  paper’s  dining  affinity  card 
free  for  three  months  with  a  subscrip¬ 
tion  to  follow.  Meanwhile,  the  Times  has 
also  used  the  list  for  circulation  drives. 

The  Tribune's  Green  said  the  agree¬ 
ment  to  use  the  list  was  “outside  the 
scope  of  the  original  contract”  and 
agreeable  to  the  team  because  the  din¬ 
ing  card  offer  was  “a  good  thing  for  tick¬ 
et  holders.” 

In  a  variety'  of  ways,  season  ticket 
holders  and  single-game  fans  will  be 


inundated  with  newspaper  messages  as 
the  Devil  Rays  play  their  inaugural  sea¬ 
son  and  the  Times  and  Tribune  play 
their  own  brand  of  marketing  hardball 
as  they  fight  for  supremacy  in  Tampa 
Bav. 


Is  your  weather  page 


MARKETING 


Sports  Spinoff  Follows  Arrival  Of  Second  Pro  Team 


IN  THE  LATEST  twist  on  the  cus¬ 
tomized  newspaper  and  niche 
marketing,  the  Tampa  Tribune  is 
sending  a  weekly  sports  magazine  to 
subscribers  who  request  it. 

Sports  Extra,  a  36-page  sports 
tabloid,  goes  out  each  Friday  to  sub¬ 
scribers  who  request  it  and  to  season 
ticket  holders  of  three  area  sports 
franchises,  some  of  whom  are  non¬ 
subscribers.  It  is  also  available  at 
selected  newsstands  and  vending 
machines. 

For  the  first  four  weeks  beginning 
last  month.  Sports  Extra  was  distrib¬ 
uted  in  275,000  copies  with  notices 
to  return  the  enclosed  subscription 
card  or  call  a  toll-free  number  to 
order. 

“The  lines  have  been  flooded,”  said 
Jeff  Green,  vice  president  of  sales  and 
marketing,  who  said  the  paper  has 
guaranteed  advertisers  an  audience  of 
75,000.  About  10,000  subscribers 
have  requested  it  so  far.  The  balance 
comes  from  season  ticket  holders  and 
a  list  of  19,000  subscribers  who  are 
proven  sports  enthusiasts,  according 
to  past  purchasing  habits.  Green  said. 

The  tabloid  was  launched  in  March, 
just  before  the  Tampa  Bay  Devil  Rays 


The  Tampa  Tribune's  targeted  sports 
weekly,  Sports  Extra 


debut  season,  because  the  team  filled 
a  gap  in  the  area’s  sporting  scene. 
Green  said. 

“We’ve  wanted  to  do  it  for  a  few 
years,  but  we  always  hit  summer  and 
we  were  dead,”  said  Green. 

“But  now  that  the  Devil  Rays  are 
here,  we  have  a  reason  to  drive  con¬ 
tent  and  advertising  through  a  12- 
month  cycle,”  he  continued. 


Advertisers  get  a  good  deal 
because  the  magazine  will  reach  a 
smaller  audience  than  the  daily  paper. 

"The  rate  card  is  lower  so  we  can 
target  advertisers  who  clearly  want  to 
reach  sports  fanatics,  but  who  can’t 
afford  to  reach  them  in  the  full  run,” 
Green  said.  “Now  they  can  run  a  first- 
time  ad  or  a  bigger  ad  at  a  lower  | 
price.”  ! 

Early  editions  of  Sports  Extra  were  j 
full  of  baseball  stories,  including  “100  ; 
Reasons  to  Love  Baseball.”  Sports  | 
columns,  a  sports  crossword  puzzle  | 
and  a  quote  of  the  week  from  a  sports  j 
star  are  other  features.  i 

Green  called  Sports  Extra  the  first 
effort  to  customize  a  newspaper  for 
individual  readers. 

“No  one  has  done  anything  quite 
like  this,”  he  said.  He  also  called  it  a 
harbinger  of  things  to  come.  “The 
vision  futurists  have  for  the  news 
industry  is  a  customized  paper  where 
every  body  gets  a  paper  packaged  to 
meet  their  interests.  It’s  a  daunting 
thing  for  a  newspaper  to  do  and  a  first 
test  for  us.” 

He  said  the  Tribune  has  other  ideas 
for  specialized  sections  “if  we  make  | 
this  one  work.”  —  Ken  Liebeskind  i 


Hispanic  Publishers  Zap  Ethnic  Rivals 


IN  AN  APPARENT  jab  at  the  increasing  number  of  main¬ 
stream  newspapers  and  magazines  fielding  Spanish-lan- 
guage  editions  and  sections,  the  National  Association  of 
Hispanic  Publications  is  taking  special  action  to  promi¬ 
nently  identify'  Hispanic  publications  that  are  actually 
owned  by  Hispanics. 

The  NAHP  said  its  member  publications  would  display 
a  special  seal  to  alert  consumers  that  they  are  Hispanic- 
owned.  The  red  seal  shows  the  outline  of  the  U.S.  sur¬ 
rounded  by  the  association’s  logo. 

In  explaining  the  move,  NAHP  president  Eddie 
Escobedo  said,  “Hispanics  are  sick  of  being  ignored  and 
negatively  portrayed  by  the  mainstream  media  for  decades 
and  are  now  being  discovered  solely  because  of  our  rising 
purchasing  power.”  Escobedo  is  also  the  publisher  and 
owner  of  the  weekly  El  Mundo  of  Las  Vegas,  Nev 

Alfredo  J.  Estrada,  editor  and  publisher  of  HISPANIC 
magazine,  joined  Escobedo  in  rapping  non-Hispanic  news¬ 
papers  and  magazines,  accusing  them  of  often  “exploiting 
our  community  without  giving  anything  back.  The  NAHP 
seal  recognizes  those  publications  which  truly  belong  to 
the  Hispanic  community.” 

The  NAHP  recently  reported  that  the  buying  power  of 
U.S.  Hispanic  consumers  is  growing  at  three  times  the  rate 
of  inflation  and  is  slowly  surpassing  the  purchasing  power 


of  the  country  ’s  African-American  community'.  The  NAHP 
report  said  that  in  1997  the  Hispanic  buying  force  reached 
$348  billion,  up  from  $325  billion  in  1996,  according  to 
the  University  of  Georgia’s  Selig  Center  for  Economic 
Growth. The  rate  of  growth  jumped  65%  since  1990,  when 
it  totaled  $211  billion,  while  African-American  buying 
power  grew  54%  to  $469  billion  this  year. 

NAHP  claims  115  member  publications  with  a  com¬ 
bined  audited  circulation  of  7  million.  It  is  the  leading 
organization  for  Hispanic  publications,  but  a  number  of 
Spanish-language  media  are  not  members  through  choice 
or  because  they  do  not  meet  NAHP  admission  standards. 
The  total  number  of  Hispanic  and  bilingual  publications  in 
the  U.S.  is  estimated  at  between  300  and  400. 

Since  1996,  the  NAHP  has  instituted  a  number  of  new 
programs  aimed  at  providing  accurate  statistics  about 
Hispanic  readership  levels  and  patterns  across  the  U.S. 
Two  years  ago,  it  established  the  Latino  Print  Network  to 
enable  national  advertisers  to  make  single-transaction  pur¬ 
chases  of  ad  placements  in  multiple  publications 

The  NAHP  Web  site  at  www.nahp.com  provides  detailed 
breakdowns  of  the  member  publications’  audited  circula¬ 
tion,  location  and  frequency. 

Ironically,  the  Web  site  notes  that  only  86%  of  all  NAHP 
publications  are  owned  by  Hispanics. 
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Poor  lighting  is  no  excuse 
for  letting  a  story 

remain  in  the  shadows. 


Nothing  can  prepare  you  for  the  things  you  may  witness.  But  using  the  right  film  can  help  you  antici- 
pate  almost  any  situation.  For  more  and  more  photojournalists  the  right  film  is  Fujicolor  Super  G  Plus  800. 

This  high-speed  color  negative  film  is  versatile  enough  to  perform  well  in  most  conditions.  And 
PIUS  Super  G  Plus  800  delivers  high-speed  performance  with  the  grain  and  sharpness  usually  found 
in  ISO  400  film.  In  photojournalism,  the  circumstances  are  rarely  ideal.  But  with  Super  G  Plus  800 
you  can  be  sure  the  story  you're  telling  won't  involve  an  excuse.  ^  FUJIFILM 


Cf997  FUJI  PHOTO  FILM  U.SA.INC. 
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ASNE  Launches  Push 
To  Limit  Libel  Suits 

Push  for  state-by-state  adoption  of  Uniform  Correction  Act 
comes  as  number  of  cases  going  to  trial  grows 


As  NATIONAL  AUTHORITIES  report  that 
more  libel  trials  occurred  in  1997  than  in 
any  year  since  1993,  the  American  Society' 
of  Newspaper  Editors  has  proposed  new 
laws  to  provide  publishers  relief  from  such  legal 
actions. 

Incoming  ASNE  president  Edward  L.  Seaton  said 
the  organization  will  push  for  the  state-by-state 
adoption  of  the  Uniform  Correction  or 
Clarification  of  Defamation  Act.  The  act  would 
limit  liability  in  a  libel  suit  to  actual  damages  if  a 
correction  is  published  within  45  days  of  receiv¬ 
ing  a  complaint. 

Seaton,  editor  in  chief  of  the  Manhattan 
Mercury  of  Kansas,  was  installed  April  3  as  ASNE 
president  at  its  75th  convention,  in  Washington, 
D.C.  He  succeeds  Sandra  Mims  Rowe  of  the 
Oregonian  of  Portland. 

ASNE’s  push  against  libel  suits  comes  a  few 
weeks  after  the  Libel  Defense  Resource  Center 
reported  that  the  number  of  libel  cases  going  to 
trial  increased  from  16  in  1996  to  22  in  1997. 
Eleven  of  those  —  50%  —  resulted  in  jury  findings 
against  the  news  organization.  The  median  jury 
award  was  $310,000;  the  median  punitive  award 
was  $401,250. 

Industry  spokesmen  have  expressed  concern 
that  the  increasing  size  of  libel  awards  will  moti¬ 
vate  more  suits  against  news  organizations,  regard¬ 
less  of  the  actual  merits  of 
their  case. 

Seaton  told  E&P  that  if  the 
Uniform  Correction  Act  was 
passed  in  all  50  states,  “it 
would  change  the  landscape 
of  libel  laws.”  The  Uniform 
Correction  Act  was  proposed 
by  the  National  Conference 
of  Commissioners  on 
Uniform  State  Laws  in  1994. 

The  act  does  not  require 
publishers  to  make  correc¬ 
tions,  but  it  would  call  for 
quick  corrections  when  war¬ 
ranted.  Newspapers  often 
correct  themselves  when 
unmistakably  wrong,  Seaton 
said,  but  in  gray  areas, 
lawyers  often  advise  not  to. 
In  many  states,  plaintiffs  can 
exploit  an  admission  of  error 
to  their  benefit. 
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Thirty-one  states  have  some  kind  of  retraction 
statute,  but  “most  are  worse  than  having  nothing 
on  the  books”  because  they  don’t  exclude  punitive 
damages  if  a  correction  is  made,  Seaton  said.  North 
Dakota  has  already  passed  the  Uniform  Correction 
Act,  and  California  and  Nevada  have  passed  similar 
statutes  excluding  wire  ser\4ces  from  such  protec¬ 
tion. 

“One  of  the  benefits  of  this  is  that,  as  a  uniform 
act,  it  discourages  amendment,”  Seaton  said.  The 
concern  is  that  it  might  pass  in  a  given  state  and 
some  media-bashing  senator  would  attach  amend¬ 
ments  to  it  that  would  undermine  it  or  otherwise 
make  things  worse  for  publishers,  he  said.  “We  ll 
take  the  position  that  if  it’s  going  to  be  amended, 
we  ll  take  it  off  the  table.” 

Seaton  also  said  the  law  will  help  newspapers 
enhance  their  credibility’.  "The  principal  reason 
people  file  libel  suits  is  to  get  a  correction,”  he 
said.  “The  prompt  correction  will  benefit  the  pub¬ 
lic  in  that  it  will  restore  damaged  reputations.’The 
law  also  would  allow  an  aggrieved  party  to  recov¬ 
er  out-of-pocket  costs. 

Connecticut  Paper 
Beats  Libel  Rap 

A  JUDGE  RULED  that  a  new'spaper  was  exercis¬ 
ing  its  First  Amendment  right  in  publishing  an 
opinion  column  criticizing  an  auditor  for  a 
Connecticut  city  —  and  the  paper. 

Northeast  Financial  Management  Associates  and 
its  partner,  James  R.  Crozier,  sued  the  Record- 
Journal  of  Meriden  and  editor  and  publisher  Eliot 
C.  White  over  a  negative  column  he  wrote. 

The  company,  which  audits  personal  property' 
for  the  city’  of  Meriden,  audited  the  Record-Journal 
Publishing  Co.  among  400  randomly  selected  busi¬ 
nesses  in  1995. The  newspaper  reported  in  articles 
that  many  businesses  opposed  the  audits  and 
found  Northeast  difficult.  White’s  iMay  14,  1995 
piece  called  Northeast  and  Crozier  “capricious, 
unprofessional,  anti-business,  unfair  and  abusive.” 

White  refused  to  retract,  and  Crozier  refused  to 
pen  a  response.  His  suit  characterized  the  column 
as  a  “self-serving  attack  upon  a  lawful  process.” 

Judge  Patty’  Jenkins  Pittman  ruled  that  a  1982 
state  Supreme  Court  case  differentiated  between 
factual  statements  and  opinion,  and  cited  the  U.S. 

Supreme  Court’s  1964  Times  vs.  Sullivan  decision. 

April  18, 1998 


Edward  L.  Seaton,  ASNE 
president  and  editor  in  chief  of 
the  Manhattan  (Kan.)  Mercury 
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Seattle  Times  Publisher's  Circle  Award  Winners 

Each  year,  Seattle  Times  Publisher  and  Chief  Executive 
Officer  Frank  A.  Blethen  selects  the  winners  of  the 
Publisher's  Circle  Awards  to  recognize  those  employees 
who  have  earned  the  respect  of  their  fellow  workers. 

These  employees  were  nominated  by  their  colleagues  as 
outstanding  professionals  who  consistently  exemplify  the 
values  and  standards  of  The  Seattle  Times. 

The  Times  corporate  values  are: 

•  Remain  family-owned,  private,  and  independent; 

•  Serve  the  community  through  quality  journalism; 

•  Maximize  the  workplace  satisfaction  of  all  Seattle 
Times  employees; 

•  Be  the  country's  best  regional  newspaper. 

The  winners  in  the  key  manager,  supervisor  and 
line/professional  categories  each  receive  a  $5,000  cash 
award,  trophy,  personal  and  office  plaques  and  recognition 
lunch.  The  executive  of  the  year  receives  trophies,  personal 
and  office  plaques,  and  $10,000  donated  to  a  college  of  his 
or  her  choice. 

Each  is  very  deserving  of  company-wide  gratitude,  esteem 
and  recognition.  If  you  recognize  any  of  these  people, 
you're  recognizing  excellence. 


BY  DAN  EHRLICH 

Woman  Accepts  Revival  Task 
In  Male  U.K.  Press  Realm 

Boycott  brings  fresh  approach  to  faltering  Independent 


To  ROSIE  BOYCOTT,  running  a  newspaper 
is  all  fun  and  games.  It’s  the  way  she  wants 
it  to  be.  But  Britain’s  first  female  editor  of  a 
national  daily  may  find  her  brand  of  joyful 
journalism  quickly  wearing  thin. 

The  Independent,  a  left-of-center  quality'  broad¬ 
sheet,  has  had  four  editors  in  its  10-year  existence. 
Boycott,  46,  was  No.  5,  until  being  replaced  by  her 
predecessor,  Andrew  Marr.  In  her  short  tenure  as 
top  editor.  Boycott  was  charged  with  saving  the 
paper.  She  wanted  what  might  be  described  as  a 
journalism  school  atmosphere  in  the  newsroom. 
As  she  says,  “I  think  a  jolly  office  produces  good 
headlines.  .  .  .  It’s  like  working  with  an  extended 
family  in  which  every¬ 
one  gets  to  see  the 
larger  picture.” 

But  the  larger  pic¬ 
ture  has  been  clear  for 
a  long  time:  a  slow  de¬ 
cline  under  crushing 
economic  pressures 
in  one  of  the  world’s 
most  competitive 
newspaper  markets. 

The  Independent, 
while  a  direct  com¬ 
petitor  of  its  political 
soul  mate,  the 
Guardian,  has,  in  fact, 
been  crippled  by 
Rupert  Murdoch’s 
Rosie  Boycott,  an  editor  who  demands  Times.  Now,  more 

fun  and  games  in  her  newsroom  than  ever  before. 


money,  not  political  philosophy,  is  driving  the  press 
to  the  scene.  In  the  past  five  years,  Murdoch  has 
spent  millions  waging  a  price  war  against  the  three 
other  quality'  broadsheets.  While  now  selling  week¬ 
day  papers  for  the  equivalent  of  33  cents,  the  Times 
for  18  months  until  January-  was  selling  for  15  cents. 

The  Times'  annual  losses  were  estimated  at  up 
to  $50  million.  Britain  has  no  law  forbidding  preda¬ 
tory  pricing.  The  strategy  has  more  than  doubled 
the  Times'  circulation  to  750,000,  while  the 
Independent  declined  to  250,000,  from  414,000. 

Boycott’s  job  was  to  turn  the  tide  —  like  she  did 
as  editor  of  the  U.K.  edition  of  Esquire  magazine, 
where  she  won  two  editor  of  the  year  awards  and 
caught  the  eye  of  Independent  managers,  who  last 
year  made  her  the  first  woman  editor  of  a  quality- 
national  broadsheet,  the  Independent  on  Sunday. 

Boycott  knows  the  job  is  daunting.  “There’s  no 
point  in  beating  about  the  bush.  They’re  v-ulnera- 
ble  papers.  It’s  a  gigantic  task,”  she  said. 

Yet,  her  deputy-  editor  at  Esquire,  Tim  Hulse, 
thinks  Boycott  is  up  to  the  challenge. 

"She  has  boundless  energy-  and  enthusiasm  which 
she  manages  to  communicate  to  the  people  around 
her.  She  also  listens  to  people,”  Hulse  says,  noting 
Boycott’s  skills  at  networking  and  promotion. 

As  for  breaking  gender  barriers.  Boycott,  a 
’60s-era  feminist  and  co-founder  of  the  British 
sisterhood  magazine.  Spare  Rib,  doesn’t  hoist 
burning  bras  these  days.  Maybe  because  overall 
more  women  than  men  are  now  employed  in 


Ehrlich  is  an  American  journalist  based  in 
London. 


O’Reilly  Bounces  Boycott  To  No.  2  Independent  Editor 


Fired  independent  editor  Andrew  Marr  under¬ 
went  the  Fleet  Street  equivalent  of  resurrection  after 
I  hearing  that  he  was  being  brought  back  as  editor  in 
I  chief. 

I  This  “out  one  week,  in  the  next”  scenario  was  the  work 
I  of  self-made  Irish  millionaire  and  media  mogul  Tony 
I  O’Reilly,  who  recently  bought  a  90%  stake  in  the  ailing 
i  Independent  for  $50  million. 

The  former  head  of  Heinz  Foods,  O’Reilly  controls  70% 
of  the  Emerald  Isle’s  national  press  through  his  Irish 
Independent  group  and  now  realizes  a  long  ambition  to 
own  a  British  national  daily. 

Immediately  after  completing  the  deal,  in  which  he 
added  Mirror  Group’s  46%  Independent  stake  to  his  own 


40%,  O’Reilly  announced  that  new  editor  Rosie  Boycott 
would  keep  her  job  —  but  with  Marr  as  her  boss.  Oddly, 
it  was  the  same  arrangement  Marr  had  turned  down 
when  O’Reilly  offered  it  to  him  in  January.  At  the  time, 
even  former  Washington  Post  editor  Ben  Bradlee,  who’s 
on  the  paper’s  board  of  directors,  couldn’t  convince  Marr 
to  move  upstairs. 

Marr  walked  out,  was  fired  and  Boycott  wound  up  run¬ 
ning  the  daily  and  Sunday  titles. 

O’Reilly,  a  record-setting  former  rugby  champion,  was 
chief  executive  of  Heinz  USA  for  20  years,  while  slowly 
building  his  media  empire  at  home. 

Today  O’Reilly  is  reputed  to  be  one  of  the  wealthiest 
people  in  Ireland.  —  Dan  Ehrlich 
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Where 

newspapering’s 
best  get  better 


American 

Press 

Institute 

11690 

Sunrise  Valley 
Drive 

Reston,  VA 
20191 

Telephone; 
(703)  620-3611 
Fax: 

(703)  620-5814 
e-mail: 

api@apireston.org 


CAUTION 


API’s  Extended  Learning  Center’s  Spring  seminars 
online  for  dailies  -  delivered 
directly  to  your  desktop  computer. 

^  Although  the  people  in  my  class  were  hundreds  of  miles 
away,  I  forgot  I  was  in  a  ‘virtual’  classroom.  Once  I  logged  on, 

I  was  there.  I  really  had  a  good  time  and  learned  a  lot.  I’m  sad 
it’s  coming  to  an  end  so  soon.^ 

Sarah  Schrode,  Assistant  News  Editor,  The  Palladium-Item 


Introduction  to  Computer-Assisted  Reporting 
Reporter's  Workshop  I:  Skills  for  Enlivening  Everyday  Stories 
*X*  Advertising  Sales  I:  Results-Oriented  Sales  Techniques 
Circulation  Supervisory  Skills:  Successful  Strategies  for  Growing  Sales 
Building  a  Newspaper  Marketing  Plan 
Creative  Copy  Editing  I:  Improving  Skills  for  the  Job 
Creative  Copy  Editing  II:  Compelling  Headlines  and  Captions 

Registration  deadline  is  May  I,  1998 

Orientation  for  dailies  begins  Hay  II. 

Five-week  seminars  start  Hay  18  and  end  June  19. 

Tuition  is  $595  per  person  and  indudes  all  software,  instruction, 

24-hour  technical  support  and  materials 

Courses  require  an  Internet  connection  and  about  10  hours  a  week  of  the  attendee’s  time. 

For  a  full  demonstration,  go  online  at: 

www.apixl.org 

This  space  provided  by  A.  H.  Belo,  Corp. 


Britain.  But  that’s  on  the  shop  “Yon’tV  llOt  QOiHd  feature  section  and  redesign- 

floor.  In  journalism,  top-level  news  '■*'  ^  ing  yet  again, 

management  is  still  largely  a  male  tO  bC  VCty  Boycott  says  she  “worships” 

bastion.  Still,  all  she  said  about  SUCCeSSflll  writers  who  produce  “magic,”  and, 

her  job  was,  “It’s  significant  for  ",  "  ,  indeed,  she’ll  need  some  magic, 

women.  Women  have  got  to  get  nilltltH^  Cl  IIWH  S  But,  even  with  circulation 

heavy  duty' jobs. It’s  important  that  lUClQCl'^ilW  if  VOll  declines,  the  Independent  still 

women  run  papers.”  o  J  turns  a  small  profit,  thanks  largely 

Why? “Well,  women  probably  do  SCCIIl  CUlti-UlCtl.  to  cost  cutting.  But,  the  enemy  re- 

it  differently.”  With  that  vague  _ p^glg  Bovcott  editor  mains  —  Rupert  Murdoch’s  Times. 

explanation.  Boycott  leaves  the  Independent  Boycott  had  the  benefit  of  a  pri- 

gender  struggle  behind  her  —  vate  education  but  only  .spent  a 

something  she  learned  at  Esquire.  year  at  college  before  taking  up 

As  she  says,“You’re  not  going  to  be  very  successful  Spare  Rib.  She  left  to  travel  to  India  and  the  Far 

running  a  men’s  magazine  if  you  seem  anti-men.”  East,  eventually  landing  at  a  Buddhist  school  in  the 

Her  predecessor,  Andrew  Marr,  tried  to  lift  United  States.  She  edited  a  newspaper  in  Kuwait 
Independent  circulation  with  a  redesign  to  a  more  before  returning  to  Britain  at  age  29  and  became 
feature-oriented  front  page.  Management  offered  deputy'  editor  of  the  teen  magazine  Honey. h  mar- 
to  allow  Marr  to  stay  on  to  manage  political  cover-  riage  to  another  journalist  ended  in  divorce.  She  is 
age  —  with  Boycott  running  the  sections  —  but  the  single  parent  of  a  14-year-old  daughter. 

Marr  rejected  the  offer,  until  former  Heinz  soup  She  joined  the  Sunday  Independent  as  editor  in 
magnate  Tony  O’Reilly  bought  control  of  the  1996.  Her  reign  was  highlighted  by  a  campaign  to 
Independent  and  reinstalled  Marr  as  chief  editor.  legalize  marijuana.  It  failed  but  created  a  lot  of  con- 
Boycott  wanted  to  stress  news,  while  rebuilding  troversy  —  and  publicity'  —  for  the  paper. 


BY  M.L.  STEIN 

KKK  Diverts 
Calif.  Papers 

Latest  incident  in  Klan's  newspaper-based  promotion  and  recruitment  efforts 


CALIFORNIA  POLICE  HAVE  opened  an  inves-  “It  looks  like  someone  raided  a  recycling  bin 
tigation  into  the  Ku  Klux  Klan’s  use  of  old  and  took  a  bunch  of  old  newspapers  to  use  for 
copies  of  the  Lodi  News-Sentinel  and  cur-  weight,”  said  Lodi  Police  Lt.  Garrold  Murray, 

rent  copies  of  the  free  paper,  California  Job  Jim  Ewart,  an  attorney  for  the  California 
yoMrw«/,  for  “newspaper  night  riding”  campaigns.  Newspaper  Publishers  Association,  said  such 
“Newspaper  night  riding”  is  a  term  that  refers  speech  is  protected  by  the  First  Amendment,  but 

to  the  Klan  practice  of  commandeering  newspa-  wrapping  it  around  a  paid  publication  like  the 

pers,  wrapping  them  with  Klan  literature  and  then  News-Sentinel  is  illegal  because  it  is  a  violation  to 

distributing  that  package  to  the  lawns  and  place  a  message  or  tamper  with  a  product  for  sale, 

doorsteps  of  entire  communities.  He  added,  however,  that  the  same  standard  does 

As  detailed  in  the  March  21  issue  of  E&P,  the  not  apply  to  the  Job  Journal,  a  free  publication. 

Klan  has  conducted  newspaper  night  riding  cam-  Still,  he  said,  the  manipulation  of  the  Journal  in 

paig>ns  in  various  parts  of  Pennsylvania  as  part  of  such  a  manner  could  be  viewed  as  a  conversion  of 

an  effort  to  promote  itself  and  recruit  new  mem-  property,  thereby  allowing  it  to  seek  civil  court 

bers.  remedies  such  as  injunctive  relief  and  recovery  for 

In  the  Pennsylvania  incidents,  only  free  papers  economic  damages, 
were  used  —  after  being  removed  from  their  The  C'-NPA  announced  that  its  Government 
street  racks.  Affairs  Committee  will  attempt  to  sponsor  legisla- 

However,  in  the  latest  incidents  in  the  central  tion  that  would  prohibit  the  insertion  of  any  unau- 

valley  of  California,  the  Klan  used  both  a  free  thorized  writing  in  any  California  newspaper, 

paper  and  outdated  editions  of  the  News-Sentinel,  Several  years  ago,  CNPA  supported  a  bill  by  the 

a  17,27(K'irculation  daily  newspaper  that  .sells  for  California  Grocers  Association  that  made  it  a 

35  cents  a  copy.  crime  to  insert  writing  in  any  product  or  contain¬ 

er,  including  newspapers. 

AFRICAN-AMERICAN  EPITHETS  However,  according  to  CNPA,  when  the 

Both  papers  were  wrapped  with  KKK  fliers  California  Job  Journal  asked  police  to  enforce 

railing  against  African  Americans  and  then  deliv-  that  law,  it  was  turned  down  with  the  explana- 

ered  to  doorsteps  throughout  the  cities  of  Lodi  tion  that  the  statute  applied  only  to  paid  news- 

and  Stockton.  papers. 
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V. 


While  You’re  In  Dallas, We  Hope 
You’ll  Enjoy  The  View. 


The  Dallas  Morning  News  is  a  dynamic  reflection  of  North  Texas,  and  we’re  honored 
to  host  the  Newspaper  Association  of  America’s  Annual  Convention.  You  are  now  a 
Texan  (at  least  temporarily)  with  full  privileges  of  citizenship  —  including  the 
opportunity  to  start  your  day  as  so  many  Texans  do,  with  The  Dallas  Morning  News. 
You  can  also  find  us  at  www.dallasnews.com.  Pbrning 


The  Dallas  Morning  News  is  a  wholly  owned  subsidiary  of  BELO 


i 


NEWSPAPER  ASSOCIATION  OF  AMERICA  CONVENTION  DIRECTORY 


Who’s  Where  At  NAA 

Those  attending  the  1998  Newspaper  Association  of  Americas  Annual  Convention  are  listed 
under  four  categories  —  newspapers,  newspaper  groups,  vendors  and  associations,  foundations 
and  educational  groups.  Follow  hotel  key  to  pinpoint  location  of  each  primary  registrant. 


Newspapers _ 

ALABAMA 
Anniston  Star 
Phillip  Sanguinetti-WA 
Birmingham  News  Co. 

Victor  Hanson  III-CC 
Florence  Times  Daily 
Frank  Helderman-WA 
Gadsden  Times 
Roger  Hawkins-WA 
Huntsville  Times 
Robert  Ludwig-WA 
Mobile  Register 
W.  Howard  Bronson-MT 
Montgomery  Advertiser 
Thomas  Bookstaver-WA 

ARIZONA 

Phoenix  Arizona  Republic 
John  Oppedahl-WA 
Tucson  Citizen 
C.  Donald  Hatfield-WA 
Tucson  Newspapers  Inc. 

Lawrence  Aldrich-WA 

ARKANSAS 

Little  Rock  Arkansas  Democrat-Gazette 

Walter  Hussman-MT 

CALIFORNIA 
Daily  News 

Ike  Massey-WA 
Fresno  Bee 
J.  Keith  Moyer-WA 
Los  Angeles  Times 
Jeffrey  Klein- WA 
Renee  LaBran-WA 


Robert  Magnuson-WA 
Donald  Wright- WA 
Robert  Brisco-WG 
Marysville  Appeal-Democrat 

M.  Olaf  Frandsen-WA 
Modesto  Bee 
Orage  Quarles  III-MT 
Drange  County  Register 
R.  David  Threshie-WA 
Palm  Springs  Desert  Sun 
Robert  Dickey- WA 
Porterville  Recorder 
Patrick  Canty-WA 
Sacramento  Bee 

Janis  Heaphy-WA 

San  Diego  Union-Tribune 

R.  Gene  Bell-MT 

Jeri  Denniston-WA 

Dexter  LaPierre-WA 

San  Francisco  Examiner 

Lee  Guittar-WA 

San  Jose  Mercury  News 

Jay  Harris- WA 

Santa  Rosa  Press  Democrat 

Kenneth  Svanum-WA 

Ventura  County  Star 

John  Wilcox-N/A 

COLORADO 

Colorado  Springs  Gazette 

N.  Christian  Anderson- WA 
Denver  Post 

Ryan  McKibben-WA 
Ft.  Collins  Coloradoan 
Dorothy  Bland- WA 
Rocky  Mountain  News 
Larry  Strutton-WA 


Key  To  Hotels 


AH  Adolphus  Hotel-Dallas 

1321  Commerce  St. 

(214)  742-8200 

CC  Crescent  Court  Hotel 

2200  Cedar  Springs  St. 
(214)871-3200 

ES  Embassy  Suites-Market  Center 

2727  Stemmons  Frwy 
(214)  630-5332 

HR  Hyatt  Regency  Dallas 

300  Reunion  Blvd. 

(214)  651-1234 
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MT  Mansion  on  Turtle  Creek 

2821  Turtle  Creek  Blvd. 

(214)  559-2100 

SS  Sheraton  Suites-Market  Center 

2101  Stemmons  Frwy. 

(214)  747-3000 

WA  Wyndham  Anatole 

2201  Stemmons  Frwy. 

(214)  748-1200 

WG  Wyndham  Garden 

2015  Market  Center  Blvd. 
(214)  741-7481 
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CONNECTICUT 
Greenwich  Time 

William  Rowe-WA 
Hartford  Courant 
Marty'  Petty- WA 
New  London  Day 

Reid  MacCluggage-WA 

DISTRICT  OF  COLUMBIA 
Washington  Post 

Donald  Graham-WA 
Boisfeuillet  Jones- WA 
Geneva  Overholser-WA 
Cierald  Rosberg-WA 
Alan  Spoon-WA 

FLORIDA 

Fort  Myers  News-Press 

Fredrick  Jacobi- WA 

Jacksonville  Florida  Times-Union 

Carl  Cannon-WA 

Robert  Martin- WA 

Lakeland  Ledger 

Don  Whitworth- WA 

Miami  Diario  Las  Americas 

Alejandro  Jose  Aguirre- WA 

Miami  El  Nuevo  Herald 

Alberto  Ibarguen-WG 

Naples  Daily  News 

Corbin  Wyant-WA 

Driando  Sentinel 

John  Puerner-WA 

Palm  Beach  Post 

Tom  Giuffrida-WA 

Pensacola  News  Journal 

Denise  Ivey-WA 

Prensa  Libre 

Jorge  Springmuhl-ES 

Manuel  Zarco-ES 

Sarasota  Herald-Tribune 

Lynn  Matthews-WA 

St  Petersburg  Times 

Andrew  Barnes- WA 

Louis  Franconeri-WA 

Judith  Roales-WA 

St.  Augustine  Record 

Ronnie  Hughes-WA 

Tallahassee  Democrat 

J.  Michael  Pate-WA 

Tampa  Tribune 

Reid  Ashe-WA 

Kermit  Kauffman-WA 

Winter  Haven  News  Chief 

Wayne  Ezell-WA 

GEORGIA 

Athens  Daily  News/Banner-Herald 

Jeffrey  Wilson- WA 
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We  DeUver. . . 

In  1997,  Dirks,  Van  Essen  &  Associates 
represented  the  sellers  in  29  separate 
transactions  involving  daily  newspapers. 

That’s  more  than  four  times  as  many  as 
all  other  firms  combined. 


There  is  a  reason: 


Philip  W.  Murray  Victoria  L.  Hall 

Vice  President  Secretary 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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Atlanta  Journal  and  Constitution 
Roger  Kintzel-WA 
Augusta  Chronicle 
Julian  Miller-WA 
Savannah  Morning  News 
1-rank  Anderson- WA 

HAWAII 

Honolulu  Advertiser 

Thurston  Twigg-Smith-MT 

ILLINOIS 

Arlington  Heights  Daily  Herald 
Daniel  Baumann- WA 
Chicago  Tribune 
Scott  Smith-WA 
Edwardsville  Intelligencer 
Bruce  Cour>'-WA 
Rockford  Register  Star 
Mary  Parks  Stier-WA 
Springfield  State  Journal-Register 
Patrick  Coburn-MT 

INDIANA 

Bloomington  Herald-Times 
Scott  Schurz-WA 
Columbus  Republic 
Howard  Herron-WA 
Evansville  Press 
Robert  Hartmann-MT 
Fort  Wayne  Journal-Gazette 
Julie  Inskeep-Walda-WA 
Fort  Wayne  Newspapers  Inc 
Scott  McGehee-WA 
Marion  Chronicle-Tribune 
Victor  Hussey- WA 
Munster  Times 
Jack  Palmer-WA 
Shelbyville  News 
John  DePrez-WA 
South  Bend  Tribune 
Todd  Schurz-WA 
Vincennes  Sun-Commercial 
Vickie  Palmer-WA 
Michael  Qua\  le-WA 

IOWA 

Ames  Daily  Tribune 
Gary  Gerlach-WA 
Carbondale  Southern  Illinoisan 
Richard  Johnston- WA 
Cedar  Rapids  Gazette 
Joe  HladkT-W'A 
Mason  City  Globe-Gazette 
Howard  Query-WA 
Muscatine  Journal 
Mark  Roby-WA 

KANSAS 

Junction  City  Daily  Union 
John  Montgomery-iMT 
Lawrence  Journal-World 
Dolph  Simons-MT 
Topeka  Capital-Journal 
John  Goossen-WA 
Wichita  Eagle 
Peter  Pitz-W'A 

KENTUCKY 

Danville  Advocate-Messenger 

Mary  Schurz-MT 


Lexington  Herald-Leader 
Timothy  Kelly- WA 
Louisville  Courier-Journal 
Edward  Manassah-WA 
Owensboro  Messenger-Inquirer 
T.  Edward  Rine>'-WA 
Winchester  Sun 
lk*tt>  Ikrryman-WA 

LOUISIANA 
Monroe  News-Star 

Edgar  Major-WA 

New  Orleans  Times-Picayune 
Ashton  Phelps-MT 
Shreveport  Times 

John  Oaft-WA 

MAINE 

Bangor  Daily  News 
Richard  Warren-WA 
Portland  Newspapers 

Margaret  W'eston-WA 

MARYLAND 
Baltimore  Sun 

Michael  Waller- WA 

MASSACHUSEHS 
Attleboro  Sun  Chronicle 

Oreste  D  Arconte-WA 
Paul  Rixon-WA 
Boston  Globe 
William  Huff-WA 
Mary  Jane  Patrone-WA 
Benjamin  Taylor- WA 
Stephen  Taylor- WA 
Brockton  Enterprise 
James  Plugh-WA 

Northhampton  Daily  Hampshire  Gazette 

Peter  DeRose-WA 

Salem  Evening  News 

Jt)hn  Kinney-WA 

Springfield  Union-News 

David  Starr-WA 

Robyn  Ann  Newhouse-WA 

MICHIGAN 
Ann  Arbor  News 

David  Wierman-WA 
Battle  Creek  Enquirer 
Ellen  Leifeld-WA 
Bay  City  Times 
C.  Kevin  Dykema-WA 
Detroit  News 
Mark  Silverman- WA 
Flint  Journal 
Roger  Samuel-WA 
Grand  Rapids  Press 
Danii)’  Gaydou-WA 
Jackson  Citizen  Patriot 
Franklin  Weaver- WA 
Kalamazoo  Gazette 
Cieorge  Arwady-WA 
Lansing  State  Journal 
Gary  Suisman-WA 
Midland  Daily  News 
Gordon  Hall-WA 
Muskegon  Chronicle 
Gary  Ostrom-WA 


Saginaw  News 

Renee  Hampton-WA 

MINNESOTA 
Duluth  News-Tribune 

Mary  Jacobus- WA 

Minneapolis  Star  Tribune 

Joel  Kramer-WA 

Chris  LaVictoire  Mahai-WA 

Paul  Reese- WA 

St.  Paul  Pioneer  Press 

Richard  Sadowski-WA 

MISSISSIPPI 
Hattiesburg  American 
Leslie  Hurst- WA 
Jackson  Clarion-Ledger 
Duane  McCallister-WA 
Pascagoula  Mississippi  Press 
Wanda  Jacobs- WA 

MISSOURI 
Kansas  City  Star 
Tim  Kelley- WA 
Springfield  News-Leader 
Bernard  (iriffm-WA 
St.  Joseph  News-Press 
David  Bradley-WA 

MONTANA 
Billings  Gazette 

Bruce  W'hittenberg-WA 
Jim  Bridges-WA 

NEBRASKA 
Lincoln  Journal  Star 

William  Johnston- WA 
Omaha  World-Herald 
John  Gottschalk-WA 
Terry  Kroeger-WA 

NEVADA 

Reno  Gazette-Journal 

Susan  Clark-Johnson-WA 

NEW  JERSEY 
Asbury  Park  Press 

Robert  Collins-WA 
Hackensack  Record 
John  Kimball-WA 
Jonathan  Markey-CC 
Jersey  City  Jersey  Journal 
Steven  Newhouse-MT 
David  Ring-WA 
Newark  Star-Ledger 
Mark  Newhouse-WA 
Press  of  Atlantic  City 
Robert  McCormick-WA 
Trenton  Times 
Richard  Bilotti-MT 
Richard  Diamond-N/A 
Michael  Newhouse-MT 

NEW  MEXICO 
Clovis  News  Journal 

Julie  Moreno-WA 

NEW  YORK 
Albany  Times  Union 

Timothy  White- WA 
David  WOiite-WA 
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Dennis  O' Neill- WA 
Christoper  Phillips-WA 
Colin  Phillips-WA 
James  Robison-WG 
Marsha  Stoltman-WA 
Middletown  Titttes  Herald-Record 
James  Moss-WA 
New  York  Times 
Richard  Gilman-WA 
Penelope  Muse  Abernathy- WA 
Janet  Robinson-WA 
Newsday 

Raymond  Jansen-WA 
Louis  Sito-WA 
Poughkeepsie  Journal 
Richard- WAger-WA 
Rochester  Democrat  &  Chronicle 
Steven  Brandt-VCA 
Staten  Island  Advance 
Richard  Diamond-MT 
Syracuse  Newspapers 
Stephen  Rogers-MT 

NORTH  CAROLINA 
Burlington  Times-News 

J.  Stephen  Buckley- WA 
Durham  Herald-Sun 
Edward  Rollins-WA 
Tyler  Rollins-WA 
Law  son  Rollins-WA 
Fayetteville  Observer-rimes 
Anthony  Chavonne-WA 
Goldsboro  News-Argus 
Hal  Tanner- WA 
Greensboro  News  &  Record 
V'an  King-WA 
Greenville  Daily  Reflector 
D.  Jordan  Whichard-MT 
Lexington  Dispatch 
Joe  Sink-WA 

Morehead  City  Carteret  News-Times 

Lockwood  Phillips-WA 
Wilmington  Star-News 
John  Lynch-WA 
Wilson  Daily  Times 
Morgan  Dickerman-MT 
Winston-Salem  Journal 
PatTaylor-WA 
Jonathan  Withersptxtn-WA 

NORTH  DAKOTA 
Fargo  Forum 

William  Marcil-WA 

OHIO 

Akron  Beacon  Journal 
Mitchell  Allen-WA 
Akron  Beacon  Journal 
John  Dotson-WA 
Cincinnati  Enquirer 
Harrs’  Whipple-WG 
Cleveland  Plain  Dealer 
Alex  Machaskee-WA 
Findlay  Courier 
Edwin  Heminger-MT 
Karl  Heminger-MT 
Kurt  Kah-MT 
C.  George  Shannon- WA 


OKLAHOMA 

Oklahoma  City  Daily  Oklahoman 
Edmund  Martin-WA 
Medford  Mail  Tribune 

Gregorj’  Taylor-SS 

OREGON 

Portland  Oregonian 

Fred  Stickel-WA 
Patrick  Stickel-WA 
Salem  Statesman  Journal 
Sara  Bentley- WA 

PENNSYLVANIA 
Allentown  Morning  Call 

Gary  Shorts- WA 
Beaver  County  Times 
E-Wallace  Gordon-WA 
Greensburg  Tribune- Review 
Arthur  McMullen- WA 
Harrisburg  Patriot-News 
Raymond  Gover-WA 
John  A.  Kirkpatrick- WA 
Caroline  Harrison-MT 
Lancaster  Newspapers  Inc. 

John  Buckw'alter-WA 
McKeesport  Daily  News 
Patricia  Mansfield  Miles-MT 
Philadelphia  Inquirer/Daily  News 
Robert  Hall-MT 
Steven  Rossi-MT 
Frederick  Mann-WA 


Pittsburgh  Post-Gazette 
Robert  Higdon-WA 
Pottsville  Republican 
James  Kevlin-WA 
Uzal  Martz-WA 
Scranton  Times-Tribune 
William  Lynett-MT 
George  Lynett-MT 
Edward  Lynett-MT 
Harold  Marion- .MT 
Towanda  Daily  Review 
James  Towner-MT 
Washington  Observer-Reporter 
William  Northrop-WA 
John  Northrop-WA 
Thomas  Northrop-WA 

RHODE  ISLAND 
Providence  Journal-Bulletin 

Howard  Sutton-AH 
Stephen  Hamblett-MT 
Joel  Stark-WA 

SOUTH  CAROLINA 
Charleston  Post  and  Courier 

Ivan  Anderson- WA 
Greeneville  News 
William  .Mehane-WA 
Rock  Hill  Herald 
Jayne  Sp)eizer-WG 


The  McDonald  Family 

has  agreed  to  sell 

Chattanooga  (TN)  Free  Press 

(41,000  dally  and  1 10,000  Sunday  circulation) 
to 

Wehco  Media  Inc. 

We  are  proud  to  have  represented 
the  McDonald  Family  In  this  transaction. 
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TENNESSEE 
Chattanooga  Free  Press 

Lee  Anderson- WA 

Chattanooga  Times 

Paul  Neely-WA 

Ruth  Holmberg-MT 

Greeneville  Sun 

Gregg  Jones-MT 

John  Jones- WA 

Jackson  Sun 

Scott  Brown- WA 

Memphis  Commercial  Appeal 

Richard  Remmert-WA 

Morristown  Citizen  Tribune 

R.Jack  Fishman- WA 

Nashville  Banner 

Irby  Simpkins-WA 

TEXAS 

Abilene  Reporter-News 
Frank  Puckett- WA 
Amarillo  Globe  News 
Garet  von  Netzer-WA 
Arlington  Morning  News 
Gary  Jacobson-N/A 
Arlington  Star-Telegram 
MacTully-N/A 
Austin  American-Statesman 
Michael  Laosa-WA 
Beaumont  Enterprise 
Aubrey  Webb-WA 


Bryan-College  Station  Eagle 

Donnis  Baggett- WA 
Corpus  Christ!  Caller-Times 
Stephen  Sullivan-WA 
Dallas  Morning  News 
Nancy  Barry-N/A 
James  Galli-N/A 
J.  William  Cox-WA 
Jeremy  Flalbreich-WA 
Burl  Osbornc-WA 
Barbara  van  Pelt-WA 
Denton  Record-Chronicle 
Fred  F^tterson-N/A 
El  Paso  Tunes 
Dionicio  Flores-WA 
Mack  Quintana-WA 
Fort  Worth  Star-Telegram 
Denise  Spitler-N/A 
Wesley  Turner- WA 
Harlingen  Valley  Morning  Star 

V.  Lyle  DeBolt-WA 
Houston  Chronicle 
Joycelyn  Marek-N/A 
Richard  J.V  Johnson- WA 
Gene  McDavid-WA 
John  Sw'eeney-WA 
Laredo  Morning  Times 
W  illiam  Green-N/A 
Longview  News-Journal 
(ilenn  McCutchen-MT 
Lubbock  Avalanche-Journal 
David  Sharp- WA 

Odessa  American 
Bill  Salter- WA 

San  Angelo  Standard-Times 
Kevin  Barry-WG 
San  Antonio  Express-News 
Robert  Rivard-WA 
Thomas  Stephenson- WA 

W.  Lawrence  WAlker-WA 
Temple  Daily  Telegram 
Sue  Mayborn-WA 
Monitor 

Ra>  Stafford-WA 

Wichita  Falls  Times  Record  News 

Lynn  Dickerson-WA 

VERMONT 

Burlington  Free  Press 

James  Carey- WA 

Rutland  Herald 

R.John  Mitchell-WA 

VIRGINIA 

Arlington  USA  Today 

Thomas  Curley-WA 
Newport  News  Daily  Press 
Jack  Davis-WA 
Norfolk  Virginian-Pilot 
Michael  Abernath\-WA 
R.  Bruce  Bradley-WA 
Richmond  Times-Dispatch 
Albert  August-WA 

WASHINGTON 
Bremerton  Sun 

Mike  Phillips-WA 
Seattle  Post-Intelligencer 

J.  D.  Alexander- WA 
John  Joly-WA 


HONG  KONG 

Special  Administrative  Region 
For  inquiry  about  this  unique 
and  dynamic  city,  talk  to 


Hong  Kong  Economic 
&  Trade  Office 

John  Chuan 

680  Fifth  Avenue 
New  York,  NY  10019 
(212) 265-8888 

Jean  Ip 

130  Montgomery  Street 
San  Francisco,  California  94104 
(415)  835-9300 

Allison  Bozniak 

1520  18th  Street,  NW 
Washington,  DC  20036 
(202)  331-8947 
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Seattle  Times 
Frank  Blethen-AH 
Carolyn  Kelly- WA 
Spokane  Spokesman-Review 
W.  Stacey  Cowles- WA 
Shaun  Higgins-WA 
Tacoma  News  Tribune 
Elizabeth  Brenner-WA 
Tri-City  Herald 
Ian  I.amont-WA 
Vancouver  Columbian 
Scott  Campbell- WA 
Yakima  Herald-Republic 
(Charles  Cochrane-WA 

WEST  VIRGINIA 
Charleston  Gazette 

Elizabeth  Chilton-WG 

WISCONSIN 

Fort  Atkinson  Daily  Jefferson  County  Union 

Brian  Knox-WG 

Kenosha  News 

Howard  Brown- WA 

Kenneth  Dowdell-WA 

La  Crosse  Tribune 

James  Santori-WA 

Madison  Capital  Times  Co. 

Frederick  Miller- WA 
Madison  Newspapers  Inc. 

Philip  Blake-WA 
Milwaukee  Journal  Sentinel 
Keith  Spore-WA 
Waukesha  County  Freeman 
Jeff  Hovind-SS 

CANADA 

Toronto  (Ontario)  Globe  and  Mail 
Roger  Parkinson- WA 
Toronto  (Ontario)  Star 

John  Honderich-WG 

COLOMBIA 
Bogota  El  Tempo 

Rafael  Torres  Navarro 

GUATEMALA 

Guatamala  City  Prensa  Libre 

Alvaro  Contreras-WA 

JAPAN 

Obihiro  Tokaebi  Mainichi 
Hiroshi  Hayashi-ES 
Takamatsu  City  Shikoku  Shimbun 

Ryuji  Hirai-WA 

PANAMA 

Panama  City  La  Prensa 

Juan  Luis  Correra-WG 

PUERTO  RICO 

San  Juan  El  Nuevo  Dia 

Adolfo  Comas  Bacardi-WA 

Newspaper  Group _ 


A.H.  Belo  Corp. 

Robert  Decherd-N/A 
Neil  Foote-N/A 
Robert  Mong-N/A 
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Advance  Publications 
Donald  Newhouse-WA 
ANG  Newspapers 
P.  Scott  McKibben-WA 
Buckner  News  Alliance  Inc. 

Philip  Buckner-WA 
David  Martens- WA 
Calkins  Newspapers 
Grover  Friend- WA 
Central  Maine  Newspapers 
Michael  Sexton-WA 
Central  Newspapers  Inc. 

Howard  Finberg-WA 
Louis  Weil-WA 
Frank  Russell-HR 
Community  Newspaper  Co. 

Kirk  Davis- WA 

Community  Newspaper  Holdings  Inc. 
Kevin  Kampman-WA 
Community  Publishers  Inc. 

Michael  Brown-N/A 
Copley  Chicago  Newspapers 
Arthur  Wible-WA 
Copley  Newspapers 
Herbert  Klein-MT 
Copley  Press 
David  Copley-MT 
Harold  Fuson-MT 
Charles  Patrick-MT 
Cowles  Media  Co. 

John  Cowles-WA 
David  Cox-WA 
Cowles  Publishing  Co. 

Elizabeth  Cowles-WA 
Cox  Enterprises  Inc. 

Janies  Kennedj-WA 
Cox  Newspapers  Inc. 

Cathy  Coffey-MT 
Brian  Cooper-MT 
Mark  Mansfield-MT 
Jay  Smith-MT 
Jay  Campbell-WA 
Dix  Communications 
R.  Victor  Dix-MT 
Donrey  Media  Group 
Emmett  Jones- WA 
David  Osborn- WA 
Dow  Jones  &  Co. 

Michael  Sheehan-WA 
Dow  Jones  &  Co.  Inc. 

James  Ottaway-WA 
E.W.  Scripps  Co. 

William  Burleigh-MT 
Edward  Estlow-MT 
Jeffrey  Hively-WA 
Alan  Horton- WA 
Oaig  Standen-WA 
Evening  Post  Publishing  Co. 

Travis  Rockey-WA 
Forum  Communications  Co. 

Lloyd  Case-WA 
William  Marcil-WA 
Freedom  Communications  Inc. 

Scott  Fischer- WA 
James  Rosse-WA 
Gannett  Co.  Inc. 

Richard  Clapp>-WA 
Mimi  Feller-WA 
Michael  Coleman-WA 


Gary  Sherkxrk-WA 
Philip  Currie-WA 
Douglas  McCorkindale-WA 
Carleton  Rosenburgh-WA 
Gar}’  Watson- WA 
John  Williams- WA 
Garden  State  Paper  Co. 

Richard  Franklin- WA 
(ieorge  Mayer-WA 
Guy  Gannett  Communications 
Madeleine  Corson- WA 
James  Shaffer-WA 
Hagadone  Communications  Div. 
Roy  Wellman- WA 
Hearst  Corp. 

George  Irish-WA 

Hearst  Newspapers 

Kirk  MacDonald- WA 

Henry  Wurzer-WA 

Home  News  Enterprises 

Jeffrey  Brown- Wyndham  Garden 

Peter  Horvitz-WA 

Howard  Publications 

Thomas  Howard-WA 

William  Howard-WA 

Independent  Publications  Inc. 

Andrew'  Bickford-WA 

William  McLean-WA 

William  McLean-m 

Journal  Register  Co. 

Jean  Clifton- WA 
Howard  Griffin-WA 


Robert  Jelcnic-WA 
Allen  .Mailman-WA 
Kendell  Communications  Inc. 

John  Goodreds-WA 

Raymond  Kennedy-WA 

Paul  Zindell-WA 

Knight  Bidder 

P  Anthony  Ridder-MT 

.Mar}'  Jean  Connors- WA 

Clark  Ho}t-WA 

Ross  Jones- WA 

.Melinda  Keirnan-WA 

Polk  Laffoon-WA 

Frank  .McComas-WA 

Jerome  Tills- WA 

Landmark  Communications  Inc. 

Gordon  Borrell-WA 

Landmark  Community  Newspapers 

Max  Heath-WA 

Lee  Enterprises  Inc. 

Dick  Anderson- WA 
Larr}  Bloom- WA 
Richard  Gottlieb- WA 
Randy  Miller-WA 
Charles  Pittman-WA 
Ronald  Rickman-WA 
Greg  Veon-WA 
Charles  Wrubel-WA 
McClatchy  Newspapers  Inc. 

Peter  CaJacob-WA 
Gregory  Favre-WA 


OX  he  most 

experienced 

executive 

recruiting 

tirm  in  the 

newspaper 

industry 


1605  Colonial  Parkwav 


Inverness,  IL  6(M)67-4732 
847.99  l.69<M) 


Fax  847.934.6607 
vwsearch@'stametinc.com 


ore  than  two  decades 
successfully  recruiting 
superior  corporate 
executives,  publishers, 
editors,  managers 
in  all  departments. 

We  take  pride  in  the 
quality  of  our  personal 
service  -  it  has  earned  us 
many  close,  long-term 
relationships. 
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Gar>'  Pruitt-WA 

New  York  Times  Regional  Newspapers 

Robert  Weil-WA 

Reginald  Davenport-MT 

Frank  R.J.  Whittaker- WA 

Newspaper  Media  LLC 

McClier  Newspaper  Group 

Frank  Richardson-WA 

Leonard  Elliott-WA 

Ottaway  Newspapers 

Media  General  Inc. 

Peter  Stone- WA 

J.  Stewart  Bryan- WA 

Parta  Newspapers  Inc. 

Marshall  Morton-WA 

Michael  Parta- WA 

H.  Graham  Woodlief-WA 

Paxton  Media  Group  Inc. 

MediaNews  Group  Inc. 

Fred  Paxton- WA 

Joseph  Lodovic-WA 

Pioneer  Newspapers  Inc. 

Anthony  Tierno-WA 

Heather  Wood  Berklev-WA 

Morris  Communications  Corp. 

David  Lord-WA 

Morris  M.  May-WA 

Pulitzer  Publishing  Co. 

William  Morris-WA 

Michael  Pulitzer-WA 

A.  Mark  Smith-WA 

Rust  Communications 

Peter  Scheurmier-WA 

Gary  Rust-WA 

Will  Morris-WA 

San  Francisco  Newspaper  Agency 

Dan  Smith-WA 

Steven  Falk-WA 

Morris  Newspaper  Corp. 

Sandusky-Norwalk  Newspapers 

Alden  Maier-WA 

David  Rau-CC 

Charles  Morris-WA 

Scaife  Media  Group 

Miriam  Potter- WA 

Edward  Harrell- WA 

Tom  Larimer- WA 

Schurz  Communications  Inc. 

New  York  Times  Co. 

Franklin  Schurz-WA 

Stephen  Golden-MT 

James  Schurz-WA 

Arthur  Ochs  Sulzberger-MT 

Seattle  Times  Co. 

Michael  Golden-WA 

H.  Mason  Sizemore-WA 

Arthur  Sulzberger- WA 

Southern  Newspapers  Inc. 

Russell  Lewis- WA 

Ussa  Walls  Vahldiek-MT 

Leon  Brown- WA 

Swift  Newspapers 

Janet  Buschert-WG 

Richard  Larson-WG 

Tahoe-Carson  Area  Newspapers 

Steven  Braver- WA 

Thomson  Newspapers 

Stuart  Ciarner-WA 

Peter  McClain-WA 

James  Smith-WA 

Tom  Hay-WG 

Fredrick  Greer-WA 

L,Ga>  le  Pryor- WA 

Times  Mirror 

Dave  Esgro-WA 

iVlary  Junck-WA 

Stephen  Meier-WA 

Ramona  Victalino-WA 

E.  Thomas  Unterman-WA 

Mark  Willes-WA 

Tribune  Co. 

James  Dowdle-WA 
Jack  Fuller-WA 
Timothy  Landon-WA 
John  Madigan-WA 
Ruby  Scott-WA 
21st  Century  Newspapers 
Frank  Shepherd- WA 
William  Wenk-WA 
Virginia  Newspapers  Inc. 

Terry  Hall-WA 
Western  Newspapers  Inc. 
Donald  Soldwedel-WA 
Westward  Communications  LLC 
Richard  Franks-WA 
Robert  McMaster-WA 
Stephen  Thompson-N/A 


(executive  Search 
'^AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
predictive  performance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


clvde 

Clirrcw  &  DE  Moxtmollin,  Inc. 


Newspaper  Management 
Consultants 


7010  S.W.  54TH  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 


Vendors 


Abitibi  Consolidated 

William  Coppock-WA 
John  Weaver-N/A 
David  Schirmer-N/A 
Donald  Martin-WA 
J.  Peter  Maier-(;C 
Sean  Terry- WA 
Advantage  Marketing  Inc. 

Gene  Tye-WA 
ALTA  Graphics  Inc. 

Albert  Taber- WA 
American  Color  Graphics  Inc. 
James  Taylor- WA 
David  Peach-WA 
Anthony  Calianese-WA 
Austin  Co. 

Donald  Archiable-WA 
Steven  Derman-WA 
Michael  McCaleb-WA 
Baker  &  Hostetler 
John  Burlingame-MT 
(Charles  Price- WA 
Victor  Strimbu-WA 
Belden  Associates 
Thomas  Holbein-N/A 
Deanne  Termini-N/A 
Blevins  Harding  Group 
Kenneth  Harding- WA 
Bowater  Inc. 

Greg  Thomas- WA 
Gerald  Blanchard-WA 
E.  Grant  Burrows-WA 
Owen  Cardell-WA 
J.  Michael  Devon-WA 
C.  Randy  Ellington- WA 
Arthur  Euller-WA 
J.  Gariy  Grissom- WA 
James  Harrison-WA 
Arnold  Nemirow-WA 
Barbara  Phenix-WA 
Ann  Pickens- WA 
Augustus  Rees-WA 
Thomas  Wolfe- WA 
CareerPath.com 
Tom  Flood- WA 
Ray  Giovine-WA 
Deb  Poitevint-WA 
Carter  &  Associates 
David  Carter-WA 
Russell  Hunsaker-WA 
CIBC  Oppenheimer 
Amy  Kothari-WA 
Continential  Trading  Co. 
Bernard  Bottomley-MT 
Copley  News  Service 
Dean  Abbott- WA 
Kathleen  Criner  &  Associates 
Kathleen  Criner-WA 
CWO&O  Div./Landon  Assoc. 
William  Lyke-WA 
Daishowa  Sales  Ltd. 

Roland  Holub-WA 

John  Parish-WA 

Mark  Hollingsworth-WA 

Koichi  Kitagawa- WA 

Dirks,  Van  Essen  &  Associates 

Lee  Dirks-MT 

Philip  Murray-WA 

Owen  Van  Essen- WA 
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Donohue  Inc. 

Dean  Davies- WA 
Raymond  Rosebush-WA 
Richard  Steele- WA 
Gaston  Bouffard-WA 

Ferag  Inc. 

Hernan  Rincon-WA 
Fletcher  Challenge  Canada  Ltd. 
James  Armitage-WA 
Dennis  Day-WA 
Gannett  News  Service 
Dinah  Eng-WA 
GMA  Inc. 

Randy  Seidel-WA 

Goss  Graphic  Systems 

Don  Gustafson- WA 

Paul  Kienzle-WA 

Kent  Kraft-WA 

Robert  Kuhn-WA 

Blair  Surkamer-WA 

Barbara  Gora-Wyndham  Garden 

Heidrick  and  Struggles 

Marvin  Berenblum-WA 

James  Maclaren  Industries  Inc. 

Jock  Coulson-N/A 

KBA-Motter  Corp. 

Gar>'  Owen-WA 
Bruce  Richardson- WA 
Heinz  Schmid- WA 
King  Features  Syndicate 
Joseph  D’Angelo-WA 
Lawrence  Olsen-WA 
Kruger  Inc. 

Michael  Barry- WA 
Kenneth  Carpenter- WA 
Waldo  Hart-WA 
J.  Stuart  Hermon-WA 
Stanle)  Jablonski-WA 
Joseph  Kruger-WA 
Joe  McCutcheon-WA 
Terrance  Pendleton- WA 
Lincoln  Simpson-WA 
Robert  Walls-WA 
Landon  Associates  Inc. 

Mark  Landon-WA 
Richard  Mitchell-WA 
Steven  Bogue-WA 
Owen  Landon-WA 
Robert  Keim-WA 
Owen  Landon-WA 
Lee  Consulting 
Wayne  Schile-W.\ 

Lexis-Nexis 
Michael  Foster-WA 
Patricia  Gray-WA 
Pamela  Warmer- WA 
Linda  R  Fisher  &  Associates 
Linda  Fisher- WA 
Linopress  Publishing  Systems 
Lawrence  Larsen-WA 
MAN  Roland  Inc. 

Gregory  Harabin-WA 
Vincent  Lapinski-WA 
Ronald  Sams-WA 
Management  Planning  Inc. 
James  Roberts-WA 
Scott  Richards- WA 
Media  Marketing  Inc. 
Christopher  Browne- WA 
Charles  Mauldin- WA 
G.  Kingsley  Anthony- WA 


Media  Passage  Inc. 

Thomas  Culligan-WA 
Carleton  Br>ant-WA 
Eugene  Falk-WA 
Gilbert  Scherer-WA 
MediaNews  Technologies 
Peter  Bernhard- WA 
Metro  Suhurbia/Newhouse 
Robert  Schoenbacher-WA 
Metropolitan  Sunday  Newspapers 
Michael  Baratoff-WA 
Phyllis  Cavaliere-WA 
Mutual  Insurance  Co.  Limited 
Rick  Fenstermacher-AH 
New  York  Times  Syndication  Sales 
Gloria  Brown  Anderson- WA 
Newspaper  Marketing  Services 
Alfred  Corey- WA 
Newspaper  National  Network 
Jack  Grandcolas-WA 
Gayle  Champagne- WA 
Carol  Karasick-WA 
Steve  Sapp-WA 
Robert  Watson- WA 
Newspaper  Network  Inc. 

Gerald  Grilly-WA 

Newspaper  Services  of  America 

S.  Scott  Harding-WA 

Ernest  Westerhold-WA 

Newspapers  First 

James  L\tle-WA 

Jay  Zitz-WA 


Newsprint  South  Inc. 

John  Bair-WA 

Robert  Reynolds- WA 

Don  Westfall-WA 

Nixon,  Hargrave,  Devans  &  Doyle 

John  Stuart  Smith- WA 

D'Brien,  Birney  &  Butler 

Paul  O  Brien-AH 

PAGE  Co-op 

H.  Charles  Berky-WA 

Papert  Cos.  Inc. 

S.W  Papert-WA 
Parade  Publications 
John  .Meyer- WA 
Ron  O' Neal- WA 
Frederick  Johnson- WA 
.Michael  Perrt’-WA 
Carlo  Vittorini-WA 
Jack  Kliger-WA 
Parade/react 
Elizabeth  .Manigan-WA 
Phelps  Cutler  and  Associates 
.Michael  Phelps-AH 
Pine  Falls  Paper  Co. 

Robert  Ritter- WA 
A1  Wingate- WA 

Puhlicitas  Advertising  Services 

William  Aiello- WA 
Barbara  Krasne-WA 
Walter  .Annasohn-WG 
Gilles  .Meilhac-WG 


FINANCIAL 


ar 

service 


•  Superior  Graphics  for  America's  Business  Pages 

•  Choose  from  over  9,000  companies  &  215 
industries  —  updated  daily 

•  Six  fully  editable  Financial  Sidebar'”  layouts 

•  Affordable,  flat  monthly  fee 

•  Easily  download  graphics  from  Web  site 

•  Imparts  competitive  advantage  to  business  section 

Call  for  a  free  trial 

1-800-775-8118 
www.mgfsbizpage.com 

333  East  Grace  Street  •  Richmond,  VA  232 1 9 


*41.00 

Jt.OOOM 


Current  Market  Value: 

Corporate  Profile; 

'  Textile  Manuferchn,) 
O^^^upertApj]^ 

Employees:  t2.0nn 

- VA  98765 

Contact:  (800)  56«-r)in 


FEDIA 

ANC; 


RVICI 
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Publishing  Business  Systems 
Stephen  Smith-WA 
Bud  DePietto-WA 
R.C.  Anderson  Assoc. 

Ronald  Anderson- WA 

RealMedia 

David  Morgan-WA 

C:harles  Smith-WA 

Sawyer  Ferguson  Walker  Co. 

David  Pastore-WG 

John  Power-WG 

Harlan  Evans-WG 

John  Power-WG 


Scarborough  Research 
Gary  Meo-WA 
Smurfit  Newsprint  Corp. 

Ronald  Osberg-WA 
Jay  Lamb-WA 
Smurfit  Newsprint  Corp. 

Jon  Melkerson-WA 

Southeast  Paper  Newsprint  Sales 

James  Burke-MT 

G.  Bart  Delashmet-MT 

Michael  Fisher- WA 

Mark  KlimkoWA 

Spruce  Falls  Inc. 

Ted  Allingham-WA 


ndymlonw 

;  flnnaliiin'siiinlli  largest 
mariiei  is  in  ChiIriI  Caihinia? 
nsomier 'Ihe  New  Cailoniai” 


r  rom  Sacramento  to  Fresno,  The  Bees  deliver  The  New  Cal'ifornia, 
^one  of  the  state’s  fastest  growing  aod^nomically  powerful  regions. 

A  national  market  leader  composed  of  two  of  the  top  50  DMA’s*, 

The  New  California  is  rapidly  changing  the  marketer’s  view  of  the 
'  Central  Valley— combined,  ranking  as  the  nation’s  ninth  largest 
market,  and  standing  alone  is  the  fastest  growing  among  the  nation’s 
top  10  most  populous  regions.** 

One  market.  One  easy  buy.  Reach  over  1.25  million  weekday 
readers  and  1.6  million  Sundays.***  With  The  Sacramento  Bee,  The 
Fresno  Bee  and  The  Modesto  Bee,  The  New  California  is  yours. 

f 

.Don’t  miss  out  on  The  New  California.  For  further 
Jiitorni^ion,  call  your  Bee  Sales  representative  at 
(916)321-1475,  or  Newspapers  First. 

The  Sacramento  Bee 
The  Fresno  Bee 
The  Modesto  Bee 

‘Sacramento/Modesto/Stockton  and  Fresno/Visalia. 

*•  Source:Equilax,  NDS  1997;  Pop,  growth  ‘90-'96. 

’"Weekday  readership:  1.257.000.  Sunday  readership:  1.613.300.  Source:  1995  Scarborough  Report  ■■ 
Sacramento/Stockton/Modesto  and  Fresno/Visalia  (RPC  2.53)  Represented  nationally  by  Newspapers  First. 


Michael  Booth- WA 

Barry  Richardson-WA 

Donald  Schalk-WA 

Denis  Turcotte-WA 

Summit  Bank 

Michael  Thomson- WA 

TC  Advertising 

Robert  Andrews- WA 

Herbert  Moloney-WA 

Thomson  Interactive  Media 

Edward  Manning-WA 

Christine  Mathis-WA 

Times  Mirror  Resource  Mgmt.  Co. 

William  Wiegand-WA 

TKS  (U.S.A.)  Inc. 

Sadao  Hayashi-WA 
.Michael  Shafer-WA 
Travel  Your  Way 
Michael  Rosenblum-SS 
Treasure  Chest  Advertising 
Larry  Santillo-WA 
TriStaff  Group 
Richard  Papike-WA 
TV  Data 

Tom  Counce-WA 
Universal  Press  Syndicate 
John  McMeel-WA 
USA  Weekend 
Dennis  Bunker- WA 
Alan  Wolfgang- WA 
David  Barber-WA 
Charles  Gabrielson-WA 
Joan  Meisenhelder-WA 
Marcia  Bullard-WA 
Veronis,  Suhler  &  Assoc.  Inc. 
Robert  Broadwater-WA 
Kevin  Lavalla-WA 
J.N.  Wells  &  Co.  Inc. 

Joseph  N.  Wells- WA 
Western  Colorprint 
Jeffrey  Reimer-WA 
Wifag  Press  Co. 

Joe  Ondras-N/A 
Noel  iMcEvoy-N/A 
Youngs,  Walker  &  Co. 

Michael  Walker- WA 


Associations,  Foundations  & 
Educational  Groups 


Alberta  (Canada)  Weekly 

Newspapers  Association 

Dennis  Merrell-WA 

American  Press  Institute 

William  Winter-WA 

Arizona  Newspapers  Association 

John  Fearing- WA 

Audit  Bureau  of  Circulations 

Michael  Lavery-WA 

California  Newspaper  Publishers  Assn. 

Jack  Bates- WA 

Columbia  University,  New  York 

Thomas  Goldstein- WA 
Joan  Konner-WA 

Eisenhower  Exchange  Fellowships 

Jimmy  Chang-WA 
Freedom  Forum 
Allen  Neuharth-WA 
Charles  Overby-WA 
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Inland  Press  Association 

Nancy  Davis-WA 

Margaret  Vassilikos-WA 

Rav  Carlsen-WA 

Charles  Diederich-WA 

Carmen  Vazquez- WA 

International  Marketing  Association 

Charlene  Gridley-WA 

Eric  Wolferman-WA 

Earl  Wilkinson-N/A 

Miles  Groves-WA 

Cindi  Youmans-WA 

Knight  Foundation 

Barbara  Gyles- WA 

Newspaper  Management  Center 

Del  Brinkman- WA 

Reggie  Hall-WA 

Northwestern  University 

Maynard  Institute 

Julie  Johnson- WA 

Andrew  Davis-WA 

A.  Stephen  Montiel-WA 

C:)athy  Kearney- WA 

John  Lavine-WA 

McCormick  Tribune  Foundation 

Susan  Lathrop-WA 

Maiy  Badgley-WA 

Neal  Creighton-WA 

Toni  Laws-WA 

Ohio  Newspaper  Association 

Vivian  Vahlberg-WA 

Connie  Lee-WA 

Frank  Deaner-WA 

Media  Studies  Center 

Tim  Lewthwaite-WA 

Pennsylvania  Newspaper  Publishers 

Robert  Haiman-WA 

Tammv  Linskens-WA 

Association 

Michigan  Press  Association 

Tony  Marsella-WA 

Timothy  Williams- WA 

Michael  MacLaren-WA 

Rick  Mundv-WA 

Pew  Fellowships  in  International  Journalism 

New  Directions  for  News 

John  iMurray-WA 

John  Schidlovsk>'-WA 

Jean  Gaddy  Wilson- WA 

Nancy  Osborn-WA 

Poyntner  Institute 

New  England  Newspaper  Association 

Steve  Palmedo-WA 

William  Boyd-WA 

Morley  Piper-WA 

Maggie  Phillips-WA 

Texas  Daily  Newspaper  Association 

Newspaper  Assocation  of  America 

Ken  Poch-WA 

Philip  Berkebile-WA 

Deborah  Hernan-WA 

Joan  Redfern-WA 

Texas  Press  Association 

Christine  John-WA 

Daniel  Renero-WA 

Micheal  Hodges-N/A 

Rebecca  Albers- WA 

Jim  Richards- WA 

University  of  North  Carolina 

Willie  Arevalo- WA 

Clark  Robinson-WA 

Journalism  School 

Yvonne  Basil- WA 

Parks  Rogers-WA 

Chuck  Stone-WA 

Randv  Bennett-WA 

Cathie  Smith- WA 

Virginia  Press  Association 

Suzanne  Bilinski-WA 

eff  Sparks- WA 

Ginger  Stanley-WA 

Judith  Burrell-WA 

John  Sturm- WA 

Wisconsin  Newspaper  Association 

Elise  Burroughs- WA 

William  Sutcliffe-WA 

Sandra  George-Wyndham  Garden 

Joyce  Clothier-WA 

Pam  Collier- WA 

James  Currow-WA 

Carolyn  Terry-WA 

Mark  Toner- WA 

Rosalind  Truitt- WA 

Source:  Registrant  list  supplied  by  NAA  with 
additions  and  updates  by  Editor  &  Publisher. 

Media  Marketing.  Inc. 
Boulder,  CO 
303.440.7855 
www.imMEDIAteSFA.com 


Call  for  brochure. 

800.874.87 


immedjdte* 

INTEGRATED  SALES  AUTOMATION 


Improved  his  closing  rate  by  26%  using 
to  recommend  and  close  ad  schedules. 


imMEDIAte^ 


Save  time.  Increase  sales  call  volumes.  Increase  closing  ratios. 
Ou^li  Ore  competition.  imMEDlAte’  is  a  marketing  encyclopedia, 
campaign  planner,  ad  proposal  generator,  tool  for  selling  creative 
ads,  competitive  setting  system,  order  generator,  and  contact  and 
opportunity  management  system — in  a  single,  integrated  solution. 
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Are  News  Stories  About 
Cloning  Being  Distorted? 

Was  it  right  to  name  the  sheep  after  Dolly  Parton's  breasts? 


WHEN  THE  CLONING  Storys  broke,  the 
press  knew  a  “religious  explosion” 
would  follow,  assuring  massive  cover¬ 
age,  a  religion  professor  said. 

“The  religious  yuck  factor  was  so  big  that  the 
press  had  to  deal  with  it  and,  in  my  judgment, 
dealt  with  it  appropriately,”  added  Ted  Peters, 
who  teaches  at  the  Center  for  Theology  and 
Natural  Sciences  at  the  University  of  California, 
Berkeley. 

Speaking  on  a  recent  San  Francisco  panel  about 
media  coverage  of  cloning,  Peters,  an  ordained 
minister,  recalled  that  the  Church  of  Scotland  sent 
out  a  press  release  denouncing  human  cloning  1 2 
hours  after  the  Feb.  22, 1997  announcement  of  the 
cloning  of  a  sheep  named  Dolly.  Soon,  other  reli¬ 
gious  groups  followed,  “with  similar  condemna¬ 
tions,”  he  added. 

The  discussion,  organized  by  Freedom  Forum's 
Pacific  Cxiast  Center,  operated  on  two  levels;  The 
moral,  religious  and  ethical  views  about  cloning 
expressed  by  clergymen  and  academics,  and  the 
media  coverage  of  cloning  developments. 

“The  smarmy,  adolescent  way  in  which  they 
named  the  cloned  sheep  after  Dolly  Parton’s 
breasts  was  offensive  and  awful,”  exclaimed  Leah 
Zoloth-Dorfman,  associate  professor  of  Jewish 
studies  and  social  ethics  at  San  Francisco  State 
University. 

“What  it  does  is  exclude  women.  It  makes 
women’s  role  invisible.  It  makes  male  scientists 
and  spokesmen  thereof  the  people  that  organize 
and  control  any  efforts  at  reproduction,  and  the 
women  become  the  housing  units  for  the  cloned 
entities.” 

FEAR  AND  DARKNESS 

But  overall.  Zoloth-Dorfman  allowed.“journalists 
got  it  right  aw'ay  —  that  it  was  about  the  deepest 
yearning  of  the  human  soul,  the  deepest  darkness, 
the  deepest  fear.”  Still,  she  advised  the  press  to 
“proceed  with  caution”  in  following  the  cloning 
story. 

William  C.  Spohn,  presidential  professor  of 
ethics  and  the  common  good  at  the  Catholic- 
school  Santa  C>lara  University,  noted  the  Vatican’s 
opposition  to  cloning  but  argued  that  important 
societal  factors  also  figure  in  the  dispute. 

“Is  it  simply  the  right  of  certain  adults,  mostly 
wealthy,  to  have  a  child  of  their  own  genetic  make¬ 
up?”  he  asked,“Or  are  there  other  frameworks  that 
we  should  look  at?  Should  we  ask  the  question 
from  the  viewpoint  of  the  child?  What  would  it  be 


like  to  be  a  clone  who  was  created  so  you  could 
provide  bone  marrow  for  a  sibling  that  was  seri¬ 
ously  ill?” 

Father  Victor  Sokolov  of  the  Holy  Trinity 
Orthodox  Cathedral  in  San  Francisco  had  misgiv¬ 
ings  about  human  cloning,  declaring  that  although 
“God  is  good,  perfect  and  sinless,”  human  beings 
are  none  of  the  above.  So  what,  he  asked,  will 
result  from  this  human  creation? 

For  reporters,  the  religious  implications  of 
human  cloning  are  less  important  than  informing 
and  educating  readers  so  they  can  make  decisions 
in  their  own  lives,  said  San  Francisco  Examiner 
medical  writer  Lisa  Krieger. 

One  of  her 
objectives  is  to 
find  people  who 
embody  a  trend  or 
predicament  and 
“get  inside  their 
heads  and  explore 
within  their  souls 
what  they  are 
wrestling  with  — 
to  give  the  reader 
something  to  relate  to  and  perhaps  compare 
against  their  own  blueprint  what’s  right  and 
what’s  not,”  she  said. 

“I  get  real  nervous  about  recommending  repro¬ 
ductive  choices  for  people  because  1  don’t  know 
their  situations.” 

NEWS  AS  EDUCATION 

Krieger’s  approach  is  to  put  out  as  much  infor¬ 
mation  as  possible  for  readers  and  trust  them  to 
“do  the  right  thing.” 

Another  journalist,  Elgy  Gillespie,  a  U.S.  corre¬ 
spondent  for  the  Irish  Times  in  Dublin,  suggested 
that  covering  human  cloning  will  be  one  of  the 
most  complex  tasks  facing  the  media. 

“I’m  not  sure  what  level  of  disinformation 
about  cloning  1  can  aspire  to,  but,  speaking  as  an 
X-Files  fan,  if  they’re  going  to  clone  David 
Duchovny,  1  hope  they  send  me  one,”  Gillespie 
quipped. 

Gillespie  termed  cloning  a  “mixed  bag  of  bless¬ 
ings”  and  predicted  that  journalists  will  have  to 
watch  the  real  possibility  that  the  reproductive 
process  will  be  caught  up  in  market  forces  “and  be 
abused  the  wa\’  everything  else  becomes  abused 
by  market  forces.” 

Peters,  too,  advised  the  media  to  look  into  the 
finances  of  cloning,  especially  the  possible  involve- 


“Yon  want  to  present 
the  story  in  a  way 
so  it  can  compete 
aga  inst  k  icinappings, 
assassinations 
and  landslides" 
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26  jounalists  were  killed 
in  14  countries  in  1997. 


At  least  138  journalists  remain 
in  prison  in  24  countries.* 


We  set  aside  one  day  a  year.  May  3,  to  focus  on  the 
sacrifices  made  in  the  struggle  for  freedom  of  the  press. 
One  day  to  remember  the  journalists  who  suffered  brutal¬ 
ities,  and  those  who  continue  to  suffer  abuse,  in  the  course 
of  gathering  and  disseminating  news. 


It’s  a  day  to  reaffirm  our  belief  in  the  people’s  right  to 
know,  in  freedom  of  opinion  and  expression.  It’s  a  day  to 
urge  governments  to  recognize  that  this  is  a  most  basic 
human  right. 


It’s  an  important  day  to  emphasize  our  message. 
However,  we  know  our  efforts  must  continue  every  day, 
thoughout  the  year.  They  must  continue  for  every  day  a 
journalist’s  life  is  in  danger.  Every  day  a  journalist 
remains  imprisoned.  Every  day  the  press  is  censored. 


We  urge  you  to  continue  your  efforts  to  promote, 
defend  and  protect  freedom  of  the  press  throughout  the 
year,  but  especially  on  May  3rd. 


♦These  figures  were  provided  by  CPJ/WAN  in  March  1998.  other  organizations  have  reported 
higher  numbers. 


An  important  message  courtesy  of  EditorS’Pliblisher, 


merit  of  biotechnology  companies  striving  to 
develop  rejection-proof  organs. 

“LawA'crs,  particularly  legislative  lawyers,  are 
dealing  with  the  cloning  issue  right  now,”  observed 
Robert  M.  Smith,  a  San  Francisco  attorney  and  for¬ 
mer  New  York  Times  newsman  in  Washington. 

The  legal  wrangling  over  cloning  in  state  legis¬ 
latures,  along  with  other  facets  of  its  development, 
“needs  thoughtful,  consistent,  persistent,  analytic 
coverage”  up  front  in  newspapers.  Smith  asserted. 
Editors,  he  said,  generally  deem  science  a  “soft 
story  except  for  dramatic  events  like  Dolly.  Science 
stories  are  pushed  aside  by  the  reported  hanky- 
panky  in  the  White  House,  although,  ironically,  peo¬ 
ple  seem  bored  by  such  stories.” 

PRESSURE  TO  SEX  SOMETHING  UP' 

Krieger  agreed  with  Smith,  saying  that  editors 
are  inclined  to  use  an  “air  pump”  on  stories. 
“There's  tremendous  pressure  to  sex  something 
up,”  she  explained.  “You  begin  to  internalize  it  and 
you  want  to  present  the  story'  in  a  sexy  way  so  it 
can  compete  against  kidnappings,  assassinations 
and  landslides.  There  seems  to  be  a  perception  of 
a  diminishing  attention  span  of  Americans.” 

That  perception,  Krieger  contended,  leads  to 
more  emphasis  on  entertainment,  less  on  science, 
“Stories  that  get  read  have  a  knock-your-socks 
quality’  to  them,”  The  essence  of  a  science  story, 
Krieger  said,  lies  in  details  and  nuances,  “and  1 
worry  about  readers  getting  to  paragraph  18  and 
losing  them.” 


American  Lawyer  Buys 
Pa.  Legal  Publisher 

American  lawer  media  inc.,  the  legal 

newspaper  empire  controlled  by  the  invest¬ 
ment  firmWasserstein.Perella  &  Co.,  is  expanding 
its  market  share  by  purchasing  a  Pennsylvania 
legal  publisher  for  an  undisclosed  price. 

American  Lawyer  said  it  had  agreed  to  buy 
Legal  Communications  Ltd.,  which  owns  the 
Legal  Intelligencer,  the  oldest  lawy  er’s  daily  in  the 
country,  founded  in  1843  in  Philadelphia.  The 
transaction  also  brings  29  other  print  and  elec¬ 
tronic  legal  publications  into  the  American 
Lawyer  fold,  including  PaLAWnet,  an  online  news 
service.  The  acquisition  will  give  American  Lawy  er 
legal  newspapers  in  New  York,  New  Jersey, 
Connecticut,  Pennsylvania,  Washington,  D.C., 
Florida.Texas  and  California. 


Southam  Plans 
National  Daily 

SOUTHAM  INC., THE  Canadian  publisher  of  33 
dailies,  plans  to  invest  $100  million  to  $130 
million  to  create  a  national  newspaper  this  fall. 

It  will  offer  Canadians  “a  new  perspective  on 
news  issues  and  events,”  said  Southam  in  a  state¬ 


ment.  Neither  a  name  nor  an 
editor  was  announced. 

“The  newspaper  will  pro¬ 
vide  readers  with  high-quali¬ 
ty  editorial  and  a  truly 
national  and  international” 
outlook,  said  Don  Babick, 
president  and  chief  operat¬ 
ing  officer  of  Southam. 

Plans  call  for  newsstand 
sales  coast  to  coast 
and  subscription  sales  begin¬ 
ning  in  nine  major  C^anadian 
cities.  Southam  expects  it 
w  ill  take  five  to  seven  years 
to  turn  a  profit. 

Leading  advertising  agen¬ 
cies  have  expressed  support, 
and  research  has  “con¬ 
firmed”  there  is  a  market, 

Southam  said.  The  paper  will 
face  Thomson’s  Globe  and 
Mail  and  Sun  Media  C^orp.’s 
Financial  Post. 

Babick,  president  and  CEO 
of  the  new  Toronto-based 
paper,  said  it  may  help  build 
circulation  of  Southam’s 
local  papers  by  comple¬ 
menting  local  coverage.  He 
said  it  will  leverage 
resources  from  papers 
owned  by  Southam  and 
Hollinger,  which  controls 
Southam. 
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USHER  IN  THE  NEW 

MILLENNIUM 


We’re  ready  for  the  year  2000.  In  fact,  we’ve  always  been 
ready,  thanks  to  some  of  the  best  Circulation,  Advertising 
and  Editorial  software  developers  in  the  business.  So  if  you 
don’t  already  have  Baseview  software,  there’s  still  time... 


Baseview 

S)  HARfRIS 

A  Hofnj  PubiijAr^  Corrponv 

734.662.5800  marketing@baseview.com  www.baseview.com 

ADVERTISING  •  EDITORIAL  •  CIRCULATION  •  INTERNET 


IN  BRIEF 


Merc  center  adds 
Asian  coverage 

IN  A  iMOVE  aimed  at  drawing  a  wider 
range  of  business  readers,  Mercury 
Center  has  launched  Asia  Tech  Update 
(WWW.  mercurycenter.  com/ 
business/asia). 

Mercury  Center,  the  online  division 
of  the  San  Jose  Mercury  News,  has 
previously  used  its  intensive  coverage 
of  computer  and  Internet-related  top¬ 
ics  throughout  the  Silicon  Valley  to 
build  a  national  audience  even  though 
it  is  technically  a  local  newspaper  Web 
site. 

Now,  it’s  broadening  that  coverage 
further  with  its  new  Asian  section. 

“Despite  the  scrutiny  Asia  is  getting 
these  days,  no  other  U.S.  media  organi¬ 
zations  seem  to  be  providing  signifi¬ 
cant,  ongoing  coverage  of  technology 
news  from  the  Pacific  Rim,”  said 
Mercurj'  Center  director  Bob  Ryan. “It 
is  natural  for  us  to  fill  the  gap.” 

The  Asia  Tech  Update  features  up  to 
six  reports  daily  from  Pacific  Rim 
countries  provided  by  Nikkei  BP 
BizTech  Inc.,  a  Japanese  publisher  of 
more  than  50  business  and  technology 
magazines.  Its  U.S.  offices  are  in  Santa 
Cdara,  Calif 

A  recent  day’s  stories  on  Asia  Tech 
Update  included  reports  about  the 
R&D  slowdown  among  South  Korean 
chipmakers,  the  decision  of  Hyundai  to 
drop  out  of  the  computer  business  and 
the  introduction  of  Matsushita’s  new  e- 
mail  navigational  device  for  cars. 

Are  you  ready  for 
Drudge  TV? 

Fox  NEWS  NETWORK  has  signed 
Matt  Drudge,  of  the  online  Drudge 
Report  Web  fame,  to  do  a  weekly  tele¬ 
vision  show. 

Drudge  has  been  the  subject  of 
national  and  international  controversy 
since  his  one-man  news-gossip  site  was 
the  first  to  report  that  Newsweek  was 
working  on  a  stoiy'  about  a  relation¬ 
ship  between  President  Clinton  and 
Monica  Lewinsk)’.  He  is  largely  credited 
with  launching  the  sex  scandal  that 
now  envelops  the  White  House. 

At  the  same  time,  he  has  suffered 
some  equally  momentous  flops.  Fox 
network's  senior  vice  president  says 
when  the  new  Drudge  TV  show  airs  in 
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May,  Drudge  may  have  to  change  his 
much-criticized  reporting  style  to 
ensure  that  what  he  reports  is  indeed 
factual. 

Media  Passage: 
Print  ads  via  Web 

IN  A  TECHNO  mix  of  the  old  and 
new,  the  Seattle-based  advertising 
firm  Media  Passage  is  using  the 
Internet  to  deliver  print  advertise¬ 
ments  to  newspapers. 

The  system,  whose  services  are 
being  offered  to  all  comers,  transmits 
ad  material  from  advertisers  to  news¬ 
papers  using  a  Web-based  system 
known  as  e-velox.  It’s  as  fast  as  e-mail, 
allowing  advertisers  to  upload  art  files 
to  Media  Passage’s  Web  site  and  news¬ 
papers  then  can  download  the  ad.  Carl 
Bryand,  a  Media  Passage  executive 
who  designed  the  system,  said  advertis¬ 
ers  and  newspapers  need  only  a  stan¬ 
dard  Internet  connection. 


Everett  Herald: 
New  hiz  monthly 

The  herald  of  Everett, wash., has 
launched  Herald  Business 
Journal,  a  monthly  focusing  on  busi¬ 
ness  and  technology  in  Snohomish 
County.  The  first  issue  (April)  of  the 
newsprint  tabloid  came  off  the  press 
March  23;  13,000  copies  are  being 
mailed  to  local  businesses,  and  2,0(K) 
are  being  distributed  free  in  racks. 

Located  just  north  of  Seattle,  Snoho¬ 
mish  County  has  long  been  known  as 
the  home  of  Boeing’s  sprawling  produc¬ 
tion  facilities.  In  recent  years,  however, 
it  has  also  begun  to  btxim  as  a  high- 
tech  development  center  of  software 
and  computer  technology  companies. 

“The  time  was  right  for  this,” 
explained  John  Wolcott,  Business 
Journal  editor.  "The  problems  of  space 
and  cost  in  King  County'  [around 
Seattle]  are  pushing  a  lot  of  biotech 
and  software  developers  north  into 
our  county.  We’re  also  a  bedroom  com- 


munity  for  many  of  the  employees  of 
the  large  Seattle  software  companies 
and  a  lot  of  them  are  now  starting 
their  own  companies.  There’s  a  real 
appetite  for  local  business  news  here.” 

Wolcott  said  the  Business  Journal 
will  cover  economic  development, 
retail,  technology,  home  offices,  real 
estate,  education  and  related  matters. 

“We’re  able  to  cover  much  more 
business  news  in  this  format  than  we 
can  get  into  the  daily  ‘Economy’  sec¬ 
tion  pages  of  the  daily,”  said  Wolcott. 
“Response  from  advertisers  has  been 
very'  good.  We’re  way  over  budget  on 
our  original  ad  sales  projections  for  the 
first  issue.” 

The  //era W,  a  Washington  Post  Co. 
paper,  has  a  daily  circulation  of  about 
53,895,  and  63,659  on  Sunday. 

Network  a  winner 
for  alternatives 

The  ALTERNATIVE  WEEKLY  Net¬ 
work,  an  ad  sales  co-operative, 
reports  it  has  more  than  doubled  ad 


sales  each  year  since  its  establishment 
four  years  ago. 

Last  year  ad  revenue  leaped  1 1 1%  to 
$13.2  million. 

The  network,  owned  by  the 
Association  of  Alternative  Newsweek- 
lies  and  based  in  Sacramento,  handles 
national  ad  placement  for  95  alterna¬ 
tive  newsweeklies,  including  the 
Village  Voice,  L.A.  Weekly  and  San 
Francisco  Bay  Guardian. 

“Advertisers  have  discovered  that 
we  can  deliver  a  large  audience  of 
active,  young  adults,”  said  Mark 
Hanzlik,  executive  director. 

The  network  represents  more  than 
90%  of  the  country’s  alternative  week¬ 
lies  and  estimates  member  readership 
at  more  than  20  million. 

Tobacco  ranked  as  the  network’s 
largest  category,  with  RJR,  Philip 
Morris  and  Brown  &  Williamson  buy¬ 
ing  ads  in  arts,  music  and  club-ttrientat- 
ed  weeklies. 

Other  major  categories  were 
telecommunications,  technology  and 
fashion. 

Last  year,  AWN  booked  ads  from  111 


companies,  including  80  first-time 
users. 

Big  accounts  include  AT&T,  Levi’s, 
Microsoft,  Airtouch,  Excite,  Disney, 
Ameritech,  Esprit,  Discover  Card,  Nike, 
Pepsi  and  U.S.West. 

USA  Today's 
new  sections 

The  print  edition  of  USA  Today 
has  split  its  “Life”  section  into  two 
new  sections  of  travel  and  leisure  cov¬ 
erage. 

Called  “Weekend  Life”  and 
“Destinations  &  Diversions,”  the  new 
sections  are  being  billed  as  the  biggest 
format  change  in  the  paper’s  history. 

“Weekend  Life”  focuses  on  movies, 
videos,TV  shows,  music,  books  and 
computer  games.  “Destinations  and 
Diversions”  provides  expanded  cover¬ 
age  of  food,  wine  and  dining. 

USA  Today  reports  a  daily  average 
circulation  of  more  than  2.2  million 
printed  at  33  locations  in  the  United 
States. 


Dear  So  and  So, 

This  is  hov  it  feels  when 
people  use  your  name  generically, 


Remember,  Formica  is  a  trodemarked  brand,  not  a  generic  name  for  countertops.  Dial  1-513-786-3160  for  guidelines. 
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FoIA  guide 
for  reporters 

A  STEP-BY-STEP  guide  explaining 
how  reporters  can  use  the 
Freedom  of  Information  Act  to  obtain 
government  documents  is  available 
from  the  Reporters  Committee  for 
Freedom  of  the  Press. 

First  produced  in  1976,  this  eighth 
edition  of  How  to  Use  the  Federal  Fol 
Act  contains  new  information  about 
the  1997  Electronic  Freedom  of  Infor¬ 
mation  Act  (E-FoIA).The  publication 
describes  how  reporters  and  citizens 
can  take  advantage  of  new  Congres¬ 
sional  mandates  requiring  agencies  to 
provide  access  to  government  records, 
whether  in  print  or  electronic  form. 

The  book  is  available  in  print  and 
CD-ROM  format  from  the  Reporters 
Committee  an  Arlington,  Va.,  a  nonprof¬ 
it  group  focused  on  protecting  the  First 
Amendment  freedoms  of  journalists 
(www.rcfp.org/rcfp  or  refp@rcfp.org). 

Wash  Post  buys 
realty  guide 

A  SUBSIDIARY  OF  the  Washington 
Post  Co.,  Greater  Washington 


Publishing  Inc.,  has  purchased  a  free 
guide  to  homes  for  sale. The  price  was 
not  disclosed. 

Washington  Metropolitan  New 
Homes  Guide  is  published  bimonthly 
and  distributes  about  45,000  copies.  It 
averages  400  pages  and  features  ads 
from  home  builders  much  as  they 
appear  in  the  Washington  Post.  Copies 
are  distributed  at  real  estate  agencies 
and  companies  that  relocate  employees 
to  the  metropolitan  area. 

The  guide  was  sold  by  entrepre¬ 
neurs  Bill  and  Renay  Regardie,  who 
founded  it  in  1975. 

Asian  WSJ 
prints 
in  Manila 

The  ASIAN  WALL  street  Journal 
will  begin  printing  in  Manila  this 
spring  at  FEP  Printing  Corp.,one  of  the 
Philippines’  largest  printers. 

William  Adamopoulos,  publisher  of 
the  Asian  Journal,  said  the  company 
hopes  that  local  printing  will  help 
boost  circulation  in  the  Philippines  to 
more  than  5,000  copies  a  day,  from 
2,860  now. 


Manila  is  the  eighth  print  site  for  the 
Asian  Journal,  which  has  an  ABC  audit¬ 
ed  daily  circulation  of  56,467. 

Gov,  Lawrence? 

HILE  HIS  FELLOW  publishers 
were  gathering  in  Dallas  for  the 
New  spaper  Association  of  America 
convention,  Miami  Herald  publisher 
David  Lawrence  Jr.  was  scheduled  to 
meet  April  18  in  Orlando  with  state 
Democratic  leaders  who  want  him  to 
run  for  governor  of  the  Sunshine  State. 

In  an  April  1 4  e-mail  to  Herald  edito¬ 
rial  staffers,  Lawrence  said  top  state 
Democrats  had  approached  him  to 
run.  While  part  of  him  “considers  this 
in  the  land  of  craziness,’”  another  part 
“recognizes  a  great  opportunity  to 
serv'e,”  Lawrence  wrote. 

Asked  whether  he  could  envision 
himself  as  governor,  Lawrence  apolo¬ 
gized  for  arrogance  but  said  yes. 

Florida  Democrats  fear  their  party ’s 
three  declared  candidates  have  no 
chance  against  Republican  Gov.  Jeb 
Bush,  who  is  running  for  re-election 
unopposed. 

Lawrence,  56,  is  a  registered  inde¬ 
pendent  and  native  Floridian  who  has 
never  run  for  political  office. 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  and 
provide  a  FREE  brochure  to  your  readers.  The  brochure 
explains  how  to  survive  a  tornado.  WeTl  send  you  copies 
to  distribute  or  you  may  ask  people  to  write  directly  to 
State  Farm. 

Send  us  the  form  at  right,  or  e-mail  this  information  to; 

info  @  statefarm.com 

“Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency 
Management  and  State  Farm  Fire  and  Casualty  Company. 


Please  send  the  following; 


_ Press  release/general  information 

_ Information  about  potential  interview  subjects 

_ Brochures  (quantity: _ _  ) 

_ Poster 

Name: _ 

Title: _ _ 

Newspaper: _ 

Address: _ _ 

(no  P.O.  Box) 

City: _ State: _ 

Zip: _ Phone:  _ _ 

Mail  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Phone:  (309)  766-2625  Fax:  (309)  766-1 1 81  E 
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BY  JOANNA  WOLPER 


She  Quits  Job  Over  Aliens, 
Elvis  And  Love  Nest  Stories 

Supermarket  tabloid  journalist  says  she  just  couldn't  take  it  anymore 


ERRY  RASKYN  QUIT  her  job  as  the 

i  Journalism  Spin  Doctor  for  the  Globe  over 
Princess  Diana  and  Kathy  Lee  Gifford. 

The  award  winning  journalist’s  profes¬ 
sional  agony  began  when  Globe  editors  showed 
her  the  sizzling  videotape  of  Frank  Gifford  in  a  ho¬ 
tel  rt)om  fondling  a  blonde  who  was  not  Kathy  Lee. 

“We  set  up  the  cameras  in  room  521  of  the 
Regency  Hotel.  I'll  never  forget  that  room  number,” 
Rask>  n  grimaced,  when  she  recalled  seeing  Frank 
with  a  flight  attendant  clad  only  in  a  towel. 

As  soon  as  the  Globe  broke  the  sex  scandal, 
Frank  and  Kathy  Lee  Gifford  denied  the  affair  and 
threatened  to  sue  the  Boca  Raton-based  tabloid. 

“W'e  live  in  a  cash-for-trash  age  where  anyone, 
am^where  can  stand  up  and  say  anything  about 
you.  The  truth  doesn’t  matter,”  Kathy  Lee  tearfully 
told  students  at  Mary'mount  University  in  Virginia. 

But  the  truth  was  on  the  videotape.  The  Globe 
struck  back  by  publishing  photos  of  Frank’s 
steamy  sexual  encounter  to  prove  that  it  hadn’t 
made  up  the  story. 

“Everyone  loves  to  hate  Kathy  Lee,”  Raskyn 
sighed.  “But  I  thought  this  was  too  close  for  com¬ 
fort.” 

Rasky  n,  who  had  spent  almost 
two  decades  in  mainstream  jour¬ 
nalism,  was  aghast  at  the  Globe's 
orchestration  of  the  lurid  drama. 

Suzen  Johnson,  an  ex-flight  atten¬ 
dant,  had  come  to  the  Globe  claim¬ 
ing  she  could  lure  Frank  Gifford 
into  a  love  nest.  So  the  Globe 
booked  the  Regency  room, 
installed  video  cameras  and 
released  photos  from  the 
encounter  for  all  the  world  to  see. 


taking  it  hook  line  and  sinker.” 

The  mainstream  press  devoured  every  sleazy' 
detail  because  the  perky  talk  show  host,  who  once 
told  TV  Guide  that  half  of  America  wanted  to 
throw  up  when  they  saw  her,  had  endlessly  boast¬ 
ed  on  TV  about  her  perfect  marriage. 

As  a  result,  Frank  Gifford’s  hotel  tryst  kept 
Globe  sales  booming  for  weeks.  But  Raskyn  won¬ 
dered,  Is  this  journalism? 

“My  big  question  was, ‘Were  it  not  for  the  Globe 
would  the  encounter  between  Johnson  and 
Gifford  have  taken  place?’When  I  couldn’t  answer 
that,  I  knew  I  had  crossed  the  line,”  Raskyn  said. 

MAINSTREAM  TO  SUPERMARKET 

In  1994,  when  Terry  Raskyn  left  WCBS-AM  radio 
news  to  become  vice  president  for  strategic  plan¬ 
ning  for  Globe  Communications  Corp.,  journalists 
who  knew  her  were  shocked.  The  straight-arrow 
lawy  er  and  newswoman  began  her  career  at  the 
Co-op  City  Times  in  the  Bronx,  worked  her  way 
through  law  school  at  Good  Morning  America 
and  for  several  years  started  her  day  reporting  traf¬ 
fic  on  the  Don  Imus  radio  show,  raced  to  WCBS- 
AM  radio  to  cover  special  events  and  finished  up 
producing  the  late  news  for 
WNBC-TV. 

She  became  managing  editor  of 
WCBS-AM  radio  news  in  1989  and 
won  awards  for  team  coverage  of 
the  World  Trade  Center  bombing 
and  other  events.  In  1993,  she  was 
elected  president  of  the  New  York 
Chapter  of  the  Society  of 
Journalists. 

So  how  did  a  solidly  established 
journalist  wind  up  at  the  nation’s 
No.  2  supermarket  tabloid? 
Simple:  Her  uncle,  Mike 

Rosenbloom,  owns  the  Globe.  The 
company  started  in  Montreal  43 
years  ago  and  today  publishes 
tabloid  papers  and  consumer  mag¬ 
azines,  Rasky  n  said. 

A  family  illness  brought  Raskyn 
and  Rosenbloom  together  at  a 
time  when  she  was  burnt  out 
from  daily  journalism,  measuring 
her  life  in  news  stories.  When  her 
uncle  began  bouncing  problems 
off  her,  Rasky'n  couldn’t  resist  the 
challenge.  She  said  goodbye  to 
WCBS  the  day  after  a  madman 


SETTING  THE  TONE 

“Dragging  out  the  story*  for  a 
six-week  period  was  maximizing 
the  pain  for  Kathy  Lee,”  Raskyn 
said.  “Week  one  was  the  story'. 
Week  two,  the  photos.  Week  three, 
the  audiotapes.There  was  almost  a 
glee  the  paper  had  about  hurting 
her.  I  felt  the  effort  was;  Let’s  get 
Kathy  Lee.  We  were  setting  the 
tone,  and  the  rest  of  the  press  was 


Wolper  is  a  New  York-based 
freelance  Journalist  working  in 
print  and  TV. 


With  strong  credentials  in 
mainstream  journalism,  Terry 
Raskyn  joined  her  uncle's 
supermarket  tabloid  empire  — 
until  her  conscience  drove  her 
out. 
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massacred  commuters 
on  the  Long  Island  Rail 
Road. 

At  Globe  Communi-  ‘ 
cations,  Raskyn  used  ' 
her  journalism  experi¬ 
ence  to  defend  the  com¬ 
pany’s  three  raucous 
tabloids,  the  National 
Examiner,  Sun  and  ; 

Globe,  which  has  a  circu¬ 
lation  of  1  million. 

Based  in  New  York,  she 
became  a  sound  bite 
expert  who  explained  to 
the  press  and  public  how 
the  tabloids  covered  a  story 
and  why  they  pay  for  news. 

“The  Sun  is  Globe 
Communication’s  alien  paper,”  she  blithely 
explained.  If  Mrs.  Smith  claims  someone  from 
outer  space  invaded  her  house,  the  Sun  prints  it. 

FACT-BASED'  REPORTING 

"Globe  is  fact-based.  Globe  will  say  a  source 
close  to  the  investigation  or  a  source  close  to  the 
family.  Today,  everyone  has  an  agenda.  Someone 
around  a  celebrity  will  spill  the  beans  you  want  to 
hear.  They  do  it  for  money  or  revenge.” 

But  didn’t  she  shudder  at  paying  for  a  story? 

“Not  at  all,”  Raskyn  shrugged. “Money  is  the  great 
equalizer.  People  either  want  money  or  1 5  minutes 
of  fame.  Everyone  is  wooing  to  get  the  stoiy.  Non¬ 
monetary  has  its  attraction.  Which  would  they  pre¬ 
fer?  To  be  flown  to  New  York  and  be  interv  iewed 
by  Barbara  Walters  or  given  money.  Money  doesn’t 
give  you  a  better  storv'.  Just  exclusivity  and  the 
chance  to  be  first.” 

Raskin  said  the  Globe  generally  pays  from 
$1,000  to  $10,000,  depending  on  how  hot  the 
storv-  is,  negotiated  by  the  reporter.  Some  stories 
are  shared  with  tabloid  TV  shows  like  Inside 
Edition  and  Hard  Copy  when  the  shows  con¬ 
tribute  to  the  source’s  payment. 

On  the  Autumn  Jackson  story.  Globe  reporter 
Chris  Dohert}’  negotiated  with  the  woman  claim¬ 
ing  to  be  Bill  Cosby’s  daughter  at  the  same  time 
she  was  extorting  Cosby.  The  Globe  reporter  had 
never  met  Jackson,  but  bargained  with  her  by 
phone  for  a  fee  that  jumped  from  $3,000  initially 
to  $50,000  as  the  story  progressed. 

“After  Ennis  Cosby  was  killed.  Autumn  doubled 
her  asking  price.”  Raskv  n  recalled.  “She  and  her 
boyfriend  were  like  the  gang  that  couldn’t  shoot 
straight.  We  never  gave  her  any  money.  Many  of  the 
reporters  and  editors  come  from  major  newspa¬ 
pers  and  have  investigative  backgrounds.  They’re 
not  rookies.” 

As  news  coverage  gets  sexier  and  more  fren¬ 
zied,  aren’t  mainstream  and  tabloid  journalists  fac¬ 
ing  the  same  problems? 

“It  is  difficult  to  remain  competitive  and  not  get 
used,”  Raskvn  agreed.  “We’re  all  getting  used.  In  the 
Clinton-Monica  case,  stories  leak  from  phone  calls, 
e-mails,  friends  of  friends,  ex-boyfriends.  Each  side 


js  encouraging 
people  to  come 
out. 

“It  leads  to  mis¬ 
takes,  like  the 
retraction  the 
Dallas  Morning 
News  had  to  make 
about  a  secret  ser¬ 
vice  man  seeing 
Clinton  and  Monica 
alone  together. 

“Were  it  not  for  the 
tabloids  covering  the 
Hart,  Gennifer 
Flowers  and  Dick 
Morris  stories,  we 
wouldn’t  be  seeing  this  madness.  The 
tabloids  pushed  the  envelope  on  sex.  Today, 
anchormen  are  choking,  but  reporting  oral  sex.” 

Raskyn,  an  encyclopedia  of  celebrity  news,  loves 
“the  water  cooler  stories”  that  the  tabloids  print. 
But  it  was  the  way  the  Globe  covered  those  stories 
that  led  her  to  leave  that  world  and  return  to  tra¬ 
ditional  journalism. 

Her  discomfort  began  with  the  Globe's  cover¬ 
age  of  the  murder  of  the  pre-pubescent  beauty 
queen  JonBenet  Ramsey.  “1  couldn’t  get  it  across  to 
the  press  why  we  printed  crime  scene  photos.  We 
didn’t  print  anything  gory  or  too  horrendous,  a 
small  picture  of  JonBenet’s  wrist,  the  garrote  that 
choked  her,”  Rasky  n  said.  “But  it  was  not  accepted 
by  the  mainstream  press  because  the  victim  w'as  a 
child.  It  was  easier  during  O.J.  to  explain  why  we 
printed  the  crime  photos  of  Nicole  and  Ron 
because  they  were  adults.” 

Raskyn ’s  next  quandary  was  how  the  Globe  set 
up  Frank  Gifford,  and  the  pain  the  paper  was 
inflicting  on  Kathy  Lee,  At  that  point  she  began  to 
think  about  quitting.  But  then  Princess  Diana  died 
in  a  car  accident. 

“That  did  it,”  Raskyn  said,  nodding  emphatically. 

“Right  after  the  crash  there  was  all  the  specula¬ 
tion  that  the  paparazzi  might  have  caused  the 
crash.  Globe  said  it  was  discreet  when  following  a 
celebrity,  pointing  out  that  it  had  found  John  E 
Kennedy  Jr.  and  Caroline  Bessette  Kennedy  in 
Turkey  on  their  honeymoon,  and  that  the 
Kennedy’s  had  been  followed  for  three  days  before 
they  realized  it.  When  John  asked  Globe's  editor  in 
Britain  to  stop  hounding  them,  the  editor  quickly- 
agreed  as  he  already  had  the  pictures  and  the 
story.” 

Raskyn  wanted  Globe  to  immediately  state  that 
it  would  not  use  the  Diana  crash  photos.The  paper 
waffled,  so  when  Raskyn  was  interviewed  on 
CNN,  she  wasn’t  able  to  comment. 

Then  Tom  Cruise  called  CNN  to  complain  about 
Globe  and  the  paparazzi. 

“Because  of  Tom  Cruise  I  was  ordered  by  Globe 
management  not  to  say  any  more  about  the  pho¬ 
tos.  I  wanted  to  distance  the  paper  from  the  crash 
photos.  I  thought  we  should  make  an  immediate 
statement  not  to  publish  them. 

“When  they  tied  my  hands,  I  knew  1  couldn’t  be 
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PUT  MORE  HORSEPOWER 
IIM  YOUR  AUTO  MARKET  STORY! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Sunbury,  Pennsylvania!  The  Market  Guide 
puts  Sunbury  in  the  driver’s  seat:  It’s  Pennsylvania’s  leading  market 
in  auto  sales  per  capita  and  revenue  per  store!  Surprised?  Could  you 
sell  your  market  with  a  story  like  this? 


*  «w««,  0^ 


12,207,273  I  $23,276,666,000 


11,287  $76,369,000, 


Includes  important  information  such  as: 

'  Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income*  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations. ..and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CDPOM  -  $795 


See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  information  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every-  state,  province,  county 
and  daily  newspaper  market  city  in  the  U.S.  and  Canada.  It’s  the 
only  publication  that  provides  marketers  with  both  qualitative  and 
quantitative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .05%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers,  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


Please  send  payment  to:  Market  Guide,  c/o  Editor  &  Publisher,  P.O.  Box  3000,  Denville,  NJ  07834-3000  Phone:  (800)  783-4903  Fax:  (973)  627-5872 
E-mail:  edpub@mediainfo.com  Place  your  order  on  our  Web  site:  www.mediainfo.com  (click  on  the  store  icon) 

Order  TODAY!  Every  market  has  a  story.  Whaf  s  your  story? 


The  Editor  &  Publisher  Company 


part  of  the  tabloid  world  anymore.  I  was  try  ing  to 
be  a  reasonable  person  from  the  tabloids,  not 
some  wild-eyed  alien  worshipper.” 

Her  resignation  was  emotionally  charged,  stat¬ 
ing  that  Globe's  photo  policy  was  “the  final  straw.” 
And  Globe  editorial  director  Dan  Schwartz  publi- 
cally  disputed  her  version  of  the  photo  controver¬ 
sy. 

“Raskyn  was  in  no  way  part  of  any  decision-mak¬ 
ing  process  regarding  the  crash  photos  and  was 
totally’  unaware  of  the  decision-making  within  the 
news-gathering  process  of  the  corporation,”  he 
told  the  Associated  Press. 

“I  wound  up  as  a  headline,”  Raskyn  said  uneasi¬ 
ly.  “Tabloid  Exec  Quits  Over  Diana  Crash.” 

Her  uncle,  Mike  Rosenbloom,  president  of 
Globe  International  and  Globe  Communications, 
acknowledged  that  there  was  friction  between 
Raskyn  and  the  editorial  staff  over  how  stories 
should  be  covered. 

“Terry'  is  a  mainstream  journalist  and  we’re  dif¬ 
ferent,”  Rosenbloom  said.  “We  re  more  aggressive, 
not  in  how  we  verify  a  story,  but  in  our  pursuit  of 
it.” 

The  reason  the  Globe  published  the  crime 
scene  photos  of  6-year-old  JonBenet  Ramsey  was 
to  illustrate  the  “sexual  nature  of  the  crime  and  the 
travesty  of  children’s  beauty’  contests,”  Rosen¬ 
bloom  explained. 

When  it  came  to  Kathy  Lee,  Rosenbloom  con¬ 
tended  his  publication  publishes  what  the  public 
wants  to  read.  The  public  doesn’t  like  phonies, 
especially  when  it  comes  to  celebrities  who  make 
mistakes. 

“Celebrities  have  a  responsibility  to  present 
themselves  as  role  models,”  Rosenbloom  said  flatly. 
“Celebrities  feel  they  are  above  the  law,  when  it 
comes  to  things  like  drunk  driving  and  drugs.They 
resent  when  that  information  is  brought  before 
the  public.  They  want  only  good  news  and  try'  to 
control  the  spin  on  bad  news.” 

Rosenbloom  claimed  the  Globe  never  had  any 
intention  of  printing  the  photos  of  Princess  Di, 
who  unlike  Kathy  Lee,  was  unanimously  adored  by 
the  public. 

“Diana  was  so  loved  it  would  have  been  a  trans¬ 
gression  to  print  her  dying  moments,”  he  said.  And 
he  doubted  that  Tom  Cruise  played  any  role  in  the 
Diana  photo  decision  pointing  out  that  Cruise  had 
recently  complained  about  a  picture  Globe  print¬ 
ed  of  his  wife,  Nicole  Kidman,  leaving  a  hospital  in 
a  wheelchair. 

“There  are  laws  to  protect  celebrities  of  their 
rights,”  Rosenbloom  added. 

Raskyn  and  Rosenbloom  have  patched  up  their 
differences.  Rasky  n  is  now  overnight  news  manag¬ 
er  of  ABC-TV’s  NewsOne,  the  news  source  for 
ABC’s  affiliate  stations  and  appears  as  a  media 
commentator  and  lawy  er  on  CNN.  She  feels  that 
she’s  back  in  a  world  where  she  belongs  even 
though  her  uncle  said,  "Terry'  won’t  be  easy  to 
replace.” 

Does  she  regret  her  journey  to  the  tabloids? 

Her  smile  is  sheepish.  “My  life  with  aliens,  Elvis 
worshippers  and  Frank  Gifford’s  other  woman 
was  fun.  I  got  to  participate  in  some  of  the  biggest 
stories  of  the  last  three  years.” 


BY  M.L.  STEIN 

Mercury  News 
Court  Victory  On 
Secret  Meetings 

Judge:  Council  members  were  wrong 

Emphasizing  that  “wrongdoing  or 

incompetence  are  matters  of  public  concern,” 
a  California  superior  court  judge  has  ruled  in  favor 
of  the  San  Jose  Mercury  News  in  its  battle  against 
secret  meetings  held  by  the  City  Council  of 
Sunny'vale. 

The  ruling  by  Santa  Clara  County  Superior 
Court  Judge  Richard  C.  Turrone  was  a  victory  for 
the  newspaper  in  a  two-year  confrontation  with 
members  of  the  Sunny’vale  governing  body.  The 
legal  action  was  focused  on  eight  closed  sessions 
council  members  held  to  discuss  the  conduct  of  a 
former  mayor. 

The  roots  of  the  case  date  to  1994,  when  the 
council  ousted  then-mayor  Frances  Rowe  for 
alleged  interference  with  the  council  and  conduct 
unbecoming  her  office.  Rowe  countered  that  she 
was  targeted  for  asking  tough  questions  about 
how  the  city’  was  run,  including  the  size  of  city’ 
attorney  'Valerie  Armento  s  budget. 

Remaining  on  the  council,  Rowe  took  out  a  full- 
page  ad  in  the  Mercury  News,  blasting  colleagues 
for  her  removal  and  accusing  Armento  of  instigat¬ 
ing  it.  The  council  subsequently  held  closed  ses¬ 
sions  on  the  matter. 

The  Mercury  News  learned  of  the  private  coun¬ 
cil  sessions  and,  under  the  California  Public 
Record  Act,  demanded  that  the  body  rescind  all 
actions  in  those  gatherings,  release  related  docu¬ 
ments,  and  hold  a  public  meeting  to  air  the  com¬ 
plaints  against  Rowe.  The  city’  refused  and  the 
newspaper  filed  suit. 

In  his  ruling.  Judge  Turrone  rejected  the  defense 
of  the  City’  Council  that  the  secret  meetings  were 
legitimate  personnel  sessions.  He  ruled  that  they 
were  only  about  employee  complaints  against  ex- 
mayor  Rowe  and  how  those  complaints  should  be 
addressed. 

The  council’s  punishments  included  barring 
Rowe  from  City’  Hall  except  for  council  meetings 
and  from  almost  all  contact  with  either  the  city 
attorney  or  outside  counsel. 

In  vindicating  the  Mercury  AVtcs,  Turrone  com¬ 
mented;  “Even  more  troubling  is  that  all  of  these 
actions,  restrictions  and  censures  were  imposed 
behind  closed  doors.  If  Rowe  was  truly  guilty  of 
the  conduct  that  was  being  alleged  against  her, 
then  the  citizens  of  Sunny’vale  had  a  right  to  know 
that  their  representative  was  engaging  in  unbe¬ 
coming  conduct.  Conversely,  if,  as  alleged  by 
Rowe,  the  activities  of  the  majority’  of  the  council 
and  .  .  .Armento  were  an  orchestrated  attempt  to 
smear  and  disrupt  her  political  influence,  then  that 
is  also  something  that  should  have  been  brought 
to  the  attention  of  the  public.  Simply  stated, 
wrongdoing  or  incompetence  are  matters  of  pub¬ 
lic  concern”  ■ 
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5  Sun-Times  Production 
Plant  Becoming  A  Reality 


After  numerous  false 

starts,  the  Chicago  Sun- 
Times  is  now  building 
the  $100  million  produc¬ 
tion  plant  that  will  bring 
the  biggest  letterpress-printed 
newspaper  into  the  offset  era. 

Located  on  Chicago’s  near 
South  Side  at  the  former  site  of  an  old  Sears  ware¬ 
house,  the  plant  is  being  constructed  on  a  fast- 
track  basis  to  allow  for  quicker  installation  of  six 
new  double-width  Goss  Graphic  Systems 
Newsliner  color  offset  presses,  and  for  comple¬ 
tion  of  the  entire  production  center  before  the 
end  of  1999. 

The  fast  pace  contrasts  with  the  delay  in  press 
modernization  that  lingered  over  more  than  1 5 
years  and  three  owners  —  and  relegated  the 
tabloid  to  a  fading  second  place  in  advertising 
share  as  its  letterpress  color  reproduction  looked 
increasingly  sickly  compared  with  the  market¬ 
leading  Chicago  Tribune  and  snappy  suburban 
competitors  such  as  the  Daily  Herald  in 
Arlington  Heights  and  the  Copley  Chicago 
Newspapers  group. 

New  presses  were  an  immediate  priority  when 
Hollinger  International  in  1994  bought  the  Sun- 
Times  from  an  investment  firm  whose  debt  had 
prevented  any  serious  investment  in  the  paper, 
Hollinger  president  F.  David  Radler  said  at  the 


March  27  groundbreaking  cere¬ 
mony  presided  over  by 
Chicago  Mayor  Richard  M. 

Daley. 

“We  knew  from  the  moment 
we  bought  the  Sun-Times  in 
1994  that  we  had  to  go  offset 
as  soon  as  we  got  in  the  door. 
This  newspaper  cannot  be  competitive  unless  it 
goes  offset,”  said  Radler,  who  is  also  the  newspa¬ 
per’s  publisher. 

Still,  the  groundbreaking  came  almost  exactly 
four  years  after  Hollinger  took  over,  a  delay  attrib¬ 
utable  to  haggling  with  the  city  over  tax  abate¬ 
ments  —  and,  in  small  part,  to  the  design  changes 
in  the  production  plant  itself. 

“This  project  began  as  one  configuration  con¬ 
cept  and  ended  as  something  completely  differ¬ 
ent,”  said  Rick  Rogers,  director  of  the  newspaper 
group  for  McClier  Corp.,  the  Chicago-based  firm 
designing  and  building  the  project. “This  is  not  a 
configuration  you  would  just  pull  out  of  the 
drawer. 

“Hollinger  had  a  little  more  of  a  European  view 
of  things  and  willingness  to  look  at  more 
options,”  Rogers  added. 

Indeed,  Hollinger’s  stamp  on  the  design  is 
unmistakable. 

Like  the  group’s  Pacific  Press  plant  in  Vancou¬ 
ver,  B.C.,  the  Sun-Times  facility  will  line  up  the 
six  Newsliner  presses 
in  a  press  hall  that 
runs  more  than  500 
feet,  with  room  for  a 
seventh  press.  “It  gives 
you  a  lot  of  flexibility- 
in  webbing,”  said  Jim 
Kistler,  McClier’s  ar¬ 
chitect  on  the  project. 

On  the  opposite 
side  of  the  press  hall, 
another  hall  about 
350  feet  long  is  being 
built  to  accommodate 
a  36-couple  Goss 
Universal  70,  a  single- 


End-to-end  press 
halls  trill  house  a 
Goss  Newsliner 
and  a  Uniter  sal  70 


The  spine  of  the  new 
Sun-Times  production 
plant  is  the  850-foot-long 
press  hall,  with  newsprint 
storage  to  left  and,  front  to 
back,  offices,  loading 
dock,  insert  storage  and 
insertion  center  to  right 
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wide,  twoaround  “semicommerciar  press  that  the  tween  newsprint  and  circulation  trucks,  because 
Sun-Times  plans  to  install  in  the  future.  the  Sun-Times,  being  a  tabloid,  doesn’t  require 

“We  have  a  number  of  other  products  that  we  that  much  material  handling,  and  there  is  not  as 
could  run  on  a  single-wide  press,”  said  Alan  much  inserting.  Bigger  trucks  are  located  down 

Stromberg,  plant  project  manager  for  the  Sun-  by  the  Universal  because  these  products  will  be 

Times.  Stromberg  said  arrangements  have  been  primarily  bulk  [delivery]  out,”  McClier’s  Rogers 

made  to  buy  the  Goss  Universal  press,  but  that  a  said.  “It’s  really  two  different  processing  areas.” 

time  for  delivery'  has  not  yet  been  decided.  With  the  accelerated  construction  schedule. 

Also  like  Vancouver,  the  Newsliner  presses  in  the  press  housing  will  be  completed  first,  and 

Chicago  will  rest  on  a  concrete  table,  a  method  other  areas  may  change  slightly  in  design, 

that  originated  in  Europe  and  has  become  For  instance,  the  Sun-Times  is  still  weighing  its 

increasingly  popular  in  North  America. The  Sun-  options  in  post-press  and  packaging.  Stromberg 

Times  project  will  be  the  first  table-top  construe-  said  that  although  the  newspaper  will  likely  settle 
tion  McClier  has  undertaken  in  the  United  States,  on  a  single-gripper  conveyor  design,  it  is  still  talk- 
architect  Kistler  said.  It  used  the  method  in  its  ing  to  all  major  vendors  on  insertion  equipment, 

recent  construction  of  the  new  plant  in  Malaysia  The  new  Sun-Times  plant,  which  will  include  a 
for  the  New  Straits  Times,  he  added.  separate  fleet  maintenance  building,  will  central- 

The  press  hall  will  essentially  run  down  the  ize  operations  now  being  performed  at  three  dif- 

center  of  the  main  facility.  On  one  side  of  the  ferent  spots:  printing  on  Goss  Mark  I  Headliner 

Goss  presses  will  be  newsprint  storage;  on  the  letterpress  at  the  newspaper’s  downtown  office 
other  will  be  loading  docks  for  trucks  delivering  building;  inserting,  north  of  downtown  and  circu- 

the  daily  product.  An  insert  storage  center  sits  lation,  located  just  west  of  downtown, 

alongside  the  loading  docks,  while  an  insertion  “This  is  a  commitment  to  the  future  of  the 

center  is  at  the  end  of  the  building  —  opposite  Sun-Times  and  to  this  city,”  Hollinger  president 

the  planned  Universal  press  and  near  another  Radler  said  at  the  groundbreaking  ceremony.  “But 

loading  dock  designed  for  bigger  trucks.  it  is  also  a  commitment  to  the  newspaper  busi- 

“The  idea  is  to  have  a  very  compact  space  be-  ness.This  is  an  industry’  that  has  a  bright  future.” 


Now  you  can  zone  your  newspaper  editions  in 
less  time  and  virtually  never  stop  the  presses 
for  page  changes.  Since  early  1997,  on  edition 
experience  with  the  totally  shaftless  WIFAG 
OF  370  Page  Changing  Unit  press  proves  how 
capital  expenditure  and  operation  costs  are 
reduced.  Add  up-to-the-minute  news  without 
losing  a  second  of  productivity.  Start  improv¬ 
ing  productivity  and  profitability  now. 


WIRAG 

WIFAG  PRESS  COMPANY,  640  Gunby  Road.  Marietta,  Ga  3006'' 
Contaa:  Joe  Ondras,  Phone  T^O.856  851 1  -  Fax  770-850  8550 
WIFAG  AG.  3001  Berne  (Switzerland)  -  Phone  -I-41-31-339  33  33  -  Fax  -F41-31-339  36  66 


Run  your  presses  non  stop,  DOIl't  StOD  tHC  PrCSS* 

and  drive  production  and  l^WII  I.  1.1 1C  I 

readership  to  higher  levels 

with  the  WIFAG  OF  370  Page 

Changing  Unit  press. 
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Follow-Up  On  Plant 
Projects  East  And  West 


TWO  PAPERS  WITH  equal 
weekday  circulations  on 
opposite  sides  of  the  coun¬ 
try  appear  back  on  track 
after  brief  delays  in  their 
production  plant  projects.  One 
has  begun  printing  on  a  thrice- 
sold  but  never-used  press;  the 
other  is  about  to  break  ground  for  a  plant  that 
probably  will  house  a  press  different  from  the 
one  it  initially  intended  to  buy. 

Patriot-News  Co.  managers  say  they  hope  to 
see  construction  of  their  new  production  plant 
commence  this  month,  and  their  paper  roll  off 
new  offset  presses  some  time  late  next  year. 

The  project  slipped  a  month  or  so  from  the 
first  estimate  {E&P,  June  21, 1997,  p.  20),  and  a 
new  press  manufacturer  has  been  chosen. 

Raymond  L.  Cover,  company  president  and  for¬ 
mer  publisher  of  the  Harrisburg,  Pa.,  Patriot- 
News,  attributed  the  spring  groundbreaking  to 
ordinary  delays  in  obtaining  approvals  and  a  zon¬ 
ing  change  for  subdivided  use  of  the  previously 
undeveloped  parcel  of  land. 

For  all  the  lengthy  permitting  reviews,  said 
Cover,  “our  project  went  along  without  any  real 
hitches.”  The  plant  will  go  up  across  the  Susque¬ 


hanna  River  in  central 
Pennsylvania,  about  five  miles 
from  the  current  location, 
downtown  in  the  state  capital. 

But  instead  of  the  six  eight- 
couple  MAN  Roland  Ceoman 
towers  it  expected  to  buy 
(with  conventional  drive,  split- 
arm  reels,  flip-up  blanket  washers,  two  jaw  fold¬ 
ers),  the  96,64f)-circulation  (over  163,000  Sunday) 
member  of  the  Newhouse  group  will  probably 
install  a  Coss  Craphic  Systems  Colorliner  at  its 
new  facility. 

“Negotiations  with  MAN  Roland  faltered,”  said 
Cover.  Declining  to  discuss  details,  he  added  only 
that, “We  could  not  come  to  a  mutually  satisfacto¬ 
ry'  agreement  on  a  number  of  issues.” 

The  Ceoman  would  have  been  MAN'S  first  sale 
to  a  Newhouse  paper.  But  the  sale  would  be 
important  to  any  manufacturer  in  view  of  the 
group’s  large  number  of  locations  that  still  oper¬ 
ate  letterpress  (or  converted)  equipment;  Mobile, 
Ala.,  Syracuse  and  Staten  Island,  N.Y.,  Springfield, 
Mass.,  and  seven  of  its  Michigan  dailies. 

In  xMarch,  a  Colorliner  contract  awaited  final 
specifications.  Among  decisions  to  be  made,  ac¬ 
cording  to  Cover  and  production  manager  Fred 
Shekel  Jr.,  were  whether  to  use  jaw  or 
double  rotarj’  folders  and  a  Honeywell 
or  Harland  Simon  press  control  system. 

The  day  after  last  month’s  annual 
America  East  Newspaper  Operations 
and  Technology  Conference  ended  in 
nearby  Hershey,  Cover  said  he  hoped 
deals  for  the  land  and  the  press  “will  all 
come  together  by  mid-April.” 

Figuring  it  will  take  a  year  to  get  the 
press  built,  then  more  time  to  commis¬ 
sion  it  and  train  a  crew  accustomed  to 
letterpress.  Cover  was  reluctant  to  esti¬ 
mate  when  live  production  may  begin. 
He  insists  that  until  the  new  opera¬ 
tions  and  offset  product  quality  are  sat¬ 
isfactory,  only  papers  from  the  existing 
plant  will  be  sold. 

Across  the  country,  the  Ventura 
County  (Calif)  Star  also  is  slightly 
behind  on  its  originally  announced 
schedule.  Expecting  to  print  and  pack¬ 
age  its  96,000  daily  copies  (over 
103,000  Sunday)  at  a  79,000-square- 
foot  plant  in  Camarillo  early  last  fall, 
the  new  press  at  the  new  site  was  only 
recently  taken  into  operation. 

Adjacent  to  the  $23  million  produc- 


Plan  of  Ventura  Star's  new  property,  plant  and  office  building  in  Camarillo 


Harrisburg  to 
break  ^roiimU 
Ventura  prints 
in  Camarillo 
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tion  facility,  and  connected  to  its  lobby,  the  paper 
is  building  a  60,000-square-foot  office  building  for 
its  administrative,  advertising  and  editorial  depart¬ 
ments,  which  are  now  in  the  city  of  Ventura, 
about  70  miles  up  the  coast  from  Los  Angeles. 

Its  new  press  is  one  of  two  that  Tok>'o  Kikai 
Seisakusho  sold  several  years  ago  to  Dow  Jones  & 
Co.  Owing  to  changes  in  production  operations, 
however,  the  publisher  of  the  Wall  Street  Journal 
never  installed  the  presses.  Inland  Newspaper 
Machinery  Corp.,  Lenexa,  Kan.,  sold  both  on 
behalf  of  Dow  Jones  to  El  Nacional,  Caracas, 
Venezuela,  which  for  its  own,  different  reasons 
never  installed  them  either.  Inland  then  negotiat¬ 
ed  terms  of  the  second  resale  of  one  press,  from 
El  Nacional  to  the  Star,  and  is  offering  the  other 
press  as  well  on  behalf  of  the  C^aracas  daily. 

So  the  Star  is  the  third  owner  of  a  brand-new 
1985  press  with  1993  halfdecks.  “It’s  really  awe¬ 
some  that  this  thing  can  be  brought  out  of  the 
storage  shed  after  so  many  years  and  run  like 
new,  ”  said  production  director  Tom  Travis. 

ABB  Industrial  Systems  Inc.,  New  Berlin,  Wis., 
supplied  a  two-console  MPS  press-control  system 
for  presetting  and  adjusting  ink,  compensators, 
etc.  Ink  settings  are  determined  by  readings  taken 
from  a  Parascan  page  negative  scanner,  also  sup¬ 
plied  by  ABB.  All  drives  and  folder  controls  were 
developed  by  and  made  for  Dow  Jones  and  came 
from  its  inventory’. 

Press-Tec  Inc.,  East  Stroudsburg,  Pa.,  was  con¬ 
tracted  to  assemble,  erect  and  commission  the 
press. 

After  freeing  up  some  stubborn  ink  keys  and 
dealing  with  what  Travis  characterized  as  rather 
ordinary  startup  problems,  the  plant  put  seven  of 
its  lOTKS  press  units  into  service  by  printing 
some  advance  sections  four  days  per  week. 

“The  color  looks  good,”  said  Travis,  noting  that 
the  new  press  units  came  up  running  high- 
strength  inks  —  formulas  with  higher  pigment 
concentrations.  Newspapers  are  experimenting 
with  these  inks  in  the  hope  of  achieving  superior 
color  reproduction  with  decreased  ink  film  thick¬ 
ness  —  thereby  extending  ink  mileage  and  offset¬ 
ting  the  inks'  higher  cost. 

Travis  said  he  expects  to  soon  get  some  idea  of 
ink  mileage  by  comparing  pounds-per-roll  figures 
from  the  conventional  ink  on  the  old  press  with 
the  ink-to-paper  consumption  ratio  on  the  new 
press  with  high<'olor-strength  inks.  An  accurate 
assessment  of  the  true  cost  of  ink,  however,  will 
require  at  least  a  few  months  of  running  the  full 
press,  he  added. 

The  new  plant’s  Sheridan  NP630  inserter  han¬ 
dles  the  Sunday  comics  and  will  soon  see  daily 
inserting  duty.  Travis  said  the  move  to  full  pro¬ 
duction  in  Camarillo  is  expected  to  be  completed 
by  mid-May. 

The  Star  prints  editions  for  a  half-dozen  com¬ 
munities.  For  the  next  month,  the  press  crew  will 
continue  training  on  theTKS  equipment.  Travis 


:  noted  the  crew  only  needs  to  learn  the  operation 
i  of  a  new  press,  not  a  new  process.  Star  operators 
i  already  were  experienced  in  offset  printing  on 
I  their  Harris  1650. 

i  There  is  no  letterpress  left  in  the  Scripps 
i  Howard  chain,  which  has  several  other  sites  using 
I  Harris  presses  and  two  running  flexo  presses.The 
:  six  offset-printed  dailies  it  acquired  from  Harte- 
:  Hanks  include  two  Goss  Cosmo  presses. 

Printing  Resumes 
In  Grand  Forks 

PUBLISHER  MICHAEL  MAIDENBERG  said  he 
was  “thrilled”  to  be  again  printing  the  entire 
I  Grand  Forks  (N.D.)  Herald  on  the  paper’s  own 
:  press. 

i  The  night  of  March  16,  the  40,000-circulation 
:  Herald  resumed  full  print  production,  using  a  new 
j  press  in  a  new  production  plant  after  flooding  and 
\  fire  destroyed  two  of  the  company’s  three  down- 
j  town  buildings  and  damaged  its  press.  Exactly  one 
i  year  ago  the  paper  ceased  printing  locally  (E&P, 
j  May  10,  p.  6). 

:  During  the  disaster,  the  newspaper  published 

I  from  a  university  computer  room,  then  from  a 
I  public  school  in  Manvel  and  eventually  in  a  former 
i  department  store  building  back  in  downtown 
i  Grand  Forks.  Printing  was  handled  by  the  St.  Paul 
:  Pioneer  Press  —  like  the  Herald,  a  Knight  Ridder 
I  paper  —  and  later  was  split  between  Fargo  and  a 
j  smaller  Herald  press. 

All  copies  of  the  Herald  now  roll  off  a  $  1 .8  mil- 


i  Hera/<y  pressroom  manager  Dave  McMenamy,  left,  and 
j  assistant  manager  Paul  Bruggeman  check  color 
I  register  for  first  edition  printed  entirely  in  Grand  Forks 
since  April  19  of  last  year 
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The  powerful  integrated  solution. 


Broadly  anticipated,  we  are  proud 
to  introduce  Linopress  ADVERTISING 
and  AdPAGINATION  for  Windows  NT™ 

— two  mature  solutions  with  over 

530  professional  functions  tuned  just  for 
the  needs  of  North  American  newspapers. 
Established  at  240  publications  worldwide. 
Ready  for  SAP  R/3  Enterprise  Resource 
Planning  and  already  integrated  with  SAP 
IS-P-AM™  and  IS-P-SD™.  Interfaces  to  all 

common  EDP  systems  as  well  as  Manag¬ 
ing  Editor's  ALS^*^,  Layout  8000™  and 
Quark  XPress™.  All  classified  and  display 
ad  data  are  managed  and  tracked  through 
a  single  source  database.  From  booking  to 
pagination.  From  produaion  to  the  WWW 
— and  completely  year  2000  compliant. 

Learn  all  about  these  comprehensive 
products  and  our  services  by  calling  (516) 
434-2077  and  asking  for  Rick  Shafranek. 
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^  lion  Dauphin  Graphic  Machines  850  press  in  a 
^  $4.5  million,  40,800-square-foot  facility  in  Grand 

Forks  Industrial  Park  (£(SfF’,  Jan.  3,  p.  8). 

The  paper  noted  that  its  new  press  is  faster  and 
has  more  color  capacity  than  the  25-year-old  Goss 
Urbanite  it  used  before  the  flood.  All  section  fronts 
and  several  inside  pages  can  now  carry  process 
color. 

In  a  note  to  readers,  editor  Mike  Jacobs  said  the 
press,  along  with  new  distribution  equipment, 
eventually  will  allow  later  deadlines  that  will 
improve  content  and  delivery. 

The  paper  reported,  that  it  expects  to  complete 
reconstruction  of  its  remaining  downtown  build¬ 
ing  in  mid-July  at  a  cost  of  $3.2  million. 

Donald  H.  KIRSCHBAUM  retired  Dec.  31  after  40  years  at  the  Kenosha  (Wis.)  News. 

Under  his  leadership  the  News  converted  from  hot  metal  to  cold  type  and  progressed  to 
pagination.  Kirschbaum's  responsibilities  have  been  assumed  by  prepress  manager  DELIA 
C.  CHIAPETTAand  pressroom  and  distribution  manager  MICHAEL  F.  HOLZER 

MICHAEL  H.  SACKS,  since  last  October  strategic  areas  manager  for  the  Sun-Sentinel,  Fort 
Lauderdale,  Fla.,  moved  to  the  Daily  Press,  a  Tribune  Co.  sister  paper  in  Newport  News,  Va., 
as  production  and  technology  vice  president.  In  his  new  assignment,  Sacks  directs  assembly, 
printing,  packaging  and  delivery  of  the  daily  and  other  company-produced  publications.  Fie 
also  directs  teams  responsible  for  building  and  maintaining  the  company's  technology  infra¬ 
structure,  including  computer  systems  for  editorial,  advertising,  production,  circulation  and 
business  development,  and  integrating  new  applications  into  the  company's  operations. 

Sacks  began  work  for  the  Sun-Sentinel  as  a  circulation  sales  supervisor  while  pursuing  stud¬ 
ies  in  finance  and  marketing.  Fie  later  served  as  classified  telemarketing  supervisor,  marketing 
a'ts  services  manager,  prepress  manager  and  production  manager. 

Former  Gannett  Co.  executive  and  newspaper  planning  consultant  RICHARD  J.  RUFFIND 
was  named  technology  vice  president  at  the  Record,  Hackensack,  N.J.  He  has  worked  tor  par¬ 
ent  company  Macromedia  Inc.  for  the  past  three  years,  initially  as  a  consultant  to  coordinate 
printing  and  packaging  equipment  upgrades.  During  the  same  period  he  consulted  on  plan¬ 
ning  projects  for  the  Charlotte  Observer  anh  Akron  Beacon  Journal.  For  the  past  few  months 
Rutfino  served  as  acting  head  of  the  Record's  information  technology  department  —  an  oper- 

continues  to  man- 

mmT  911  I  A.  *4.  age,  along  with  strategic 

WC  II  lOCdiC  ll,  planning  for  faciiities  and 

.  .  .  companywide  process  re¬ 
negotiate  it,  remove  it,  view.  He  leads  the  compa- 

.  ,  ,  ny's  Program  2000,  which 

rebuild  it,  customize  is  replacing  advertising  and 

business  software  and 

it,  transport  it,  install  upgrading  news  archive 

^  7  gp(j  Circulation  computer 

it  and  stand  behind  it. 

(Or  iust  sell  it  “as  is”.)  responsibility  for  technolo- 

'  ,  gy  planning  at  North  Jersey 

Our  85  years  of  expenence  and  turn-key  Newspapers,  recently  ac- 
capabihties  have  made  us  the  resource  for  qyired  by  Macromedia  sub- 
pre-owned  presses  worldwide.  From  sidiary  Gremac  Inc.  and 

single  width  to  double  width,  the  presses  publisher  of  fhe  daily  North 
we  handle  are  as  varied  as  the  ways  we  ^  and 

handle  them.  For  the  complete  menu  weeklies  in  Bergen  and 

/  ■  t  j  \  11  Passaic  counties.  Before 

(or  just  a  very  good  price),  call  .  „ 

'  u  J  b  joining  the  Record,  Ruffino 

www.inlandnews.com  spent  10  years  with  Gan- 

nett,  where,  as  facilities 

T'K  T  1  A  'V  I  I  A  planning  director,  he  man- 

T  I  y  /-\  I  J  aged  projects  that  involved 

Newspaper  Madiinery  Corporation  investment  of  more  than 
an  Inland  Industries  Company  million  to  build  and 

nn  nncn  c  equip  plants  and  was  re- 
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headed  capital  planning  for  Cowles  Media's  newspaper  and  | 
broadcast  properties.  | 

DAVID  D’NEILL  was  appointed  production  director  at  the  j 

New  York  Post  Chief  among  his  responsibilifies  will  be  the  | 

planned  move  to  a  new  offset  printing  plant.  O'Neill  said  the  , 

Post's  “preferred”  site  remains  the  one  in  the  old  South 
Bronx  rail  yards,  but  no  deal  has  been  struck  for  the  state- 
owned  land  near  a  proposed  recycled  newsprint  plant.  The 
new  head  of  production  was  brought  to  the  Post  about  seven 
months  ago  by  Ray  Hosking,  who  has  since  resigned. 

O'Neill  recalled  that  Hosking  worked  for  Rupert  Murdoch's 
News  International  In  the  United  Kingdom  for  27  years  and  David  O’Neill 
was  responsible  for  building  modern  production  plants  in 
London  (Wapping),  Glasgow  and  elsewhere.  An  executive  with  various  other  News  Corp. 
papers  in  Australia  and  the  U.K.,  O'Neill  earlier  was  production  director  at  the  San  Antonio 
Express-News.  When  Hearst  Corp.  bought  that  paper  in  1993,  O'Neill  stayed  on  with  Hearst 
for  about  three  years  to  see  the  project  through  to  completion.  He  also  worked  in  the  quality 
assurance  area.  O'Neill's  father,  William,  was  general  manager  of  the  Post  when  Murdoch  first 
owned  the  tabloid  in  the  1980s.  “He's  the  reason  I'm  in  the  business,”  David  O'Neill  said  of 
his  father.  William  O'Neill  served  as  managing  director  of  London-based  News  International 
from  1987  to  1990,  when  he  was  named  head  of  the  human  resources  group  tor  the  parent 
News  Corp.  The  younger  O'Neill  worked  for  his  father  in  the  late  1980s.  putting  offset  presses 
valued  at  more  than  a  half-billion  dollars  into  the  plants  Hosking  was  building, 

TDM  GRDCHDW  was  named  Orange  County  Register  press  operations  director.  He  replaces 
Dick  Lopez,  who  earlier  announced  his  resignation  to  pursue  other  career  interests.  In  over  38 
years  at  the  Santa  Ana,  Calif.-based  daily,  Grochow  has  served  in  circulation,  mailroom  and 
transportation,  advertising,  finance  and  facilities.  The  Register '\s  merging  production,  press¬ 
room  and  production  maintenance  divisions  with  home  delivery,  single-copy  distribution, 
mailroom/transportation  and  facilities  into  a  single  business  unit. 

Man  RDLAND,  Augsburg,  Germany,  will  install  early  next  year  two  large  direct-drive 
shaftless  Colorman  presses  tor  48-  and  64-page  production  at  the  Main-Echo, 
Aschaffenburg,  Germany,  which  prints  almost  100,000  colorful  copies  in  multiple  24-  to  48- 
page  editions,  as  well  as  900,000-plus  total  pressruns  for  two  weeklies.  In  the  seven-web 
system  with  automated,  core-driven  RTFs,  automatic  web  threading  and  automatic  cylinder 
wash-up,  each  press  is  to  consist  of  two  towers  (stacked  10-cylinder  satellites),  a  removable 
H-type  printing  unit  using  six  cylinders  (two  print  nips),  four  turner  bars  with  bay-window 
facility  and  2:5;5  folder  with  two-  and  three-former  superstructures.  The  presses  will  be 
installed  in  two  stages  on  a  steel  substructure  for  start-up  by  the  beginning  of  2000.  The  sale 
included  MAN'S  PECOM  system  for  organizing  the  entire  worktiow,  from  prepress  to  data  log¬ 
ging  and  maintenance  planning.  It  will  use  five  PECOM  control  consoles  and  one  TPP  station 
for  automated  technical  production  planning.  Ink  presetting  will  be  determined  from  RIP  data. 
Mainsys  press  maintenance,  integrated  in  the  TPP  station,  will  evaluate  operation  data  for 
every  press  component. 

KDENIG  &  BAUER-ALBERT  AG,  Wurzburg,  Germany,  will  build  five  more  64-page 
Commander  presses  for  Malaysia's  New  Straifs  Times  Press  -  printer  of  six  dailies  (800,000 
circulation),  four  Sunday  papers  and  numerous  weeklies  (5.8  million  total  circulation)  - 
bringing  the  total  to  nine  presses  comprising  27  four-high  towers  (216  printing  couples).  Two 
64-page  sections  went  into  production  last  summer  in  a  new  plant  in  the  south;  four  more 
sections  are  to  be  delivered  through  this  summer  to  another,  just-completed  facility;  two  of 
the  remaining  presses  will  go  into  a  new  plant  in  the  north;  the  ninth  press  replaces  a  press 
at  a  print  site  in  the  east.  The  virtually  identical  presses  will  be  erected  on  concrete  sub¬ 
structures.  Each  will  have  tour  reelstands,  three  towers  and  a  KF96  2:5;5  jaw  folder,  with 
section  stitcher  and  ribbon  stitcher  ABB  will  supply  the  three  control  consoles  for  each 
press. 

A  $70  million  order  from  Spain's  Ediciones  Primera  Plano  for  a  new  plant  outside 
Barcelona  will  buy  four  48-page  Commander  presses  to  print  its  tabloid  Periodico  de 
Catalunya  and  an  80-page  four-high  Colora  press  for  its  daily  Sport.  Both  shaftless  presses 
will  be  erected  on  steel  substructures  over  beltless  Pastomat  RC  reelstands  and  automated 


Shaftless  Colora  for  Barcelona's  Sport 
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Patras  A  reel  logistics  systems  and  will  use  EAE  press-control  consoles  for 
scheduling  and  presetting,  preventive  maintenance  and  plate  scanning.  Each 
of  the  four  Commander  sections  will  comprise  two  stacked  nine-cylinder 
(4/4)  satellite  units  and  an  arch-type  (1/1)  unit  expandable  to  a  full  stackable 
satellite.  Each  satellite  is  driven  by  two  AC  motors  and  equipped  with  four- 
roller  Quattro  spray  dampening  units  and  cylinder  wash-ups.  Each  section 
also  will  have  three  turning  units  with  bay  windows,  three-former  superstruc¬ 
ture  and  remotely  adjustable  KF96  jaw  folder.  The  Colora  consists  of  two  4/4 
towers  of  stacked  H-type  blanket-to-blanket  units,  an  arch-type  mono  unit, 
an  incomplete  2/2  tower  (lower  couples  of  stacked  H-type  units),  superstruc¬ 
ture  with  five  turning  units  and  bay  window  guides  above  an  automated  KF96 
jaw  folder  with  two  formers.Space  was  provided  to  later  add  a  unit  or  tower  at 


Six-high  OF370  GTD  that  will  join  Aarau's  OF790 

each  end.  The  Colora  will  use  four-roller 

spray  dampening  units  and  color-register  - 

control  for  the  full  towers.  I  -^= 

GOSS  GRAPHIC  SYSTEMS  INC.,  I  I 

Westmont,  III.,  has  sold  two  single-wide  I 

Universal  and  three  double-wide  Newsliner 
presses.  La  Prensa  Grafica.  El  Salvador, 
ordered  a  two-around  Universal  70  with  key¬ 
less  inking  and  heatset  capability  to  add 
print  and  color  capacity  for  its  newspaper 
and  commercial  work.  Eagle  Printing  and 
Publishing,  Mount  Joy,  Pa.,  is  installing  a  M 

one-around  Universal  45  to  print  newspa-  ^ 

pers,  shoppers,  auto-trader  publications  and  ■ 

general  commercial  work. 

Newsliners  will  go  to  East  Asia  and 
Scandinavia.  Maeil  Kyungje  Shinmun.  South  I 

Korea's  big  business  daily  based  in  Seoul,  Jt 

ordered  keyless  inkers  on  five  towers  (one 
4/4  four-high,  two  4/1  four-highs,  one  2/2 
two-high  and  one  2/1  two-high),  with  six 
RTPs  and  a  2:2  rotary  folder.  The  Japanese 
national  dally  Asahi  Shimbun  bought  two 
4/2  four-highs,  three  2/2  two-highs,  eight 
RTPs  and  a  4/2  tower  addition  for  each  of 
three  existing  press  lines.  Earlier,  a  shaftless 
Newsliner  with  four  four-high  towers,  one 
mono  unit,  a  2:3:3  jaw  folder,  three  turner 
bars  and  five  reelstands  was  sold  to 
Faedrelandsvennen.  Kristiansund,  Norway, 
which  also  will  print  the  southern  circulation 
of  the  national  rially  Verdens  Gang. 


MASCHINENFABRIK  WIFAG,  Bern. 
Switzerland,  supplied  two  shattless  0F370 
GTD  presses  to  Joong-Ang  llbo.  among 
South  Korea's  largest  newspapers.  The 
Samsung-owned  daily  is  now  printing  at  its 
new  An-San  printing  center  on  12  towers 
comprising  60  print  couples,  with  12  RTPs 
and  two  rotary  folders. 

Another  370GTD,  configured  as  a  six- 
high  tower,  was  ordered  by  Switzerland's 
Aargauer  Zeitung  (with  space  provided  lor  a 
second  such  tower  and  provision  for  retro¬ 
fitting  blanket  and  inker  wash-ups  with  auto¬ 
matic  wash  feed,  ribbon  and  section  stitch¬ 
ers  for  the  folder  and  adoption  of  PCU+  fly¬ 
ing  page  and  page-count  changes.  Though 
the  27-foot-high  tower  boosts  pressroom 


capacity  by  50%  or  more  in  only  25%  of  the  space  occupied  by  the  existing 
0F790  press,  the  six-high  will  be  operated  as  a  stand-alone  press.  In  this 
respect,  it  is  to  be  equipped  with  three  automatic  two-roll  split-arm 
autopasters,  three-tier  Kombi  turning  bar  system  and  FA90KZA  2:5:5  jaw 
tolder.  The  vertical  press  can  print  a  48-page  newspaper  with  16  tull-coior 
pages. 

Though  separate  presses,  the  370  GTD  and  the  970  will  have  a  common 
ABB  MRS  700  Master  Printing  System  to  streamline  make-ready  and 
system-control  procedures.  Operators  will  control  either  press  from  any  of 
five  consoles  coordinated  by  the  MRS  host  computer.  (The  pre-merger 
Aargauer  Tagblatt  began  using  a  semiconductor-rectified  direct  drive  34 
years  ago  on  a  Wifag  press,  according  to  ABB.) 

RICHARD  M.  SEGEL  was  named  president  of  Dauphin  Graphic  Machines  Inc., 
Elizabethville,  Pa.  A  mechanical  engineer,  Segel  earlier  held  various  executive  positions  with 
Goss,  Ferag  and  MAN  Roland.  Dauphin  also  appointed  CHRISTOPHER  LUNT.  a  15-year 
veteran  of  the  newspaper  printing  equipment  field,  as  executive  vice  president,  with  a  focus 
on  sales  and  marketing  for  the  25-year-old  remanufacturer  and  maker  of  its  own  single¬ 
width  printing  presses  and  folders, 

MAN  Roland  Inc.,  Westmont,  III.,  appointed  four  sales  managers.  GREG  HARABIN  returne'd 
to  the  press  maker  as  its  Newspaper  Group's  south/southeast  regional  sales  manager,  replac¬ 
ing  Dieter  Sorhage.  who  rejoined  MAN  sales  in  Germany.  Based  in  Charlotte,  Harabin  reports 
to  vice  president  Vince  Lapinski.  His  14  years  of  newspaper  experience  —  engineering,  pro¬ 
ject  management,  sales  support  —  date  from  1981.  when  he  first  joined  MAN  as  a  design 
engineer.  He  rose  through  the  ranks  as  a  manager  overseeing  tlexo  and  offset  projects. 
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Available  now 
1988  vintage 
22'  cut-off 
50’  web  width 
60.000  PPH 

Can  produce  an  80 
page  product 
collect  with  8  pages 
of  process  and  16 
pages  of  spot  color 


6  Uniman  A/2  units 

3  color  decks  -  2RH  &  1LFI 
1  double  2:1  folder  with 

upper  formers  and  subway 
delivery 
1  skip  slitter 

4  sets  of  angle  bars 

6  MEG  2  arm  45'  RTP's 


•  Three  1 50  HP  Fincor 

motors  and  controls 

•  Substructure  /  bedrail 

for  a  future  7th  unit 

•  Mavo  remote  ink 

control  system 

•  Full  compliment  of 

auxiliary  equipment 


8  UNIT  UNIMAN  2/2 


Available  immediately  •  1982  vintage  •  45,000  PPH  ■  Can  produce  a  56 
page  product  collect  with  4  pages  of  process  and  4  pages  of  spot  color 


8  Uniman  2/2  units 
22  3/4-  cut-off 
Web  width  range  25  to  36" 
2  right-hand  color  decks 
Micro  process  color 
registration  systems 


•  1  heavy  duty  2:1  folder  with 

upper  formers 

•  Two  8  position  manual  rollstands 

•  Four  75  HP  Fincor  motors 

and  controls 

•  Full  compliment  of  auxiliary 

equipment 
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BY  DAN  EHRLICH 

Hacks  Gone,  Fleet  Street 
Buttons  Up  For  Business 

An  expatriate  American  journalist's  guided  tour  of  London's  former  ink-stained  'Street  of  Shame' 


Twenty-four  years  ago,  when  i  first  set 
my  Los  Angeles  eyes  on  London’s  Fleet 
Street,  its  most  amazing  aspect,  besides 
being  the  center  of  a  dynamic  and  com¬ 
petitive  national  press,  was  the  amount  of  time  its 
denizens  spent  imbibing  alcoholic  beverages  at 
lunch  —  before  completing  the  day’s  work. 

Well,  with  all  the  national  papers  long  since 
moved  to  other  parts  of  London,  and  since  the  only 
paper  left  in  the  immediate  area  is  the  Jewish  Chron¬ 
icle,  boozing  has  so  sunk  in  status  that  this  once- 
sacred  lunchtime  practice  can  now  get  you  fired. 

The  Street  of  Shame,  as  it  was  known,  thanks  to 
its  unrepentantly  sensational  tabloids,  formerly  the 
Western  world’s  greatest  watering  hole,  where 
news  spread  and  dreams  became  news  over  liquid 
petite  dejeuner,  has  been  transformed  into  an 
avenue  of  trendy  coffee  bars  and  sandwich  shops 
designed  for  a  new  business  work  force,  one  less 
inclined  to  drink  on  duty.  Just  another  example  of 
American  cultural  imperialism?  If  so,  it  won’t  be  the 
last;  Americans  seem  to  be  taking  over  the  street. 

I  find  it  hard  to  imagine  the  street’s  crusty  polit¬ 
ically  incorrect  hacks  nipping  down  to  the  Cafe 
Rouge  or  Coffee  Republic  for  the  standard  two  to 
three  hour  hack  libation.  “I  believe  it’s  your  round 
old  man.Yes, quite  .  .  .the  same?  Oh,garcon,  cinq 
cappuccino,  s’il  vous  plait.  And  can  we  have 
another  round  of  those  yummy  croissants?  MercC 
From  a  quick  outward  glance,  today’s  Fleet 
Street  looks  just  as  dull  and  gloomy  as  when  1  first 
set  eyes  on  it.  Of  course  bleak  rainy  winter  days 
will  do  that  to  most  places  in  London.  Upon  clos- 


The  frenzied  clamor  of  hard-drinking  journalists  is  all  but  gone 
from  Fleet  Street. 


er  examination,  however,  evidence  of  post-media 
rot  is  everywhere,  notably  in  that  universal 
American  icon  known  around  the  world;  a 
McDonald’s  hamburger  bar. 

Sandwiched  between  the  courts  and  the  finan¬ 
cial  district,  as  the  retreating  legions  of  hacks 
vacated  the  street,  other  more  respectable  people 
moved  in  —  those  whose  only  paper  is  the 
Financial  Times.  But  more  was  yet  to  come  — 
Wall  Street  Journal  readers.That’s  right, Americans 
took  over  and  rebuilt  the  Daily  Telegraph  building 
into  a  sparkling  and  shining  art  deco  edifice  that 
Superman  could  mistake  for  the  Daily  Planet,  but 
whose  real  name  is  Goldman-Sachs.  And,  now  the 
investment  bank  is  set  to,  at  long  last,  rescue  the 
old  Express  Newspaper  Building,  affectionately 
known  as  the  “The  Black  Lubijanka.” 

Looking  more  gray  than  its  former  glistening 
black  appearance,  it  will  get  the  complete 
American  treatment  —  and,  presumably,  no  booze 
during  working  hours. 

Across  the  way,  the  old  Bouverie  Street  head¬ 
quarters  of  News  International,  publisher  of  the 
tabloids  Sun  and  News  of  the  World,  has  been 
beautifully  redeveloped  by  the  Freshfields  legal 
firm  into  a  British  version  of  LA.  Law.  How  appro¬ 
priate  that  the  former  home  of  so  much  legal  busi¬ 
ness  —  in  the  form  of  libel  suits  —  should  wind  up 
as  a  legal  office. 

Still,  these  developments  are  few  and  far 
between.  The  trendy  snack  bars  can’t  conceal  a 
graveyard  atmosphere  only  a  short  distance  down 
Whitefriars  Street.  Deserted  and  boarded  up,  the 
former  home  of  Associated  Newspapers,  parent 
company  of  the  Daily  Mail,  Northcliffe  House 
looks  more  like  a  haunted  house  ride  —  much  as 
it  looked  when  in  use.  The  comer  of  Tudor  and 
Whitefriars  always  seemed  to  have  a  seedy  atmos¬ 
phere,  or  maybe  it  was  romantic  charm. 

A  dark  brown  Harris  Tweed  sports  coat,  match¬ 
ing  hat,  cheap  dark  green  trousers,  black  boots,  a 
traditional,  but  cheap  Oxford  Street  gents  umbrel¬ 
la  and  a  briefcase  full  of  travel  stories  ...  in  the 
mid-1970s  —  this  was  my  idea  of  a  Fleet  Street 
reporter.  I  didn’t  know  I  looked  more  like  a  book¬ 
ie’s  runner.  Yet,  amazingly,  it  opened  doors  for  me 
to  most  of  the  national  newspapers  and  several 
magazines.  Or  maybe  it  wasn’t  so  amazing,  given 
the  fast-moving  betting  shop  predilection  of 
journos  then. 

Generally,  the  area  bordered  by  Blackfriars  on 
the  south,  Holborn  Circus  on  the  north.  Fetter 


Ehrlich  is  an  American  Journalist  based  in  London. 
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Discovep  Four  Dynamic 
Newspaper  Events  in  Orlando 


Disco  very  *98 


is  the  newspaper  industry’s  most  exciting  event  of  the  year! 
For  the  first  time  ever,  NAA®  is  presenting  these  great 
conferences  together  in  sunny  Orlando.  Register  for  one  or  more  conferences  and  get  the  big 
picture  on  what’s  happening  in  the  industry  today. 


Cooperative  Marketing  &  Sales  Conference  •  June  18-20 
CONNECTIONS*  New  Media  Conference  •  June  18-21 
NEXPO*’98  Technical  Exposition  &  Conference  •  June  20-23 
Marketing  Conference  •  June  21-24 

(NEXPO’98  IS  INCLUDED  WHEN  YOU  REGISTER  FOR  CO-OP,  CONNECTIONS 
AND/OR  MARKETING  CONFERENCES!) 

For  registration  forms  and  fees,  call  the  NAA  Federation  Hotline  at  (703)  902-1777  or 
NAA’s  Fax-On-Demand  at  (703)  716-6291  and  request  Document  #810. 

Visit  NAA’s  Web  site  at  www.naa.org/conferences/discovery  for  the  latest  information. 


Lane  on  the  west  and 
Ludgate  Circus  on  the  east 
was  considered  the  heart 
and  soul  of  British  journal¬ 
ism.  It’s  also  an  area  where  1 
wore  out  several  pairs  of 
shoes  as  a  literary  Fuller 
Brush  man. 

It  was  a  time  when 
London  had  two  daily  newspapers,  each  selling 
more  than  the  surviving  one  does  today.  The  Daily 
Mirror  was  in  the  midst  of  a  losing  battle  to  hold 
onto  its  circulation  lead  against  Rupert  Murdoch’s 
Sun  and  conservative  bent. 

As  for  the  “quality”  press,  the  Times  was  running 
third  behind  the  Guardian,  and  its  Canadian 
owner.  Lord  Thompson,  was  dying  to  unload  it. 
But  more  than  amthing  it  was  a  time  when  an  out¬ 
sider  like  me,  not  even  working  through  an  agent, 
could  gain  entrance  to  several  national  publica¬ 
tions  in  a  single  day.  Without  appointments  I  man¬ 
aged  to  see  any  number  of  editors  and  personally 
pitch  stories,  some  already  written  and  others 
about  to  be  written.  Try  doing  that  now. 

I  was  an  American  journalist  in  London  writing 
the  kind  of  crap  the  British  always  maintained 
Americans  couldn’t  write  —  pedantic  tabloid 
human-interest  stories  —  highlighted,  for  exam¬ 
ple,  by  two  simultaneous  yet  completely  different 
Richard  Gere  pieces,  one  pop  version  in  the 
Sunday  Mirror  and  a  full-page  straight  splash  over 
in  Paris  at  the  International  Herald  Tribune.  Or 
there  was  my  interview  with  ballet  star  Rudolph 
Nureyev  —  one  version  running  in  the  Sunday 
Times,  another  in  Sunday  People. 

What  can  I  say  other  than  I  was  hooked  on  it  all. 

1  used  to  think  Los  Angeles  was  the  center  of  the 
universe,  and  I  probably  would  end  up  editor  of 
some  suburban  weekly.  And,  to  tell  you  the  truth,  I 
wouldn’t  mind  doing  that  today.  But  then,  I 
couldn’t  adequately  take  in  the  size  of  the  British 
national  press.  It  was  mind-boggling,  mainly 
because  it  was  so  huge, yet  so  centralized  and,  as  far 
as  the  tabloids  went,  so  accessible  and  personable. 

Of  course,  the  key  element  was  getting  in  the 
door.  And  that  was  largely  a  matter  of  making  the 
commissionaires,  or  doormen,  who  I  initially 
thought  were  part  of  some  sort  of  paramilitary 
police  force,  believe  1  belonged  there. 

Few  guards  would  try  to  stop  me.  And  if  they 
did,  my  accent  and  some  vintage  lines  would  see 
me  through  every  time.  For  example,  I  recall  once 
being  challenged  in  the  Express  Building.  My 
response:  “Oh!  I  wonder  if  you  could  help  me.  I 
was  seeing  Mr.  Smith  in  features.  I  stepped  out  to 
look  for  a  loo  and  got  lost.  I  can’t  remember  if  1 
was  on  the  first  or  second  floor.  The  floors  are  dif¬ 
ferent  here  than  in  America.”  The  helpful  commis¬ 
sionaire  would  let  me  pass  —  and  give  me  direc¬ 
tions. 

Never  could  I  have  contemplated  doing  at  the 
Los  Angeles  Times  what  1  did  in  London.  Even 
then,  the  editorial  offices  of  American  newspapers 
were  inaccessible  to  the  increasingly  troublesome 
and  violent  public. 
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However,  I  can  say  with 
certainty  that  what  I  did  then 
couldn’t  be  done  now.  The 
decentralization  and  steriliza¬ 
tion  of  the  newspaper  indus¬ 
try,  coupled  with  “informa¬ 
tion  technology,”  makes  mul¬ 
tiple  ad  hoc  business  meet¬ 
ings  impossible  and,  in  fact, 
unnecessary'.  Now,  trying  to  swan  into  new,  ivory- 
tower  newspaper  offices  is  about  as  difficult  as  a 
junkman  getting  into  No.  10  Downing  St. 

But  even  more  depressing  is  the  effect  the  press 
exodus  from  Fleet  Street  has  had  on  the  national 
press.The  creativity  and  cross-fertilization  brought 
on  by  a  close-knit  journalistic  community,  its  mem¬ 
bers  intermingling  and  mixing  with  the  adjoining 
legal  establishment,  was  unique. 

Now  it’s  lost,  with  the  fax  replacing  personal  con¬ 
tact,  e-mail  replacing  the  fax  and  televised  Internet 
conversations  about  to  replace  the  lot.  Britain,  once 
again,  appears  to  be  going  American,  with  the  qual¬ 
ity  of  stories  declining,  and  more  power  shifting  to 
copy  editors.  And  what’s  the  hot  industry'  debate 
today?  Are  women  better  editors  than  men? 

The  favorite  hangout  for  gossip  and  debate 
between  lawyers  and  journalists  was  the  El  Vino 
wine  bar,  a  place  hit  hard  when  the  hacks  left. 
According  to  manager  Daniel  Thorold,  “The  legal 
people  really  mourned  the  loss  of  the  journalists. 
The  combination  of  reporters  and  lawyers  created 
the  lively',  conversational  and  amusing  situation  you 
get  when  good  minds  are  at  work.” 

But  old  habits  die  hard. “We  still  get  some  of  the 
older  crowd  dropping  by  here  for  dinner.  But  it’s 
not  like  it  used  to  be.” 

It  sure  isn’t.  For  one  one  thing,  women  are  now 
common  in  this  spa,  where  once  they  were  barred. 

How  was  it?  It  was  busy,  dynamic,  competitive, 
exciting,  frustrating  —  also  grossly  overstaffed  and 
inefficient.  Something  I  never  understood  why 
papers  with  such  big  staffs  needed  so  many  free¬ 
lance  writers  and  shift  workers.  It  was  a  situation 
the  U.K.  media  bosses  later  remedied,  emulating 
American  efficiency. 

My  first  recollection  of  back  then  was  of  gray, 
rain-soaked  days,  wet  shoes  and  cold  feet,  punctu¬ 
ated  by  endless  traffic  jams  on  Whitefriars  and 
Bouverie  streets.  As  usual,  the  cause  was  caravans 
of  newsprint  trucks  blocking  roads  originally  laid 
for  horse-drawn  beer  wagons. 

Once  on  my  own,  it  didn’t  take  long  to  realize 
which  newsrooms  were  more  receptive  to  a  loud 
and  aggressive  American.  On  the  whole.  Mirror 
Group  won  hands  down:  lots  of  friendly  people 
and  less  hostile  to  foreigners  than  elsewhere. 
Another  favorite,  Sunday  People,  had  relaxed  and 
earthy  staffers  who  had  two  or  three  slow  days  a 
week  when  they  could  chat.  And  the  reason  they 
and  other  editors  wanted  to  do  that  was  because 
they  were  hungry  journalists  in  a  tightly  competi¬ 
tive  arena. They  were  wagering  that  every  so  often 
I  would  come  into  a  good  story'  that  no  one  else 
would  have.  And,  I  rarely  disappointed  them. 

Hell,  I’m  still  here.  Fleet  Street  has  moved  on. 


“The  combination  of 
reporters  and  lawyers 
created  the  lively, 
conversational  and 
amusing  situation 
you  get  when  good 
minds  are  at  work” 
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Links  to  Sites  across  all  Medial 


It's  the  industry's  connection  to  news  Web  sites  -  more  than  10,000 
-  across  all  media:  newspapers,  magazines,  radio  and  television  sta¬ 
tions,  city  guides  and  more!  With  search  classifications  such  as  type 
of  media,  geographic  location,  publication/station  frequency  and 
type  of  publication/site  -  entertainment,  travel,  news,  business, 
etc  -  finding  and  browsing  news  sites  has  never  been  easier! 


NEW! 


Classifieds 


Editor  &  Publisher  Interactive  delivers  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


•  E&P  articles 

•  FPP  articles 

•  Daily  columns  on  the  print 
and  new  media  industries 

•  Web  news  sites  of  the  week 

•  Conference  news 

•  David  Aster's  Syndicate  World 


•  Upcoming  conferences  & 
conventions 

•  Database  of  consultants  for 
interactive  communications 

•  Research 

•  A  store  of  E&P  products 

•  Charles  Bowen's  Reporter's 
Digital  How  To  ...  and  more! 


Indispensable  for  industry  research.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINF0.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


www.mediainfo.com 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 
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NEW! 


Access  the  #1  Choice  cfthe  Newspaper  Indusby’ 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help  want¬ 
ed  and  positions  wanted  ads  in  E&P  before  they  hit  newsstands  and 
mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll  want  to  get 
the  lead  on  industry  employment  opportunities! 

E&P  Library 


It's  the  Industry's  most  accessed  Web  Site! 

Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 

Visit  Editor  &  Publisher  Interactive  Today! 


E&P  Interactive 


Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 
Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 


FEEDBACK  TO: 
editor@  mediainfo.  com 


Online  News  Industry 


Eow  a  tiny  newspaper  in  San  Diego  uses  a 

Web  site  to  pretend  it's  a  regional  media  giant 


Andrew  Kleske  boasts:  “We’ve  convinced  the 
world  that  we  are  the  major  daily  in  San  Diego, 
when  in  fact,  we’re  just  a  niche  publication 
here.” 

Editor  of  the  San  Diego  Source  (www.sddt.eom),  the  online  version  of  the  San  Diego  Daily 
Transcript,  Kleske  says  his  organization  has  been  so  successful  in  creating  that  illusion,  that  last 
January  when  the  Super  Bowl  took  place  in  San  Diego,  major  national  advertisers  swooped  in 
to  buy  space  on  the  site.  “We  had  IBM,  Intel  and  Wells  Fargo  Bank,”  crowed  Kleske. 

In  part,  the  illusion  is  just  that  —  smoke  and  blue  mirrors.  But  there  is  some  substance  to  the 
image  the  Source  puts  across  online.  For  instance,  while  the  Daily  Transcript  provides  news 
about  local  business,  finance,  law,  real  estate  and  construction  (which  are  major  industries  in 
the  region),  the  Web  site  offers  much  broader  ct)verage.“lt  became  immediately  obvious  that, 
on  the  Internet,  we’re  dealing  with  a  different  customer,”  Kleske  explained. “Our  entertainment 
coverage  had  to  be  far  better  than  anything  we  could  put  in  the  paper  in  order  to  keep  up  with 
other  Web  sites  —  like  Sidewalk  and  some  of  the  other  entertainment-based  sites.”  The  Source 
offers  online  guides  for  movies,  restaurants,  hotels  and  tourism,  as  well  as  a  complete  guide  to 
nearby  Tijuana. 

Not  to  mention  the  online  version  of  the  San  Diego  Daily  Transcript  Law  Journal,  and 
elnino.com.  “We  hired  an  oceanographer  as  our  El  Nino  expert  —  you  can  ask  her  a  question 
and  get  an  intelligent  answer,”  Kleske  said,  proudly. 


The  online 
version  of  the 
newspaper  is 
produced  and 
published  first. 
Then  that  Web 
content  is  used 
to  create  the 
day’s  print 
product 


The  magnifying  power  of  the  Web 

So,  how  has  the  online  news  resource  for  a  regional  business  daily  —  which,  according  to 
Kleske,  has  a  circulation  of  “about  14,()()(),  on  a  good  day”  —  accomplished  this  feat? 
yH  iT  “It’s  the  power  of  the  Web,”  said  Kleske. “We  realized  that  if  we 

completely  retooled  the  company, we  could  turn  our  online  news 
service  into  a  viable  alternative  to  what  the  other  papers  are  putting 
Bn  out.  The  challenge  was  to  do  it  differently  than  everyone  else.” 

fclB  The  plan  to  take  advantage  of  the  new  medium  took  root  fairly  early 

■3  . at  the  paper.  “We  started  this  in  November  of  1994,  which  makes  us 

B3  •  ^  old-timer  on  the  Web,”  Kleske  explained. The  initial  idea  was 

to  launch  a  bulletin  board  to  publish  the  newspaper’s  specialized 
DIEQO  But  William  Revelle,  whose  family  owns  the  company,  had 

^  different  idea.  A  professor  at  Northwestern  University,  Revelle 
understood  early  on  the  possibilities  inherent  in  the  Web.  “He 
BmUflflilHiBHHIi  said, ‘You  guys  gotta  take  a  look  at  this  Web  thing,’  and  it  really 
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only  took  me  and  the  rest  of  the  staff  about 
10  minutes  on  the  Web  to  realize  that  this 
was  where  we  wanted  to  be,”  said  Kleske. 
“This  was  going  to  put  bulletin  boards  and 
maybe  even  newspapers  out  of  business.” 

Four  years  ago,  the  number  of  newspapers 
with  online  versions  was  minimal,  at  best. 

Pointing  out  that  at  the  time,  the  Los 
Angeles  Times  was  still  involved  with 
Prodigy  and  the  San  Jose  Mercury  News  was 
the  only  other  California  paper  on  the  Web, 
Kleske  boldly  proclaims  that,  “We  were  the 
first  Southern  California  paper  on  the 
Internet.” 

Tomorrow's  newspaper  today 

Kleske  said  other  newspapers  made  a  mis¬ 
take  when  they  “put  two  or  three  people  in 
a  room  across  the  street  [from  the  news¬ 
room]  and  had  them  regurgitate  the  news 
for  the  next  day.” 

“We  decided  right  from  the  start  that  we 
were  going  to  put  up  tomorrow’s  newspa¬ 
per  today,”  he  explained. 

The  Daily  Transcript,  on  the  other  hand, 
approached  the  process  a  different  way.  It 
reorganized  the  entire  company  as  an  online 
news  service  that  also  puts  out  a  print  prod¬ 
uct.  The  Web  publication  is  produced  first, 
and  the  contents  of  the  print  publication  are 
drawn  from  the  Web  site. 

“No  other  papers  were  doing  that,”  said 
Kleske. “Now  everybody  is  catching  up  with 
us.  The  smart  newspapers  are  putting  up 
tomorrow’s  newspaper  today,  so  now  we’ve 
retooled  ourselves  again  so  that  now  we’re 
putting  up  the  news  every  half  hour,”  he 


Net  Traffic  Report 

YAHOO!  ttl  SITE 
FOR  VISITORS 

32.5  million  individual  readers 


The  Internet  director)’  and  search  engine 
site,  Yahoo!,  which  offers  a  rapidly 
growing  number  of  breaking  news  and 
feature  services,  is  regularly  visited  by  a 
majority  of  all  U.S.  residents  who  access  the 
Internet,  according  to  the  latest  market  study 
by  RelevantKnowledge  Inc. 

The  Atlanta,  Ga. -based  research  firm 
reports  that  32.5  million  individuals  visited 
Yahoo!  during  the  month  of  March.  The  com¬ 
pany  also  reports  the  Web  is  being  accessed 
by  a  total  of  55.4  million  individuals. 

Although  still  largely  perceived  by  many 
as  an  encyclopedic  directory'  to  the  other 
sites  around  the  Web,  Yahoo!  has  become  a 
formidable  player  in  the  Internet  news  busi¬ 
ness.  The  “Yahoo!  News”  section  of  its  main 
home  page  functions  like  a  major  national 
newspaper  with  additional  sections  provid¬ 
ing  local  news  for  many  major  metro  areas. 

RelevantKnowledge  reported  that  the 
combined  news  and  feature  sites  of 
Microsoft  made  it  fourth  on  the  list  of  the  25 
most  heavily  trafficked  sites  with  18  million 
individuals  visiting  in  March. 

No  newspaper  company  Web  sites  drew 
enough  traffic  to  make  the  list. 


In  Short 


NET  NEWS  ALL  THE  TIME 

A  new  national  cable  TV 
channel  will  be  launched 
by  Ziff-Davis  in  May  offer¬ 
ing  round-the-clock  cover¬ 
age  of  computing  and  the 
Internet.  The  nonstop  ZDTV 
computer  technology  news 
is  aimed  at  a  broad  audi¬ 
ence  that  includes  both 
family-based  Web  surfers 
and  veteran  wireheads.  The 
format  and  focus  of  the  TV 
coverage  will  be  similar  to 
that  of  the  highly  publi¬ 
cized  new  "Circuits"  sec¬ 
tion  of  the  New  York  Times 
—  a  project  that  addresses 
not  just  a  narrow  group, 
but  rather  a  broad  society 
whose  every  aspect  is 
being  touched  and 
changed  by  digital  tech¬ 
nology. 


explained,  citing  the  news  and  special 
reports  page,  which  is  updated  as  news 
breaks  during  the  day.  “We’re  covering 
San  Diego  news,  all  in  real  time.”  In 
response  to  the  competition,  however, 
the  Source  was  recently  redesigned. 

Healthy  collection  of  ads 

Another  point  of  pride  for  Kleske  is 
the  fact  that  the  Web  site  is  paying  for 
itself. 

It  carries  a  healthy  collection  of  ban¬ 
ner  ads  from  Chase  and  other  banks, 
insurance  agencies,  ISPs,  attorneys,  real 
estate  firms  and  even  materials  handling 
equipment  companies. 

The  number  of  paid  ad  impressions 
for  the  month  of  March  was  850,(){K), 
Kleske  said. 

When  asked  why  he  thinks  things  are 
going  well  for  the  Source,  Kleske  had  a 
quick  answer.  “We  are  a  relatively  small 
organization  with  a  lot  of  brains, 
frankly,”  he  said.  “We  pulled  in  a  lot  of 
intelligent  people  who  saw  the  site  and 
wanted  to  work  on  it.” 


GIVE  IN  TO 


TEMPTATION 


iO 

Classified  IQ  puts  your  classified  and  display  ads  onto  the  Internet.  YOU  GENERATE  PROFITS. 

It  gets  better.  We  offer  online  yellow  pages  (Directory  Express)  and  a  way  for  you  to  create 
web  sites  for  your  advertisers  online,  in  real-time  (SiteCrafter).  NO  SET-UP  FEES.  NO  REVENUE 
SHARING.  NO  CO-BRANDING.  NO  KIDDING! 

So  give  in  to  temptation,  and  start  generating  Internet  profits  today.  From  community 
publishing  to  calendars  and  content  hosting,  we  offer  comprehensive  solutions  designed  to 
boost  your  bottom  line. 

For  a  good  profit,  call  (888)  425-1044,  or  see  us  this  April  at  NAA’s  Annual  Publishers 
Convention  in  Dallas,  TX  or  CNA's  Super  Conference  in  Toronto,  Ontario. 


www.thomsoninteraGtive.com 


rrieciici^ 


April  18, 1998 


http://www.mediainfo.com 


Editor  &  Pi  BUSKER  81 


by  Charles  Bowen 

Reporter's  Digital  How-To 

STATISTICS,  QUICK  &  EASY 

Strengthening  your  news  stories  at  www.fedstats.gov 


The  Power 
Behind  the 
Networks 

At  the  core  of  every  successful 
network  is  a  power  source.  A  tech¬ 
nology  that  provides  the  network’s 
clients  with  the  ability  to  efficiently 
manage  all  critical  aspects  of  their 
advertising  investment. 

A  power  source  like  Publicitas 
Advertising  Services. 

Using  the  powerful  functionality 
of  its  proprietary  SAP  technology, 
Publicitas  enables  advertisers  and  their 
agencies  precise  control  over  the 
complete  spectrum  of  the  newspaper 
insertion  process  —  ranging  from 
materials  handling  to  insertion  pro¬ 
cessing,  verification  and  reporting. 

Publicitas.  The  power  source  at 
the  core  of  today’s  most  successful 
networks. 

If  you  would  like 
more  information 
about  how  Publicitas 
can  energize  your 

Barbara  L.  Krasne 

newspaper  advertising 
programs,  please  call  me  -  Barbara 
Krasne  -  at  (203)  978-7810. 

PUBLICITAS  Advertising  Services 

The  technology  to  make  print  work. 


Statistics  can  bolster  a  point  or 
strengthen  a  news  story,  but 
man>’  editors  and  reporters  arc- 
reluctant  to  rely  on  such  numerical 
data. 

One  reason  for  this  is  that  statistics 
is  a  field  they  often  ignored  as  jour¬ 
nalism  students.  Moreover,  the  work-a- 
day  world  can  teach  reporters  a  bitter 
lesson;  that  people  who  control  stats 
sometimes  guard  their  turf  jealously, 
parsing  out  facts  only  to  serve  ulterior 
motives. 

But  now',  an  Internet  resource 
called  FedStats  can  painlessly  provide 
all  kinds  of  original  stats  —  from  the 
international  scene  all  the  way  to 
Main  Street  and  our  own  backy  ards  — 
with  no  strings  attached. 

Getting  fresh  numbers  out  of  Uncle 
Sam  used  to  involve  snail-paced  mail 
service  or  endless  rounds  of  phone 
tag. 

FedStats  lets  us  circumvent  such 
obstacles  by  giving  us  direct  access  to 
fresh  federal  figures  that  can  be  used 
in  all  kinds  of  news  and  feature  sto¬ 
ries.  For  instance,  the  stats  can  show'; 

♦  How  a  drop  in  unemployment  in 
your  region  relates  to  a  possible 
increase  in  homeownership  and  a 
decrease  in  bankruptcy  cases. 

♦  How  your  state  compares  with 
other  parts  of  the  country  on  such 
diverse  subjects  as  personal  income, 
college  enrollment,  teachers’  salaries, 
poverty,  crime  rates  and  so  on. 

♦  Where  your  community  falls  on 
assorted  health-related  scales,  from 
the  number  of  doctors  and  outpatient 
hospital  visits,  to  infant  mortality',  teen 
pregnancy,  even  motor  vehicle  deaths. 

FedStats  brings  together  data 
reported  by  more  than  70  U.S.  gov¬ 
ernment  agencies,  from  the  Bureau  of 
Economic  Analysis  and  the  Bureau  of 
Labor  Statistics  to  the  U.S.  Fish  and 
Wildlife  Service  and  the  U.S. 
Geological  Survey. 

To  use  it,  visit  the  site  and  click  on 
the  “Fast  Facts”  option  on  the  intro¬ 
ductory  screen. 

This  enables  you  to  look  through 
the  entire  Statistical  Abstract  of  the 
United  States  or,  if  you  are  really  in  a 


hurry,  to  go  directly  to  either  the  most 
popular  tables  (such  as  national  health 
expenditures,  the  federal  budget  sum¬ 
mary  and  the  Gross  National  Product 
to  consumer  price  indexes,  motor 
vehicle  registrations,  retail  sales  fig¬ 
ures,  etc.)  or  various  state  rankings, 
including  population,  employment, 
crime,  education,  income,  housing  and 
others. 

There’s  also  a  “Search”  option  that 
invites  you  to  enter  a  single  word 
(“population”)  or  a  phrase  (“family 
income”). 

Also  check  into  the  “Regional 
Statistics”  option  on  the  introductory- 
page  for  a  grab  bag  of  recent  figures  on 
states,  counties  and  cities.  An  overview 
page  takes  you  to  links  tor  agricultural 
statistics  (county  crop  and  livestock 
data,  farm  characteristics  and  the  like), 
demographics  (county  business  pat¬ 
terns,  local  profiles),  crime  and  justice 
figures,  education  (public  school 
counts,  international  comparisons), 
energy  and  environment  (state  and 
international  mineral  information. 
Environmental  Protection  Administra¬ 
tion  regional  reports),  health,  labor  and 
personal  income  figures. 

Finally,  some  other  considerations 
when  using  FedStats  in  your  stories 
are; 

1.  Not  all  70  federal  agencies  are 
accessible  through  the  Search  option. 
At  this  writing,  14  agencies  were 
searchable  —  including  most  of  the 
biggies,  such  as  the  Census  Bureau,  the 
bureaus  of  labor,  transportation  and 
justice  statistics,  the  centers  of  agricul¬ 
ture,  education  and  health  statistics 
and  the  Social  Security-  Administration 
—  and  more  resources  are  to  be  added 
as  the  site  develops. 

2.  Click  on  the  introductory-  page’s 
“Programs”  option  for  an  overview  of 
the  site’s  various  demographic  statis¬ 
tics  and  details  on  which  agencies  pro¬ 
duce  which  reports.  Also,  the  “What’s 
New”  option  lists  recent  additions  to 
the  database. 

3.  If  you  want  to  browse  the  statisti¬ 
cal  reports  of  a  specific  department, 
click  on  “Agencies”  and  all  70  are  listed 
with  hypertext  links. 
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BY  KELVIN  CHILDS 

ASNE  Pulls  Back 
From  Ethnic 
Diversity  Goal 

Newsroom  parity  deadlines  extended 


Even  as  it  reaffirmed  a  commitment  to  news¬ 
room  ethnic  diversity  at  its  75th  annual  con¬ 
vention,  the  American  Society  of  Newspaper 
Editors  announced  that  it  is  scaling  back  its  goal 
and  deadline  for  parity. 

In  a  draft  statement  released  at  its  April  gather¬ 
ing  in  Washington,  D.C.,  ASNE  said  its  reduced  goal 
calls  for  daily  newspapers  to  increase  the  number 
of  minorities  in  newsrooms  by  “20%  industry-wide 
by  2010,  and  to  achieve  parity  with  local  commu¬ 
nities  as  soon  as  possible.” 

The  organization  previously  called  for  newspa¬ 
pers  to  alter  the  ethnic  mix  of  their  newsrooms  to 
match  that  of  the  general  population.  The  1998 
edition  of  ASNE’s  annual  employment  study  says 
minorities  represent  11.46%  of  America’s  54,700 
newsroom  workers.  However,  minorities  comprise 
26%  of  the  U.S.  population,  according  to  the  U.S. 
Census  Bureau.  ASNE  is  seeking  comment  on  the 
draft  and  plans  to  adopt  a  final  version  in  October. 
“Certainly,  we’re  disappointed,  but  1  can’t  say 


we’re  surprised,”  said  Vanessa  Williams,  president 
of  the  National  Association  of  Black  Journalists  and 
Washington  Post  staff  writer.  “The  industry  has 
not  just  lost  interest  in  diversity,  but  there  seems  to 
be  outright  hostility. . .  .They  treat  it  as  a  problem 
that  has  to  be  dealt  with  rather  than  as  an  oppor¬ 
tunity  for  more  readers  and  better  journalism.” 

Loren  Ghiglione,  program  director  of  Emory 
University’s  journalism  department,  said,  “1  think 
the  commitment  needs  to  be  an  issue.”  Of  com¬ 
plaints  that  ASNE’s  original  target  was  unrealistic, 
Ghiglione  said,  “1  think  this  discussion  of  what’s 
realistic  is  a  slippery  slope. ...  1  think  a  higher  goal 
can  be  realistic.”  He  cited  the  Ciannett  Co.  as  one 
that  has  a  strong  commitment  to  diversity;  its 
minority'  staffing  levels  are  at  31  4%. 

“This  discussion  about  employment  goals 
should  not  take  us  away  from  coverage,”  Ghiglione 
said.  He  cited  a  study  that  found  most  ethnic 
groups  are  routinely  covered  as  s(K:ial  problems.  A 
looming  consideration  must  be  whether  all  com¬ 
munities  are  covered  thoroughly  and  fairly,  he  said. 

A.  Stephen  Montiel,  president  of  the  Maynard 
Institute  for  Journalism  Education,  said  coverage 
has  improved.  “When  you  look  at  newspapers,  the 
content  is  more  diverse  than  it  was  20  years  ago,” 
he  said.  “So,  it’s  a  matter  of  reinvigorating  the  pas¬ 
sion  and  the  will”  for  diversity. 

Noting  that  ASNE’s  draft  statement  calls  for 
advocating  diversity  in  content  “as  a  journalistic 
core  value,”  Montiel  said, “It  may  be  that  too  much 
is  being  made  of  the  numerical  goal  and  not 
enough  on  the  other  parts  of  the  statement.” 


A  $5.2  million  grant  from  the  Donald  W.  Reynolds  Foundation  will  help  the  American  Press  institute  pay  for  renovations  and  expansion  of 
its  headquarters  in  Reston,  Va.  Don  Reynolds,  the  entrepreneurial  founder  of  Donrey  Media  Inc.,  died  in  1993  leaving  his  $1.3  billion 
estate  to  his  foundation,  which  provides  grants  for  building  and  equipping  facilities  for  colleges  and  other  social  service  organizations. 
Planned  renovations  to  the  24-year-old  API  building,  a  training  center  for  newspaper  staffers  around  the  country,  include  wiring,  carpet¬ 
ing,  ceilings,  a  new  roof  and  construction  of  a  6,000-square-foot  addition  on  the  front  of  the  building.  The  addition  will  house  the  new 


Media  Center,  online  seminars  and  storage  space.  Construction  is  expected  to  wind  up  by  the  end  of  1999. 
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OWNERSHIP  CHANGES 


Gene  and  Judith  Statler  of  New 
London,  Mo.,  have  purchased  the 
STRATFORD  COURIER,  a  weekly 
in  Stratford,  Iowa,  from  David  Parker, 
the  previous  publisher  for  the  last  five 
years. 

The  Statlers  are  also  publishers  of 
the  Ralls  County  Herald-Enterprise  in 
New  London,  Mo. 

Sun  Publications  of  Overland  Park, 

Kan.,  has  purchased  two  groups  of 
weekh'  publications  in  the  Northland 
area  of  Kansas  City. 

Included  among  the  purchased 
groups  are:  GLADSTONE  SUN 
CHRONICLE,  LIBERTY  NEWS, 
NORTHLAND  NEWS  and  PLATTE 
COUNTY  GAZETTE 

The  newly  purchased  seven  week¬ 
lies  will  be  merged  into  four  editions, 
the  Liberty  Sun-News,  the  Northland 
Sun-News,  the  Gladstone  Sun-News 
and  the  Platte  County  Sun-Gazette, 
with  a  combined  circulation  of 
65,000. 

Terms  of  the  transactions  were  not 
disclosed. 

Suzanne  L.  Brown  of  Huntley,  Ill.,  has 
sold  the  HUNTLEY  FARMSIDE  to 
Press  Publications  Inc.  of  Elmhurst,  Ill. 

Brown  and  her  late  husband  Quin 
O'Brien  founded  the  newspaper  in 
1960. 

Tom  and  Wanda  Lovik  have  sold  two 
Wishek,  N.D.,  newspapers  to  Tony  and 
Julie  Bender,  also  of  Wishek.The 
papers  sold,  the  WISHEK  STAR  and 
the  ASHLEY  TRIBUNE,  were  the 
only  two  papers  in  McIntosh  County, 
in  south  central  North  Dakota. Tom, 
who  is  president  of  the  North  Dakota 
Newspaper  Association,  will  continue 
tt)  be  employed  at  the  two  newspa¬ 
pers. 

Brown  W.  Maloney,  publisher  of 
Olympic  View  Publishing  in  Sequim, 
Wash.,  has  formed  a  50%  partnership 
with  two  North  Olympic  Peninsula 
journalists  in  what  will  now  be 
Oh  mpic  View  Publishing  LLC.  Frank 
Ciarred  and  Scott  Wilson,  co-publishers 
of  the  Port  Townsend  Leader,  will 
carry  the  more  active  responsibilities 
in  the  company. 

The  OVP  publishes  six  publications, 
including  the  7,4()0-paid  circulation 
Sequim  Gazette. 
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Amos  Newspapers  Inc.  of  Dayton, 

Ohio,  has  purchased  Bowling- 
Moorman  Publications  Inc.  of  Tipp 
City,  Ohio,  to  form  the  combined  com¬ 
pany  known  as  Suburban  Newspapers 
of  Datton. 

ANI  publishes  two  dailies,  four 
weeklies  and  two  shoppers  serving  the 
south  and  east  suburbs  of  Dayton. 
Bowling-Moorman  publishes  eight 
weeklies  in  the  north  suburb  of 
Dayton. 

iMary  Ann  Pope,  after  18  years  of  own¬ 
ership,  sold  the  twice-weekly  BOWIE 
COUNTY  CITIZENS  TRIBUNE  of 
New  Boston,Texas;  the  De  KALB 
NEWS  and  New  Boston  Printing  Co.  to 
Westward  Communication,  Dallas. 

The  Citizens  Tribune  has  a  paid  and 
total  market  coverage  circulation  of 
12,500. 

Paxton  iMedia  Group,  Paducah,  Ky.,  has 
acquired  the  Forest  City  Publishing 
Co.,  which  publishes  the  Daily 
Courier  in  Forest  City,  N.C. 

Paxton,  founded  in  1896,  publishes 
15  daily  papers  and  13  weeklies. 

Gaylen  G.  and  Bruce  R.  Willett,  publish¬ 
ers  of  the  free-distribution  weekly 
Entiat  Valley  Explorer,  Entiat,Wash., 
have  purchased  Prairie  Media  Inc.,  the 
publisher  of  two  weekly  newspapers 
also  in  Washington. 

The  sale  included  the  2,600-paid  cir¬ 
culation  LEAVENWORTH  ECHO  and 
the  CASHMERE  VALLEY  RECORD, 
with  a  1,650-paid  circulation. 

Pulitzer  Publishing  Co.  of  St.  Louis, 

Mo.,  has  purchased  the  twice-weekly 
FIVE  CITIES  TIMES-PRESS- 
RECORDER, Arroyo  Grande,  Calif., 
and  a  bimonthly,  the  Nipomo  ADOBE 
PRESS,  from  Dick  and  Maxine 
Blankenburg.  The  Blankenburgs  have 
owned  the  Press-Recorder  since  1959 
and  in  the  mid-70’s  purchased  the 
Press. 

With  the  closing  of  the  sale,  the 
Blankenburgs  have  announced  their 
retirement. 

The  terms  of  the  sale  are  undis¬ 
closed. 

The  Journal  Register  Co.  announced 
the  completion  of  its  acquisition  of  the 
SARATOGIAN,  Saratoga  Springs,  N.Y., 
and  the  COMMUNITY  NEWS,  Clifton 
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Park,  N.Y.,  from  the  Gannett 
Foundation,  Arlington,  Va.  The 
Saratogian  has  1 1 ,83 1  daily  and 
13,822  Sunday  circulation,  and  the 
News  has  a  weekly  distribution  of 
about  26,000. 

The  acquisitions  is  expected  to  be 
accretive  in  1999. 

Heritage  Newspapers  Inc.  of 
Southgate,  Mich.,  has  purchased  the 
suburban  twice-weekly  newspaper 
group  Genesee  County  Newspapers/ 
Flint  Advance  Newspapers,  Flint,  Mich., 
from  Badoud  Communications,  a 
Charlottesville,  Va.-based  media 
company. 

Included  in  the  sale  is  a  12,800- 
square-foot  building  recently  pur¬ 
chased  and  remodeled  for  the  newspa¬ 
per  operation. 

Among  the  newspapers  in  the  group 
are:  the  Burton  Suburban  News,  the 
Fenton  Independent  and  the  Flushing 
Observer. 

Finger  Lakes  Media  Inc.  has  purchased 
the  OBSERVER,  a  weekly  newspaper 
serving  the  three-county  area  of  Yates, 
Stuben  and  Schuyler,  N.Y  The  paper 
has  been  owned  by  Mary  Geo  Tomion 
of  Dundee,  N.Y,  since  1989,  when  she 
and  her  former  partner,  Susan  McCann 
purchased  it. 

The  CATSKILL  SHOPPER,  a  30-year- 
old  free-distribution  weekly  shopper 
with  41,000  direct-mail  circulation,  in 
Liberty',  N.Y,  has  been  sold  by  Alice 
Eisenberg  to  the  Liberty  Group  of 
Chicago,  Ill. 

A  3500-square-foot  building  housing 
the  operation  is  included  in  the  acqui¬ 
sition. 

Freedom  Communications  Inc.,  Irvine, 
Calif.,  has  acquired  Havelock 
Newspapers  Inc.  and  Ellis  Publishing 
Inc.,  publishers  of  the  weekly 
HAVELOCK  NEWS  in  North  Carolina 
from  Ste.  Genevieve  Newspapers  Inc., 
a  privately  held  newspaper  company 
in  Ste.  Genevieve,  Miss. 

Freedom  Communications,  a  diversi¬ 
fied  media  company  with  27  daily 
newspapers  and  35  weekly  publica¬ 
tions,  will  publish  the  paper  in  the 
company’s  Eastern  Newspaper 
Division  and  operate  it  as  a  separate 
company  with  offices  and  staff  in 
Havelock. 
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THESE  SPECIAL  E&P  ISSUES  WILL  HELP  YOU  GET  THE  MOST  OUT  OF 


MAY  9,  JUNE  20  &  JUNE  27 


It’s  the  industry’s  biggest  newspaper  technical  exposition  and  confer¬ 
ence  -  NEXPO  ’98!  This  annual  NAA  conference  attracts  thousands  of 
newspaper  decision  makers  to  evaluate  and  examine  products  as  well 
as  search  for  new  product  developments.  Held  June  20-23,  1998  in 
Orlando,  Florida,  NEXPO  ’98  will  be  the  focus  for  the  latest  industry 
technical  developments  and  news. 

With  readership  of  over  81,000,  E&P  will  be  the  source  for  which  pub¬ 
lishers,  production  and  circulation  managers,  sales  and  marketing 
executives,  advertising  professionals,  editors  and  other  industry  deci¬ 
sion  makers  turn  to  at  the  conference  and  the  office. 

MAY  9  NAA  NEXPO  ’98  PLANNING  “PULLOUT’  SECTION 

Packed  with  information  regarding  the  conference,  this  section  is  the 
focus  of  newspaper  executives  who  are  preparing  for  NEXPO  ’98.  With 
a  list  of  exhibitors,  product  or  service  description  exhibitor  floor  plan 
and  the  latest  industry  innovations  you  can  be  sure  your  product  or 
service  will  be  well  received  with  an  ad  in  this  issue. 

JUNE  20  NAA  NEXPO  ’98  ISSUE 

Distributed  at  the  conference,  attendees  will  carry  E&P  with  them 
throughout  the  conference  to  read  during  session  breaks.  Non-atten¬ 
dees  will  also  be  interested  in  reading  E&P  for  the  latest  information 
on  technical  news  that  will  help  them  do  their  jobs.  Your  ad  could 
assist  these  professionals  in  their  positions  with  the  knowledge  of  your 
product  or  service. 

JUNE  27  NAA  POST  NEXPO  ’98  CONFERENCE  ISSUE 

E&P  recaps  the  conference  in  the  Post  NEXPO  ’98  Conference  Issue. 
From  session  summaries  to  technical  news  from  exhibitors,  make  your 
final  sales  pitch  with  an  ad  in  the  Post  NEXPO  ’98  Conference  Issue! 
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Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular 
contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning  Issue  ad 
may  be  smaller  than  the  Conference  or  Post-  Conference  ads. 


Sales  Representatives: 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 

TIE  HAA  HEXn  'll  CIHFEIENCE  PLAHNINC  “POLLIir’  SE6TIIH: 

Space  Deadline:  April  21, 1998  •  Material  Deadline:  April  27, 1998 

TIE  NAA  NEXn  ’ll  CIHFEIENCE  BSIE: 

Space  Deadline:  June  9, 1998  •  Material  Deadline:  June  11, 1998 

TIE  NAA  FIST  NEXPI  ’ll  CIHFEIENCE  BSIE: 

Space  Deadline:  June  17, 1998  •  Material  Deadline:  June  19, 1998 

MAKE  SURE  YOUR  AD  B  THERE! 
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BY  DAVID  ASTOR 

The  Race  Is  On 
To  Cover  NASCAR 

Syndicates  are  stocking  up  on  packages  that  cover  the  growing  sport  of  stock  car  racing  — 
and  over  500  newspapers  have  purchased  the  features  since  1996 


WHAT  SYNDICATION  CATEGORY  is 
growing  faster  than  a  speeding 
automobile?  The  one  comprised  of 
NASCAR  features. 

During  the  past  two  years,  a  trio  of  major  syn¬ 
dication  companies  have  launched  weekly  pack¬ 
ages  covering  the  world  of  NASCAR,  otherwise 
known  as  the  National  Association  for  Stock  Car 
Auto  Racing. 

“It  was  something  a  lot  of  newspapers  were 
asking  our  salespeople  for,”  said  Sarah  Smiley,  who 
edits  “NASCAR  This  Week”  for  Universal  Press 
Syndicate. The  page,  which  features  material  from 
the  Gaston  (N.C.)  Gazette,  has  built  a  list  of  over 
400  clients  since  entering  syndication  in  early 
1996. 

“That’s  Racin’,”  a  Knight  Ridder/Tribune  (KRT) 
page  that  includes  material  from  the  Charlotte 
Observer,  is  already  in  about  75  papers  after  only 
two  months  of  syndication. 

And  "Track  &  Speed,”  a  Thomson  Target  Media 
(TTM)  page  that  includes  material  from  the 
Florence  (S.C.)  Morning  News,  has  found  about 


30  clients  since  starting  late  last  summer. 

Why  so  many  new  packages?  The  reason  is  sim¬ 
ple:  Stock  car  racing  has  become  a  very  popular 
sport. 

Since  the  start  of  the  decade,  annual  atten¬ 
dance  at  NASCAR  races  has  increased  “fivefold”  to 
6.2  million,  according  to  Jeff  Motley,  a  spokesman 
for  the  Daytona  Beach,  Fla.-based  NASCAR. 

“The  average  Sunday  race  attendance  is 
1 50,000  to  300,000.  It’s  amazing,”  said  Elizabeth 
Owens-Schiele,  who  was  recently  promoted  to 
specialty  products  manager  at  Tribune  Media 
Services,  which  markets  KRT. 

Motley  added  that  NASCAR  ticket  and  mer¬ 
chandising  revenues  will  probably  reach  $3  bil¬ 
lion  in  1998,  the  association’s  50th  anniversary 
year. 

Interviewees  cited  several  reasons  for  the 
sport’s  burgeoning  popularity: 

♦  NASC^AR’s  marketing  expertise. 

“They  really  know  how  to  sell  it,”  said  Bill 
Fleischman,  a  Philadelphia  Daily  Neivs  assistant 
sports  editor  and  motorsports  writer,  as  well  as 


From  Universal  Press  Syndicate  From  Knight  Ridder/Tribune  From  Thomson  Target  Media 
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The  (Winston)  Cup  Runneth  Over  Into  Cartoons 


NASCAR  RACING  HAS  become  so  popular  that  there’s 
now  a  weekly  comic  strip  and  editorial  cartoons 
devoted  to  it. 

The  editorial  cartoons,  which  just  entered  syndication 
with  United  Media,  are  by  Mike  Smith  of  the  Las  Vegas  Sun. 

“I’ve  always  wanted  to  be  a  race  car  driver,  so  it 
seemed  only  natural  that  I  combine  the  two  things  I  enjoy 
most  —  editorial  cartoons  and  NASC^AR  racing  —  into 
one  project,”  said  Smith,  who  also  does  general-interest 


editorial  cartoons  for  the  Sun  and  United. 

Then  there’s  “Tradin’  Paint”  by  Geof  Brooks,  a  North 
Carolina  resident  who  has  been  a  NASCAR  fan  since  the 
age  of  12. 

His  comic  strip  stars  a  hapless  driver  named  Leadfoot 
and  also  features  cameos  by  real-life  NASCAR  drivers. 

“Tradin’  Paint”  has  been  with  Universal  Press  Syndicate 
since  early  1997,  and  now  has  54  print  and  9  online 


clients. 


—  David  Astor 
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Geof  Brooks'  "Tradin'  Paint"  comic  strip  and  Mike  Smith's  editorial  cartoons  comment  on  the  NASCAR  scene. 


co-author,  with  A1  Pearce,  of  the  recent¬ 
ly  published  Inside  Sports  NASCAR 
Racing:  The  Ultimate  Fan  Guide. 

♦  Americans  relate  to  the  autos  dri¬ 
ven  by  NASCAR  drivers. 

“They’re  stock  cars,  not  funny  cars 
or  Indy  cars,”  noted  Smiley.  “You  can 
root  for  Jeff  Gordon  and  drive  the 
same  car  he’s  racing”  —  albeit  a  slower 
version. 

“Everyone  can  drive  a  car,”  added 
Motley.  “Not  every  one  can  dunk  a  bas¬ 
ketball  or  hit  a  baseball  400  feet.” 

♦  Many  fans  feel  closer  to  NASCAR 
drivers  than  they  do  to  other  athletes. 

“The  drivers  are  very  accessible  to 
the  fans,”  said  "Track  &  Speed”  editor 
Beth  Kujawski.  “They  give  autographs.  I 
think  a  lot  of  people  are  just  disgrun¬ 
tled  with  big-business  athletes  in  base¬ 
ball,  football  and  basketball.” 

♦  NASCAR  races  are  all  over  TV,  with 
live  coverage  on  CBS,ABC>,  ESPN,TBS 
and  TNN.  xMotley  said  ratings  are  grow¬ 
ing  as  fast  as  track  attendance  and 
noted  that  February’s  Daytona  500  had 
“four  times”  the  viewers  as  the  Winter 
Olympics. 

This  TV  audience  is  all  over  the 
country.  While  the  sport  has  its  roots 
and  headquarters  in  the  Southeast, 
many  fans  and  a  number  of  NASCAR ’s 
huge  tracks  are  outside  that  area.  Some 
of  the  33  yearly  Winston  Cup  races 
take  place  in  locales  such  as  California, 
Michigan,  Pennsylvania  and  New 
Hampshire. 
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“We  have  NASCAR  This  Week’ 
clients  everywhere  from  Florida  to 
Washington  State,”  said  Smiley. 

And  NASCAR  fans  are  a  diverse  lot. 
“The  perception  is  they  all  wear  over¬ 
alls,  chew  tobacco  and  drink  beer,”  said 
Fleischman,  who  noted  that  some  fit 
this  profile,  but  many  others  are  white- 
collar  and  affluent. 

Owens-Schiele  said  the  median 
income  of  NASCAR  fans  is  $39,280, 
and  38%  of  race  attendees  are  women. 

Fans  perusing  each  of  the  three  syn¬ 
dicated  packages  get  all  or  most  of  the 
following;  race  highlights,  stories, 
columns,  driver  profiles,  Q&As,  reader 
letters,  trivia,  Winston  Cup  standings, 
other  NASCAR  circuit  standings,  infor¬ 
mation  about  upcoming  races,  histori¬ 


cal  tidbits,  photos,  graphics  and  more. 

Client  papers  can  use  the  packages 
as  their  sole  means  of  covering 
NASCAR,  or  to  supplement  staff  and/or 
wire  reporting.  They  can  run  the  syndi¬ 
cated  pages  as  is,  customize  them,  pull 
out  items  for  individual  use  —  and,  of 
course,  sell  local  ads  on  or  near  the 
pages. 

“NASCAR  fans  are  a  major  audience 
that  has  purchasing  power,”  said 
Owens-Schiele.  “Advertisers  recognize 
that.  Newspapers  see  this  as  a  way  to 
get  ad  revenue  they  didn’t  have 
before.” 

One  “NASCAR  This  Week”  client,  the 
10,000-circulation  Watertown  (Wise.) 
Daily  Times,  shrunk  the  page  down  a 
little  to  create  room  for  1 3  ads  from 


The  perfect  marriage 
of  food  &  wine 

Tempt  your  readers  with  Kay  Prokop’s  quick  and  delicious 
“After  Work  Gourmet”  recipes.  Follow  them  with  Richard 
Nalley’s  “Wine  Talk,”  a  vintage  weekly  column.  Best  served 
together  or  available  a  la  carte.  A  veritable  feast  for  the  mind. 


COPLEY 

nevrs  service 

Call  1-800-238-6196  today. 


http;//www.mediainfo.com 


Editor  &  Pi  BusHER  87 


SYNDICATES/NEWS  SERVICES 


local  businesses  such  as  car  dealers, 
auto  repair  shops  and  tire  stores. 

“Advertising  sold  out  the  first  week, 
and  we  have  a  waiting  list  of  three,” 
said  Daily  Times  managing  editor 
Thomas  Schultz,  who  added  that  the 
feature  has  also  boosted  circulation. 

NASCAR  pages  can  attract  nonlocal 
advertising,  too.  Tlie  34  Knight  Ridder 
papers  that  publish  “That’s  Racin’”  run 
John  Deere  ads  with  it,  according  to 
Owens-Schiele.  AndTTM  marketing 
director  Jenn  Champion  said  “we’re 
looking  at  different  national  advertis¬ 
ing  opportunities”  for  “Track  &  Speed.” 


Philadelphia  Daily  News  Has  A 
Track  Record  Of  Sponsoring  Race  Cars 


The  PHILADELPHIA  DAILY  News  doesn’t  buy  a  syndicated  NASCAR 
package,  but  it  attracts  racing  fans  with  its  own  coverage  and  “auto-sug¬ 
gestion.” 

Yes,  the  paper  puts  its  name  on  race  cars. 

The  Daily  News  sponsors  a  local  car  driven  by  Fred  Raymer  and  a 
Pennsylvania  race  series  called  “Thunder  on  the  Hill.” 

The  paper  and  its  Knight  Ridder  parent  also  sponsored  Doc  Watson  on 
theARCA  circuit,  which  is  sort  of  a  minor-league  NASCAR.  Watson  is  one  of 
the  few  African-American  drivers  in  a  mostly  white  sport. 

I  Why  the  sponsorships?  “We’re  enhancing  our  motorsports  coverage,  and 
I  it’s  a  way  of  getting  ourselves  out  there  a  little  bit  more,”  said  Helene 
‘  Pierson,  director  of  Daily  News  business  operations. 

!  Pierson  could  not  say  how  much  the  sponsorships  cost,  and  added  that 
!  it’s  too  early  to  determine  whether  they  will  help  boost  readership  of  the 
I  paper’s  increased  racing  coverage.  —  David  Astor 


Print  And  Online 
Garden  Material 


A  REGIONALIZED  COLUMN  from 
the  Garden  Escape  Web  site 
(www  garden.com)  is  being  offered  by 
United  Feature  Syndicate. 

Each  week,  the  50()-word  “Gardening 
Where  You  Live”  will  be  offered  in  10 
versions;  California,  Desert  Southwest, 
Gulf  Coast,  Mid-Atlantic,  Midwest, 
Mountain,  Northeast,  Northwest, 
Southeast  and  Texas  &  Oklahoma. 

The  first  rollouts  are  the  Midwest  and 
Southeast,  with  clients  including  the 
.Minneapolis  Star  Tribune  and  Atlanta 
Journal  and  Constitution. 

The  column  is  edited  by  Garden 
Escape  vice  president/editor  in  chief 
Doug  Jimerson,  formerly  of  Better 
Homes  &  Gardens. 

Newspapers  can  also  create  a  co¬ 
branded  Web  site  that  offers  localized 
versions  of  Garden  Escape  features. 
Papers  can  sell  local  Web  ad  banners, 
and  also  receive  5%  of  all  Garden 
Escape  product  sales  generated 
through  the  paper. 


SHNS  Has  New 
Paginated  Product 

SCRIPPS  HOWARD  NEWS  Service  is 
now  offering  paginated  feature 
fronts  in  two  categories. 

The  newest  one,  “Health  &  Fitness,” 
covers  topics  ranging  from  the  increas¬ 
ing  number  of  children’s  soccer  injuries 
to  how  prayer  is  finding  a  place  in  tra¬ 
ditional  medicine. 

SHNS’s  first  paginated  feature  front, 
“Home  &  Garden,”  was  launched  last 
fall.  It  now  appears  in  over  70  papers. 


‘FoxTrot’  Comic 
Is  A  Decade  Old 

FOXTROT”  HAS  REACHED  its  10th 
anniversary. 

Bill  Amend’s  strip  is  distributed  to 
more  than  800  newspapers  by 
Universal  Press  Syndicate.  And,  through 
the  years, “FoxTrot”  books  have  become 
the  third  most  popular  comic  collec¬ 
tions  (over  1.75  million  copies  sold)  for 
Universal’s  Andrews  McMeel  Publishing 
company.  “Calvin  and  Hobbes”  and  “The 
Far  Side”  were  the  two  top  sellers. 

Tlie  latest  of  the  17  “FoxTrot”  Ixxtks  is 
this  month’s  Welcome  to  Jasorassic  Park, 
which  includes  a  10th  anniversary  poster. 

In  addition,  Amend’s  Web  site 
(www.foxtrot.com)  receives  more  than 
4.5  million  hits  a  month. 
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Columnists  Giving 
Reeves  Life  Honor 


United  Package 
From  Street  Site 

Financial  and  investment 

material  from  TheStreet.com  Web 
publication  (www.thestreet.com)  is 
being  distributed  by  United  Feature 
Syndicate. 

The  weekly  package  includes  a  col¬ 
umn  by  Wall  Street  fund  manager  James 
Cramer,  information  about  stocks  and 
more. 

Clients  for  the  package  —  which 
starts  April  27  —  include  the  Los 
Angeles  Times,  Minneapolis  Star  |  The  latest  feature  front  from  Scripps 
Tribune  and  about  25  other  papers.  !  Howard  News  Service 


UNIVERSAL  PRESS  SYNDICATE 
writer  Richard  Reeves  will  receive 
the  National  Society  of  Newspaper 
Columnists’  Lifetime  Achievement  Award 
at  the  group’s  June  18-21  convention. 

The  NSNC’s  San  Diego  gathering  will 
also  include  talks  by  Creators  Syndicate 
columnist  Arianna  Huffington  (who  was 
sued  for  $25  million  last  montlt),  1997 
Pulitzer  Prize  winner  Eileen  McNamara  of 
the  Boston  Globe  and  Mexican  editor  Jesus 
Blancomelas  (who  was  severely  wounded 
in  an  assassination  attempt  last  fall). 

Hosting  the  convention  for  the  NSNC 
(www.columnists.com)  is  San  Diego 
Union-Tribune  writer  Peter  Rowe. 
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Here’S  Why:  THE 


COMPLETE  LISTIN6S  FOR: 

•  U.S.  Dailies  •  U.S.  Weeklies  &  Special  Newspapers  •  Canadian  Newspapers  •  Foreign  Newspapers 

•  Syndicates  &  News  Services  •  Equipment/Interactive  Products  &  Services  •  Associations  &  Trade  Organizations 


You’ll  find  all  the  information  you  need  from  names  and  numbers  to  specs  and  more  in  the  E&P  International  Year  Book! 

EHP IHTEHNATIHNAL  Order  Your  Copy  Of  The  1998  E&P  International  Year  Book  Now! 


YEAH  Bnnr  is  the 

ENCYCLOPEHIA  OF 
THE  HEWSPAPEB 


PRIGINO 

•  E&P  Year  Book  Part  1  &  Part  2  “Who!s  Where":  $125 

•  E&P  Year  Book  Parti  Only:  $115 

•  E&P  Year  Book  Part  2 ‘Who^  Where"  Only  $35 

•  E&P  Year  Book  Part  1  &  Part  2  &  CD-ROM  with  listing  capabilities:  $895 


MAIL  YOUR  ORDER  AND  PAYMENT  TO 

Editor  &  Publisher  International  Year  Book, 
P.O.  Box  3000,  Denville,  NJ  07834-: 

Or  charge  your  order  to  your  Amex/Visa/MC 
account, call:  800-783-4903 
Fax:973-627-5872 
E-mail:  edpub@mediainfo.com 
Web  site  store:  http:/Atfww.mediainfo.c 
CD-ROM  inquiries:  212-67W380  ext.  172 


El)nX)R<S?PlBLLSHKR  COMPANY 


Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  I 
boxes.  All  remittance  must  be  in  U.S.  dollars. 
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Circulation  Sense 

Continued  from  page  8 

cards  with  appropriate  language  are 
being  used.  Any  marriage  of  a  newspa¬ 
per  to  other  products  or  services  invites 
heightened  scrutiny  —  and  should. 

Interviews  of  carriers  and  distribu¬ 
tors  can  be  a  basis  for  expanding  the 
scope  of  an  audit  —  and  for  possible 
deductions  from  paid  totals.  Questions 
auditors  might  ask  carriers  include: 

♦  Do  you  have  leftover,  or  extra, 
papers? 

♦  How  long  does  it  take  for  stops  to 
go  through? 

♦  What  percentage  of  solicitor  starts 
are  no  good? 

♦  Are  you  compensated  for  them? 

Single-copy  distributors  could  be 

asked: 

♦  Do  you  receive  return  credit  for  all 
unsold  copies? 

♦  Do  you  distribute  papers  at  any 
hotels,  hospitals,  restaurants? 

♦  How  high  is  your  percentage  of 
rack  theft? 

A  good  auditor  can  distinguish 
between  general  venting  and  specific, 
issue-driven  concerns.  Again,  newspa¬ 
pers  can  beat  the  auditing  heat  by  con¬ 
ducting  their  own,  retribution-free 
interviews  to  assess  potential  exposure. 
One  reason  carriers  complain  to  audi¬ 
tors  is  because  prior  complaints  to  cir¬ 
culation  managers  fell  on  deaf  ears.  An 
adversarial  relationship  between  man¬ 
agement  and  the  delivery'  force  casts 
doubt  on  circulation  claims.  Positive 
interviews,  on  the  other  hand,  serve  to 
enhance  the  credibility  of  a  newspa¬ 
per’s  numbers.  Pre-emptively  address¬ 
ing  the  concerns  of  distribution  work¬ 
ers  defuses  hostilities  and  ensures 
uneventful  audit  interviews  —  especial¬ 
ly  the  kind  that  reduce  circulation. 

Individual  auditors  can  be  like  bulls: 
They  charge  ahead  when  they  see  red 
flags.  Remove  the  flags,  and  the  chances 
rise  of  avoiding  the  auditor’s  horns. 


JOAs 

Continued  from  page  18 

receive  a  payout  from  Knight  Ridder, 
which  owns  the  Miami  Herald,  until 
2021. 

The  Newspaper  Preservation  Act  was 
wrongly  named,  Blum  said.  “It  was  real¬ 
ly  the  publisher’s  relief  act.” 

Though  he  admits  paying  half  his  St. 
Louis  profits  to  JOA  partner  Advance 
Publications  for  years  to  come,  Nick 
Penniman,  publisher  of  the  Post- 
Dispatch  and  a  Pulitzer  Publishing 
senior  vice  president,  says  the  arrange¬ 


ment  is  preferable  to  the  way  things 
were  when  both  newspapers  were  duk- 
ing  it  out  for  readers. 

“Between  1975  and  1983  the  agency 
lost  money,  and  some  years  it  lost  a  hell 
of  a  lot  of  money,”  he  said.  “You  can’t 
continue  to  sustain  two  voices  and  lose 
that  much  money.” 

The  situation  in  St.  Louis,  he  added, 
was  exacerbated  by  a  1973  newspaper 
strike  that  drove  food  advertising  to 
direct  mail.  The  newspapers,  he  said, 
never  recovered.  What’s  more,  he 
argued,  the  suburban  papers  had  out- 
muscled  the  Globe-Democrat,  making  it, 
in  essence,  the  third  paper  in  the  area. 

Penniman  also  noted  that  Pulitzer’s 
successful  Tucson,  Ariz.,  JOA  shares 
business  operations  with  Gannett  Co. 
That  deal,  born  in  the  1950s  and  rene¬ 
gotiated  in  1988  to  increase  reimburse¬ 
ment  for  news  department  expenses,  is 
set  to  run  another  1 5  years. 

“One  of  the  secrets  to  our  success  in 
Tucson  is  that  the  two  papers  are 
tremendously  different  .  .  .  [and]  serve 
pretty'  discrete  markets.” 

Pulitzer’s  morning  Arizona  Daily 
Star,  circulation  92,000  daily,  is  strong 
in  the  suburbs  while  Gannett’s  after¬ 
noon  Tucson  Citizen,  circulation 
45,000,  concentrates  on  city’  news. 

Phil  Buckner,  president  of  Buckner 
News  Alliance,  the  minority  partner  in 
the  York,  Pa.,  JOA,  says  that  to  his  mind 
the  problems  facing  JOAs  reflect  a  larg¬ 
er  trend:  the  decline  in  afternoon  read¬ 
ership. 

“You  don’t  want  to  go  on  indefinitely 
just  paying  money  for  the  privilege  of 
running  a  newspaper,”  he  says. 

The  Evansville  JOA  may  be  a  case  in 
point.  Scripps  originally  owned  the 
evening  paper,  but  dumped  it  in  1986  to 
purchase  the  morning  franchise. 

Vawter  expects  circulation  and 
advertising  rates  to  fall  when  the 
Evansville  papers  divorce,  saying,  “It’s 
going  to  drop  some  but  I  don’t  think 
we’re  going  to  take  that  big  a  hit.” 

No  matter  what  happens  after  the 
end  of  the  year,  Vawter  insists  the  JOA 
has  been  a  success. 

“It’s  kept  two  independent  voices 
here  for  longer  than  is  economically 
viable  in  this  day  and  time,”  he  said.  “It’s 
been  profitable  for  both  parties.” 

But  Picard,  the  professor  specializing 
in  newspaper  economics,  predicts 
more  JOA  paper  closures  in  the  near 
term:  “Birmingham  is  going  to  go  and 
Honolulu  is  just  a  matter  of  time,”  he 
said,  referring  to  the  JOA  between  the 
morning  Post-Herald  and  the  evening 
News  in  Alabama’s  largest  city  and 
between  the  Advertiser  and  Star- 
Bulletin  in  Hawaii’s  capital. 


Pulitzer 

Continued  from  page  36 

in  foreign  reporting. 

“We  tried  to  do  a  new  type  of  inter¬ 
national  reporting,”  she  said.  “We  broke 
stories  about  dozens  of  people  who 
have  disappeared  in  Mexico  during  the 
drug  war.” 

She  credited  editor  Steve  Engelberg 
with  providing  drive,  “the  visions  and 
the  patience  to  work  with  four  quirky 
reporters.  His  name  should  be  on  the 
prize.” 

She  especially  hoped  the  award 
would  spur  Mexican  journalists  —  who 
have  fewer  protections  against  libel, 
and  murder,  than  do  U.S.  journalists  — 
to  advance  good  journalism. 

“This  really  is  an  encouragement  to 
the  press  down  there,  which  is  in  a 
moment  of  renaissance,”  said  Preston, 
who  started  as  a  freelancer  in  Latin 
America,  then  hitched  up  with  the 
Washington  Post  before  joining  the 
Times  in  1995. This  the  first  Pulitzer  for 
Preston  and  Pyes.  Dillon  and  Golden, 
however,  shared  the  prize  in  1987, 
when  they  were  at  the  Miami  Herald, 
for  coverage  of  the  Iran-Contra  scandal. 

Of  her  plans  for  the  future,  Preston 
said,  “We’re  going  back  to  Mexico  and 
we’re  hoping  we  stay  out  of  jail.” 

INVESTIGATIVE  REPORTING  — 

WILL  ENGLUND,  GARY  COHN 

The  extraordinary  dangers  involved 
in  the  dismantling  of  old  ships  was  the 
subject  of  “The  Shipbreakers”  series  that 
won  the  1998  Pulitzer  Prize  for  inves¬ 
tigative  reporting.  Authored  by  Will 
Englund  and  Gary  Cohn  of  the 
Baltimore  Sun,  the  articles  took  readers 
through  ship  scrap  yards  around  the 
United  States  and  as  far  away  as  India. 

Two  weeks  after  the  series  ran  last 
December,  Secretary  of  the  Navy  John 
H.  Dalton  suspended  a  proposal  to  send 
Navy  ships  to  India,  Pakistan  and 
Bangladesh  for  dismantling. 

Sun  managing  editor  William 
Marimow  said  the  catalyst  for  the  series 
was  a  story  Englund  did  about  ship¬ 
wrecks  in  Baltimore  Harbor.  On  a  har¬ 
bor  tour,  Englund  heard  the  Coral  Sea  — 
an  aircraft  carrier  slated  for  the  scrap 
heap  —  described  as  posing  major 
problems  for  its  owner,  said  Marimow. 
Englund  s  local  investigation  ultimately 
propelled  the  story  to  the  next  level, 
with  investigative  reporter  Gary  Cohn 
joining  in  to  take  a  wider  look  at  ship 
dismantling. 

“Every  place  they  went  where  ships 
were  being  scrapped,  whether  it  was 
Brownsville,  Texas,  or  Newport,  R.L, 
Wilmington,  N.C.,  or  Alang,  India,  they 
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found  the  toll  in  terms  of  deaths,  work¬ 
ers’  health  and  the  environment  was 
devastating,”  said  Marimow. 

The  series  included  grim  pho¬ 
tographs,  by  Sun  photographer  Perry 
Thoravik,  showing  the  appalling  condi¬ 
tions  faced  by  Indian  scrap  yard  work¬ 
ers. 

“To  me  this  was  a  classic  investigative 
story  with  strong  elements  of  public 
service,”  said  Marimow. 

BREAKING  NEWS  — 

LOS  ANGELES  TIMES 

The  Los  Angeles  Times  won  for  its 
coverage  of  a  botched  bank  robbery 
and  subsequent  police  shootout  in 
North  Hollywood.  In  addition.  Times 
photographer  Clarence  Williams  won 
the  feature  photography  award.  The 
Times  now  has  23  Pulitzers,  fourth  on 
the  all-time  list  behind  the  New  York 
Times  with  77,  Washington  Post  with 
3 1 ,  and  Associated  Press  with  4 1 . 

The  prize  for  breaking  news,  former¬ 
ly  called  spot  news,  marked  the  Times' 
third  prize  in  the  category  in  the  last  six 
years,  according  to  editor,  Michael 
Parks. 

“We  have  an  editorial  system  called 
‘the  swarm,’”  said  Parks.  It  was  devel¬ 
oped  by  his  predecessor,  Shelby  Coffee 
111,  and  helped  win  spot  news  prizes  in 
1992  and  1994.  The  “swarm”  is  particu¬ 
larly  useful  with  the  Times'  430 
reporters  and  approximately  100  pho¬ 
tographers.  It  involves  immediate  cover¬ 
age  at  the  scene  of  a  major  news  event 
and  supplementing  with  insightful  side- 
bars  on  issues  raised  by  the  news. 

Theoretically,  said  Parks,  a  “swarm” 
could  be  done  by  one  reporter  but  usu¬ 
ally  involves  many. 

“We  just  can’t  put  100  people  in  the 
street  and  say, ‘Go  do  it.’Tlie  key  is  we 
have  to  have  a  plan,  which  means  smart 
and  specific  assignments,”  Parks  said. 

On  the  bank  robbery'.  Parks  used 
about  40  reporters  and  photographers 
to  produce  stories  with  17  bylines  the 
next  day,  including  an  account  of  the 
police  weapons,  an  examination  of 
assault  weapons,  laws  limiting  them  and 
more. 

“The  next  part  of  the  swarm  is  to 
come  back  and  plan  the  next  day’s  cov¬ 
erage  and  two  or  three  days  behind 
that,”  said  Parks. 

FEATURE  PHOTOGRAPHY  — 

CLARENCE  WILLIAMS 

Times  staff  photographer  Clarence 
Williams  won  for  what  the  Pulitzer 
Board  praised  as  “his  powerful  images 
documenting  the  plight  of  young  chil¬ 
dren  with  parents  addicted  to  alcohol 
and  drugs.” 


Williams,  31,  said  he  decided  to 
become  a  photographer  after  wide 
studies  at  several  colleges  and  a  long 
enjoyment  of  photography. 

“1  figured  1  should  do  something  1 
know  —  not  only  really  love,  but  that  1 
figured  would  be  a  help  to  the  world,” 
he  said,  and  photography  was  “a  perfect 
way  of  try'ing  to  help  society.”  He  quot¬ 
ed  legendary  photographer  Gordon 
Parks,  saying,  “1  feel  like  I’m  on  a  mis¬ 
sion,  and  my  choice  of  weapons  is  a 
camera.” 

Williams  “has  a  passion  for  his  work. 
He  has  a  way  of  really  helping  the  story 
connect  with  the  pictures  and  the  pic¬ 
tures  connect  with  the  story,”  said  his 
boss,  Larry  Armstrong,  Times  director  of 
photography. 

The  winning  series  included  an 
image  of  a  boy  covering  his  ears  as  the 
girlfriend  of  his  father  yelled  at  him  in 
an  apartment  frequented  by  drug 
addicts.  “It  shows  how  this  kid  dealt 
with  a  verbal  barrage.  It  was  his  way  of 
turning  it  out,  putting  up  a  shield.  It 
helps  shed  light  on  what  some  of  these 
children  are  going  through,”  said 
Williams.  He  said  the  series  led  to  a  45% 
upsurge  in  calls  to  agencies  that  help 
addicts. 

“The  important  thing  is  that  I’m  real¬ 
ly  happy  that  the  people  in  the  story  are 
doing  better,”  said  Williams,  who  has 
kept  in  touch  with  the  boy  in  the 
photo.  When  he  spoke  about  winning, 
Williams  became  so  emotional  he 
began  to  grope  for  words.  “It’s  so  over¬ 
whelming,”  he  said.“l  feel  so  very  hum¬ 
ble.  This  is  a  blessing,  a  true  blessing.  1 
truly  thank  God.” 

EOITORIAL  WRITING  —  BERNARD  STEIN 

Bernard  Stein  of  the  Riverdale  Press, 
a  14,000-circulation  weekly  that  covers 
an  upscale  neighborhood  in  the  New 
York  City  borough  of  the  Bronx,  won 
“for  his  gracefully  written  editorials  on 
politics  and  other  issues  affecting  New 
York  City  residents.” 

His  work  has  not  lost  its  edge  since 
his  office  was  firebombed  in  1989  after 
an  editorial  condemned  the  death  sen¬ 
tence  against  writer  Salman  Rushdie 
because  of  his  controversial  writing. 
The  firebombers  have  never  been  iden¬ 
tified. 

“It’s  incredibly  frightening,”  Stein 
said.“l  wrote  at  the  time  that  as  individ¬ 
uals  we  were  very  frightened,  but  as  an 
institution  we  were  proud”  of  our 
stance. 

Stein’s  newsroom  was  located 
behind  a  storefront.  Fortunately,  the 
explosion  came  at  night  and  there  were 
no  injuries.  Afterward,  Stein  moved  the 
newsroom  section  to  a  back  part  of  the 


first-floor  office,  away  from  windows. 

But  Stein,  whose  parents  founded  the 
newspaper  in  1950,  remains  wary.  “A 
translator  has  been  killed.  As  far  as  I’m 
concerned  it  remains  an  alive  issue,”  he 
said.  “1  seldom  think  that  I'm  being 
stalked  because  of  an  editorial  1  write. 
When  1  come  to  the  office  and  I’m  the 
first  one  there,  1  look  carefully  around 
before  1  open  the  door.” 

He  was  honored  for  10  editorials  on 
a  variety  of  issues,  including  a  sharp  cri¬ 
tique  of  New  York  City  Mayor  Rudy 
Giuliani  for  fomenting  conditions  lead¬ 
ing  to  the  torture  of  a  Haitian  immi¬ 
grant,  allegedly  by  city'  police  officers  — 
the  same  story'  for  which  Mike  McAlary 
won  a  prize. 

Stein  was  also  honored  for  an  editor¬ 
ial  he  writes  each  year  about  Rushdie 
and  free  speech  on  the  anniversary'  of 
the  firebombing  “to  remind  people 
about  his  plight  and  the  importance  of 
free  speech  and  also  to  show  that  the 
bombers  didn’t  win  when  they  fire- 
bombed  us.  They  didn’t  silence  us  or 
intimidate  us.” 

SPOT  NEWS  PHOTOGRAPHY  — 

MARTHA  RIAL 

Martha  Rial  of  the  Pittsburgh  R)st- 
Gazette  won  for  “her  life-affirming  por¬ 
traits  of  survivors  of  the  conflicts  in 
Rwanda  and  Burundi.” 

Rial  almost  died  twice  in  central 
Africa,  according  to  her  boss,  associate 
photo  editor  Curt  Chandler.  “She  ate 
meat  and  got  a  viral  infection  from  it.” 
Another  time  she  was  driving  in  a  car 
along  a  narrow  road  on  a  cliff  when  a 
tank  approached  head-on  as  if  to  force 
her  over  the  cliff.  Chandler  said.  For 
some  reason,  the  tank  driver  had  a 
change  of  heart  and  veered  away,  saving 
Rial  and  the  others  in  the  car. 

Chandler  praised  Rial  as  “a  tremen¬ 
dous  photographer  who  is  able  to  get 
close  to  the  people  and  take  really  inti¬ 
mate  pictures  without  being  intrusive. 
She  was  the  first  Western  photojournal¬ 
ist  these  people  had  ever  seen.” 

And,  oh,  yes,  she’s  got  a  lot  of 
courage.  Asked  if  she  ever  regretted 
becoming  a  photographer,  she  said, 
“There  have  been  many  days  1  won¬ 
dered  if  1  was  cut  out  for  this  and  if  I 
was  good  enough,”  but  those  moments 
of  doubt  never  arose  in  Africa,  an  assign¬ 
ment  she  proposed  and  undertook 
alone. 

“1  knew  when  1  was  over  that  1  was 
doing  something  really  important.  I 
hope  I've  created  a  better  understand¬ 
ing  and  awareness  of  why  we  should 
care  about  Africa  here  in  the  United 
States,”  she  said. 

Aware  of  the  risks  of  the  joh,  she  said. 
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“Sadly  enough,  in  our  job,  we  could  die 
just  about  any  day.  I’m  always  con- 
eerned  how  many  photojournalists 
have  died  in  car  accidents  on  routine 
assignments.” 

After  she  feel  ill  from  eating  bad 
meat,  she  recalled, “I  spiked  a  high  fever. 

I  was  very'  ill  and  I  lost  a  lot  of  weight.  I 
wasn’t  sure  I  was  going  to  get  better 
and  make  it  back  to  Pittsburgh.” 
Nonetheless,  she  called  the  assignment 
“a  great  privilege.” 

Told  of  winning  the  Pulitzer,  Rial  said, 
“I’m  stunned.  I’m  absolutely  stunned.  I 
didn’t  even  think  1  was  in  the  running.” 
She  was  interviewed  by  phone  from  the 
(Church  Brew  Works,  a  microbrewery 
where  20  colleagues  had  taken  her  to 
celebrate. 

EXPLANATORY  REPORTING  — 

PAUL  SALOPEK 

Paul  Salopek  of  the  Chicago  Tribune 
won  “for  his  enlightening  profile  of  the 
Human  Genome  Diversity  Project, 
which  seeks  to  chart  the  genetic  rela¬ 
tionship  among  all  people.” 

Salopek,  36,  said  his  stories  explained 
that  Scandinavian  people  emigrated 
from  the  Middle  East  “about  4,000  year 
ago  —  which  is  an  evolutionary  eye 
blinking  —  and  their  skin  tone 
changed.” 

“You  would  never  think  that  a 
Finnish  person  is  related  to  the  Middle 
East,  but  genes  prove  the  hidden  rela¬ 
tionships,  the  surprising  relationships, 
between  populations,”  said  Salopek, 
who  called  himself  a  mongrel  with 
ancestry  that  includes  Croatian,  Welch, 
German  and  French. 

He  believes  genetic  research  should 
help  discredit  divisive  views  like  those 
espoused  by  the  Nazis,  Ku  Klux  Klan 
and  other  racist  organizations.  “It  can 
change  the  way  you  think.  Scientifically, 
99.9%  of  our  DNA  is  identical.  It 
debunks  philosophies  or  social  theories 
or  systems  that  are  race-  based,”  he  said. 

Salopek  praised  his  editors  for  giving 
him  time  to  chase  “a  very  abstract  and 
hideously  complicated  science  story'.” 

He  learned  he  had  won  after  being 
summoned  to  an  editor’s  office  and 
worrying  about  being  denied  time  off. 
Told  he  won  the  prize,  Salopek  was 
asked  about  his  plans.  “I’m  planning  to 
take  some  time  off,”  he  said  hopefully. 

FEATURE  WRITING  —  THOMAS  FRENCH 

Thomas  French  of  the  St.  Petersburg 
Times  won  “for  his  detailed  and  com¬ 
passionate  narrative  portrait  of  a  moth¬ 
er  and  two  daughters  slain  on  a  Florida 
vacation,  and  the  three-year  investiga¬ 
tion  into  their  murders.” 

His  story  was  told  as  one  long  narra- 
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tive  broken  into  seven  chapters  that 
appeared  on  seven  successive  days.  It 
concerned  a  murder  on  June  1, 1989,  by 
a  man  now  on  death  row. 

“He  is  a  criminal  who  enjoys  inflict¬ 
ing  pain  and  suffering  on  others.  His 
whole  thing  was  hurting  people  in 
front  of  people  they  loved,”  said  French. 
He  said  much  of  his  success  was  due  to 
the  cooperation  of  Hal  Rogers,  a  dairy 
farmer  from  Ohio  whose  family  was  on 
vacation  in  Florida  when  they  were 
slain. 

The  “really  terrify  ing  and  just  disturb¬ 
ing  story”  began,  said  French,  when  the 
mother  and  her  two  daughters  “disap¬ 
peared  from  a  boat  ramp  in  Tampa  and 
their  bodies  were  found  three  days  later 
floating  in  Tampa  Bay.” 

“I’m  really  grateful  to  all  the  investi¬ 
gators  and  prosecutors  and  especially 
to  Hal  Rogers,  who  was  the  husband 
and  father  of  the  victims  and  who  was 
really  brave  in  allowing  us  to  talk  with 
him,”  said  French. 

He  said  the  assignment  left  him 
believing  that  “every  moment  we  have 
is  a  gift  and  that  we  have  to  pay  atten¬ 
tion  and  take  responsibility  for  each 
other.”  Winning  the  Pulitzer  left  him  “in 
such  a  fog.” 

As  for  the  future,  French  said  he 
would  go  on  “standing  at  that  blank 
screen  every  day  like  always.  I’m  still 
going  to  be  terrified  when  I  sit  down  to 
write.  The  reporting  is  the  intriguing, 
the  fun,  part.  The  terror  comes  when 
you  sit  down  to  write  and  try  to  find 
words  to  match  the  vividness  of  what 
you  have  seen.” 

CRITICISM  —  MICHIKO  KAKUTANI 

Michiko  Kakutani,  New  York  Times 
senior  book  critic,  won  this  year’s 
Pulitzer  for  distinguished  criticism  but 
mysteriously  declined  all  requests  for 
interviews.  A  Times  spokesman  said 
Kakutani  also  requested  that  her  photo¬ 
graph  not  appear  in  a  full-page  ad  the 
Times  ran  on  April  15  to  celebrate  its 
three  prizes.  The  ad  showed  color  pho¬ 
tos  of  the  paper’s  six  other  winners. 


Shop  Talk 

Continued  from  page  104 

erage  of  its  clash  with  Rossello.  In  eight 
pages  of  stories,  the  only  comment 
from  a  government  official  was  buried 
in  a  short  wire  service  story  inside. The 
other  staff-written  stories  quoted  the 
newspaper’s  supporters. 

♦  Conflict  of  interest.  El  Nuevo  Dta 
consistently  portrays  the  issue  as  “free¬ 
dom  of  the  press,”  but  there  is  evidence 
to  support  Rossello’s  argument  that  the 
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crusading  is  really  about  money. 

The  paper  has  claimed  in  its  news 
space  and  in  a  federal  lawsuit  that  the 
government  is  harassing  Puerto  Rican 
Cement,  30%  of  which  is  owned  by 
Antonio  Luis  Ferre,  also  the  principal 
owner  of  El  Nuevo  Dta.  Part  of  the 
paper’s  coverage  consisted  of  stories 
quoting  employees  of  the  company  and 
several  of  its  vendors. 

Again,  no  government  officials  were 
quoted  to  give  the  other  side.  Nor  were 
there  quotes  from  competitors,  who 
have  alleged  in  other  media  that  Puerto 
Rican  Cement  uses  its  dominant  posi¬ 
tion  in  this  key  industry'  in  Puerto  Rico 
to  force  local  hardware  stores  not  to 
carry  competitors’  products. 

Most  important  of  all,  El  Nuevo  Dta 
did  not  express  any  reservations  about 
any  conflict  of  interest  in  printing  one¬ 
sided  stories  boosting  the  newspaper 
owner’s  other  business  interests. 

♦  News  judgment.  In  the  past,  when 
other  media  have  seen  sudden  changes 
in  their  government  advertising,  El 
Nuevo  Dta  reported  nothing.  In  the 
first  two  days  after  its  own  ads  were 
cut,  it  devoted  12  full  pages  of  news 
space  to  coverage  of  the  issue,  as  if  it 
were  the  biggest  news  in  Puerto  Rico  in 
years. 

This  is  not  intended  to  be  a  defense 
of  the  governor’s  actions.  It  is  intended 
to  raise  some  questions. 

When  journalists  are  still  being  assas¬ 
sinated  and  censored  in  various  coun¬ 
tries  in  the  Americas,  is  “freedom  of  the 
press”  in  San  Juan,  a  city  with  five  daily 
newspapers  and  dozens  of  broadcast 
media  who  publish  whatever  they 
want,  really  the  pressing  issue  for  the 
lAPA? 

Is  it  reasonable  to  compare  Puerto 
Rico,  which  has  arguably  the  strongest 
participatory  democracy  in  the  hemi¬ 
sphere,  to  Latin  American  military  dicta¬ 
torships  just  because  one  very  prof¬ 
itable  newspaper  lost  some  ads? 

Would  you  publish  a  sympathetic 
story  about  a  newspaper  in  conflict 
with  the  government  if  you  knew  the 
paper  blatantly  used  its  news  space  to 
promote  the  owner’s  business  interests 
and  had  abandoned  any  pretense  of  fair¬ 
ness  and  objectivity  in  its  coverage? 

Diligent  journalists  today  know  bet¬ 
ter  than  to  jump  into  an  unfamiliar  set¬ 
ting  and  draw  easy  conclusions  in  their 
coverage. The  same  standards  of  skepti¬ 
cism  and  complete  investigation  should 
be  applied  before  we  take  sides  in  a  dis¬ 
pute  involving  a  fellow  newspaper,  if 
only  to  preserve  our  credibility  and  to 
be  certain  we  spend  our  efforts  defend¬ 
ing  those  who  most  need  and  merit  our 
aid. 
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Time  Data  Synd.  (800)  322-51 01 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  CSlover  (312) 
649-5464,  Fax:  (31 2)  397-5500. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  an  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


EFTTERTAINMENT _ 

“HOLLYWOOD-BEHIND-THE-SCENES”: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
LA.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(81())  751  -0168/Avanti  T054@aol.com 


INCREASE  AD  SALES 


DESIGNED  TO  INCREASE  ad  sales! 
50-year  veteran  adman  hits  with 
power-packed  force  in  a  1 3-part  series 
telling  why  newspaper  advertising  is 
essential  to  success  for  any  business! 
Debunks  objections  with  logic,  com¬ 
mon  sense,  statistics.  Sample/ rates: 
Fax:  (870)  834-0159  or  P.O.  Box 
357,  El  Dorado,  AR  71 731. 


INTERNET  SERVICES 


SEE  WHY  publications  are  making 
money  and  Realtors  are  getting  results 
with  the  HomeSeller. 

View  at  www.homeseller.  net 
(800)  574-3703  or  info@paper.net 


_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  1 0941  ; 
(914)692-4572 
Fox  (91 4)  692-8311 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


WISDOLOGY 


A  UNIQUE,  new  thought,  inspirational, 
spiritual,  religious  weekly  column. 

4  weeks  free.  Fax  (21 2)  41 4-0297. 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 


Produds 

Sem%s 

Directory 


Products  and  Services  Directory  Schedule 
Sites  and  Services  Directory  Schedule 

Scheduled  on: 

Mays  •June  20  •July  18 

For  Business  Card  advertising, 
call  (212)675-4380,  ext  171, 173 
Contract  rates  available 


Newspaper  Handling  Systems 


■Conveying  aStacking  aWrapping 
■  Strapping  a  Cart  Loading  a  Controls 


ForTheBe^t^CaJI^^^^^^ 
Quipp  Systems,  Inc. 
4800  NW  157lh  Street 
Miami,  FL  33014-6434 
Phono:  (305)  623-8700 
Fax;  P05)  623-0980 
www.quipp.com 


Did  you  know...  ??? 

Only  70.02%  of  all  new  crew 
start  orders  are  good  and 
started  promptly. 

Source:  Ver-A-Fast  Corporation,  1997  data 
1-800-327-8463 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  BolitFio-Cribb  &  Assoc, 
display  ad  this  page. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
V/.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  33767.  No  obligation  of  course. 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  RedmontCrl,  Mesa,  AZ  85215 
(602)807-7791  FAX  (602)  807-7795 

NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOR  Partners, 
Banic  Tax,  Stock,  Assets 

Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 


JohnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586-6774 


NEWSPAPER  BROKERS 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

THOMAS  C.  BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.cam 

NEWSPAPERS  FOR  SALE 

FOR  SALE:  Small  subscription  based 
independent  community  weekly  paper 
located  on  the  west  coast  of  Florida. 
Currently  hold  “periodic  mailing 
permit”.  If  you  are  representing  a  third 
party  or  are  a  broker  or  have  engaged 
one,  please  identify  yourself  as  such. 
Reply  to  Box  08475,  Editor  &  Pub¬ 
lisher. 

LONG  ISLAND,  NY:  Highly  successful 
special  interest  monthly  tabloid.  Pub¬ 
lished  continuously  since  1973. 
Excellent  subscriber  and  advertiser 
loyalty  well  documented.  Proprietor  is 
approaching  retirement  age  and  seeks 
a  smooth  transfer  of  ownership.  (516) 
924-4321  for  private  appointment. 

MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  Riferences 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  De.sco  Dr..  Dalla.s,  TX  73225 


NEWSPAPERS  FOR  SALE 

SOUTH  FLORIDA  niche  publication. 
Strong  growth,  excellent  cash  flow. 
$1.3  million  revenue  and  growing. 
Tom  Karavakis,  Bolitho-Cribb  &  Asso¬ 
ciates  (941 )  403-4133. 

TIMES  PUBLICATIONS 
SOUTH  BEND,  INDIANA 
1 997  ANNUAL  SALES:  $3  MILLION 

This  32-year-old  Free  Newspaper  and 
Penny  Saver  Group  will  be  sold  as  a  ful¬ 
ly-operating  and  active  publishing  busi¬ 
ness  in  a  two-step  bidding  process 
MAY  5-7, 1998 

Interested  parties  please  contact: 
Colleen  Schultz  Dobslaw 
_ (219)  257-7594 _ 

WESTERN  TRADE/industry  newspaper 
for  sale.  Serves  strong  multi-billion 
dollar  food  processing  industry.  4- 
Color  tab.  Frequency  contracts  in  place 
from  local,  regional  and  national 
advertisers.  Growing  market,  excellent 
niche.  Law  overhead.  Strong  contract 
team  in  place.  Less  than  a  year  old, 
lots  of  growing  to  do.  Needs  full-time 
owner/publisher.  Fax  confidential  let¬ 
ter  of  interest  to  (425)  430-1915. 

NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 

_ (312)321-2673 _ 

FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


EQUIPMENT  &  SUPPLIES 


CLASSIFIED 

ADVERTISING 

DEADLINES 

In-Column 

Advertisements 

Tuesda)^  noon  (EST)  for 
following  Saturday  issue 

Classified 

Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILR(X)M 

7  INTO  1  AVAILABLE  NOW! 

Muller  Martini  227  inserting  machine 
will  sell  as  complete  or 
as  add-on  pockets 
Call  Andrew  (903)  596-6250 

7  INTO  1  McCain  660  Inserter,  well 
maintained.  Call  Harry  (215)  949- 
4061. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-4886. 

WWW. midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


FERAG  EQUIPMENT 


PERAG 
EQUIPMENT 
FOR  SALE 

VARKHHSC 
INSERTINC  SYSTEMS 

QLAffilV  ashing  PRICE 
AiAILABi  «E5Mi! 

INSERTING  DRUMS  |2)  $200,000 

(3  VP)-v*  Related 
Equipment  &  Conveyor 


MULTI-CELL  dOI  $100,000 
COMPLEX 

ot  3  Stackers 

(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT;  J.  WILLS 

(516)  oas-soos 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


_ PRESSES _ 

HARRIS  VI 5D  and  V25,  21  1/2" 
presses,  BAKER  PERKINS  G16  4-unit 
22  3/4"  (45  1/2")  heatset  press,  5- 
unit  COLOR  KING  heatset  press  with 
KJ16  folder.  Also  splicers,  dryers  and 
other  web  presses  and  equipment.  Call 
Grafica  Worldwide  (91 4)  761  -6360. 

Fax:  (914)  337-5819 


USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


FAX  your  ad  to  212  ^929  ♦1259 
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EQUIPMENT  &  SUPPLIES 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  oil  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)821-6257 
Fax:  (213)  256-7607 


(b 


WWW.  inlandnews.  COM 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLIAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355 
(205)  997-9656  Fax 


Call  us  about  our  low  contract  rates! 

(212)  675-4380  ext.  171  or  173 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Notionwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALLING 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sale  by  our  telemarketing 
management  professionals.  Located  in 
four  different  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.teleservicetech.com. 

We  make  every  call  count! 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SERVICES 


YEAR  2000 

30  years  newspaper  experience,  I.S., 
prepress,  hardware  and  software.  Time 
is  moving  on,  let  me  help  you  define 
Year  2000  problems  and  solve  them. 

E-mail:  cecolby@bigfoot.com 
Telephone:  (818)  709-4475 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulatian.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.cc)m/ scout 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  harsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


NEWSPAPER  EXECUTIVE  SEARCH  1  NEWSPAPER  EXECUTIVE  SEARCH 


E&P’s  Classified  The  newspaper  industry’s  meeting  place.  (212)  675-4380 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.’' 

Haas,  Watkins  &  Associates 
713-977-8955  Fax  713-334-4180 


HELP  WANTED 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
»IC0MB0  OFFER! 


•Here’s  your  opportunity  to  reach  CEOs,  publishers,  man- 
lagers  and  decision  makers  in  the  specialty  and 
[free  paper  industries.  Just  tell  us  to  run  your  E&P 
[classified  ad  in  the  next  issue  of  FPP.  It's  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
I  It’s  that  simple! 

For  Rate  Information  Contact: 

Matt  Wilcox,  Classified  Sales  Representative 
Tel:  (212)  675-4380  exL  173  •  E-mail:  mattw@mediainfo.com 


UNIVERSITY  NEWSPAPER  ADVISER 

News/edifarial  adviser  for  rhe  Univer¬ 
sity  of  Texas  at  Arlington's  award¬ 
winning  daily  student  newspaper.  The 
Shorthorn,  and  other  student  pub¬ 
lications.  Must  have  strong  journalism 
loackground,  coaching  ability,  commu¬ 
nication  skills  and  a  thorough  unders¬ 
tanding  of  newspaper  processes.  Mini¬ 
mum  qualifications:  bachelor's  degree  in 
journalism  or  equivalent  field;  at  least  two 
years  professional  journolism  ex¬ 
perience,  preferably  on  a  daily  news¬ 
paper;  and  familiarity  with  Macintosh 
computers.  Experience  in  student 
pubfications  at  the  university  level  also 
preferred.  The  position  holds  the  rank  of 
Assistant  Director.  Salary  negotiable. 
Application  deadline  May  1 4;  position 
b^ins  Sept.  1 .  Send  letter,  resume  and 
work  samples  to  Lloyd  Goodman,  director 
of  Student  Publications,  The  University  of 
Texas  at  Arlington,  P.O.  Box  1 9038, 
Arlington,  TX  7601 9. 


CENTRAL  WASHINGTON 
UNIVERSITY 

Assistant  Professor,  Mass  Communica¬ 
tion,  9  month/tenure  track.  MA 
required  plus  2  years  professional 
experience  in  advertising,  PR  or  jour¬ 
nalism.  Call  (509)  963-1066  for 
details.  AA/EOE/Title  IX  Institution. 

ADMINISTRATIVE 

ASSOCIATE  PUBLISHER/Ad  Director 
for  10-year-old  Orlando-based  Florido 
music  magazine.  Can  you  train, 
motivate  and  lead  a  young  staff  to 
meet  and  exceed  challenging  goals? 
Can  you  spot  and  hire  high-level 
performers?  Plan  strategically?  Moke 
the  numbers  but  ensure  quality?  If  the 
answers  are  yes  and  you  hove  sales 
management  experience  with  an 
alternative  newsweekly  or  niche  pub¬ 
lication  write  George  Biggers,  JAM 
Magazine,  135  W.  Jessup  Avenue, 
Longwood,  FL  32750  or  fox:  (407) 
76^0533. 
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HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER/Ad  Manager 
needed  by  county  seat  weekly  news¬ 
paper  and  shopper.  Prefer  ad  back¬ 
ground.  Great  opportunity  with  a  great 
paper.  Send  resume  to  GM,  Putnam 
County  Sentinel,  P.O.  Box  149, 
Ottawa,  OH  45875. 


REGIONAL  PUBLISHER  needed  for  our 
Colorado  Springs  weekly  group.  Live 
and  work  in  a  beautiful  area  while 
being  a  part  of  a  growing  60-i-  news¬ 
paper  chain.  Send  resume  with  cover 
letter  including  salary  requirements  to 
Westward  Communications,  LLC,  attn: 
Jerry  Healey,  319  Perry  Street,  Castle 
Rock,  CO  80104. 


PUBLICATIONS  OFFICER 
The  World  Health  Organization's 
Global  TB  Programme  is  seeking  an 
experienced  communicator  to  manage 
the  preparation  of  advocacy  and 
health  education  publications.  The 
candidate  will  be  responsible  for  pre¬ 
paring  the  Programme's  annual  report, 
quarterly  newsletter,  and  other  promo¬ 
tional  materials.  Required:  Five  years 
experience  managing  all  aspects  of  the 
publications  process;  excellent  writing 
and  editing  skills;  ability  to  persua¬ 
sively  communicate  complex  medical 
issues  to  a  non-medical  audience; 
desktop  design  skills,  including  ex¬ 
perience  in  QuarkXPress,  Illustrator 
and  Photoshop;  and  creativity  and  a 
good  visual  eye.  Monthly  remuneration 
is  approximately  USD  5,000,  tax- 
free.  Recruitment  is  for  eleven  months, 
subject  to  renewal.  Send  c.v.  with 
photograph  and  samples  of  publications 
and  writing  (not  returned)  to  Head, 
Professional  Candidates  (PRC/GTB), 
World  Health  Organization,  20  Avenue 
Appia,  CH-1211,  Geneva  27,  Swit¬ 
zerland  (WHO  facsimile  no:  01 1  (41  -22) 
791-0746).  Deadline:  May  20.  For 
further  information,  visit 

http :  / /www.  who .  ch  .gtb 


PUBLISHERS  WANTED 

Lee  Enterprises,  a  national,  publicly 
traded  multimedia  corporation  heaci- 
quartered  in  Davenport,  lA,  is  looking 
to  build  on  its  pool  of  Publisher  talent 
in  the  Midwest/Western  U.S.  Are  you 
a  top-notch  newspaper  professional 
seeking  new  challenges  or  opportu¬ 
nities  to  grow  professionally?  We 
desire  candidates  that  focus  on 
employees  and  customers  while  main¬ 
taining  aperational  excellence.  We 
require  proven  performance  in  the 
areas  of  audience  development,  ad¬ 
vertiser  market  share,  and  emplayee 
relations  combined  with  a  balanced 
perspective  on  financial  stability  of 
operations.  We're  pacing  our  com¬ 
pany  to  be  an  industry  leader  as  we 
mave  into  the  21st  century  and  need 
mare  af  the  right  people  to  get  us 
there.  If  you're  yearning  for  a  change 
or  would  like  to  start  a  dialogue,  send 
o  resume  and  cover  letter  telling  us 
how  you  meet  our  needs  to: 

Dan  Rogalski 
Lee  Enterprises 
215  N.  Main  Street 
Davenport,  lA  52801-1924 
Fax:  (319)  323-9609 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

The  Leader  in  upstate  New  York  is 
presently  looking  for  a  new  Advertising 
Director  to  lead  a  24  plus  person 
dynamic  advertising  team  in  Corning, 
New  York.  This  person  will  be  responsi¬ 
ble  for  all  revenue  including  retail, 
classified,  transient,  legal,  national  and 
more.  The  Advertising  Director  will  also 
be  actively  involved  in  developing  new 
accounts,  new  business  and  new 
revenue.  This  is  not  an  “in  the  office 
job”.  Other  duties  include  budgeting 
and  managing  expenses,  direction, 
coaching  and  training  of  staff,  as  well 
as  day-to-day  operations.  This  person 
will  also  be  on  active  participant  and 
involved  in  community  events  and 
organizations. 

The  ideal  candidate  for  this  position 
should  have  a  college  degree  or  a  min¬ 
imum  of  5  years  experience  in  sales  or 
management.  Other  qualities  should 
include  good  communication  skills, 
personnef  experience  and  the  ability  to 
lead  by  example. 

This  position  is  lOC^  commission  with 
projected  earnings  from  the  low 
$50,000's  to  the  mid  $60,000's. 
Other  benefits  include  medical  and  life 
insurance,  holidays,  personal  day, 
YMCA  health  membership,  mileage 
and  more. 

If  interested,  please  send  a  cover  letter 
indicating  your  reason  for  applying 
along  with  any  other  pertinent  informa¬ 
tion  and  your  resume.  Applications  for 
this  position  will  close  on  Friday,  April 
24,  1 998.  Send  replies  to: 

William  C.  Blake,  Publisher 
P.O.  Box  1017 
Corning,  NY  1 4830 
(607)936-4651  ext.  12 
Fax:  (607)  937-3879 
E-mail:  blakepub@stny.lrun.com 

ADVERTISING  DIRECTOR  for  21,000 
daily  in  SE  PA.  Excellent  opportunity 
for  person  who  believes  in  achieve¬ 
ment,  strong  customer  focus,  consultant 
sales  style,  team  building  and  group 
motivation.  Base  plus  MBO.  Please 
send  resume  and  salary  history  to  Pub¬ 
lisher,  The  Evening  Sun,  1 35  Baltimore 
Street,  Hanover,  PA  1 7331 .  Or  E-mail: 
rwillgm@aol.com 


CLASSIFIED  SALES  MANAGER 

Daily  newspaper  in  Zone  6  has  an 
opportunity  for  an  aggressive  classified 
sales  manager.  We  are  looking  for  an 
exceptional  manager  with  communica¬ 
tion  and  telemarketing  skills.  This  open¬ 
ing  offers  unlimited  growth  potential 
for  the  right  person. 

This  is  a  full-time  position  with  an 
attractive  benefits  package.  Quarterly 
and  yearly  bonuses  are  offered. 

Please  send  resume  and  salary  require¬ 
ments  to: 

News  Leader,  Inc. 

Attn:  E.C.  Gensheimer 
P.O.  Box  1999 
Sulphur,  LA  70664 


_ ADVERTISING _ 

CLASSIFIED  MANAGER 
Experienced  Classified  Manager 
sought  for  1 5,000  daily  in  high  growth 
market.  Salary,  MBO,  plus  full  benefit 
package  included.  Submit  resume, 
including  salary  history  to  Donna 
McNichol,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


DISPLAY 

ADVERTISING  SALES  MANAGER 
Fast-growing  daily  newspaper  in  Flor¬ 
ida  is  looking  for  a  creative, 
performance  leader  to  manage  a  staff 
of  seven  sales  people,  our  Creative 
Service  Department  and  support  staff. 
At  least  three  years  of  newspaper 
advertising  sales  and  management 
experience  preferred.  Please  send 
resume  to  Box  08479,  Editor  &  Pub¬ 
lisher. 


DISPLAY  ADVERTISING  SALES 
GENERAL  ADVERTISING  DIVISION 

We  have  a  General  Advertising 
Account  Executive  opening  in  our 
General  Advertising  division.  This  indi¬ 
vidual  will  be  expected  to  aggressively 
pursue  revenue  opportunities  with 
national  brand  and  image  advertising. 
Person  will  be  expected  to  develop  and 
maintain  local,  regional  and  senior 
level  relationships  with  clients  in  order 
to  increase  market  share  from  news¬ 
papers,  broadcast,  magazine  and 
direct  mail  media.  5  years  of  successful 
newspaper  advertising  sales  experi¬ 
ence  required,  preferably  in  national 
sales.  Must  have  strong  sales,  service, 
presentation  skills,  be  open  to  travel 
and  have  a  current  DMV  report  at  time 
of  application.  Starting  earnings  com¬ 
mensurate  with  experience.  Compre¬ 
hensive  benefit  package  includes  sick 
leave,  vacation,  medical,  life  insur¬ 
ance,  dental,  vision  care  and  401  (k). 

Applications  and  resumes  now  being 
accepted.  No  phone  calls,  please. 

THE  PRESS-ENTERPRISE 
Jim  Milbourne 

General  Advertising  Manager 
3512  1 4th  Street 
Riverside,  CA  92501-3878 

Equal  Opportunity  Employer 


RECRUITMENT 

ADVERTISING  SALES  MANAGER 

THE  PALM  BEACH  POST  (a  COX 
Newspaper)  is  searching  for  seasoned 
professional  to  direct  the  operations  of 
the  recruitment  advertising  sales  staff 
and  our  notional  sales  representation. 
Responsible  for  generating  sales  within 
the  employment  category,  assisting  in 
sales  presentation  development,  budget¬ 
ing,  annual  planning,  etc.  Three  years 
experience  in  recruitment  advertising 
sales  on  local  and  national  levels,  both 
direct  and  with  advertising  agencies, 
and  advertising  management  experi¬ 
ence  required.  Please  send  materials 
and  references  to  Larry  Kline,  VP 
Advertising,  Palm  Beach  Post,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700  by  5/1 5/98. 


_ ADVERTISING _ 

PRODUa 

DEVELOPMENT  MANAGERS 

SignOn  San  Diego,  the  online  service 
of  The  San  Diego  Union-Tribune,  is 
expanding  due  to  growth  in  the  indus¬ 
try.  We  are  seeking  three  seasoned  pro¬ 
fessionals  for  our  Product  Development 
Managers  positians  far  the  follawing 
areas:  Real  Estate,  Emplayment  and 
Automotive.  As  a  Product  Development 
Manager  you  will  plan  and  develop 
new  products  for  one  of  the  following 
categories:  Real  Estate,  Employment  or 
Automotive.  You  will  explore  and 
define  new  products  and  areas  af  prof¬ 
itability  by  consulting  with  industry 
experts  to  develop  successful  electronic 
products  and  services  and  conducting 
or  reviewing  market  research.  In  addi¬ 
tion  you  will  conduct  financial  analysis 
and  project  plans,  project  conception, 
development,  implementation  and  sales 
develapment,  set  and  repart  measura¬ 
ble  goals  against  business  objectives. 

Qualified  candidates  will  have  5-t- 
years  business  and/or  marketing  expe¬ 
rience  in  a  complex  media  environ¬ 
ment  including  specific  experience 
within  Real  Estate,  Employment  or 
Automotive.  Demonstrated  knowledge 
of  the  Internet  and  skills  with  standard 
desktop  presentation  and  business 
programs. 

The  San  Diego  Union-Tribune  offers  an 
excellent  compensation  and  benefits 
package  to  include  medical,  401  k,  etc. 

Please  send  resume  and  salary  history 
to: 


The  San  Diego  Union-Tribune 
Human  Resources  Department 
Job50-98/KK 
P.O.  Bax  191 

San  Diego,  CA  92 1 1 2-4 1 06 
An  Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 

The  Ogden-based  Standard-Examiner 
is  immediately  recruiting  for  the  posi¬ 
tion  of  Retail  Advertising  Manager. 
This  is  one  of  the  top  executive  posi¬ 
tions  within  the  advertising  department 
and  supervises  12-15  sales  persons 
and  team  leaders  in  the  Top  of  Utah. 
We  seek  the  experienced  manager 
who  is  an  aggressive  sales  person, 
strong  on  people  skills  and  leadership 
qualities  and  has  a  successful  track 
record  of  managing  projects.  Consider 
a  future  with  Utah's  fastest  growing 
newspaper,  with  the  opportunity  to 
move  to  a  high  quality,  family  oriented 
community.  An  excellent  salary,  bonus 
and  benefits  package  will  accompany 
any  offer.  Apply  oy  sending  your 
resume  and  letter  of  introduction  to 
Brad  Roghaar,  advertising  director, 
P.O.  Box  951,  Ogden,  UT  84402- 
0951,  or  Fax  to  (801)  625-4515.  No 
phone  calls,  please. 


96  Editor  &  Pi:blisher 
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HELP  WANTED 

ADVERTISING 


_ ADVERTISING _ 

REAL  ESTATE  SALES  MANAGER 

The  Tennessean,  a  Gannett  newspaper 
with  a  circulation  of  200,000  daily 
and  290,000  on  Sunday,  is  looking  for 
an  experienced  advertising  sales  man¬ 
ager  to  lead  our  Real  Estate  sales 
team.  This  strategic  thinking  individual 
will  identify  customer  needs  that 
mutually  benefit  Middle  Tennessee's 
growing  Real  Estate  market  and  The 
Tennessean. 

Proven  sales  management  experience 
is  essential  to  lead  a  sales  and  support 
team  of  seven  in  achieving  revenue 
goals.  Strong  leadership  and  problem 
solving  skills,  along  with  excellent  writ¬ 
ten  and  verbal  communication  are 
imperative  to  communicate  effectively 
with  customers  and  staff. 

The  successful  candidate  must  have  a 
bachelor's  degree  in  advertising,  busi¬ 
ness  or  related  field,  and  three  to  five 
years  direct  sales  management  experi¬ 
ence.  Knowledge  of  or  experience  in 
the  real  estate  profession  is  a  plus. 
Experience  in  new  product  devel¬ 
opment,  in  print  or  online,  as  well  as 
experience  developing  creative  solu¬ 
tions  is  helpful. 

We  offer  a  fast  paced  and  exciting 
career  opportunity  with  the  market's 
leading  real  estate  medium.  We  also 
offer  competitive  salary  and  bonus 
program,  with  a  wide  range  of  bene¬ 
fits,  including  medical,  dental  and 
401  (k)  plan. 

Interested  candidates  should  send 
cover  letter  and  resume  with  salary 
requirements  to: 

The  Tennessean 
Attn;  Kathy  Kirby,  Classified 
1 1 00  Broadway 
Nashville,  TN  37203 
Fax:  (6 15)  259-8820 
E-mail:  kkirby@tennessean.com 


TELEPHONE  SALES  MANAGER 
CLASSIFIED  ADVERTISING 

This  position  provides  direct  super¬ 
vision  to  our  inside  sales  staff. 
This  includes  responsibility  for  sales 
training  and  cross-training;  mastery  of 
the  computer  pagination  and  billing 
systems;  staff  scheduling  and  assign¬ 
ments;  product  management  and 
development;  accuracy  and  customer 
relations.  Two  years  telephone  sales 
management  experience  is  required; 
computer  skills  are  a  must;  and  a  cal- 
lege  degree  would  be  great! ! 

The  Wichita  Eagle  is  a  Knight-Ridder 
newspaper.  Pay  is  competitive  and 
benefits  include  401  (k);  pension;  stock 
purchase  plan;  medical,  vision,  dental, 
life  and  disability  insurance;  and  much 
more.  Opportunities  for  professional 
growth  and  development  are  excellent 
at  the  Eagle  and  in  Knight-Ridder. 

Apply  in  person,  mail  or  fax  resume  to: 
THE  WICHITA  EAGLE 
825  East  Douglas 
Wichita,  KS  67202 
FAX:  (316)  268-6672 
ar  E-mail  ta:  HR@wichitaeagle.com 


THE  MDDC  Press  Association,  Bowie, 
MD,  is  seeking  a  media  planner/accaunt 
services  person  to  help  develop  statewide, 
regional  and  national  buys  for  growing 
newspaper  network. 

Should  have  strategic  advertising  plan¬ 
ning  background  and  familiarity  with 
newspapers.  PC  spreadsheet  and  word 
rocessing  skills  a  must.  Excellent  bene- 
ts  and  campetitive  salary/bonus. 
Resume/cover  letter  to  MDDC  Press 
Association,  4201  Northview  Drive, 
#219,  Bowie,  MD  20716.  Fax:  (301) 
352-0606.  EOE. 


THOMSON  NORTH  GEORGIA/East 
Tennessee  is  seeking  a  highly 
motivated  professional  with  praven 
management  and  marketing  pre¬ 
sentation  skills  to  lead  our  advertising 
team.  The  Dalton  Daily  Citizen-News  is 
a  14,500,  7-day,  morning  newspaper 
located  in  beautiful  Northwest  Georgia 
only  30  minutes  from  Chattanooga 
and  90  miles  north  of  Atlanta.  This  is  a 
thriving  area  with  schools  rated  in  the 
Top  10  in  Georgia  and  expected  to 
reach  Metropalitan  Statistical  Area 
within  the  next  two  years. 

The  ideal  candidate  must  have  strang, 
competitive  retail  advertising  sales 
knowledge  and  experience  in  selling 
and  marketing  a  partfalio  af  products 
to  local  retailers.  Must  have  excellent 
communicotion  skills,  and  be  able  to 
train,  lead  and  motivate  a  proven 
high-caliber  sales  team  with  enthusiasm 
and  excitement. 

We  offer  an  extremely  competitive  com¬ 
pensation  plan  which  includes  salary, 
commission,  401  (k),  retirement  plan, 
vacation  and  comprehensive  insurance 
benefits.  If  you  are  looking  for  an 
excellent  career  opportunity,  please 
send  a  cover  letter  with  your  resume 
explaining  why  you  are  the  right 
person  for  the  job  to  Richard  D.  Brown, 
VP  sales/marketing,  Thomson  North 
Georgia  Strategic  Marketing  Group, 
110  South  Pentz  Street,  Dalton,  GA 
30720  or  fax  to  (706)  279-3797. 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST/PAGE  DESIGNER 
Need  designer  with  flair  far  creating 
graphics  and  pages  at  23,000,  7-day 
newspaper.  Will  cansider  recent  grad¬ 
uates.  Submit  resume,  3  best  samples 
to  Steve  Young,  Carroll  County  Times, 
201  Railroaa  Avenue,  Westminster, 
MD21158. 


NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PUBLISHER 


_ ART/GRAPHICS _ 

INFORMATION  GRAPHICS  PRO, 
NEWARK,  NJ 

WANTED:  Deadline  information  graphics 
pro. 

YOU:  Fast,  efficient,  independent  news- 
hound,  capable  af  juggling  multi¬ 
ple  deadline  graphics  while  working  in 
tandem  with  night  news  editors,  graph¬ 
ics  director,  photo  and  news  sectian 
designers  on  breaking/daily  news. 
Mac  and  traditional  media,  color  and 
black  and  white. 

US:  The  Star-Ledger,  the  natian's  1 2th 
largest  daily.  We  are  20  minutes  fram 
New  York  City  in  Newark,  New  Jersey. 
We've  got  a  fabulous,  new,  award¬ 
winning  redesign,  and  are  currently 
upgrading  our  graphic  support  on  the 
News  and  Metro  sections. 

DETAILS:  Salary  commensurate  with 
experience.  Great  benefits.  Hours:  Tues¬ 
day  through  Saturday,  2  to  10  pm. 
Send  cover  letter,  resume  and  5 
tearsheets  of  breaking  news  graphics 
to:  Helen  I.  Driggs,  graphics  director. 
One  Star-Ledger  Plaza,  Newark,  NJ 
07102,  USA.  Telephone:  (973)  877- 
5845.  Fax:  (973)  877-5845. 

Email:  hdriggs@starledger.com 


_ CIRCULATION _ 

BRANCH  MANAGER 

The  San  Jose  Mercury  News,  the 
newspaper  of  Silicon  Valley  is  looking 
for  a  Branch  Manager  to  provide  lead¬ 
ership  in  our  San  Mateo  Circulation 
Branch  office.  This  position  will  provide 
leadership,  set  performance  expecta¬ 
tions,  coach  and  mentor  district  ad¬ 
visors,  customer  advocates,  helpers, 
delivery  agents  and  independent  con¬ 
tractors.  The  manager  will  be  expected 
to  lead  efforts  of  the  branch  teams  to 
plan  and  implement  programs  aimed 
at  meeting  or  exceeding  home  delivery, 
single  copy  and  Nuevo  Mundo  circulation 
goals. 

Position  requires  four  year  college 
degree  with  an  emphasis  in  business 
preferred.  2-5  years  newspaper  circula¬ 
tion  management  experience.  Skilled  in 
facilities  management  and  knowledge 
of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  have  the 
ability  to  create  and  foster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang¬ 
ing,  deadline-oriented  work  environ¬ 
ment. 

We  offer  a  competitive  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  their  resume  by 
mail,  fax  or  E-mail  in  Microsoft  Word 
for  Windows  or  text  format  to 
jobs@sjmercury.com 

Human  Resources  Department 
FAX:  (408)  271-3689 

(Re;  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

EQUAL  OPPORTUNITY  EMPLOYER 


_ CIRCULATION _ 

CIRCULATION  A4ANAGER 
Progressive,  40,000  award-winning 
weekly  group  plus  125,000  Chicago 
niche  publication  seeks  experienced 
circulation  manager  who  thrives  on 
variety.  Carrier,  mail,  single  capy,  bulk 
drops  —  we  do  it  all.  Building  paid 
circulation  in  our  weeklies  is  a  top 
priority.  Must  be  able  ta  wark  well 
acrass  all  departments  of  company. 
Resume  and  salary  history  to  Andrew 
Johnston,  Wednesday  Jaurnal,  Inc., 
141  S.  Oak  Park  Avenue,  Oak  Park,  IL 
60302.  Phone.  (708)  524-8300,  Fax: 
(708)  524-0447. 


CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Patriat-News  in  Harrisburg,  PA,  a 
97,000  morning  ond  1 63,000  Sunday 
paper  is  seeking  a  circulation  sales 
and  marketing  manager  who  can 
develap,  implement  and  coordinate 
sales  programs  far  hame  delivery  and 
single  copy.  Responsibilities  include  pro¬ 
ducing  orders  through  an  inside 
telemarketing  room,  outside  sales 
crew,  carriers,  etc.  Develop  retention 
and  sales  programs  for  both  home 
delivery  and  single  copy  sales  with 
POP  and  pramotions.  Requirements 
include  degree  in  marketing,  business 
or  other  related  fields.  Sales  experi¬ 
ence,  strong  verbal  and  written  com¬ 
munication  skills,  spreadsheet  and 
word  processing  skills. 

Send  resume  and  salary  requirements 
to  Kurt  Hower,  The  Patriot  News,  P.O. 
Box  2265,  Harrisburg,  PA  1 71 05. 

CIRCULATION  SALES 
AND  MARKETING  MANAGER 

The  Register  in  Mobile,  Alabama, 
100,000  circulatian  paper,  is  seeking 
a  Sales  and  Marketing  Manager  to 
manage  outside  sales  and  an  inside 
telemarketing  staff.  Responsibilities  also 
include  developing  and  coordinating 
new  marketing  programs  far  home 
delivery,  single  copy  and  retention 
progroms  using  databases  for  target¬ 
ing  and  tracking  sales.  If  you  hove  a  pro¬ 
ven  track  record  of  developing  market¬ 
ing  strategies  which  have  resulted  in 
increased  sales  and  have  superior 
communication,  coaching  and  training 
skills,  this  may  be  the  job  for  you.  We 
offer  a  competitive  salary,  great  bene¬ 
fits  and  a  401  (k)  plan.  Qualified  indi¬ 
viduals  should  send  their  resume  and 
salary  requirements  to  The  Mobile  Reg¬ 
ister,  Attn:  Human  Resources,  P.O.  Box 
2488,  Mobile,  AL  36652-2488. 


CIRCULATION 

SALES  &  MARKETING  MANAGER 

The  Bucks  County  Courier  Times  is  seek¬ 
ing  a  knowledgeable  manager  to 
direct  our  subscription  sales  efforts. 
Must  be  experienced  driving  quality 
sales  thraugh  telemarketing,  crewing, 
direct  mail  and  single  capy.  We  are 
located  in  a  highly  campetitive  market. 
We  need  someone  who  is  creative  and 
can  think  “outside  the  box”.  Send 
resume  and  caver  letter  to: 

Gearge  Stevenson 
Circulation  Director 
Bucks  County  Courier  Times 
8400  Route  1 3 
Levittown,  PA  1 9057 
FAX:  (215)269-3306 
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HELP  WANTED 


CIRCULATION 


CUSTOMER  SERVICE  MANAGER/ 
NEWSPAPER  CIRCUIATION 

Busy  newspaper  group  seeks  a 
Customer  Service  Manager  to  build 
and  leod  a  customer  focused  team  to 
support  its  mail  subscriptions  and 
newsstand  sales  efforts.  Department 
will  maintain  mailing  lists,  process  new 
subscribers,  handle  billing  inquiries 
and  resolve  customer  issues.  Customer 
service,  supervisory  experience,  college 
degree,  PC  literacy  (spreadsheets/ 
word  processing),  excellent  communi¬ 
cation  skills  and  analytical,  numbers 
oriented  thinking  required.  Newspaper 
circulation  experience  and  knowledge 
of  related  computer  systems  very  desira¬ 
ble.  We  need  a  team  builder  with 
excellent  leodership  and  organiza¬ 
tional  skills.  Send  resume  with  salary 
history  to  The  Princeton  Packet,  Inc., 
(EP),  P.O.  Box  350,  Princeton,  NJ 
08542  ATTN;  Human  Resources  or 
Fax  to  (609)  921-8648. 


SEEKING  responsible  firm/individual 
to  sell  subscriptions  door  to  door  in  an 
upscale  market  in  central  New  Jersey. 
The  right  candidate  will  earn  an 
attractive  income  and  a  solid  spot  in 
our  marketing  mix.  Contact  Ed  Kelley, 
circulation  director.  The  Princeton 
Packet,  Inc.,  P.O.  Box  350  (E&P),  Prin¬ 
ceton,  NJ  08542  or  call 

(609)  924-3244x189 


AGGRESSIVE,  enterprising  sports 
writer  wants  to  step  up  to  the  next 
level.  Looking  to  lead  your  sports 
department  or  join  energetic  staff  as  a 
reporter.  Master's  degree  in  newspa¬ 
per  administration  (Medill).  Nearly 
tfiree  years  of  experience.  Mark  Col- 
osimo  at  (847)  475-471 1  or 

m-colosimo@nwu.edu 

ASSISTANT  CITY  EDITOR 

Assistant  city  editor  wanted  for  Zone  2 
daily.  We're  an  expanding  21,000 
circulation  PM  paper  looking  for  a 
dayshift  editor  to  work  with  the  city 
editor  to  drive  content  and  reporters. 
Job  includes  layout  on  deadline.  QuarkX¬ 
Press  experience  a  plus.  Send  resume, 
cover  letter  and  clips  or  pages  to  Stan 
Hough,  editor.  The  Evening  Sun,  135 
Baltimore  Street,  Hanover,  PA  1 7331 . 


ASSISTANT  METRO  EDITORS 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  look¬ 
ing  for  assistant  metro  editors  who 
know  how  to  direct  coverage  of  com¬ 
munities  and  crises;  know  how  to  help 
reporters  reach  their  potential;  knaw 
what  to  do  to  get  stories  to  reach  their 
potential;  know  how  to  compete.  We 
are  strong  in  local  coverage  and  in 
regional  coverage.  There's  a  future 
here  —  the  paper  is  growing  and 
expanding  and  it's  territory  is  the 
fastest  growing  in  California.  A 
member  of  the  A.H.  Belo  family  that 
includes  the  Dallas  Morning  News  and 
the  Providence  Journal.  Send  resume, 
supporting  information  to  Norman  Bell, 
assistant  managing  editor/metro, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


ASSOCIATE  EDITOR/GRAPHICS 
The  Sacramento  Business  Journal  seeks 
an  associate  editor  with  strong  lan¬ 
guage  and  pagination  skills.  The  posi¬ 
tion  requires  experience  as  a  news 
reporter  and  editor,  and  a  passion  for 
how  stories  are  presented  on  the  page. 
Will  assign  and  edit  stories,  oversee 
special  projects  and  have  a  strong 
hand  in  top  weekly  business  newspa¬ 
pers’  design  and  layout.  We  use 
QuarkXPress  on  Macs.  Inquiries:  1401 
21  st  Street,  Suite  200,  Sacramento,  CA 
95667.  Email:  sbjedit@ns.net 


AWARD-WINNING  weekly  offers  a 
place  to  learn  in  New  York's  Southern 
Tier.  Reporters  and  graphics.  Photo  a 
plus.  Resumes  and  clips  to  Brad 
Manchester,  The  Valley  News,  3128 
Watson  Boulevard,  Endwell,  NY  1 3760 
or  E-mail  at: 

thenews®  spectra .  net 


BUSINESS  REPORTERS:  Globally  re¬ 
spected  newsletter  publisher  in  the 
energy  industry  seeks  creative  and 
energetic  Business  Reparters  to  work  in 
Houston  office.  This  is  an  exciting 
opportunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals  span 
the  global  markets  for  oil  and  gas, 
including  Latin  America,  Europe,  FSU, 
and  Asia.  Our  coverage  is  inves¬ 
tigative  and  intelligent  and  our  company 
is  fast-paced  and  growing.  Positions 
open  for  journalists  to  work  with 
global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway,  Suite  270W, 
Houston,  TX  77056.  Fax:  (71 3)  622- 
2991. 


EDITORIAL 


BUSINESS  EDITOR 

Want  to  live  at  the  beach  and  work  for 
a  Knight-Ridder  paper  that's  on  the 
move?  The  Sun  Herald  is  seeking  a 
business  editor  to  coach  and  edit  four 
writers.  Business-reporting  background 
preferred.  Send  resumes  to  Managing 
Editor  Dorothy  P.  Wilson,  205  DeBuys 
Road,  Biloxi,  MS  39501 .  E-mail: 
dowilson@sunherald.com  Fax:  (228) 
896-2104.  Phone:  (228)  896-2345. 


BUSINESS  REPORTER 

The  Press-Enterprise,  a  170,000  daily 
in  booming  Southern  California,  is  look¬ 
ing  for  an  aggressive,  self-starting  busi¬ 
ness  reporter  who  knows  how  to  finish 
first  in  competitive  market.  Five  years 
reporting  experience  at  a  newspaper 
or  equivalent  is  desired.  Business 
reporting  background  preferred. 
There's  a  future  here  —  the  paper's 
growing  and  expanding  and  it's  terri¬ 
tory  includes  the  fastest  growing  county 
in  California.  A  member  of  the  A.H. 
Belo  family  that  includes  the  Dallas 
Morning  News  and  the  Providence 
Journal.  Send  resume,  supparting 
information  to  David  Harrison,  execu¬ 
tive  business  editor,  Press-Enterprise, 
P.O.  Box  792,  Riverside,  CA  92502. 


CAN  YOU  edit  copy,  write  bright 
headlines  AND  design  pages?  Then 
you  are  just  what  this  32,000- 
circulation  daily  needs.  We  are  getting 
a  pagination  system  and  need  copy 
editors  with  a  flair  for  design.  The  ideal 
candidate  has  an  intimate  knowledge 
of  QuarkXPress,  knows  Freehand  well 
enough  to  do  a  simple  locator  map 
and  can  drop  the  background  out  of  a 
photo  in  Photoshop.  Sounds  like  a  tall 
order,  but  the  right  person  can  have  a 
lot  of  fun  and  artistic  expression  in  a 
youthful,  energetic  news  room.  Send 
resume  and  work  samples  to  Manag¬ 
ing  Editor,  The  Chronicle-Telegram, 
225  East  Avenue,  Elyria,  OH  44035. 


ASSISTANT  SPORTS  EDITOR 

Ttie  Times-Picayune,  New  Orleans’  daily  newspaper,  seeks 
an  Assistant  Sports  Editor.  We’re  looking  for  seasoned  appli¬ 
cants  with  sports  management  experience  at  a  daily  newspa¬ 
per.  Duties  will  include  working  with  reporters,  copy  editors, 
photographers  and  graphics  artists  and  thinking  of  new  and 
innovative  ways  to  do  the  same  old  things.  Send  resume  and 
portfolio  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 

The  Times-Picayune 

3800  Howard  Avenue 
New  Orleans,  LA  70140 

Equal  Opportunity  Employer 


CITY  EDITOR  -  Make  our  lively  news 
town  even  livelier.  We're  looking  for  a 
solid  pro  who  is  aggressive  but  fair 
minded.  Must  have  strong  editing  skills 
and  dedication  to  local  news.  We  are 
a  15,000,  seven-day  AM  in  the 
Midwest.  Reply  to  Box  08485,  Editor  & 
Publisher. 


COPY  DESK  CHIEF 

The  Eastside  Journal  (circ.  63,000) 
seeks  an  experienced  editor  to  help  run 
our  night  news  desk,  handle  lAs  and 
help  develop  our  team  of  copy  editors. 
We're  located  in  Bellevue,  WA,  one 
bridge  away  from  Seattle.  Excellent 
work,  design  and  computer  skills 
a  must;  3-5  years  daily  experience 
and  some  management  experience 
required.  Resume  and  clips  to  Ron 
Prichard,  news  editor,  P.O.  Box  90130, 
Bellevue,  WA  98009-9230.  Phone  (425) 
453-4264. 

E-mail:  ron.prichard@eastsidejoumal.com 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR  AND  REPORTERS 
The  Daily  Star,  a  20,000  .AM  daily  in 
beautiful  upstate  New  York,  seeks  a 
copy  editor  for  its  night  desk.  We're 
looking  for  a  confident  editor  who  can 
write  punchy  headlines  and  coach 
reparters  on  deadline.  Send  resume 
and  work  samples  to  Sam  Poliak, 
editor.  The  Daily  Star,  P.O.  Box  250, 
Oneonta,  NY  1 3820.  We're  also  look¬ 
ing  for  energetic  reporters  to  cover 
education  and  regional  bureaus.  Send 
resume  and  clips  to  Rachel  Dickler,  city 
editor. 


COPY  EDITOR  SOUGHT:  Savvy  edit¬ 
ing,  insightful  heads,  efficient  pagina¬ 
tion,  intelligent  news  judgment.  Contact 
James  H.  Denley,  Abilene  Reporter- 
News,  100  Cypress,  Abilene,  TX 
79601 .  Denleyj@abinews.com 
Fax:  (915)  670-5242 


COPY  EDITOR 

Award-winning  business  weekly  seeks 
:  associate  editor  to  manage  copy  edit- 
:  ing  duties  and  asist  with  department 
:  management.  We're  looking  for  an  AP 
:  style  wizard  who  wants  to  work  in  a 
i  lively,  metropolitan  environment.  Hours 
:  9-5,  M-F.  Pay  depends  on  experience, 
i  Contact  editor  Rob  Daumeyer,  Cincin- 
:  nati  Business  Courier,  35  E.  Seventh 
i  Street,  #700,  Cincinnati,  OH  45202. 

COPY  EDITOR 

Award  winning  paper  in  exciting  and 
livable  Puget  Sound  area  in  Washing¬ 
ton  state  seeks  a  sharp,  experienced 
copy  editor.  Successful  candidate  will 
work  on  new,  state-of-the-art  computer 
system  and  be  adept  at  headline  writ¬ 
ing,  layout,  pagination  and  what  it 
takes  to  make  good  stories  better.  Send 
resume,  work  samples  to  Larry 
Peterson,  city  editor.  The  Olympian, 
P.O.  Box  407,  Olympia,  WA  98507. 
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HELP  WANTED 


EDITORIAL _ 

COPYEDITORS 

Picky,  QuarkXPress-sawy  copy  editors 
wanted  for  80,000  doily,  100,000 
Sunday  in  Pontiac,  Michigan.  Send 
resume,  references  to  Kenn  Jones, 
news  editor.  The  Oakland  Press,  48 
West  Huron,  Pontiac,  Ml  48343. 

COPY  EDITOR 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  an  open¬ 
ing  for  a  copy  editor  with  strong  edit¬ 
ing  and  design  skills.  Experience  with 
QuarkXPress  or  similar  software 
required.  Responsibilities  will  include 
some  front  page  layout.  Send  resume 
and  clips  to  Saul  Shapiro,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. _ 

COPYEDITOR 

We  look  to  our  universal  Copy  Desk  to 
fill  a  significant  role  in  maintaining  the 
quality  of  our  product.  We  believe  a 
great  newspaper  requires  a  passion  for 
accuracy  exhibited  through  strong  edit¬ 
ing.  The  Albany  Herald  counts  on  its 
news/copy  desk  operation  to  protect 
the  interests  of  both  the  reader  and  the 
newspaper  in  fairness  and  pro¬ 
fessionalism.  Pagination  opportunities 
available.  We  are  a  33,000  daily, 
40,000  Sunday  paper  in  the  growing 
hub  of  southwest  Georgia.  Pre¬ 
employment  drug  test  required.  Send 
resume  and  cover  letter  to  Jim 
Hendricks,  managing  editor,  P.O.  Box 
48,  Albany,  GA  3 1 702-0048. 

COUNTY  GOVERNMENT  REPORTER 

Gazette  Newspapers,  a  rapidly  grow¬ 
ing  chain  of  weekly  newspapers  in  the 
Maryland  suburbs  of  Washington,  DC, 
is  seeking  a  seasoned  reporter  with  five 
to  ten  years  experience  to  cover  a 
high-profile  county  government  beat. 
Candidates  must  be  able  to  write 
quickly  on  deadline  and  generate 
politically  savvy  news  features. 
Occasional  evening  and  weekend 
assignments  requirea.  Excellent  starting 
salary  and  benefits.  Send  resume  and 
clips  to  Wayne  Savage,  regional 
editor.  Gazette  Newspapers,  1 200 
Quince  Orchard  Elvd.,  Gaithersburg, 
MD  20878. 

DESIGN  EDITOR 

The  Olympian,  a  growing,  award  win¬ 
ning  daily  in  Washington's  capitol, 
seeks  a  sharp,  experienced  designer  to 
handle  Page  1  and  be  the  point  person 
on  news  presentation  issues.  Successful 
candidate  will  spearhead  effort  to  inte¬ 
grate  cutting-edge  concepts  into  overall 
strategy  to  attract  and  engage  readers. 
Send  resume,  work  samples  to  Larry 
Peterson,  city  editor.  The  Olympian, 
P.O.  Box  407,  Olympio,  WA  98507. 

DESIGN/COPY  EDITOR  needed  for 
well-established  20,000  circulation  Mid¬ 
west  daily.  The  family-owned  operation 
is  located  in  a  growing  community 
with  a  strong  academic  presence 
and  business  climate.  Pagination  ex¬ 
perience  required.  Forward  resumes 
and  clips  to  the  Columbia  Daily 
Tribune,  101  N.  4th  Street,  Columbia, 
MO  65201,  or  fax  to  (573)  815- 
1531.  Competitive  salary  and  benefits 
package. 


_ EDITORIAL _ 

DESIGNER;  The  Vindicator,  80,000 
daily,  1 30,000  Sunday  in  Northeast 
Ohio  seeks  designer.  Eight-person 
design  staff  paginates  90  percent  of 
the  paper.  Best  candidate  will  have 
word  skills  as  well,  some  copy  editing 
may  be  required.  We  paginate  on 
Harris  Publishing  Company  system. 
Send  cover  letter  with  resume  and  sam¬ 
ples  to  Mike  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-^  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITOR 

Tri-weekly  in  beautiful  North  Carolina 
Blue  Ridge  foothills  seeks  progressive 
editor  to  lead  young  staff  of  five. 
QuarkXPress  skills  and  attention  to 
detail  a  must.  Send  cover  letter,  resume 
and  samples  to  Rebel  Good,  The 
Tribune,  P.O.  Box  1009,  Elkin,  NC 
2862 1 ;  fax  to  (336)  835-8742. 

E-mail:  RGood@infoave.net 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  papers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  There  are  immediate  open¬ 
ings  for  a  managing  editor  in  Denver 
and  associate  editors  in  Miami  and 
Houston. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  superior  stories.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  phone  calls,  please 


EDUCATION  WRITER  -  Wauld  work  as 
part  of  a  two-person  team  covering 
education  on  the  Mississippi  Gulf 
Coast.  This  person  would  be  responsi¬ 
ble  for  covering  three  school  districts 
and  team  with  another  reporter  on 
higher  education  issues.  Send  resumes 
and  clips  to  Public  Life  Editor  Anita  Lee, 
P.O.  Box  4567,  Biloxi,  MS  39535. 

Fax  (228)  896-2104 


_ EDITORIAL _ 

FEATURE  WRITER:  40,000  circulation 
AM  daily  in  Central  Washington  is 
looking  for  a  savvy  reporter  who 
knows  how  to  tell  a  good  story.  We 
serve  a  growing  and  rapidly  changing 
community  in  which  diversity  is  flour¬ 
ishing.  Pacific  Northwest  candidates 
are  preferred;  bilingual  (English- 
Spanish)  abilities  a  plus.  Send  resume 
and  writing  samples  to  Human 
Resources  Department,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
98909.  We  are  a  member  of  The  Seat¬ 
tle  Times  group  and  an  equal 
opportunity  employer. 

FREELANCE  REPORTERS  sought  to 
research/write  investment-oriented  re¬ 
ports.  Assignments  driven  by  client 
needs.  Writers  work  closely  with  pro¬ 
ject  managers  and  editors  by  phone/ 
E-mail.  Reports  average  1 500  words; 
involve  equivalent  of  2-4  days  of 
interviewing.  Attractive  pay  scales. 
Technology  reporters  needed;  plenty  of 
general  assignment  work  also.  Send 
resume/writing  samples  to  Grassroots 
Research,  4  Embarcadero  Center,  San 
Francisco,  CA  94111. 


FREELANCE  business  writers  needed 
for  HR  Today,  the  Web's  only  daily 
news  site  for  the  human  resources 
industry.  Background  in  HR,  employ¬ 
ment,  careers  beats  a  plus.  Send 
resume,  clips  and  three  story  pitches  to 
Marie  Gendron,  editor,  HR  Today, 
P.O.  Box  2096,  Boston,  MA  02106  or 
E-mail  to  mgendron@jobfind.com 
Check  out  the  zine  ot  www.jobfind.com 
the  Internet's  fastest  growing  electronic 
recruitment  site.  No  phone  calls, 
please. 

GROWING  NATIONAL  trade  pub¬ 
lication  company  with  twice  monthly 
frequently  seeks: 

•EDITOR:  Minimum  5  years  experi¬ 
ence.  News,  features,  editing,  plan¬ 
ning,  staff  management,  budget. 
•ASSOCIATE  EDITOR:  Features,  news, 
special  reports.  Minimum  3  years  edit¬ 
ing  experience. 

•ASSOCIATE  TECHNOLOGY  EDITOR: 
Writing,  editing,  planning.  Comforta¬ 
ble  with  chemistry  and  equipment.  Min¬ 
imum  3  years  editing  experience. 

English/Journalism  degree.  All  benefits 
include  401  (k).  Resume  plus  samples 
and  salary  history  to:  Attn  AMB,  4160 
Wilshire  Blvd.,  Los  Angeles,  CA 
90010.  Fox:  (213)  383-1152. 


LIVE,  WORK  in  Yellowstone  country. 
Award-winning  weekly  in  beautiful 
Jackson  Hole,  WY,  seeks  talented 
mountain-loving  reporters  to  fill  two 
beats  —  arts  and  lifestyle;  general 
assignment/county  government.  Send 
cover  letter,  resume,  and  five  of  your 
best  clips  to  Editor,  Jackson  Hole 
Guide,  P.O.  Box  648,  Jackson,  WY 
83001 .  No  phone  calls,  please. 


_ EDITORIAL _ 

LOCAL  NEWS  EDITOR  -  We  dominate 
our  market  with  broad  news  coverage 
and  award-winning  enterprise  report¬ 
ing.  We  need  a  leader  with  people, 
coaching  and  editing  skills,  and  suc¬ 
cess  like  ours.  You'll  need  impeccable 
news  judgment  and  a  commitment  to 
our  community.  Please  send  resume; 
cover  letter  explaining  your  idea  of 
local  news  coverage;  examples  of 
stories  you've  written  and  led  to  Larry 
Reisman,  editor.  The  Press  Journal, 
P.O.  Box  1 268,  Vero  Beach,  FL 
32961 . 


MANAGING  EDITOR 

Knight-Ridder  doily  in  sunny  South 
seeks  high-energy,  customer-focused 
leader  to  direct  news,  sports,  business 
and  features  operations.  Job  is  one  of 
two  direct  reports  to  executive  editor 
and  has  overall  responsibility  for  plan¬ 
ning  and  production  on  day-to-day 
basis. 

We've  installed  a  new  DTI  computer 
system,  redesigned  the  paper  and 
reorganized  the  newsroom.  We're 
refocusing  content  on  our  customers 
and  our  communities.  We  have  the 
talent  and  technology  to  be  one  of 
America's  best  midsize  dailies.  Now 
we  need  someone  to  help  plan, 
coordinate  and  drive  the  daily  report 
and  special  projects. 

Join  one  of  Knight-Ridder's  most 
dynamic  dailies  in  a  growth  market 
with  easy  access  to  Atlanta  and  coastal 
Georgia's  Golden  Isles.  We're  a 
75,000-daily,  1 00,000-Sunday,  85- 
person  newsroom  with  bureau  opera¬ 
tions  in  Warner  Robins,  Dublin, 
Milledgeville,  Atlanta  and  Washington. 

Job  requires  minimum  of  five  years  of 
progressive  newsroom  management 
experience,  with  previous  assignments 
as  reporter  and  editor.  Solid  organiza¬ 
tional  and  time  management  skills  a 
must.  Proven  success  in  managing 
long-term  projects  and  meeting  daily 
deadlines.  Skilled  in  budget  manage¬ 
ment,  on-line  opportunities  and  busi¬ 
ness  literacy. 

Send  cover  letter  summarizing  back¬ 
ground,  interests  and  newsroom  man¬ 
agement/leadership  philosophy,  along 
with  resume  and  work  samples  to  Cecil 
Bentley,  executive  editor.  The  Macon 
Telegraph,  1 20  Broadway,  P.O.  Box 
4l67,Mocon,GA31213-4l99. 

MANAGING  EDITOR 
Three  hours  from  Washington  DC  or 
seven  hours  to  New  York  City  is  exactly 
where  you  will  be  if  you  join  our 
1 3,000  daily  in  one  of  the  more  beau¬ 
tiful  and  busy  oreas  of  the  country.  We 
are  looking  for  a  managing  editor  with 
savvy  and  good  organizational  skills, 
an  out-front  person  that  can  meet  the 
challenges  of  community  journalism. 
We  offer  salary,  401  (k),  group  insur¬ 
ance  and  paid  vacation.  What  do  you 
offer?  Send  resume  and  cover  letter  to 
Ronnie  Bell,  Daily  Herald,  P.O.  Box 
520,  Roanoke  Rapids,  NC  27870  or 
Fox  to  (252)  537-2314. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements  Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display  Friday  5pm  (EST)  8  days  prior  ta  publication 
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HELP  WANTED 


EDITORIAL 


METRO  ASSIGNING  EDITORS 

The  Seattle  Times  seeks  two  high-end 
assigning  editors  to  work  with  report¬ 
ing  teams  in  specialty  coverage  areas. 
We  want  editors  who  work  in  part¬ 
nership  with  reporters,  setting  o  vision 
for  breaking-news  and  enterprise  cov¬ 
erage  and  coaching  reporters  to 
execute  that  vision  to  the  highest 
journalistic  standards.  Editors  must 
work  comfortably  os  port  of  o  team 
and  take  ownership  of  their  coverage 
areas  to  help  build  the  best  regional 
newspaper  in  the  country.  Excellent 
editing  skills,  passion  for  ideas, 
enthusiasm  for  news  and  deep  respect 
for  readers  ore  oil  musts. 


METRO  EDITOR 

We  need  on  ambitious  editor  with 
great  ideas  to  run  our  newsroom  at 
night.  This  person  also  will  plan  and 
coordinate  our  weekend  editions.  We 
don't  want  much  —  just  a  world-class 
line  editor  with  exceptional  design 
skills  and  the  discipline  to  make  great 
things  happen.  This  is  the  no.  3  posi¬ 
tion  at  the  fastest-growing  newspaper 
in  the  West.  Competitive  salary,  awesome 
place  to  live.  Letter  and  resume  to 
Mike  Perry,  editor,  or  Nancy  Perkins, 
managing  editor.  The  Spectrum,  275  E. 
St.  George  Blvd.,  Saint  George,  UT 
84770. 

Or  E-mail:  mperry@thespectrum.com 


EDITORIAL 


NEWS/DESIGN  EDITOR 

Midsize  daily  in  the  Southeast  seeks  a 
dynamic  editor  to  lead  its  news  copy 
desk  through  pagination  and  other 
challenges.  Proven  editing,  design  and 
leadership  skills  are  a  must.  Wifi  work 
in  a  team  environment  among  editors 
focused  on  planning  and  exc&lence  in 
content  and  appearance.  Must  be  able 
ta  train  and  inspire  the  staff  ta  meet 
goals  far  professianal  development 
and  improvement  to  the  paper.  This  is 
a  hands-on  position  with  responsibility 
for  meeting  nightly  deadlines.  Good 
pay,  benefits  and  plenty  of  sunshine. 

Are  you  ready  for  the  challenge?  Send 
resume,  references  and  cover  letter  to 
Box  08486,  Editor  &  Publisher. 


EDITORIAL 


REPORTER  -  The  Tribune-Democrat  in 
Johnstawn,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


The  Metro-Growth  Editor  will  direct  cov¬ 
erage  of  the  Puget  Sound  area's  most 
pressing  story:  population  explosion 
and  its  spin-off  effects.  We  want 
someone  who  con  see  past  policy- 
wonk  talk  to  deliver  stories  about  how 
people  live  and  the  impact  of  the 
choices  they  make.  Topics  include 
transportation  and  traffic,  building  and 
infrastructure,  census  and  demo¬ 
graphics,  housing  and  urban  devel¬ 
opment,  city  ana  county  government 
and  Front  Porch  Forum,  the  newspa¬ 
per's  public-journalism  praject. 

The  Race-Class-Social  Change  Editor 
will  direct  coverage  of  social-issues 
beats,  including  race  and  immigration, 
class  and  welfare,  children  and  families, 
aging,  health-care  policy,  gender, 
rdigion  and  ethics.  The  editor  needs  to 
bring  substance  and  clarity  to  issues 
that  are  emotional,  sensitive  and 
politically  divisive.  He  or  she  will  help 
reporters  select  stories  that  illustrate 
some  of  society's  thornier  problems 
and  help  readers  understand  options 
for  solutions.  The  editor  must  identify 
news  in  those  areas,  and  be  keenly 
aware  of  political  biases. 

Send  cover  letter,  resume  and  samples 
to  Patricia  Foote,  assistant  managing 
editor.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  Describe  your 
approach  to  story  editing,  story  devel¬ 
opment  and  the  editor-reporter  rela¬ 
tionship. 

METRO  EDITOR 

A  200,000-plus  paper  seeks  a  leader 
with  strong  news  skills,  vision  and 
ability  to  execute.  Must  know  how  to 
teach  and  motivate  editors  and 
reporters.  At  least  seven  years  of  man¬ 
agement  experience  required.  Previous 
department  head  experience  and 
knowledge  of  computer-assisted  report¬ 
ing  a  plus.  Send  resume  and  support¬ 
ing  documents  to  Box  08476,  Editor  & 
Publisher. 


NEWS  EDITOR 

Award-winning  15,000  circulation 
daily  in  desirable  SE  Washington  loca¬ 
tion  seeks  strong  leader  to  head  up 
lacal  staff  of  6.5  reporters.  Must  have 
solid  editing,  headline  writing  and 
design  skills.  Tell  us  in  your  cover  letter 
how  you  could  help  our  paper  reach  its 
goal  of  being  the  paper  of  its  size  in 
the  nation.  Send  letter,  complete 
resume  and  references  to  Rick  Doyle, 
editor,  Walla  Walla  Union-Bulletin, 
P.O.  Box  1 358,  Walla  Walla,  WA 
99362.  EOE 

NEW  EDITING  POSITION! 

CHALLENGING  AND  EXCITING! 

If  you  possess  excellent  editing  and 
layout  skills,  are  adept  with  QuarkX¬ 
Press,  and  display  the  adaptability  to 
work  comfortably  in  two  professional 
newsrooms,  this  newly  created  position 
may  be  the  perfect  next  step  in  your 
newspaper  career.  The  Regional  Editor 
will  work  the  copy  desk  four  nights  a 
week  for  two  award  winning  South¬ 
eastern  Minnesota  daily  newspapers, 
producing  deadline  pages  as  well  as 
special  projects.  These  fully  digitized 
newspapers,  commonly  owned  but 
individually  operated,  share  state-of- 
the-art  technology  and  front  end 
systems.  These  beautiful,  progressive 
cities  are  17  miles  apart,  45  minutes 
south  of  the  Twin  Cities.  The  successful 
candidate  can  choose  which  com¬ 
munity  in  which  to  live.  Above  average 
compensation  and  complete  benefit 
package;  including  health  care  insur¬ 
ance,  dental,  paid  vacation  and  401  (k) 
plan. 

Send  resume,  cover  letter  and  clips 
ta  Lisa  Schwarz,  managing  editor, 
Faribault  Daily  News,  514  Central 
Avenue,  P.O.  Box  249,  Faribault,  MN 
55021, or 

E-mail:  lschwarz@faribault.cam 

An  Equal  Opportunity  Employer 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  We'll  discard 
your  reply. 


NEWS  EDITOR 

The  Daily  Press,  a  30,000  AM  daily 
between  Los  Angeles  and  Las  Vegas,  is 
looking  for  a  news  editor  to  supervise 
four  copy  editors  who  produce  pages 
for  two  newspapers.  The  ideal  candi¬ 
date  will  coach  staffers,  minimize 
errors  and  collaborate  with  other 
editors.  Must  be  able  to  produce  pages 
while  tending  to  management  re¬ 
sponsibilities.  Applicants  must  have  a 
college  degree,  5  years  daily  experi¬ 
ence,  Quan^XPress  expertise,  thorough 
understanding  of  AP  style,  at  least  1 
year  management  and  copy  editing 
experience.  Knowledge  of  Macintosh 
computers,  AP  LeafDesk,  Aldus  Free 
Hand  and  Adobe  Photoshop  software 
preferred.  Send  resume  and  clips  by 
April  30  to  G.  West,  Daily  Press,  P.O. 
Box  1 389,  Victorville,  CA  92393. 

PART-TIME  —  New  Website  seeking 
freelance  reporters  for  human-interest 
features  about  disasters.  Resume,  clips 
to  drn@villagelife.org 

PHOTOGRAPHER:  The  Hutchinson 
News  needs  a  photographer  who  can 
shoot  compelling  images,  prepare 
them  for  publication  using  Photosnop, 
and  work  as  part  af  a  team.  In  return, 
we  offer  solid  coaching  and  terrific 
play.  Send  resume,  clips  and  a  list  of 
references  to  Kathy  Beshears,  human 
resaurces  director,  the  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504.  Deadline  to  apply:  April  22. 

PROOFREADERS  WITH 
GRAPHIC  EXPERIENCE 

Two  full-time  openings  with  competitive 
salary,  generous  bonus  and  time-off 
package  and  full  health/dental  in  the 
busy  Design  Department  of  one  of  the 
country's  top  mutual  funds.  Must  have: 

•4-year  college  degree 
•Graphic/design  experience 
•Copy  editing  background 
•  'Team  oriented”  approach 
•Ability  to  proofread  and  edit  market¬ 
ing  materials  and  prospect  uses  for 
meaning,  spelling,  grammar/usage 
and  adherence  to  established  design 
and  typographic  standards 
•Financial  experience  preferred 

For  consideration,  please  fax  your 
resume  and  cover  letter  to  E.L.  Klein, 
(21 2)  323-0296.  Or  mail  ta  E.L.  Klein, 
c/o  OFI,  2  World  Trade  Center,  34th 
Floor,  New  York,  NY  10048. 


REPORTER:  Our  county  government 
beat  is  full  of  politically  charged  topics, 
from  growth  to  beach  renourishment. 
We  need  someone  who  can  cut 
through  the  jargon  and  tell  aur  readers 
why  they  should  care.  Two  years  expe¬ 
rience  required.  Send  resume,  clips  to 
Larry  Reisman,  editor.  The  Press 
Journal,  P.O.  Box  1 268,  Vero  Beach, 
FL  32961. 

REPORTER 

The  Utica,  NY  Observer-Dispatch,  a 
51 ,000  daily/63,000  Sunday  Gannett 
daily  near  picturesque  Adirondacks,  is 
seeking  a  hard-hitting  and  productive 
reporter  for  an  anticipated  opening.  At 
least  two  years  of  experience  pre¬ 
ferred,  but  we'll  consider  talented  and 
aggressive  college  grads.  Please  send 
resume  and  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

REPORTER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Nartheast  Iowa,  has  an  open¬ 
ing  for  a  general  assignment  reporter 
to  cover  a  five-county  area  on  our 
regional  desk.  The  ability  to  enterprise 
stories  and  a  good  feel  for  small  towns 
are  reguired.  Send  resume  and  clips  to 
Soul  Shapiro,  Waterloo  Courier,  P.O. 
Box  540,  Waterloo,  lA  50704. 

SMALL  CENTRAL  Florida  daily  in  grow¬ 
ing  market  seeks  news  editor.  Must 
have  at  least  two  years  on  desk  at 
daily  paper.  Send  work  samples, 
resume  to  Executive  Editor,  News 
Chief,  650  Sixth  Street,  SW,  Winter 
Haven,  FL  33880.  (941 )  294-7731 . 

EOE 

SOUTHEAST  TEXAS  newspaper, 
25,000,  looking  for  copy  editor, 
reporter.  Knowledge  of  QuarkXPress  a 
must  for  copy  position.  Send  resume, 
clips  to  The  Port  Arthur  News,  P.O.  Box 
789,  Port  Arthur,  TX  77641.  Fox  to 
(409)  985-61 28  or  E-mail  us  at: 

panews.pernet.net 
Contact  person: 

News  Editor  Diana  Andro 

Editor  &  Pi  blisher: 
The  communication  link 
of  the  newspaper  industry 
every  week  since  1884. 
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HELP  WANTED 


EDITORIAL 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  o 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  COPY  EDITOR 

The  Charleston  (W.  VA)  Gazette  has 
an  opening  for  a  sports  copy  editor. 
Applicants  must  have  word  and  layout 
skills.  Solid  knowledge  of  sports  is 
essential.  Experience  with  QuarkXPress 
is  helpful,  but  not  required.  Job  pro¬ 
vides  opportunity  to  report  and  write. 
The  Gazette  is  an  AM  paper,  circula¬ 
tion  52,000  daily,  1 02,000  Sunday,  in 
a  capital  city.  Send  resumes  to  Rosalie 
Earle,  managing  editor.  The  Charleston 
Gazette,  1001  Virginia  Street  E., 
ChaHeston,  WV  25301 . 

SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  want.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily  -  53,000  Sunday)  is 
looking  for  a  Sports  Editor  who  can 
handle  the  full  schedules  of  32  high 
schools,  and  player-development 
franchises  in  professional  hockey  and 
baseball.  We're  in  Pittsburgh  Steeler, 
Penguin  and  Pirate  country  between 
Pitt  and  Penn  State.  This  is  a  manage¬ 
ment  position  that  involves  copy  editing, 
design,  scheduling,  coverage  and 
yes,  you'll  write  o  column.  If  you're 
ready  to  step  up,  send  resume  and 
clips  to  Human  Resources  Manager, 
The  Johnstown  Tribune  Publishing  Com¬ 
pany,  P.O.  Box  340,  425  Locust  Street, 
Johnstown,  PA  1 5907-0340. 


April  18, 1998 


EDITORIAL 


SPORTS  REPORTER/EDITOR 

Immediate  opening  at  award-winning 
20,000-circulation  broadsheet  weekly 
in  cosmopolitan  seaside  community  for 
sports  reporter-editor  responsible  for 
sports  section.  Cover  high  school,  college 
and  community  sports  but  also  write 
features  and  profiles  for  adults  not 
interested  in  the  school,  bowling  or  soft 
boll  scenes.  Must  have  car,  camera  to  take 
own  photos,  lay  out  pages,  write 
headlines.  Send  letter,  resume,  clips 
and  salary  requirement  ASAP  to 
Peter  Boody,  editor.  The  Southampton 
Press,  P.O.  Box  1 207,  Southampton,  NY 
11969. 

STAFF  REPORTER  wanted  at  Big  Horn 
County  News  in  Hardin,  MT.  Limited 
experience  okay;  news,  sports  and 
photo  abilities  essential.  Well-established 
weekly  in  farm-ranch  country  near 
mountains,  skiing,  blue-ribbon  trout 
stream,  hunting.  Send  resume  and  clips  to 
James  E.  Moore  II,  publisher,  P.O.  Box 
309,  Red  Lodge,  MT  59068.  Position 
closes  Friday,  April  24. 


EDITORIAL 


SPORTS  EDITOR 

Sports  editor.  Strong  writing  and  layout 
skills  needed.  Send  resume  to  Ernest 
Murray,  managing  editor.  The  Lufkin 
Daily  News,  P.O.  Box  1089,  Lufkin,  TX 
75902. 

SPORTS  WRITER  -  APSE  top  10  winner 
looking  for  creative  writer  who  can  com¬ 
bine  feature  work  with  Saratoga 
thoroughbred  horse  racing  beat  for 
40,000  daily  that  takes  pride  in  its 
great  local  coverage.  Please  send 
resume,  clips  to  Ken  Tingley,  sports 
editor.  The  Post- Star,  P.O.  Box  2157, 
Glens  Falls,  NY  12801. 

THE  ALBUQUERQUE  TRIBUNE,  an 
award-winning  afternoon  daily  known 
for  hard-hitting  reporting,  great  photo¬ 
journalism  and  creative,  thoughtful 
presentation,  needs  to  fill  desk  open¬ 
ings.  We're  looking  for  a  page 
designer  (a  well-rounded  journalist 
who  can  craft  attractive  news  pages 
quickly  and  design  sharp  feature 
pages)  and  a  copy  editor  (a  hard¬ 
working  team  player  who's  bright, 
dependable  and  motivated  to  excel). 
Tell  us  why  we  should  hire  you.  Send 
materials  to  David  Carrillo,  Tribune, 
P.O.  Drawer  T,  Albuquerque,  NM 
87103.  No  calls,  please. 


NeivTunes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine- style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative 
and  work  well  with  writers. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a 
news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries 
and  benefits.  Send  your  five  best  clips,  a  resume, 
and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls  or  e-mails,  please. 


http://www.mediainfo.com 


EDITORIAL 


THE  EASTSIDE  JOURNAL  of  Bellevue, 
WA,  (circ.  63,000)  seeks  an  experi¬ 
enced  page  designer  with  style  and  sub¬ 
stance  to  work  on  feature  pages,  news 
packages  and  projects.  Excellent  com¬ 
puter  skills  and  fresh  ideas  required. 
Resume  and  clips  to  Ron  Prichard, 
news  editor,  P.O.  Box  901 30,  Bellevue, 
WA  98009-9230. 

Phone  (425)  453-4264 
E-nrail:  ron.prichard@eastsidejoumal.com 

THE  FAYEHEVILLE  Observer-Times,  a 
75,000  morning  daily  in  southeastern 
North  Carolina  is  looking  for  an  enter¬ 
tainment  writer  to  anchor  content  of  a 
weekend  tab  and  cover  a  variety  of 
events  for  the  daily  paper.  High-profile 
beat  includes  everything  from  music, 
movies  and  nightlife  to  festivals  and 
family  fun.  Send  resume  and  clips  to 
Michelle  Brodecky,  features  editor, 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

THE  GALION  INQUIRER  currently  has 
openings  in  two  positions.  We  are  look¬ 
ing  for  someone  to  fill  a  photo¬ 
grapher/reporter's  position,  who  has 
darkroom  knowledge  and  training  in 
printing  and  developing.  Reporting 
experience  is  helpful. 

We  are  also  looking  for  an  energetic 
individual  to  cover  the  city  beat.  Col¬ 
lege  graduates  are  encouraged  to 
apply. 

The  Inquirer  publishes  six  days  a  week 
and  provides  the  perfect  opportunity 
for  those  who  want  to  get  their  foot  in 
the  door  of  the  daily  news  industry. 

Send  resume,  work  samples  and  a 
cover  letter  to  Crystal  D.  Hatfield, 
editor.  The  Galion  Inquirer,  P.O.  Box 
648,  Galion,  OH  44833- 1 927. 

THE  LOS  ANGELES  TIMES  Business 
Section  is  expanding.  We're  looking 
for  seasoned  reporters  who  can  write 
or  edit  compelling,  high-impact  stories 
involving  technology,  biotechnology, 
personal  finance,  financial  markets, 
workplace,  management  and  financial 
services.  We're  also  interested  in 
accomplished  assignment  editors,  par¬ 
ticularly  those  who  can  oversee  cov¬ 
erage  of  economics,  markets  and 
personal  finance.  We  also  have  posi¬ 
tions  for  experienced  copy  and  layout 
editors.  Candidates  should  hove  at 
least  3-5  ears  experience  with  daily 
newspaper  journalism.  To  apply,  send 
work  samples  and  resume  to  Susan 
Denley,  director  of  editorial  hiring,  Los 
Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053. 

THE  RUTLAND  HERALD  is  seeking  an 
energetic,  full-time  reporter  to  join  its 
city  desk.  Daily  newspaper  experience 
preferred.  Familiarity  with  the  North¬ 
east  a  plus.  This  beat  includes  hard 
news,  feature  and  enterprise  reporting. 
Please  send  a  resume  and  clips  to 
JoAnne  MacKenzie,  city  editor,  Rutland 
Herald,  P.O.  Box  668,  Rutland,  VT 
05702. 

WRITER  NEEDED.  The  Daily  News, 

;  Russell,  KS  67665.  No  phone  calls. 
Graduate  entry-level  considered. 

Editor  &  PfBUSHER  lOI 
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HELP  WANTED 


_ EDITORIAL _ 

WRITER/EDITOR:  Suburban  Philadel¬ 
phia  consulting  company  seeks  busi¬ 
ness  writer/editor  for  trade  press 
features,  guest  columns,  news  releases, 
company  newsletter/ website,  white 
papers.  Liaison  with  clients  and  media, 
maintain  media  contact  database. 
Requires  5-f  years  business  news  writ¬ 
ing  experience.  Competitive  salary/ 
bonus,  full  benefits,  401  (k).  Reply  with 
salary  requirements,  3  article  samples 
to  HR  director.  Strategic  Weather  Ser¬ 
vices,  1 325  Morris  Drive,  Wayne,  PA 
1 9087,  fax:  (61 0)  407-9488,  or 
Susan_bickford@strateg  i  cweather.  com 

WRITER 

The  AFL-CIO  seeks  talented  writer/ 
reporter  to  cover  the  labor  movement 
for  monthly  magazine  and  to  write 
other  advocacy  materials  in  busy  pub¬ 
lications  shop.  Successful  candidate 
will  have  minimum  five  years  writing/ 
reporting  experience,  proven  track 
record  demonstrated  by  excellent  clips 
(hard  news  and  feature)  and  experi¬ 
ence  or  thorough  familiarity  with 
unions.  B.A.  in  journalism  or  related  sub¬ 
ject  preferred. 

Excellent  salary  and  wage  benefits 
package  that  includes  a  pension  and 
401  (k).  Please  forward  resume  and 
salary  history  to  AFL-CIO,  Human 
Resources  Department,  Room  703, 
815  16th  Street,  NW,  Washington, 
DC  20006.  Fax  (202)  508-6961  or 

E-mail:  ijackson@aflcio.org 

No  telephone  calls,  please 

INFORMATION  SYSTEMS 

CLASSIFIED  ADVERTISING 
Sll  SUPPORT  SPECIALIST 

We  are  looking  for  a  Classified 
technologist  who  is  knowledgeable 
about  Sll,  especially  STYL,  Gloss,  Rgen 
and  system  management.  This  person 
will  also  work  with  AdFast,  the  Internet 
and  database  efforts,  and  will  be  part 
of  new  projects  including  the  installa¬ 
tion  of  Classified  pagination,  ad 
layout,  ad  tracking,  billing  and  market¬ 
ing  systems.  Please  reply  to  Jim  Hugo, 
Publishing  Technology  Team  Leader, 
345  Cedar  Street,  Saint  Paul,  MN 
551 01;  Fax:  (612)  222-5112; 

E-mail:  jhugo@pioneerpress.com 


INFORMATION  SYSTEMS 

CNI  CORPORATION,  a  computer  inte¬ 
gration  company  that  services  the 
newspaper  industry  is  seeking  individ¬ 
uals  for  positions  in  systems  integra¬ 
tion.  Candidates  must  be  experienced 
in  newspaper  work  flow  and  capable 
in  MS  VVord  and  QuarkXPress.  Novell 
and/or  MS  Networking  experience  is 
desirable.  Nationwide  travel  is  required. 

E-mail  resume  to  hr@cnicorp.com. 
Please  include  your  name  on  the  subject 
line. 

MAILROOM 

DELAWARE  PRINTING  COMPANY 
has  opening  for  a  machine  operator 
experienced  with  inserting  machines, 
preferably  Harris  Sheridan  1 3/72. 
Responsibilities  to  include  full  operation 
of  the  inserting  machine  and  the  train¬ 
ing  and  supervision  of  operators  and 
feeders.  Company  benefits  include: 
hospitalization  and  dental  plans,  paid 
vacations,  life  insurance,  shart  term 
and  lang  term  disability  insurance, 
flexible  hours.  Send  resume  with  salary 
objectives  to  Don  Clendaniel,  opera¬ 
tions  manager,  Delaware  Printing 
Camoany,  P.O.  Box  737,  Dover,  DE 
199(13. _ 

SUPERVISOR 

The  San  Jose  Mercury  News  is  seeking 
an  experienced  Supervisor  for  our 
Product  Distribution  Center.  This  posi¬ 
tion  involves  hands-on  responsibility  in 
all  facets  of  the  PDC  operation.  This 
includes  press  and  insert  runs,  comple¬ 
tion  of  production/shift  reports  and 
helping  to  maintain  a  productive  work 
environment. 

Reauirements  are:  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  the  newspaper  industry.  Must 
have  excellent  written  and  verbal 
communication  skills  along  with  Micro¬ 
soft  Office  computer  skills.  Ability  to 
adhere  to  daily  production  deadlines  a 
must. 

We  offer  a  competitive  compensation 
and  benefits  package.  To  apply  please 
send  your  resume  by  mail,  fax  or  E- 
mail  in  Microsoft  Word  for  Windows 
or  text  format  to  jobs@sjmercury.com 
FAX  (408)  271-3689 

Human  Resaurces  Department 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
(RE:  Supervisor-PDC) 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


MARKET  RESEARCH 

THE  BOSTON  GLOBE 
MARKET  RESEARCH  ASSOCIATE 

New  England's  leading  newspaper  has 
a  great  story  to  tell  current  and  poten¬ 
tial  advertisers. .  are  you  the  person  to 
help  us  tell  it? 

Marketing  Research  plays  an  integral 
role  in  the  Advertising  Department  of 
The  Boston  Globe.  We  are  currently 
seeking  a  Marketing  Research  Associ¬ 
ate  to  analyze  market  and  media 
research  data  and  create  convincing 
sales  presentotians  and  sales  support 
materials  for  The  Globe's  national/ 
general  advertising  sales  teams. 

A  broad  base  af  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast,  with  a  special  emphasis  on 
national  accounts,  is  necessary.  Ideal 
candidate  shauld  have  at  least  3 
years  experience  with  major  syn¬ 
dicated  and  secondary  marketing 
information  sources  including  Scar¬ 
borough,  Gallup,  Claritas/Compass, 
PRIZMand  CMR. 

Should  be  familiar  with  on-line  data¬ 
bases,  Microsoft  PowerPoint  and  GIS 
programs.  Good  interpersonal,  written 
and  oral  communication  skills  a  must; 
advertising,  copywriting  skills  and 
Internet  search  skills  helpful.  Detail 
oriented.  Candidates  will  be  required 
to  supply  recent  samples  of  sales  pre¬ 
sentations  and  support  material. 

Excellent  salary  and  benefits 

Send  resume  ta: 

Madeline  Wallis 
Director  of  Human  Resources 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02107-2378 
Fax:  (617)  929-3376 

An  Equal  Opportunity  Employer 

PREPRESS 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  apening  far  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 


_ PRESSRCX)M _ 

GOSS  COMMUNITY  press  operator, 
pre-press  experience  helpful.  Also 
operate  small  print  shop.  New  equip¬ 
ment.  Send  resume  to  Tena  Williams, 
Ketchikan  Daily  News,  501  Dock 
Street,  Ketchikan,  Alaska  99901 . 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  cam- 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  alsa  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom.  Re¬ 
sponsibilities  include:  operation  of 
ress,  general  maintenance,  ordering, 
iring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  21 2. 

PRODUCTION/TECH 

METROPOLITAN  newspaper  seeks 
experienced  Electrical/Electronic  Man¬ 
ager  for  daily  operation.  Successful 
candidate  will  be  responsible  for 
managing  the  electrical/electronic  sec¬ 
tion  of  the  Production  Maintenance 
Department.  The  candidate  must  have 
a  minimum  of  3-5  years  of  strong 
managerial  experience  and  exhibit 
excellent  leadership,  interpersonal,  and 
verbal  communication  skills.  NPC, 
Network  Systems  and  Fiber  Optics 
knowledge  is  a  plus.  Reply  to  Box 
08487,  Editor  &  Publisher. 

EEO  Employer 

PRODUCTION  DIREaOR 
For  fully  paginated  21,000  circulatian 
PM  daily  in  Maunt  Vernon,  WA.  Man¬ 
ages  Prepress,  Press,  Packaging, 
Information  Systems  and  Plant  Main¬ 
tenance.  Successful  candidate  will  be  a 
strong  team  player,  customer  service- 
oriented,  savvy  in  Mac  enviranment 
and  web  technology.  Knowledge  of 
offset  printing  and  packaging  opera¬ 
tions  a  big  plus.  Experience  budgeting 
and  purchasing  also  important.  Send 
resume  and  salary  requirements  to 
Publisher,  Skagit  Valley  Herald,  P.O. 
Box  578,  Mount  Vernon,  WA  98273. 


To  place  an  advertisement  in  any  of 
these  sections  call  the  EcSfP  Classified 
Department 

(212)  675-4380.  Ext.  171  or  173. 


Recruitment  &  HR  Features  and 

E(SfP  runs  monthly 
recruitment  features 
and  special  sections 
highlighting  issues 
that  affect  Human 
Resource  professionals 
at  newspapers. 


^Special  Sections 


Issue  Dates  Space  Deadlines 


April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 
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*August  22 

August 

11 
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CUSSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  tor  the  next  Saturday's  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  ancl/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(Includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply -$27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

PUBLISHER'S  CONSULTANT:  New  Eng¬ 
land  based  publisher  with  over  30 
years  experience  available  for  short  or 
long-term  involvement  in  solving 
advertising,  circulation,  editorial  or 
overall  problems.  Strong,  current  ref¬ 
erences.  Will  travel  throughout  N.E. 

EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  as  a  magazine 
editor  or  writer  for  sports  publication. 

Experience  covering  pro,  college  and 
high  school  sports.  1  am  wilTing  to 
relocate.  Phone:  (7131  783-3049  for 
resume,  clips  and  references. 

and  N.Y.  Contact  Michael  Bradley, 
P.O.  Box  427,  Cataumet,  MA  02534, 
or  call/fax  (508)  563-2835,  or 

E-mail:  mbradley@capecod.net 

EDITOR  with  management  experience 
seeks  position  after  hiatus  in  academy. 

Extensive  reporting,  editing  experience 
in  news,  sports,  investigative  issues. 

Monthly  mogazines,  dailies.  Back¬ 
ground  in  staffing,  budgets,  overall 

CIRCULATION 

CIRCULATOR  skilled  in  personal  sell¬ 
ing,  telemarketing,  single  copy  soles, 
seeks  immediate  opportunity  in  eastern 
Zone  2.  Reply  to  Box  08484,  Editor  & 

journalistic  production.  Keen  eye  for 
detail,  healthy  family  background. 

Inquire  through  CSerold  A.  Carroll, 
(812)477-8670. 

E-mail:  Gcarroll4@aoi.com 

FREELANCE 

COMMUNICATIONS 

YOUR  BAY  AREA  STAFF  WRITERS 

TALENTED,  versatile  (female)  writer/ 
editor,  odministrator  with  extensive 

Versatile. Better.  Smarter.  Quicker 
www.tolandcammunications.com 

background  (25-plus  yeors)  in  commu¬ 
nications,  news,  promotion  and  admin¬ 
istration  seeks  new  challenge  after 
more  than  10  years  in  university 
environment.  Phone:  (732)  721-3136. 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel !  Jeff  (973)  575- 1 005. 

PAYMENT 


Mal<e  clieck  payable  to  Editor&  Publistier 
HHBI  charge  to  your  American  Express. 

VISA'  t^pBEss  MasterCard  or  Visa.  Please  supply  name 

wemm  KmAim  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wa/Tfed  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for;  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/Master/Amex  card  number 
and  expiration  date. 

(212)  929-1259  or 
E-mail:  mattw@mediainfo.coni 
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SHOP  TALK  AT  THIRTY  by  lance  Oliver 


Parachuting  To  Conclusions 

Second  thoughts  on  involuntary  reaction  in  Puerto  Rican  controversy 


Responsible  news  organiza¬ 
tions  today  are  well  aware  of 
the  hazards  of  “parachute  jour- 
nalism.”The  reporter  who 
drops  into  another  country  or  even 
another  city  to  cover  a  crisis,  an  elec¬ 
tion  or  some  other  major  event,  cannot 
master  the  nuances  and  history  of  a 
complex  situation  in  a  few  days. 

Recently,  I  witnessed  an  equally  dis¬ 
turbing  phenomenon,  in  which  a  press 
organization  and  distant  newspapers 
took  sides  in  a  dispute  between  a 
newspaper  and  a  government  in  unfa¬ 
miliar  territory.  Call  it  “parachute  jour¬ 
nalistic  mutual  defense.” 

In  January,  a  committee  of  the  Inter 
American  Press  Association  arrived  in 
San  Juan  to  “investigate”  charges  by  El 
Nuevo  Dta,  Puerto  Rico’s  largest  daily 
newspaper,  that  the  government  pulled 
its  advertising  from  the  newspaper  in 
retaliation  for  critical  investigative 
reporting. 

I  write  “investigate”  in  quotation 
marks  because  the  lAPA  had  already 
issued  a  condemnation  of  Puerto  Rico 
Gov.  Pedro  Rossello’s  administration  at 
its  October  1997  general  assembly 
based  solely  on  the  complaint  by  El 
Nuevo  Dta.  Normally,  the  investigation 
precedes,  rather  than  follows,  the  con¬ 
clusions. 


Oliver  is  a  Puerto  Rican-based 
journalist. 


The  committee’s  chairman, 
Uruguayan  journalist  Danilo  Arbilla,  did 
make  a  good  show  of  it,  however, 
meeting  with  public  officials,  news 
media  and  press  organizations. Then 
the  committee  issued  its  findings,  stat¬ 
ing,  as  expected,  that  the  government 
pressures  local  media,  at  times  by 
reallocating  its  advertising  spending. 

The  lAPA’s  visit  was  contentious 
from  the  beginning.  First,  the  commit¬ 
tee  met  with  Rossello  and  the  gover¬ 
nor  insisted  the  encounter  be  open  to 
the  press  and  televised  live.  Instead  of 
praising  such  openness,  as  a  press 
group  might  be  expected  to  do,Arbilla 
referred  to  the  bright  television  lights 
and  said  they  reminded  him  of  when 
he  was  interrogated  during  the  military 
dictatorship  in  his  home  country. 
Though  Rossello  angrily  suggested 
Arbilla  not  compare  Puerto  Rico  to  a 
dictatorship,  Arbilla  made  the  compari¬ 
son  at  other  times  during  his  visit. 

The  governor  wasn’t  the  only  one 
questioning  the  lAPA’s  investigation.  El 
Vocero,  Puerto  Rico’s  second-largest 
daily  and  a  member  of  the  organiza¬ 
tion,  declined  to  participate  in  the 
inquiry  and  printed  an  open  letter 
questioning  the  lAPA’s  handling  of  El 
Nuevo  Dta's  allegations. 

“Instead  of  having  listened  to  all 
interested  parties  before  forming  a 
judgment,  the  lAPA  publicly  arrived  at 
conclusions  and  rulings  that  now,  too 


late,  it  investigates.  The  basic  concepts 
of  due  process  of  law,  as  we  know 
them  in  Puerto  Rico,  were  not 

observed _ As  members  of  the  LAPA, 

we  are  profoundly  worried  about  the 
image  of  neutrality  and  credibility  of 
the  Association.” 

Aside  from  questions  about  the  fair¬ 
ness  and  seriousness  of  the  lAPA’s 
investigation,  there  are  other  issues 
involved  in  this  case  having  to  do  with 
coverage  by  U.S.  newspapers. 

Several  newspapers,  from  the 
Washington  Post  to  the  Wall  Street 
Journal  and  others,  have  printed  arti¬ 
cles  and  commentaries  about  the  clash 
since  April  1997,  when  the  govern¬ 
ment  reduced  its  advertising  in  El 
Nuevo  Dta.lhe  tone  of  those  pieces 
has  been  particularly  sympathetic  to  El 
Nuevo  Dta. 

This  bias  in  favor  of  our  journalistic 
colleagues  may  be  natural,  but  it  is  a 
bias  nonetheless.  What  has  been  absent 
from  the  discussion  of  the  case,  both 
in  the  IAEA’s  visit  and  in  stateside  cov¬ 
erage,  has  been  any  consideration  of 
the  journalistic  ethics  involved  — 
maybe  because  the  “parachutists”  are 
unaware  of  them. 

Consider  El  Nuevo  Dta's  adherence 
to  these  journalistic  standards: 

♦  Fairness.  Early  in  the  controversy, 
the  tabloid-size  newspaper  devoted 
eight  pages  of  one  day’s  edition  to  cov- 
(See  Shop  Talk  on  page  92) 
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